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PREFACE

Back in 2010, CIMM commissioned a Lexicon of terms and definitions for Return Path
Data. The purpose was to help develop a common language that would facilitate the
integration of RPD in media measurement. The “STB Lexicon” garnered support from a
wide set of constituency companies and organizations. It was a true group effort.

Then in 2012, CIMM saw the need for an update and expansion of the Lexicon to
include new terms and definitions not only for RPD measurement but also for the
innovations of Cross Platform, Connected TV, iTV, Content Recognition and Dynamic
Content Applications.

Four years later in 2016, with the fast moving digitization of content and advertising, the
Internet of Things, the development of Programmatic Buying and Selling and Virtual
Reality, the need for a Lexicon 3.0 became evident. The work became almost a
Sisyphean task as the number and types of terms exponentially increased and new
terms are coined and introduced daily.

Industry evolution and transformation make the need for an ongoing update of the
CIMM Lexicon necessary. As before in previous versions, this updated CIMM Lexicon
will remain true to its original purpose of creating a common language, even as that
language expands. This is not a final document but a work in progress that will be
continually updated.

Acknowledgements

| would like to thank all of the participating companies, committees, consortiums and
organizations who generously donated their glossaries to CIMM for inclusion in this
updated Lexicon. As with all pervious Lexicons, we have been careful to source these
terms in the text body.

| would also like to thank CIMM CEO / Managing Director Jane Clarke who remains
committed to establishing a unified framework for new media and technology terms and
definitions. It is through her support and the support of the CIMM membership that we
have been able to tap a deep well of industry experts and enjoy a widespread level of
cooperation and sharing of information.
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LEXICON FORMAT

Terms generally fall into the following categories: Actions, Behavioral Attributes,
Business Units, Data Types, Ad & Program Formats, Hardware, Indicators,
Measurements & Metrics, Organizations and Software.

All terms are formatted in the following structure:

Term

“See Also”

: CIMM DEFINITION is the Primary Definition (Source if any).

N : Secondary Definitions by Processor (Source)

N : Same term but different definitions used by processors (if any)
N : Different term but same definition used by processors (If any)
NOTE — Any points of interest or notes from various sources
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LEXICON OF TERMS and DEFINITIONS

Abandonment
CIMM DEFINITION : When a user leaves a shopping cart with something in it prior to
completing the transaction. (Source: IAB)

Abandonment Rate
CIMM DEFINITION : Another term for Bounce Rate.

Abort

CIMM DEFINITION : when a Web server does not successfully transfer a unit of content
or ad to a browser. This is usually caused by a user hitting the stop button or clicking on
another link prior to the completion of a download. (Source: IAB)

ATF abbr Above the Fold

See also: Below the Fold

CIMM DEFINITION : Originally a newspaper term, "above the fold” now refers to the
portions of a webpage that are visible to visitors without scrolling. The content and ads
that are "above the fold” can vary from screen to screen. Typically, publishers refer to
"above the fold” inventory or ad space as more premium and will charge a higher rate
for it. (Source: Next.Srds.com)

2 : Ads that are visible on the screen without needing to scroll. (Source: OpenX)

3 : The upper half of the front page of a newspaper where an important story or
photograph is often located. The term can be used to refer to anything that is
prominently displayed or of highest priority. In web development this refers to portions of
a page that are visible without scrolling. (Source: Mediamath)

ATL abbr Above the Line

See also: Below the Line

CIMM DEFINITION : Where mass media is used to promote brands and reach out to
the target consumers. These include conventional media as we know it, television and
radio advertising, print as well as internet. This is communication that is targeted to a
wider spread of audience, and is not specific to individual consumers. ATL advertising
tries to reach out to the mass as consumer audience. (Source: TheAdvertisingClub)
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2 : Ads that include any which focus on general media such as TV, cinema, radio, print
and the Internet. (Source: OpenX)

Absolute URL

CIMM DEFINITION : The full Internet address of a page or other World Wide Web
resource. The absolute URL includes a protocol, such as "http," network location, and
optional path and file name. For example, http://example.microsoft.com/ is an absolute
URL. (Source: TVB)

A/B Testing

CIMM DEFINITION : A/B testing is a method of assigning fractional attribution to a
media touchpoint. Consumer journeys are compared, with each touchpoint’s impact
being measured by how the actions vary between consumers whose only media journey
variation was a single touchpoint. (Source: MAGNA Global)

Accelerated Ad Delivery
CIMM DEFINITION : An ad delivery model where messages are delivered in greater
frequency over a span of time.

Accepted Formats

CIMM DEFINITION : The banner ad types the publisher accepts from a buyer. These
may include image ads, flash ads, etc. This should help you determine whether or not to
purchase available inventory from this publisher. (Source: Next.Srds.com)

Access Network
CIMM DEFINITION : An electronic signal transmission segue point from the home to the
access point in a signal.

2: A network that connects directly to an end user or customer. Made up of high-speed
lines between major switching points. (Source: PC Mag.com)

Account
CIMM DEFINITION : In media, a repository of inventory based on an agreement with a
business such as an advertiser, agency, ad network, network, publisher or client.

Account Relationship
See also: Parent Account, Child Account
CIMM DEFINITION : The way accounts relate to one another.
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2 : Parent accounts, such as an ad network account, have natural relationships with
their Child accounts, such as publisher or advertiser accounts. (Source: OpenX)

Account type

CIMM DEFINITION : Indicates the intended purpose of an account, which determines
what objects it can contain and influences what users logged in to the account can do.
Accounts can contain orders, inventory, etc. (Source: OpenX)

Accumulated Reach

See also: Reach

CIMM DEFINITION : The total number of homes, Set-Top Boxes or individuals, which
can be expressed in thousands or as a percentage, who have viewed at least once
within a specific program or period of time aggregated across time or across individual
pieces of content. Accumulated Reach can sometimes be higher than the Cume
audience because it is based on a long term audience estimate, not with base minute
minimums.

NOTE - Common usage to date has had both Cume and Accumulated Reach as
interchangeable. In both cases there can be a minimum tuning duration or not. (Source:
TRA)

Acquisition
CIMM DEFINITION : When a user signs up, makes a purchase, or performs some other
desired action in response to an ad. (Source: Mediamath)

Active Digital Media Universe
CIMM DEFINITION : People who are 2+ and used an Internet-enabled computer
within the time period. (Source: Nielsen)

Active Reach (%)

CIMM DEFINITION : The percentage of all active 2+ unique persons who visited the
site or used the application. ‘Active’ is defined as anyone who used an Internet-
enabled computer within the time period measured. (Source: Nielsen)

Activity Audit

See also: Count Audit

CIMM DEFINITION : An independent verification of measured activity for a specified
time period. Some of the key metrics validated are ad impressions, page impressions,
clicks, total visits and unique users. An activity audit results in a report verifying the
metrics. Formerly known as a count audit. (Source: 1AB)
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Ad / Advertisement

CIMM DEFINITION : A commercial message targeted to an advertiser‘'s customer or
prospect. Ad audience - the number of unique users exposed to an ad within a specified
time period. (Source: IAB)

Ad Appearance Determination Formula
CIMM DEFINITION : The quality of the advertisement landing page. (Source:
Brickmarketing)

Ad Avails

CIMM DEFINITION : Advertising spots available to an advertiser, national broadcaster,
cable operator or other seller of advertising time to insert advertising on a television
network, whether cable or broadcast.

Ad Banner
CIMM DEFINITION : A graphic image or other media object used as an advertisement.
See iab.net for voluntary guidelines for banner ads. (Source: IAB)

Ad Blocker
CIMM DEFINITION : Software on a user‘s browser which prevents advertisements from
being displayed. (Source: IAB)

Ad Bot

See also: Spybot

CIMM DEFINITION : A form of spyware that collects information about the computer
user's online behavior in order to display targeted advertisements in the Web browser.
(Source: dictionary.reference.com)

Ad Campaign

See also: Family

CIMM DEFINITION : A collection of a messages from and advertiser or client that is
designed to run during a specific interval and / or within a set of media outlets.

Ad Campaign Audit
CIMM DEFINITION : An activity audit for a specific ad campaign. (Source: IAB)
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Ad Centric Measurement
CIMM DEFINITION : An audience measurement derived from a third-party ad server's
own server logs. (Source: IAB)

Ad Mediation

CIMM DEFINITION : A technology that sends advertising requests to multiple ad
networks in order to help publishers find the best available network to fill their ad slots.
Publishers first rank ad networks in order of preference; the mediation platform then
tries the top-ranked network. (Source: Cynopsis)

Ad Click-Throughs

See also: Click Throughs, Clicks, In-Unit Clicks, Mouseovers

CIMM DEFINITION : The act of clicking on an online ad which is linked to more
information on the advertised product or advertiser.

