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Sources and methodology
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Media Consumption Trends (US)
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Ad-supported CTV

&
80> 63%

IE=3ad-supported prefer ad-supported
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This shift to ad-supported will

continue...
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almost

deciding...

average time spent between
5m|ns 4286CS turning on the TV and
watching content

Q: What is the average amount of time you typically spend between turning on the TV and actually starting to watch content? LG Ad SO I-Utlons



Recommendation
from family/friends

Homepage of your
TV screen

Homepage of a
specific app

TV commercials

Social media ads
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Nl / \ ' h
- multitask with a |§
@wmobile device or

¥~ laptop while
watching TV

Q: In the last 12 months, what actions have you taken after seeing an ad on a streaming service?

Q: How often do you multitask with a mobile device or laptop while watching TV? .
Q: When you are multitasking using other devices while watching TV, what are you typically doing? LG Ad SOlUtlonS
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media

Q: In the last 12 months, what actions have you taken after seeing an ad on a streaming service?
Q: How often do you multitask with a mobile device or laptop while watching TV?
Q: When you are multitasking using other devices while watching TV, what are you typically doing?

Second
Screen
Activities

Social Media

Shopping
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What are Shoppable TV Ads?

Top methods of purchasing products

or services via TV ads
(aided choices, ranked in order of preference)

Send a text for more information
= )
or discount code

Lo Scan a QR code to checkout on
Lﬁh_J mobile device

Use voice to add to cart via smart
"ll" home speaker or through TV
Save products to a wishlist
Ev directly on TV
== Quick checkout on the TV with
e saved shipping/payment details

Source: Shoppable TV Study, 2024

Find Your Best Angles
FLEXIBLE OLED

SCAN TO SHOP THE
©3 PRODUCTS ABOVE
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Most CTV users envision and-desire a future

with a more shoppable TV.experience

03%

wish all TV ads had a

quick option to buy
the product

Source: Shoppable TV Study, 2024

63%

wish they could see
store / brand inventory
on their TV

Although not commonplace yet,
consumers have also shown
interest in other smart screens
for shopping

H! 18%

Refrigerator

14%

Washer/Dryer

am 11%

Car Dashboard




3in 10 CTV users have

Methods of Product/Servi
actually purchased Purchase After Seeing TV Ad
I 1 (last 3 months)
directly on their TV

(last 3 months)
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Source: Shoppable TV Study, 2024 LG AdSolutions




TV / Film

Home Office ||| Home Hub
Work on the big screen ““” The center of the smart home

Live TV '
25-1 twN

ﬁﬁmﬁmﬂwwwlﬂ“
S~ | shopum APPS

Source: Shoppable TV Study, 2024; LG Ad Solutions ACR data *Note: Data sourced from 2022 to account for the Writers’ & Actor’s Strikes LG AdSolutions



Restaurants

Source: Shoppable TV Study, 2024; LG Ad Solutions ACR data

4-QUARTER
CALZONY

OUAE
SR

SCANTO

ORDER NOW

= @ Little Caesars @

START YOUR ORDER
$7.99 3 TOPPING LARGE
ZZA
w XUP 08 DELIVERY:

$19 FRIENDSGIVING SPECIAL
2 TOPPING LANGE PIZLA, CLASSIC PEPPERO OR
CHEESE PZZA, CRAZY COMO® AND A 2 LITER
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Retail

SHOP TOP
RATED
OUTDOOR
PRODUCTS

cwayfair

Source: Shoppable TV Study, 2024; LG Ad Solutions ACR data LG AdSolutions



Ctv Direct-to-Glass Playbook

For Political Marketers
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‘Likely Voters' prefer
Streaming to Linear TV

Political campaigns that don’t consider streaming are missing
out on valuable opportunities to connect with Likely Voters

prefer Streaming TV to Linear TV*

*Among those with a preference
Source: LG Ad Solutions Political Survey 2023
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‘Likely Voters' are streaming with
ads and are receptive to political
ads outside of political content

use ad-supported
streaming services
with ads

:
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Enhanced Ads
Political Ads can drive valuable

action for Likely Voters

Actions Taken after Seeing a Political Ad

Discussed it with
friends or family

Researched what was 41 %
discussed

Registered to vote 1 7%

Donated to a political
cause

14

Communicated with a 1 3

()
political representative %

Source: LG Ad Solutions Political Survey 2023

Go Beyond the
Traditional Spot
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cx B .
USA.gov.  Find your nearest locatons today!

QR Codes
Generate QR codes
to encourage
political action

(i.e connecting voters to

a candidate’s website or
driving donations)
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Scan to learn more

Educate to Elevate: Investing in Minds, Building a Better Future Empowering Elders: Dignity, Respect, and Care for Every Senior
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Key Takeaways

The Market: Preference for ad-supported CTV is high (80% use, 63% prefer, 70% like ad
subsidised)

The Moment: It takes almost 6 mins to decide what to watch (native advertising
opportunity)

The Mission: 2024 will be the year of both shoppable and political CTV (51% want to
shop on their TV and ‘likely voters’ are open to streaming ads for political)

LG AdSolutions



Mike Brooks

Global Head of Business Development and Partnerships
LG Ad Solutions

mike.brooks@/gads.tv

LG AdSolutions



mailto:tony@lgads.tv

	title-how-we-watch
	Slide 1: How We Watch: Examining the Shifting Trends in TV Habits

	Wed-HudsonDE-120-How We Watch
	Slide 1: How We Watch: Examining the Shifting Trends in TV Habits
	Slide 2: How We Watch
	Slide 3: Sources and methodology 
	Slide 4: The 
	Slide 5: Media Consumption Trends (US)
	Slide 6: Ad-supported CTV
	Slide 7
	Slide 8: This shift to ad-supported will continue… 
	Slide 9: The
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15: The 
	Slide 16
	Slide 17: What are Shoppable TV Ads?
	Slide 18: Most CTV users envision and desire a future with a more shoppable TV experience
	Slide 19
	Slide 20: TV / Film
	Slide 21: Restaurants
	Slide 22: Retail
	Slide 23
	Slide 24: ‘Likely Voters’ prefer  Streaming to Linear TV
	Slide 25: ‘Likely Voters’ are streaming with ads and are receptive to political ads outside of political content
	Slide 26: Enhanced Ads Political Ads can drive valuable action for Likely Voters
	Slide 27
	Slide 28: Key Takeaways
	Slide 29: How We Watch: Examining the Shifting Trends in TV Habits


