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OVERALL VIDEO TIME WILL HOLD STEADY, BUT STREAMING PLATFORMS 
WILL MAKE UP NEARLY A THIRD OF IT BY 2020
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AMP: MERGED DATA SOURCES

Data Provider A

Data Provider B

Data Provider C

Data Provider D

Data Provider E

Data Provider F

Data Provider G

Data Provider H

=

The Audience Management Platform (AMP) is a set of planning, buying, and evaluation 
tools powered by a database that merges traditionally disconnected information into 
a unified source of data.