Ad Code

See also: Ad-ID, Ad Tags, Data About Data, Metadata, Program Code, Watermark
CIMM DEFINITION : Unique identifiers that are added to ads that make them easier to
track and measure. Also known as an Ad-ID code.

2 : Twelve digit identifiers that an advertising agency places on their advertising
inventory (as watermarks and metadata). This will replace ISCI. The identifiers are
available from www.ad-id-org. (Source: AAAA).

NOTE - This should be extended to include each unique ad version. Visible World’s
system automatically assigns a unique ISCI or Ad-ID to each unique video version
created and ordered for distribution. (Source: Visible World)

NOTE - Local ads can have ad codes. The practice is just further developed nationally.
(Source: TRA)

Ad Completion
CIMM DEFINITION : An Ad Completion event occurs when a video ad plays through to
the end. (Source: Tubemogul)

Ad Content
CIMM DEFINITION : Content provided by advertisers.
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Ad Copy

See also: Ad Tag

CIMM DEFINITION : The text of an advertisement whether in print, radio, television,
digital or any other media aimed at a prospective buyer to encourage a call to action.

2 : In digital, it is clickable text whether it is a contextual or a pay per click ad. The text of
the ad copy is generally the second and third lines of an ad displayed on a search
engine results page or any other web page, and is between the title and the display
URL. (Source: Brickmarketing)

ADM abbr Ad Decision Manager

CIMM DEFINITION : The Ad Management Service defines messages in support of ad
insertion activities. The primary user of these messages is an Ad Decision Service
(ADS). The message interfaces exposed by an ADM allow for both preconfigured ad
decisions as well as real-time fulfilment models. An ADM implementation may
incorporate some simple ad selection rules (ex. ad rotations) but more complex ad
decisions are the responsibility of an ADS.

NOTE - There is another definition for ADM in SCTE130. We need to separate the two.
Also, why does this have to be SaaS. Most of the operators that we work with require
that the systems be in their domain and managed internally. ADS is inconsistent with
SCTE130. (Source: Invidi)

ADS abbr Ad Decision Servers

See also: Advanced Advertising

(Same acronym for Alternate Delivery System)

CIMM DEFINITION : Part of the addressable advertising application framework that
loads, feeds out, traffics and tracks delivered and aired addressable ads.

2 : A third party Graphic User Interface (abbr GUI) and client side app that advertisers
and ad agencies use to manage their campaigns and place orders in real-time. (Source:
BigBand Networks)

3 : Determines how advertising content is combined with non-advertising (i.e.
entertainment) content assets. The decisions made by ADS may be straightforward (i.e.
specific ad content placed at a specific time in a specific asset) or arbitrarily complex
(based on subscriber data, advertising zone, etc.,).

Ad Delivered

See also: Ad Display

CIMM DEFINITION : As with an ad display, it is when the ad is offered for consumption
on a delivery platform.

July
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Ad Delivery Mode

CIMM DEFINITION : A setting that specifies how and which ads are selected and
delivered, in what frequency, in what ad load, over time throughout the agreed
advertising interval whether in traditional media and platforms or digitally or
programmatically, for example.

NOTE - OpenX can evenly distribute impressions between ads in the line item (equal
weighting), distribute impressions between ads in the line item based on each ads’ ad
weight setting (manual weighting), or deliver ads together to a predefined ad unit group
(companion), according to the selected fill method. (Source: OpenX)

Ad Display

See also: Ad Delivered

CIMM DEFINITION : When an ad is successfully displayed on the user's computer
screen. (Source: 1AB)

AM abbr Additive Manufacturing

See also: 3D Printer

CIMM DEFINITION : The official industry standard term (ASTM F2792) for all
applications of the technology. It is defined as the process of joining materials to make
objects from 3D model data (such as in 3D printing), usually layer upon layer, as
opposed to subtractive manufacturing methodologies. (Source: WohlerAssociates)

Add-On

See also: Plug in

CIMM DEFINITION : Either a hardware device that can be added to a computer to
increase its capabilities or a program utility that enhances a primary program. (Source:
Whatis.TechTarget.com)

Add-On Board

See also: Expansion Board

CIMM DEFINITION : Hardware that can be plugged into a personal computer to give it
additional capabilities.

Ad Download

CIMM DEFINITION : When an ad is downloaded by a server to a user‘s browser. Ads
can be requested, but aborted or abandoned before actually being downloaded to the
browser, and hence there would be no opportunity to see the ad by the user. (Source:
IAB)
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Address

CIMM DEFINITION : A unique identifier for a computer or site online, usually a URL for
a Web site or marked with an @ for an e-mail address. Literally, it is how one computer
finds the location of another computer using the Internet. (Source: IAB)

Addressability

See also: Advanced Advertising

CIMM DEFINITION : The ability of an operator or provider to direct specific content to
specific geographies or audiences.

2 : “The ability of a digital device to individually respond to a message sent to many
similar devices. Examples include pagers, mobile phones, and Set-Top Boxes for pay
TV. Computer networks are also addressable, such as via the MAC address on
Ethernet network cards, and similar networking protocols like Bluetooth. This allows
data to be sent in cases where it is impractical (or impossible, such as with wireless
devices) to control exactly where or to which devices the message is physically sent.”
(Source: Wikipedia)

3: “Functionality that enables the delivery of targeted content by allowing a cable
operator (or multichannel operator) to remotely activate, disconnect or unscramble the
signal received by a subscriber.” (Source: Nielsen Media Research)

4 : The capability to deliver a targeted message to a specific segment of viewers.
Addressable advertising can be done at various levels of segmentation, and in some
cases can target down to an individual viewer using database matching capabilities.
(Source: IAB)

Addressable Ad Insertions
CIMM DEFINITION: Video commercial units targeted to an audience.

Addressable Advertising

See also: Advanced Advertising, Versioning

CIMM DEFINITION : Advertising that is directed to specific geographies or audiences to
increase its relevance.

2 : “An advertisement sent to a specific home, Set-Top Box or geography.” (Source:
Nielsen Media Research)

3 : “Specific video advertisements that target a set of audiences, homes, or Set-Top
Boxes. Such targeting can be based on viewer information including thematic,
geography, demographic, and /or behavioral data. Such targeting techniques can be
applied to various video services including broadcast, SDV, DVR, and /or VOD program
channels.” (Source: BigBand Networks)

11
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4 : “An advertisement or interactive enhancement that is presented to a specific subset
of STBs in the universe/footprint. Alternatively, a collection of advertisements or
enhancements that are broadcast to the universe/footprint, from which a single
advertisement and/or enhancement is individually selected and presented to each STB.”
(Source: FourthWall Media)

NOTE — “There is a broad spectrum of addressability mechanisms. On one end is the
Canoe CAAS architecture that selects a specific advertisement for every STB at each
placement opportunity and inserts the chosen ad or enhancement into a custom stream
for each STB. At the other end is the AdWidgets system from FourthWall Media, which
embeds (binds) EBIF enhancements into spot ads, which are then broadcast to an
entire footprint or zone, and once executing on the STB the EBIF enhancement makes
a decision about whether or not to present itself on the current STB. (Source:
FourthWall Media)

NOTE - We define addressable advertising as the use of data sets to enable more
targeted matches between messages and audiences than takes place in the current
environment. Addressable advertising can therefore occur at the national, regional,
market, neighborhood, household, or individual level.” (Source: Visible World)

NOTE — Addressable Advertising allows for multi-advertiser spots and is the foundation
for interactivity. (Source: Invidi)

Addressable Impressions
CIMM DEFINITION : The projected number of valid ad deliveries for the specified
criteria, expressed in thousands (000). (Source: Kantar Media Services)

Addressable Rating Points
CIMM DEFINITON : Also known as the Target Rating Points, it is the impressions per
100 target universe households. (Source: Kantar Media Services)

Addressable Reach
CIMM DEFINITION : The projected cumulative number of unique target households
receiving an ad. (Source: Kantar Media Services)

Addressable Frequency
CIMM DEFINITION : The average number of exposures per reached household.
(Source: Kantar Media Services)

Addressable Ad Time Spent (%)
CIMM DEFINITION : The percent of the total time spent tuned to the ad of the total
duration of the ad. (Source: Kantar Media Services)

12
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Addressable Target Universe
CIMM DEFINITION : The total base of the defined campaign target defined by various
criteria. (Source: Kantar Media Services)

Address Bus

See also: Bus, Internal Bus, Data Bus, Expansion Bus

CIMM DEFINITION : One part of a bus, which is a collection of wires, that transfers
information about where the data should go but does not transfer the actual data, which
is the responsibility of the data bus.

