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AR Ad Not in the Middle 



Source: AR creative attribute analysis 2022 (US)

https://docs.google.com/presentation/d/1bG1QaB9eL8aPMZ_uVL6AfJg62B0Yun-wzF18ItHey8E/edit?pli=1#slide=id.g142fc3a20df_0_58
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1 Snap Inc. internal data September 1 to October 2, 2020.

2 Data from Snap Ads Manager: September 1, 2019 to August 31, 2020 vs. September 1 to October 2, 2020
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1 Snap Inc. brand lift survey of CA Snapchat users June 13-July 19, 2020.

2 Snap Inc. internal data June 18-July 18, 2020.
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