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Retention has proven a difficult game for many

2020 Magid Video Entertainment Pulse Study. SVOD Subs 18+N=1638. Sample matched to the US Census for age, gender, and race. Data collected September 21-October 1, 2020. 
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Most SVOD cancellers return – or are willing to 

2020 Magid Video Entertainment Pulse Study. Total study 18+ N=2244. Only those who have cancelled service. Sample matched to the US Census for age, gender, and race. Data collected September 21-October 1, 2020. 
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