Ad Exchange

See also: Real Time Bidding

CIMM DEFINITION : A marketplace creation technology platform designed to facilitate
the buying, selling and tracking of advertising inventory from multiple network sources.

2 : Technology platforms that facilitate the bidded buying and selling of online media
inventory from multiple ad networks. (Source: Mediamath)

Ad Fraud

CIMM DEFINITION : When a company knowingly serves ads that no one will actually
see as a way to drive “views” and revenue. For example, a website can use bots to
automatically refresh is pages in order to register a high number of page views and
appear more attractive as an inventory source on ad exchanges. (Source: Tubemogul)

Ad Hoc Network

CIMM DEFINITION : A group of stations that collaborates for a special purpose, such as
the showing of a onetime TV program or series. Ad hoc is Latin for "for this." (Source:
TVB)

Ad-ID

See also: Ad Code, Ad Tags

CIMM DEFINITION: Ad-ID upgrades the previous ISCI commercial coding system and
replaces other methods used to identify advertising assets. Ad-ID is the industry
standard identifier for all forms of media. Developed by the American Association of
Advertising Agencies (4A's) and the Association of National Advertisers, Inc. (ANA).
(Source: I1AB)

Ad Impression

CIMM DEFINITION : An ad which is served to a user‘s browser. Ads can be requested
by the user‘s browser (referred to as pulled ads) or they can be pushed, such as e-
mailed ads. (Source: I1AB)
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2 : A measurement of responses from an ad delivery system to an ad request from the
user's browser, which is filtered from robotic activity and is recorded at a point as late as
possible in the process of delivery of the creative material to the user's browser --
therefore closest to the actual opportunity to see by the user. Two methods are used to
deliver ad content to the user - a) server-initiated and b) client-initiated. Server-initiated
ad counting uses the publisher's Web content server for making requests, formatting
and re-directing content. Client-initiated ad counting relies on the user's browser to
perform these activities. For organizations that use a server-initiated ad counting
method, counting should occur subsequent to the ad response at either the publisher's
ad server or the Web content server. For organizations using a client-initiated ad
counting method, counting should occur at the publisher's ad server or third-party ad
server, subsequent to the ad request, or later, in the process. See iab.net for ad
campaign measurement guidelines. (Source: IAB)

Ad Impression Ratio

See also: Click Rate

CIMM DEFINITION : Calculated by click-throughs divided by ad impressions. (Source:
IAB)

Ad Injection

CIMM DEFINITION : Ads are inserted on a page by software on the user's computer,
such as a toolbar ad-on. The ad units were not placed by the publisher, and the
publisher is not compensated for them. Ad injection software either replaces the
authorized units on the page with unauthorized ones, or adds new placements to the
page, possibly in poor positions (i.e. below the fold). (Source: Centro)

Ad Insertion
CIMM DEFINITION : When an ad is inserted in a document and recorded by the ad
server. (Source: I1AB)

Ad Inventory
CIMM DEFINITION : The amount of ad space a publisher has available. (Source:
Hubspot)

Adjacency
CIMM DEFINITION : A commercial or program that immediately follows or precedes
another on the same TV station. (Source: TVB)

July
2016
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ADM abbr Ad Manager

See Also: Ad Decision Manager

CIMM DEFINITION : A system that allows the user to manage commercial inventory -
loading, scheduling, selling, processing, delivering, measuring - via a SaaS application.
Originally coined by Google, the term now extends to Set-Top Box data measurement in
the addressable advertising realm.

2 : A server based application owned by the operator; interacts with the Media Services
Platform (abbr MSP) to determine information about the real-time opportunity; interacts
with the ADS to choose ads. (Source: BigBand Networks)

3: A software or hardware component within the cable’s CAAS system with SCTE-130
conformed interfaces. Its primary function is to be broker between ad decision system,
ad inventory system, and ad delivery system. Typically, the ADMs are provided by linear
ad insertion or VOD system vendors. (Source: FourthWall Media)

Ad Materials
CIMM DEFINITION : The creative artwork, copy, active URLs and active target sites
which are due to the seller prior to the initiation of the ad campaign. (Source: I1AB)

Ad Mediation

CIMM DEFINITION : An ad tracking platform technology for publishers that allows for
the automatic or manual allocation of inventory by sending ad requests across multiple
ad networks to ensure publishers find the best available network to fill their ad slots and
maximize inventory.

Ad Network

CIMM DEFINITION : An aggregator or broker of advertising inventory for many sites. Ad
networks are the sales representatives for the Web sites within the network. (Source:
IAB)

2 : Account type which represents a business that manages other businesses and
typically contains and manages both publisher accounts and advertiser accounts.
(Source: OpenX)

3 : A broker between publishers and advertisers that facilitates the purchasing of online
advertising inventory and management of online advertising campaigns. (Source:
Mediamath)

4 : A company that connects websites with advertising to sell, then aggregates that
inventory for advertisers to buy, usually via programmatic exchanges. (Source:
Tubemogul)

15
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Ad Occurrence Data
CIMM DEFINITION : Data points that indicate when an ad has aired as-run as opposed
to when a program or other content has aired.

2 : Includes metadata. (Source: TIVO)

NOTE - What is the finest level of granularity desirable to report ad occurrence - one
second, 5 seconds or more. (Source: TRA)

Ad Ops

CIMM DEFINITION : The foot soldiers of online advertising. They either work at
agencies or publishers where they make sure the online ads get where they are
supposed to through tagging (dropping 1x1 pixels onto ads so that they report back in
response and placement). (Source: Mediamath)

Ad Platforms

CIMM DEFINITION : Online advertising delivery companies including demand side
platforms (DSPs), advertising exchanges and agency trading desks. (Source:
Mediamath)

Ad Position
CIMM DEFINITION : The placement of an ad in a pod, whether in the first (A) or Second
(B) position, for example.

2 : The order in which an ad shows up on a page. For example, an ad position of "1"
means that the ad is the first ad on a page. In general, it's good to have the ad appear
higher on a page because it's likely that more customers will see the ad. (Source:
Google)

Ad Position Formula

See also: Minimum Bid, Keyword-Targeted Ad Eligibility

CIMM DEFINITION : The past documentation of the advertisement’s click through rates,
as well as the matched keywords on Google.com. The relevance of the keywords and
the advertisement to the keyword query currently being submitted by a user. The
account history the advertisement has with Google.com, which includes past click
through rates, and keywords used. Other relevant factors which Google.com determines
differently for each advertisement. (Source: Brickmarketing)

Ad Quality

CIMM DEFINITION : Ad that, because of advantageous positioning, creative or
placement into better content, achieve a greater benefit for the advertiser.
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2 : Automated systems for scanning and capturing sample creatives and enforcing
configurable policies. (Source: OpenX)

Ad Quality Score

See also: Quality Index

CIMM DEFINITION :A variable used by Google, Yahoo! (called Quality Index), and Bing
that can influence both the rank and cost per click (CPC) of ads. (Source: Wikipedia)

2 : Often called a quality score, is a number assigned by Google.com to paid
advertisements in a hybrid auction that determines each advertisement’s rank on a
search engine results page. While it is called a quality index by Yahoo!, the idea is the
same. A quality score for a particular advertisement reflects a number of things
including the advertisement’s past click through rate, the ad’s landing page relevance,
keyword relevance, and many other factors that have to do with Google’s ranking
algorithms. (Source: Brickmarketing)

NOTE - This variable is important because it not only influences the page rank of a paid
inclusion ad on search engine results pages, but also influences, partially, the bid price
of the keywords used by the advertisement. The higher an advertisement’s quality
score, the lower the keyword bid prices will be and the higher the advertisement’s page
rank will be. (Source: Brickmarketing)

Ad Rank

CIMM DEFINITION : A formula that gives an ad a score based on the bid, the quality of
the ads and landing page, and the expected impact of extensions and other ad formats.
(Source: Google)

Ad Recall

CIMM DEFINITION : A measure of advertising effectiveness in which a sample of
respondents is exposed to an ad and then at a later point in time is asked if they
remember the ad. Ad recall can be on an aided or unaided basis. Aided ad recall is
when the respondent is told the name of the brand or category being advertised.
(Source: 1AB)

