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What	We	Set	Out	to	Do

• What	is	the	audience	for	a	program	across	ALL	

platforms?

• What	is	the	source	of	the	viewership?

• What	is	the	cross	media	consumption	behaviour	of	

an	individual?

• How	does	that	vary	by	age	/	gender?	



Methodology



Measurement	Models

Household	 centric Device	centric

Human	centric



Sample	Targets	

Phase	1:	Working	household	with	children	2-6,	7-12,	and/or	13-17	– 100	HHs

Phase	2:	Working	household	with	children	2-17		(at	least	1	aged	2-11)– 500	HHs	

Geographic	spread,	Heavy	technology	users

• TV	with	TiVo's

• OTT	&	Cable	subscriptions

• Game	Station

• Computer

• Mobile	phone

• Tablet

Geographic	spread,	Heavy	technology	users

• TV	with	TiVo's

• OTT	&	Cable	subscriptions

• Mobile	phone

• Tablet



How	We	are	Measuring	it	All

• TiVo	Power	

Watch	Panel

• COPPA	compliant	

opt	in

• High-touch	panel	

management

• TVs

• OTT	devices

• Games	stations

• Tablets

• Laptops

• PCs

• Mobile	Phones

TiVo
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Device	
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Data	processing	&	

deduping
Individual	

viewer	behaviour

Router	

Meter

Panelists
Measure	ALL	devices	

in	the	home
Processing Results

”Watcher	App”



What	TV	Data are	We	Capturing?

Programs Promos Commercials

To	Understand	the	Source	We	need	to	“Quadrangulate”

TiVO	(Set	Top	Box)

ACR Router	Meter

Device	Meter



What	Device	Data are	Our	Meters	Capturing?

Web

App

Search

Social!

+	180	more…

Platforms/Content

- Netflix

- Hulu

- Amazon

- YouTube

- Media	apps

- Social	network

- Etc.

Device	Meters On	Device	Data Media	specific

OTT	Platforms Device	source

+	many	more…

Router	Meter



Who	Are	We	Measuring	



The	Profile	of	the	First	100	Households
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Diverse	Technology	in	Use

=	10	devices



Where	Respondents	are	Located	Across	the	USA



Measurement	&	MethodologyThe	Challenges



The	Major	Challenges…

1 2 3
Child	“Check-in”

Compliance
Apprehension

of	Data	Privacy
Data	Matching



A	Peek	at	the	Kind	of	Data	That	Will	Be	Coming…



TV	Video	Viewing	Share	by	Source:	Weekday	Children	2-17
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Video	Viewing	By	Device	&	%	of	Children	2	– 17,	Weekday	Average
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Video	Viewing	By	Device	&	%	of	Children	2	– 17,	Weekend	Average
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Phase	Two



What	is	Key	for	Phase	2

1 Improving	Content	Matching

2 Improving	Panellist	Compliance	– Make	it	More	Passive

3 Improving	Viewer	Attribution

4 Improving	Panel	Economics
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