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Retention has proven a difficult game for many

INTENDED DURATION WHEN SIGNING UP FOR STREAMING SERVICE

35%

6 months or less

m 30 days or less

B More than 1 month, up to
3 months
4-6 months

B 7-11 months

M 1 year or more

2020 Magid Video Entertainment Pulse Study. SVOD Subs 18+N=1638. Sample matched to the US Census for age, gender, and race. Data collected September 21-October 1, 2020.



Most SVOD cancellers return — or are willing to

% OF PAY TV CANCELLERS THAT RE-SIGNED % OF SVOD CANCELLERS THAT RE-SIGNED
UP AFTER CANCELLING UP AFTER CANCELLING

39% WILLING TO

WHY RE-SIGNED?

= Got adeal

= Missed it

= Wanted to watch
something new

WHY RE-SIGNED?

= Got a deal

=  Wanted to watch
something only

available on Pay TV

2020 Magid Video Entertainment Pulse Study. Total study 18+ N=2244. Only those who have cancelled service. Sample matched to the US Census for age, gender, and race. Data collected September 21-October 1, 2020.