Ad Reporter
CIMM DEFINITION : A browser plugin that enables you to report problem ads directly
from a site. (Source: OpenX)

Ad Request

CIMM DEFINITIN : The request for an advertisement as a direct result of a user's action
as recorded by the ad server. Ad requests can come directly from the user‘s browser or
from an intermediate Internet resource, such as a Web content server. (Source: IAB)

immm

coaitfion for Inovative
‘mecia measuement

17

——
| —




July
2016

Lexicon 3.0

2 : Communication between a web browser or application and an ad server to display
an ad. (Source: OpenX)

Ad Retargeting

CIMM DEFINITION : Ad retargeting is simply increasing the frequency of ads being sent
to someone who has been selected as part of your audience. It could be an increased
delivery of the same ad, a similar message or a sequential message. It's not exactly the
same as retargeting because the consumer isn’t being qualified in the same way.
(Source: Centro)

Ad Retention Index

See Also: Commercial Viewership Index

CIMM DEFINITION : The ratio of commercial viewing average audience to total
program viewing average audience. (Source: Rentrak)

NOTE - This is not recommended as a general industry term because this ratio is
reflective of not just pure ad retention but also the program audience trend from
beginning to end may be increasing or decreasing as at the beginning or end of prime
time. TRA for that reason calls this the Commercial Rating index (CRI) — the index to
the average program rating — which is what is clearly is. Ad retention should be
measured against the base of homes that start the commercial. (Source: TRA)

Ad Server
CIMM DEFINITION : In digital and programmatic, a platform that delivers advertising to
a person’s browser or app and reports on performance. (Source: Hubspot)

2 : The technology that stores, delivers and places ads on websites. Typically,
publishers and third-party ad tech companies have ad servers. (Source: Next.Srds.com)

3 : A system that communicates with web browsers or applications to deliver and track
ads. (Source: OpenX)

4 : Also known as Third Party Ad Server. (Source: Mediamath)

5 : A company whose technology relays an ad buy to a website and reports on how it
performed. (Source: Tubemogul)

Ad Serving

See also: Redirect, Latency

CIMM DEFINITION : The delivery of ads by a server to an end user's computer on
which the ads are then displayed by a browser and/or cached. Ad serving is normally

18

——
| —




July
2016

Lexicon 3.0

performed either by a Web publisher or by a third-party ad server. Ads can be
embedded in the page or served separately. (Source: I1AB)

2 : The process of an ad server delivering ads to a computer or mobile device. From
there, the ad is displayed by the browser. (Source: Next.Srds.com)

Ad Size

CIMM DEFINITION : The width and height of a display ad unit. There are almost 100 ad
sizes running on the Web currently, some of which are IAB-Standard. Other ad sizes
are I1AB Rising Stars, IAB Delisted or Non-IAB. We've found that the most popular ad
sizes are the Leaderboard (728x90), the Medium Rectangle (300x250) and the Wide
Skyscraper (160x600). (Source: Next.Srds.com)

Ad Skin

See Also: Skin, Page Skin, Background Skin, Wallpaper

CIMM DEFINITION : In computing, a graphical overlay ad format which frames the page
content.

Ad Skipping

See also: Commercial Avoidance, Trick Play, Measured Ad Skipping

CIMM DEFINITION : The act of fast forwarding (or skipping ahead as on TIVO) and
therefore not completely viewing an ad. It is one possible result of a viewer using the
trick play mode of DVRs and other recording devices.

NOTE — There are other forms of commercial avoidance such mental tune-out,
conversation, other activities e.g. reading, using a phone or a computer device.
(Source: TRA)

Ad Slot
CIMM DEFINITION : The area on a web page set aside for the display of ads. (Source:
OpenX)

Ad Space

CIMM DEFINITION : The location on a page of a site in which an advertisement can be
placed. Each space on a site is uniquely identified. Multiple ad spaces can exist on a
single page. Ad stream- the series of ads displayed by the user during a single visit to a
site (also impression stream). (Source: I1AB)

Ad-Supported

CIMM DEFINITION : A media entity whose revenue is generated via advertising
messages.
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2 : A designation for a Brand or Channel. Based on whether the site and/or
application have advertising on most of its sections. If ‘Ad-Supported’ only is
checked within the Report Controls, the results will exclude any non-ad-supported
Brand and Channel. (Source: Nielsen)

Ad Supression
CIMM DEFINITION : When you exclude a list of people from receiving a certain ad or
campaign. (Source: Liveramp)

NOTE - For instance, if your online and offline data was connected, you could make
sure your current customers don’t get exposed to your first-time buyer promotions. So if
you’re offering a three-month free trial to prospects, you can ensure current customers
aren’t exposed to the ad. (Source: Liveramp)

Ad Tag

See also: Ad Codes, Ad-ID, Ad Copy

CIMM DEFINITION : Unique identifier for an online ad that indicates to the advertiser
that their ad has run.

2 : Software code that a buyer provides to a publisher or ad network, which will call the
advertiser's ad server and then display an ad when called. (Source: Next.Srds.com)

3 : Also called an Ad Code. A small piece of code that defines the ad space where ads
display on a website. It includes parameters that describe the inventory advertising
campaigns can target, which may in turn display ads in the ad space. (Source: OpenX)

4 : An HTML area located on a webpage that communicates with an ad server and
requests an ad. Tags trigger the browser to open a window in which to place content in.
(Source: Mediamath)

Ad Tech

CIMM DEFINITION : Short for advertising technology, refers commonly to all
technologies, softwares and services used for delivering, controlling and targeting online
ads. (Source: Tubemogul)

Ad Transfers

CIMM DEFINITION : The successful display of an advertiser's Web site after the user
clicked on an ad. When a user clicks on an advertisement, a click-through is recorded
and re-directs or "transfers" the user's browser to an advertiser's Web site. If the user
successfully displays the advertiser's Web site, an ad transfer is recorded. (Source: IAB)
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Ad Unit
CIMM DEFINITION : The smallest inventory component that represents the space on a
site where ads display. (Source: OpenX)

Ad Unit Duration
CIMM DEFINITION : The run length of time-based inventory, such as linear video.
(Source: OpenX)

Ad Unit Group:
CIMM DEFINITION : A collection of ad units where related ads display together at the
same time. (Source: OpenX)

Advanced Advertising

See also: Addressable Advertising, Interactive Advertising, Customized Advertising,
Dynamic Advertising, In-Navigation Video Ads

CIMM DEFINITION : A range of advertising solutions designed to leverage the
interactive nature of digital Set-Top Boxes and enhance the value of TV by offering, for
example, request for information, polling and trivia , Telescoping, Ad-Versioning
Dynamic Advertising and T-commerce applications via the television through the use of
the Remote Control.

NOTE - “Advanced TV Advertising capabilities should include Addressable Advertising,
Interactive Advertising, Customized Advertising, Dynamic Advertising, and
Measurement. Addressable Advertising would include TV ad targeting based on
geographic, viewer or household segment attributes. Interactive Advertising would
include things like the use of polls and voting mechanisms but these do not have to be
addressable. Customized Advertising entails the ability to efficiently and automatically
customize video in real or near-real-time so that the ads can be made more relevant to
each of the targeted segment(s) of viewers Dynamic Advertising would entail the ability
to update the content of an ad in real-time or near-real-time basis based on automated
data feeds (e.g. changes in local TV ads based on local weather conditions or inventory
data). Measurement would include the ability to obtain census level campaign metrics
based on STB data.” (Source: Visible World)

AAMP abbr Advanced Advertising Media Project

CIMM DEFINITION : A research initiative formed by the 4A’s and BlackArrow, launched
in March 2011 and created to measure the impact of advanced advertising within free
video on demand (VOD) television programming. (Source: www.blackarrow.tv)
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AAC abbr Advanced Audio Coding

See also: Audio Coding 3

CIMM DEFINITION : An audio coding standard for lossy digital audio compression.
Designed to be the successor of the MP3 format, AAC generally achieves better sound
quality than MP3 at similar bit rates. (Source: Wikipedia)

Advanced Audience Data

See also Audience Data, Advanced Data

CIMM DEFINITATION : A data set used for the purposes of making ad decisions
beyond what can be leveraged from age and gender. It may include the use of 1st, 2nd
and 3rd party audience data for buying and targeting. (Source: GABBCON, Global
Audience Based Business Conference)

Advanced Bidding

See also: Tagless Bidding, Pre-Bidding, Header Bidding, Holistic Yield Management,
Tagless Integration

CIMM DEFINITION : Bidding that happens prior to the clearing process run in the ad
server that provides publishers a means of ensuring each impression is seen by
multiple buyers, and ultimately sold to the highest bidder. In essence, it blows up the
daisy chain, allowing publishers to see how different programmatic partners perform
when given equal and concurrent access to their inventory. So how exactly does
advance bidding — also sometimes confusingly described as a "tagless" solution or
header-tag integration — work? It's accomplished by placing a demand partner’s tag into
a Web page's code, therefore enabling that partner to place a bid before the traditional
ad-server unit is called. That bid is carried into the ad server’s auction, creating more
competition in determining the winner. Since the bids are all evaluated concurrently,
versus sequentially, the real highest bidder wins.

