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The future of 
measurement

Big Data Panel
Big datasets are necessary to 
capture the fragmentation of 

the market

Panels are necessary for accurate 
representation of audiences

+
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Nielsen maintains C3 for September ‘24

Individual Commercial Metrics (ICM) will be provided 
on schedule and will be available for transactions in September 2024

Nielsen underwent months of listening sessions and 
independent research to gauge client readiness for 
C3 retirement

Heard from all (publishers, agencies, processors) 
that the industry was not ready to retire C3

Nielsen does not dictate the currency and we will not 
retire metrics without industry support



5 Copyright © 2023 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

Our approach to major currency changes
Subhead goes here

One year of   
impact data

Step 2Step 1

Audit

Step 3

Vote for 
accreditation

Currency is defined by the industry
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National Linear data streams will exist in parallel

Data Stream Today January 2024 September 2024

Panel-only C3 Currency Remains available for 
analytics and possibly 
transactions

Big data + panel C3 Measurement (transactable); 
fully audited

1 year of impact data 
by end of Jan. incl. 
Comcast; calculated from 
subminute data

Currency; fully audited and 
hopefully accredited

Individual Commercial 
metrics (ICM; “subminute”)

N/A 1 year of impact data Measurement (transactable); 
fully audited
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Evolution of local TV measurement
How we see the currency evolving 

Today 2024

LPM/SM+PPM 
markets

(44 markets)

TAM+PPM only
TAM+PPM + comcast, charter, dish & 
direcTV RPD w-calibration

SM/CR+RPD 
markets

(27 markets)

TAM panel + charter, dish 
& direcTV RPD represents 
own footprint

TAM panel + comcast, charter, dish & 
direcTV RPD w-calibration

RPD+ markets
(137 markets)

Comcast, charter, dish & direcTV
RPD+ methodology
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Local Market: Stability with Panel + Big Data 

Weekday Morning Show, Hartford and New Haven 

Source: NLTV Program, Live+SD, P25-54, May’23 Production, May’23 Impact, Local News programs
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Q1 2023 National comparisons
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Top line findings: Audiences increase, Hispanics most of all

Q1 2023 (Jan 23 - Mar 23) 

HUT/PUT by demo and race/ethnicity

Total Hispanic Black

Panel Big Data Diff %Diff Panel Big Data Diff %Diff Panel Big Data Diff %Diff

HH 21.8 22.6 0.7 3% 15.6 16.7 1.1 7% 28.3 29.2 0.9 3%

P2+ 11.2 11.6 0.4 3% 6.2 6.8 0.6 10% 14.2 14.7 0.5 4%

P2-11 2.9 3.2 0.3 9% 2.5 3.0 0.5 19% 4.2 4.7 0.4 10%

P12-17 1.9 2.1 0.2 10% 1.8 2.1 0.3 15% 2.3 2.6 0.3 12%

P18-34 3.5 3.7 0.3 8% 2.9 3.4 0.5 17% 5.0 5.4 0.4 7%

P35-49 8.2 8.5 0.2 3% 6.3 7.1 0.8 12% 12.1 12.6 0.5 4%

P50-64 18.1 18.4 0.3 2% 13.3 14.1 0.8 6% 25.2 25.6 0.4 2%

P65+ 26.1 26.9 0.8 3% 20.3 21.3 1.0 5% 37.4 38.5 1.1 3%

P18-49 5.7 5.9 0.3 5% 4.3 4.9 0.6 14% 8.3 8.7 0.4 5%

P25-54 7.8 7.9 0.1 1% 5.6 6.0 0.4 8% 11.2 11.4 0.3 3%
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Top line findings: Consistency and stability
Percent of broadcast/cable programming with significantly different ratings between 
panel+big data and panel only

HH P2+ P2-11 P12-17 P18-34 P35-49 P50-64 P65+ P18-49 P25-54

Lower 0.4% 0.3% 0.1% 0.1% 0.2% 0.3% 0.3% 0.4% 0.2% 0.4%

Higher 8.4% 7.4% 0.8% 0.2% 1.3% 1.9% 2.1% 4.9% 2.6% 2.5%

HH P2+ P2-11 P12-17 P18-34 P35-49 P50-64 P65+ P18-49 P25-54

Panel 0.3% 0.3% 19.7% 31.4% 10.8% 3.9% 1.0% 0.9% 2.8% 1.7%

Big data 0.0% 0.0% 0.1% 0.6% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Percent of broadcast/cable programming with zero ratings

Based on 27,504 programs across broadcast, cable and syndication, Jan-Mar 2023, Live+7 Data
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Defining an impression

Part two
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This is the MRC cross-media measurement standard

Source: MRC Cross-Media Audience Measurement Standards 2019

Linear

Streaming/digital

Pixel requirement
A viewability qualification 
threshold of 100% of pixels 
on screen

Time requirement
At least two continuous 
seconds must be utilized for 
both digital and linear 
components

Duration weighting…?



14 Copyright © 2023 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

Polling Question

What impression definition should the 
industry adopt?

1 100% pixels on screen, 2 second qualifier

2 100% pixels on screen, 2 second qualifier, 
duration weighting

3 Something else
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Big data and qualifiers increase impressions, 
duration weighting reduces them
Evaluation Data - Oct 2022, 149 Nets, L3

Panel Panel + big data

ACM 1 Second 2 Seconds 5 Seconds
1 second 
Durn Wtd

2 second 
Durn Wtd

5 second 
Durn Wtd

Household Prime 100.0 113.6 112.6 109.9 102.3 102.2 101.9

Household Total Day 100.0 114.0 113.0 110.6 103.2 103.2 102.9

Persons 2 - 99 Prime 100.0 108.9 107.9 105.3 98.0 97.9 97.6

Persons 2 - 99 Total Day 100.0 108.5 107.6 105.2 98.1 98.0 97.8

Persons 18 - 49 Prime 100.0 106.5 105.5 103.1 97.0 96.9 96.6

Persons 18 - 49 Total Day 100.0 104.2 103.5 101.3 95.4 95.4 95.1

Persons 25 - 54 Prime 100.0 105.7 104.7 102.3 95.8 95.8 95.5

Persons 25 - 54 Total Day 100.0 103.8 102.9 100.8 94.7 94.7 94.4

Persons 2 - 99 (Origin=Hispanic) Prime 100.0 112.7 111.7 109.2 102.9 102.9 102.6

Persons 2 - 99 (Origin=Hispanic) Total Day 100.0 112.5 111.6 109.1 102.4 102.4 102.0

Persons 2 - 99 (Race=Black) Prime 100.0 110.7 109.8 107.2 100.6 100.6 100.3

Persons 2 - 99 (Race=Black) Total Day 100.0 110.8 109.8 107.5 100.5 100.4 100.2
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First in pod impressions are higher

All units First in pod Index

Imps (000s) 403 475
118

Rating 0.32 0.38

Pod position example: 

Daytime Broadcast Show

Details

• 23 episodes in February 
2023, 160 Pods, 1313 Ad 
units

• Average 25-54 L3 
Commercial impressions and 
Ratings
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Index is consistent enough to be actionable

Details

• 93% of pods have first/
average index of >105

• 99% are >100
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In summary

● Panel + big data means higher audiences, better stability, 
fewer zero ratings

● Overall patterns of viewing are pretty consistent between 
panel and panel+big data

● 2-second qualifier increases available impressions, 
duration weighting deflates this

● Individual Commercial Minute data enables pod position 
considerations in deals
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