Advanced Data Analytics

See also Audience Data, Advanced Audience Data

CIMM DEFINITION : A grouping of analytic techniques using data to predict future
outcomes and more precise models of the world. Techniques can include predictive
analytics, simulation and optimization. (Source: IBM)

Advanced Digital Set-Top Boxes
See also: Set-Top Box
CIMM DEFINITION : Same as Advanced Set-Top Boxes
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Advanced Encoding

See also: Encoding, Decoding

CIMM DEFINITION : A form of encoding that delivers files that are of higher quality and
resolution and are smaller in size.

Advanced Graphics

CIMM DEFINITION : Visual content that uses advanced technology capabilities that
provide a higher quality graphic. Examples include dynamic functions, high definition
and 3D.

AMWA abbr Advanced Media Workflow Association

CIMM DEFINITION : A media business organization that works as an open, community-
driven forum. It focuses on the creation of timely, innovative, business-driven
specifications and technologies for networked media workflows for both general
business purposes as well as for technical committees. (Source:AMWA.tv)

Advanced Set-Top Boxes
See also: All-In-One Set-Top Box, Digital Set-Top Box, Enhanced Set-Top Box,
Integrated Set-Top Box, Set-Top Box

CIMM DEFINITION : Set-Top Boxes that are considered "fully integrated" with good
processors, ample memory and optional large hard drives. These boxes have more
advanced features and are more likely to be integrated with such services as DVRs,
high-speed internet access, interactive TV, digital video recording and gaming. (Source:
itvdictionary.com)

NOTE - Other terms for Advanced Set-Top Boxes are Advanced Digital Set-Top Boxes,
Smart TV Set-Top Box, Thick Boxes, All-In-One Set-Top Box, Media Center.

NOTE - These boxes may or may not have connected back paths. This should be
noted; only satellite has digital STBs that are often not connected to upstream paths.
(Source: TRA)

ATVEF abbr Advanced Television Enhancement Forum

CIMM DEFINITION : A commercial technology organization or "cross-industry alliance”
formed by many different companies from the broadcast and cable networks, television
transports, consumer electronics, and PC industries. The goal was to develop HTML-
based protocols to promote the standardization of enhanced TV. Tools and other
supportive technologies that were "ATVEF-compliant" enabled the creation and
distribution of enhancements through the analog and digital signal. Representatives
developed a technology specification that enabled broadcasters to send data (based on
Internet standards) through the "Vertical Blanking Interval.” If the viewer's Set-Top Box
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had the proper software to receive and interpret ATVEF data, whatever was designed
and sent would show up on the TV screen. That data might appear as raw data or
complex interactive interfaces. This technology has been made somewhat obsolete by
the deployment of digital Set-Top Boxes. (Source: itvt.com/glossary)

ATSC abbr Advanced Television Systems Committee

CIMM DEFINITION : An organization founded in 1983 to research and develop a
television standard in the United States; An international organization of 200 members
that is establishing voluntary technical standards for advanced television systems.
(Source: CableLabs)

2 : Developed a new set of standards for digital television to replace analog offering,
among other things, much higher resolution.

3 : Also used to refer to a platform’s inclusion of an ATSC tuner which allows reception
of over-the-air (OTA) digital and HD channels. (Source: TIVO)

NOTE - ATSC is working on new standards AS03 and AS12 for binding metadata to
assets using MXF wrapper technology.

ATV abbr Advanced TV

See also: Programmatic TV

CIMM DEFINITION : TV inventory planned, bought and sold, based on consumer
segmentations and delivered on impressions, using specific market-based system
automation. Facilitates highly targeted local market operational efficiency for both the
buy and sell side.

2 : The FCC’s name for Digital Television (DTV). (Source: TVB)

3 : Any television content or advertising that has evolved beyond traditional, linear
television delivery models. (Source: 1AB)

Advergaming

See also: Branded Content, Spotlights, Sponsorship, Sweepstakes, Content & Section
Sponsorships

CIMM DEFINITION : A type of sponsorship that can range from an advertiser buying all
the ad units around a game or a “sponsored by” link to creating a custom branded game
experience. (Source: I1AB)

Ad Verification
CIMM DEFINITION : The process by which an advertising campaign is monitored for
efficacy, according to the advertiser’s or agency’s choices and exclusions. That an ad
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has run, that it has had the ability to be viewed by the visitor and that any action that
has been taken regarding that ad originates from a human interaction and not a bot or
machine.

2 : A solution that allows media buyers to confirm whether their ads were served on a
particular site and to whom, at what time, in what way and for how long. Some ad
verification tools also offer an ad blocking service, which allows media buyers to block
the display of its ads on sites that could contain inappropriate content or are otherwise
not fit for the media buyer. (Source: Mediamath)

3 : Another term for Audience Verification. A service that confirms if an ad ran only
where it was intended to by the advertiser. It is often used to ensure brand safety, so
that an ad does not appear on an inappropriate page or site. (Source: Centro)

Advertainment
CIMM DEFINITION : Entertainment that blurs the line between advertising and content.

2 : Refers to a video ad that uses storytelling to communicate a brand message. More
specifically, it typically refers to video creative that prioritizes entertainment over
advertising, and that clocks in at over sixty seconds in length. (Source: Cynopsis)

Advertisement
CIMM DEFINITION : A piece of promotional content of any length but usually between
five and 120 seconds that promotes a product or a service.

Advertiser
CIMM DEFINITION : The company paying for the advertisement. (Source: 1AB)

2 : A product or service business entity, sometimes represented by an advertising
agency or marketing firm, that purchases advertising time on a media platform whether
print, TV, digital or programmatic.

3 : An account type that represents a business that runs advertising campaigns to
display ads on websites. (Source: OpenX)

4 : A product or business that presents its brand messages on publisher websites in an
effort to promote audience engagement and purchasing activity. (Source: Mediamath)

Advertising Agency aka Ad Agency

CIMM DEFINITION : A professional services firm, generally independent from the client
(it may be an internal department or even an internal agency) that is hired to provide an
outside point of view to the effort of conceiving, producing and managing and facilitating
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the sales of the client’s products or services. Done through the creation, planning,
researching, negotiating, marketing, branding, strategizing, tracking and buying of the
client’s approved commercial messaging on media platforms such as radio, TV,
outdoor, print, Internet, etc. as well as other marketing or advertising related efforts.
Agencies also provide marketing and merchandising advice and general business and
promotional counsel regarding the goods or services of the client and their competition.

2 : An account type that represents a business that provides services to advertisers.
(Source: OpenX)

Advertising Arbitrage

See also Arbitrage, Transparency, Black Box

CIMM DEFINITION : The process of trading - buying and selling — advertising inventory
through the use of ad networks, trading desks, and technical "traders" in the ad
ecosystem. It occurs when an intermediary sells ad inventory to a media buyer after
purchasing it somewhere else for a lower price.

Advertising ID

CIMM DEFINITION : A user resettable ID assigned by the device or operating
environment for use as an advertising marker. The key difference between a Device ID
and an Advertising ID is that advertising IDs can be reset by the user at any time.
Examples include Apple’s IDFA and Android’s AAID. (Source: IAB Mobile App
Marketing Glossary Working Group)

AME abbr Advertising Media Exposure Report
CIMM DEFINITION : The TRA report most similar to traditional ratings reports.

NOTE - This should be defined as the report that shows which ad variant has been
shown to which target audience segment. This report can and should be generated by
any provider/enabler of advanced advertising. (Source: Visible World)

ARF abbr Advertising Research Foundation

CIMM DEFINITION : A major advertising research industry association with a principal
mission to improve the practice of advertising, marketing and media research in pursuit
of more effective marketing and advertising communications. (Source: IAB)

Advertising-Supported Software
CIMM DEFINITION : Similar term to Adware.
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Advertising Weight

CIMM DEFINITION : A measure of advertising delivery, normally stated in terms of
number of commercials, homes reached, target audience impressions, and gross rating
points. (Source: TVB)

Ad View

CIMM DEFINITION : When the ad is actually seen by the user. Note this is not
measurable today. The best approximation today is provided by ad displays. (Source:
IAB)

Adware

CIMM DEFINITION : Any software package that automatically renders advertisements
in order to generate revenue for its author. The advertisements may be in the user
interface of the software or on a screen presented to the user during the installation
process. (Source: Wikipedia)

Ad Weight
CIMM DEFINITION : The percentage of time that an ad should be selected when its line
item wins an impression (for line items set to manual weighting). (Source: OpenX)

Ad Widgets
See also: Widgets
CIMM DEFINITION : The same definition as Widgets.

2 : A suite of EBIF enhancement products designed specifically to be used with spot
ads. These enhancements may include RFI, Polling, VOD Telescoping, Click-to-call.
(Source: FourthWall Media)

3 : A product from FourthWall Media that provides an end-to-end system to create,
deliver and measure the interactive enhancements with linear spot advertising. (Source:
FourthWall Media)

AdX

See also: DoubleForClick For Publishers

CIMM DEFINITION : Google’s ad exchange in their ad server DoubleClick For
Publishers abbreviated as DFP.

Ad Zone
CIMM DEFINITION : A coverage area of television homes that can be served targeted
advertising via a server by a multi-channel operator.
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2 : The area reserved by a site owner for third party advertisements placed by an ad
serving company. (Source: Nielsen)

3 : A representation of a location on a website where creatives should be displayed.
(Source: OpenX)

Affidavit
CIMM DEFINITION : A notarized statement from a television station that confirms the
commercial actually ran at the time shown on the station's invoice. (Source: TVB)

Affiliate

A TV station, not owned by a network, that grants a network use of specific time periods
for network programs and advertising, for compensation. Remainder of broadcast day is
programmed locally. (Source: TVB)

Affiliate Marketing

CIMM DEFINITION : An agreement between two sites in which one site (the affiliate)
agrees to feature content or an ad designed to drive traffic to another site. In return, the
affiliate receives a percentage of sales or some other form of compensation generated
by that traffic. (Source: IAB)

Affinity Marketing

CIMM DEFINITION : The selling of products or services to customers on the basis of
their established buying patterns. The offer can be communicated by e-mail promotions,
online or offline advertising. (Source: 1AB)

Agency

See also Ad Agency

CIMM DEFINITION : An advertising agency works with a client to produce advertising
for their brand/products. Once they have produced a campaign and the associated
creatives, they purchase media upon which they can publish their ads. Within the many
divisions of an agency are media buyers, who are the people who actually purchase
space for the client's ads. Media buyers are MM's clients. (Source: Mediamath)

ATD abbr Agency Trading Desk

See also: Trading Desk

CIMM DEFINITION : A massive media buyer and re-seller which functions as an
independent working unit within a large media buying concern. A Demand-Side Platform
(DSP) is technology used to manage and optimize ad campaigns. ATDs work in
combination with DSPs. (Source: Programmaticadvertising.org)
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2 : Centralized management platforms used by ad agencies that specialize in
programmatic media and audience buying. They are typically layered on top of a DSP
or other audience buying technologies. Trading desks attempt to help clients improve
their advertising performance and receive increased value from their display advertising.
Trading desk staff don't just plan and buy media. They also measure results and report
audience insights to their clients. All the major holding companies have agency trading
desks, including Havas, IPG, WPP and Omnicom. Trading desks were created in order
to give the client and the agency more control over ad placement. When working with
an ad network, the client often has limited say over where the ad is placed. Working
with a trading desk allows the client to direct where ad dollars and spent and more
closely examine the results to optimize if necessary. (Source: Kantar)

3 : An agency or holding company owned trading desk that handles programmatic
buying for a media agency. (Source: Hubspot)

4 : A private, agency-owned demand-side platform (DSP) created or white labeled by
agencies and used to buy real-time bid inventory from one platform instead of having to
go through multiple DSPs, exchanges and ad networks. Examples of agency trading
desks include Publicis' Vivaki Nerve center, Omnicon Trading Desk, AdNetic from
Havas and Razorfish's ATOM. (Source: Mediamath)

5 : In digital advertising, a centralized management platform used by ad agencies that
specialize in programmatic media and audience buying. Trading desks are generally
layered on top of demand-side platforms (DSPs), or other audience-buying technology.
In addition to planning and buying media, trading desks usually measure results and
report audience insights to clients. (Source: Cynopsis)

NOTE - Trading desk staff plan and buy media, measure results and report audience
insights to their clients. All the major holding companies have agency trading desks,
including Havas, IPG, WPP and Omnicom. Trading desks were created in order to give
the client and the agency more control over ad placement. When working with an ad
network, the client often has limited say over where the ad is placed. Working with a
trading desk allows the client to direct where ad dollars and spent and more closely
examine the results to optimize if necessary. (Source: Next.Srds.com)

Aggregated Information
CIMM DEFINITION : Data combined from many individual users that does not identify
any single user. (Source: Centro)

Aggregation Server
CIMM DEFINITION : A system that enables the joining / combining of various large
datasets on an aggregate and de-identified basis.
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Airwave

CIMM DEFINITION : The medium of radio waves, especially as used by broadcast radio
and television. Electromagnetic frequencies allocated for wireless broadcasting or
communication. (Source: thefreedictionary)

A La Carte

See also: Tier, Tiering

CIMM DEFINITION : Refers to a model for cable companies to allow subscribers to
select to which television channels, pay tv, specialty channels they would like to have
access. This is in opposition to the large package deals currently prevalent in American
cable deals, which often result in consumers paying for additional channels irrelevant to
their interests. (Source: Wikipedia)

Algorithm
CIMM DEFINITION : A procedure or set of rules to be followed in mathematical
calculations or other problem solving operations, especially by a computer.

NOTE - For example, search engines use algorithms to determine the order of search
results. Advertising technology vendors use them to calculate and optimize campaign
performance. (Source: Centro)

All-In-One Set-Top Box

See also: Advanced Set-Top Box, Digital Set-Top Box, Enhanced Set-Top Box,
Integrated Set-Top Box, Set-Top Box

CIMM DEFINITION : Set-Top Boxes that have more advanced features and are more
likely to be integrated with such services as DVRs, high-speed internet access,
interactive TV, digital video recording and gaming.

Allo

See also: Duo

CIMM DEFINITION : An instant messaging app developed by Google and launched in
May 2016 that uses machine learning technology that adds functionality to replies.

NOTE - Functions include 1. Smart reply which can suggest a reply to the last
message, selected from a few options. 2. The analysis of images sent to the user in
order to suggest responses. 3. The ability to learn from the user's behavior to adapt its
suggestions over time. 4. Incognito, an optional mode, that includes expiring chats,
private notifications, and end-to-end encryption. The encryption will use Open Whisper
Systems' Signal Protocol, already used in the Signal app. 5. Whisper Shout which will
allow the user to increase or decrease the size of a message to represent volume. 6.
The Google Assistant which will allow users to make Google search queries in a
conversational format. (Source: Wikipedia)
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ADS abbr Alternate Delivery System

(Same acronym for Ad Decision Servers)

CIMM DEFINITION : Used in both local and national arenas, it refers to signals
delivered by means other than via cable and over-the-air, such as satellite and Telco.

2 : TV homes with unwired cable access are referred to as having Alternate Delivery
Systems. The four components of ADS are 1. Direct Broadcast Satellite (DBS): Satellite
service delivered directly via household's own small (usually 18") dish; the largest
component of ADS. 2. Satellite Master Antenna (SMATYV): Serves housing complexes
and hotels; signals received via satellite and distributed by coaxial cable. 3. Microwave
Multi Distribution System (MMDS), "WIRELESS CABLE": Distributes signals by
microwave. Home receiver picks up signal, then distributes via internal wiring.

4. Satellite Dish (CBand/KU Band), "Big Dish": Household receives transmissions from
a satellite(s), via a 1 to 3 meter dish. (Source: TVB)

Alternate Text

CIMM DEFINITION : A word or phrase that is displayed when a user has image loading
disabled in their browser or when a user abandons a page by hitting "stop" in their
browser prior to the transfer of all images. Also appears as —balloon textll when a user
lets their mouse rest over an image. (Source: IAB)

Always-on

CIMM DEFINITION : A system that is online and ready to go 24 hours a day. Nothing
has to be turned on or dialed up in order to use it. DSL and cable modems are
examples of always-on technologies. ISDN is a dial-up technology, but the process is
extremely fast and gives the appearance of an always-on connection. (Source: PC
Magazine)

Always-on App

See also Super App

CIMM DEFINITION : An app that is always working behind the scenes while it activates
other functions whether listening and reacting to events, generating notifications, or
sharing data with other applications, for example. (Source: Blackberry)

AWS abbr Amazon Web Services

CIMM DEFINITION : A comprehensive, evolving cloud computing platform provided by
Amazon.com. Web services are sometimes called cloud services or remote computing
services. The first AWS offerings were launched in 2006 to provide online services for

websites and client-side applications. (Source: whatis.techtarget.com)
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AAAA abbr American Association of Advertising Agencies
CIMM DEFINITION : Founded in 1917, it is the national trade association representing
the advertising agency business in the United States. (Source: I1AB)

AFTRA abbr American Federation of Television and Radio Artists

CIMM DEFINITION : An AFL/CIO union of broadcasting workers. Headquartered in
New York, near the offices of the major networks, it is the primary organization of
broadcast talent, with 30 local chapters. Performers who appear in TV and radio
commercials are required to be members of this union and/or other unions. However,
spokespersons and others who are retained by public relations professionals for talk
shows and other radio and TV programs are not required to be union members, since
they are generally not paid for their services. (Source: TVB)

AWRT abbr American Women in Radio and Television
CIMM DEFINITION : An association in Washington D.C. of women who work in all
areas of broadcasting. (Source: TVB)

Analog Set-Top Box

See also: Set-Top Box, Digital Set-Top Box, Cable Converter, TV Converter Box

CIMM DEFINITION : Similar to a cable converter box, it is an older form of Set-Top Box
that converts over-the-air digital TV broadcasts to analog for TV sets that accept only
analog input. The box transforms digital broadcasts in standard definition (SD) and high
definition (HD) to analog. (Source: encyclopedia2.thefreedictionary.com)

Analog Signal

See also: Digital Cable, Digital

CIMM DEFINITION : In telecommunications, analog refers to a transmission standard
that uses variable frequencies and amplitudes of electrical impulses to emulate the
audio waveform of sound. A traditional form of telecommunications transmission in a
constant variable wave, rather than in packet-based (or digital) form. (Source: Definition
currently under review by CableLabs)

2 : An older version of a TV signal or the Set-Top Box that transmits programs in the
lowest television definition in use today - 480i format. Data is transmitted only in one
direction - to the household or viewers. There is usually no "back channel" or "return
path" transmission where data or usage is transmitted back to the headend or operator.

3 : A continuous electronic signal that carries information in the form of a continuously
variable waves unlike digital signals which are made up of discrete pulses. (Source:
Nielsen)
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4 : Refers to the way cable broadcasts are transmitted directly from the television walll
cable to the television. It is one method by which television signals are transmitted
since Low Power TV stations still transmit analog signals.

5 : Type of cable signal that normally does not allow back channel. Witha STB or
DVR, return path data collection may become possible. (Source: TIVO)

NOTE - In addition to the lack of a return path, analog STBs provide no consistent
mechanism for the download or execution of software, and thus cannot provide any
interactivity, including IPGs and EBIF. (Source: FourthWall Media)

NOTE - You can’t serve a household targeted ad via an analog signal. (Visible World)

NOTE - This definition is the definition of an analog STB not an analog signal, and it
excludes the key relevant characteristic of an analog STB, namely it has fewer channels
than a digital STB. (Source: TRA)

Analytics

CIMM DEFINITION : In the field of data analysis, it is the discovery, interpretation,
computational analysis and communication of meaningful patterns in data. Relies on the
application of statistics, computer programming and operations research to quantify
performance and help to predict trends based on the data and past performance.

Anamorphic
CIMM DEFINITION : Describes the way 16:9 films are compressed to be shown on a
4:3 television screen with black bars on the top and bottom of the picture.

Android
CIMM DEFINITION : In device technology, it is an open-source operating system used
for smartphones and tablet computers.

Animated GIF

CIMM DEFINITION : An animation created by combining multiple GIF images in one
file. The result is multiple images, displayed sequentially, giving the appearance of
movement. (Source: |IAB)

Animation

See also: Video

CIMM DEFINITION : The technique and process of photographing or filming successive
series of drawings or positions of puppets or models or computer graphics ) that are
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slightly different from one another and that when sequentially viewed quickly one after
the other create the illusion of movement.

2 : A programmatically generated display of sequential images, creating the illusion that
objects in the image are moving. Not digital video, as it relates to the IAB Glossary.
(Source: 1AB)

Anonymization

See also: Hashed ID, De-ldentify

CIMM DEFINITION : A series of systems, processes and controls that remove
personally identifiable data components from a data set thereby eliminating or reducing
the likelihood that certain characteristics or attributes, whether by themselves or in
combination with other information, can be mapped to specific identifiable individuals.

NOTE - “Hashing and anonymization are not synonyms. Hashing is a form of
anonymization which sometimes prevents tracking the same household from one day to
the next, hence not providing reach/frequency metrics. Anonymization can be achieved
with persistent anonymous ID codes where reach/frequency metrics are still available.”
(Source: TRA)

Anonymization Tier

See also: Anonymization

CIMM DEFINITION : In the process of collecting, decoding, aggregating, processing
and reporting STB measurements, data may pass through multiple processing points,
each of which may enforce a different level of anonymity and network access. For
example, within a cable back-end a mapping between STB MAC address and
subscriber information must be available for billing purposes, but network access at this
level is severely restricted. This represents a low-level tier of anonymization. A
processing point in a higher anonymization tier may have wider network access, but
MAC address may be replaced by a unique but anonymous identifier, while billing
information may be replaced by ZIP+4 or the like, providing greater anonymity. (Source:
FourthWall Media)

Anonymizer
CIMM DEFINITION : An intermediary which prevents Web sites from seeing a user's
Internet Protocol (IP) address. (Source: 1AB)

App-Centric aka Application Centric

See also: Component Software.

CIMM DEFINITION : A system that focuses on the application as the foundation or
starting point. The program is loaded first, which in turn is used to create or edit a
particular type of data structure such as text, spreadsheet, image, etc. (Source: PCMag)
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ACI abbr Application Centric Infrastructure
CIMM DEFINITION : Integrates data center management and cloud computing that is
often owned and managed by companies like Amazon and Google.

NOTE — A traditional network connects computing devices together so they can share
data. That network can comprise gateways, routers, and switches — the hardware to
manage the movement of data — and application software. With application-centric
infrastructure, the focus is on the application and what’s needed for it to work optimally,
or, more importantly, what's needed to optimize the users’ experience of using the
application. The sorts of metric used are uptime and response times. (Source:
it.toolbox)

API

CIMM DEFINITION : The method to enhance the current currency by which media is
measured, through the use of enhancing the GRP (gross rating points) with new data
sources to improve planning, decision-making and optimization for buyers and sellers.
(Source: GABBCON, Global Audience Based Business Conference)

APl abbr Application Program Interface

CIMM DEFINITION : A set of routines, protocols, and tools for building software
applications. The API specifies how software components should interact. Used when
programming graphical user interface (GUI) components. (Source: Webopedia)

A/P Meter

CIMM DEFINITION : A meter that monitors a television set by examining the content of
what is watched, independent of the delivery path or tuning mechanism. The meter
reads an active code embedded in a television audio or video signal that uniquely
identifies the program content. In the absence of an active code, it develops an event
signature through video pattern definition and recognition that is then matched to a
database of signatures taken during the same time period at reference sites for each
and every channel for which Nielsen generates ratings. (Source: Nielsen)

NOTE — Stands for Active / Passive meter.
App Advertiser

CIMM DEFINITION : Any person or company that promotes an app through advertising.
(Source: IAB Mobile App Marketing Glossary Working Group)
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App Deeplinking

CIMM DEFINITION : A method by which a URL links to and opens a specified page or
location within a mobile app rather than simply launching the app. (Source: IAB Mobile
App Marketing Glossary Working Group)

App Deferred Deeplinking

CIMM DEFINITION : Related to the process of app deeplinking. It occurs when the user
does not have the app downloaded in advance, and must install the app prior to
consuming content. Deferred deeplinking first directs the user to the appropriate app
store page for app installation and then upon opening the app, the user is automatically
redirected to the specified page or location in the app as intended in the initial
engagement. (Source: IAB Mobile App Marketing Glossary Working Group)

App Developer
CIMM DEFINITION : The person (or business entity) that creates an application.
(Source: IAB Mobile App Marketing Glossary Working Group)

Applet

CIMM DEFINITION : A small, self-contained software application that is most often used
by browsers to automatically display animation and/or to perform database queries
requested by the user. Applicable browser - any browser an ad will impact, regardless
of whether it will play the ad. (Source: IAB)

Application

CIMM DEFINITION : Any program, or group of programs, that is designed for the end
user. Application software can be divided into two general classes: systems software
and applications software. Applications software (also called end-user programs)
include such things as database programs, word processors, Web browsers and
spreadsheets. (Source: Webopedia)

Application (or Asset) Content Owner

CIMM DEFINITION : The company or organization that is responsible for the creation
and distribution of the interactive programming which is delivered to the TV through the
set-top. (Source: CTAM Advanced Cable Solutions Consortium, itv Metrics)

APl abbr Application Programming Interface

CIMM DEFINITION : An interface implemented by a software program in order to
enable interaction with other software. Set-Top Box data processors use API to receive,
process and output the data. (Source: Wikipedia)
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2 : Standard compliant web service interfaces. (Source: TRA)

3 : A way to interact with a piece of software. A method prescribed by an operating
system (OS) or an application program used by programmers for making requests of
the OS or other application. (Source: Mediamath)

4 : A set of protocols and tools for building software applications. They specify how
software components should interact. For a third-party developer to incorporate another
company’s software application into its own technology, the developer needs access to
the original API. (Source: Cynopsis)

Application Interactions

CIMM DEFINITION : The interaction and collaboration of two or more application
components sometimes spurred by a user's input or action like the input of a PIN
number. In the context of Set-Top Boxes, application interactions enable simultaneous
data gathering and delivery of content (or other signals).

Application Launches and Terminations

CIMM DEFINITION : Applications are software that enables a user to interact with and
utilize such things as content or datasets. It is different from an operating system
software which is underlying and makes a system run. Set-Top Box applications include
the Interactive Program Guide (abbr INTERACTIVE PROGRAM GUIDE) with which a
viewer can interact and use.

2 : With the advent of EBIF two new classes of applications are available. Bound
applications are embedded within a video signal and are launched (triggered) and
terminated automatically. Unbound applications are those applications explicitly
launched by a viewer via either a button on the Remote Control, a selection from an on-
screen menu, a selection of an on-screen icon, or tuning to a virtual channel. Interactive
advertising enhancements are implemented as bound EBIF applications —e.g.,
FourthWall's AdWidgets. (Source: FourthWall Media)

Application Messaging
CIMM DEFINITION: Enables the ability to send a data or voice message (often via
instant messaging or IM) wirelessly to a range of devices whether wireless or not.

APl abbr Application Programming Interface

CIMM DEFINITION: Protocols, coding, tools and other applications placed on an
interface that enables software programs to interact with each other. 2 : An application
programming interface (API) is a set of declarations of the functions (or procedures) that
an operating system, library or service provides to support requests made by computer
programs.
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Application Virtualization
CIMM DEFINITION : Software that wraps applications and encapsulates them from the
underlying operating system so they become portable and compatible.

App Open
CIMM DEFINITION : When a user launches an app. (Source: IAB Mobile App Marketing
Glossary Working Group)

App Publisher (Content)

CIMM DEFINITION : In the context of advertising or publishing, a person (or business
entity) that provides content or utility and in some cases also provides the advertising
opportunity within an app. (Source: IAB Mobile App Marketing Glossary Working Group)

App Publisher (Distribution)

CIMM DEFINITION : Viewed through the eyes of the app development community, is a
person or business entity that markets, distributes and acquires users on behalf of a
specific app. The app publisher sometimes also monetizes the app on behalf of the app
developer. (Source: IAB Mobile App Marketing Glossary Working Group)

App Remarketing

CIMM DEFINITION : Retargeting within app-only environments, after a user has
downloaded an application. Typically, the message is to encourage users to revisit the
app and have a new experience. (Source: Centro)

Apps

See also: Info Banner, Widgets

CIMM DEFINITION : An software program that is typically interactive and typically links
to an on-screen icon but can also run on the STB with no user interface.

2 : Software applications, typically implemented in EBIF, that execute on a STB.
(Source: FourthWall Media)

3 : A self-contained program or piece of software that's designed for a specific purpose
or specific function directly for the user or, in some cases, for another application
program.

App Store Optimization
CIMM DEFINITION : Refers to the process of modifying within the app storefront, the
app description, icons and artwork, keywords etc. to lift the app's search rankings and
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increase visibility in unpaid search results. (Source: IAB Mobile App Marketing Glossary
Working Group)

App Store Ranking

CIMM DEFINITION : Also known as Chart Position. It is the ranked position of an app
within the app store listings or 3rd party app catalog listing. App rankings may appear in
the form of primary (main) category or sub-category listings (top paid app vs top free
games Apps). App store and catalog rankings in both charts and searches are
determined through a mix of proprietary app store algorithms and weighted factors.
Higher rankings bring an app more visibility, traffic and downloads. (Source: IAB Mobile
App Marketing Glossary Working Group)

Arbitrage

See also Advertising Arbitrage, Transparency, Black Box, White Box, Glass Box
CIMM DEFINITION : The buying and selling of assets, often with the use of a
middleman who acts as an intermediary between buyer and seller often at a mark-up
price.

ADI abbr Area of Dominant Influence

See also: Designated Market Area (DMA)

CIMM DEFINITION : A geographic market area that serves as a measurable footprint
for various media. Coined by Arbitron, similar in definition to Nielsen’s DMA. Although
similarly located ADIs and DMAs may be different in size and/or footprint.

Artifacting

CIMM DEFINITION : A compression technique that can be applied to any content
whether an image, audio or video, that in the process, creates degradation because
some of the data is discarded. Can sometimes lead to over compression.

2 : The distortion that is introduced into audio or video by the compression algorithm
(codec). Compressed images may have stray pixels that were not present in the original
image. See codec. Aspect ratio - the width-to-height ratio of a picture or video frame. TV
broadcasts at a 4:3 (1.33:1) aspect ratio; digital TV will be broadcast with a 16:9 (1.78:1)
ratio; and most feature films are shot in at least a 1.85:1 ratio. IMUs have an aspect
ratio of 6:5 (330x 250; 336 x 280; and 180 x 150). (Source: IAB)

Al abbr Artificial Intelligence
CIMM DEFINITION : Building, programming and / or engineering computers so they can
better understand human intelligence, whether observable or computational.
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2 : The scientific discipline of human-like intelligence displayed by software and/or
machines (Source: SAS)

ANN abbr Artificial Neural Networks

CIMM DEFINITION : In machine learning and cognitive science, artificial neural
networks (ANNSs) are a family of models inspired by biological neural networks (the
central nervous systems of animals, in particular the brain) which are used to estimate
or approximate functions that can depend on a large number of inputs and are generally
unknown. Artificial neural networks are generally presented as systems of
interconnected "neurons” which exchange messages between each other. The
connections have numeric weights that can be tuned based on experience, making
neural nets adaptive to inputs and capable of learning. (Source: Wikipedia)

AR abbr Artificial Reality
CIMM DEFINITION : The simulated spaces created from a combination of computer

and video systems. (Source: freeflyvr)

AS-03

See also: AS-03, MFX, Wrapper, Watermarking

CIMM DEFINITION : A MFX program delivery specification that is a form of unique
watermark identification to define a master spot whose coding transcends platforms.
AS-03 defines MFX files that are optimized for program delivery and intended for
playout via a video server. (Source: http://www.amwa.tv/)

AS-12

See also: AS-03, MFX, Wrapper, Watermarking

CIMM DEFINITION : An addition to AS-03, it is a form of unique watermark coding that
defines MFX files that are optimized for advertising delivery. It is a more automated form
of ad identification coding. (Source: http://www.amwa.tv/)

Aspect Ratio

CIMM DEFINITION : The width-to- height ratio of the picture frame. TV broadcasts at a
4:3 (1.33:1) aspect ratio; digital TV is broadcast with a 16:9 (1.78:1) ratio; and most
feature films are shot in at least a 1.85:1 ratio. (Source: itvt.com/glossary)

NOTE — HDTYV also uses 16:9 aspect ratio. (Source: CableLabs)

As Run Logs
CIMM DEFINITION : The actual accurate record of programming and commercial
schedules for each viewing network or entity.
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2 : Program and spot data representing the content that was actually aired rather than
what was scheduled to air. (Source: TIVO)

As-Run Report

CIMM DEFINITION : Detailed breakdown of exactly where a television ad was exposed
to consumers. In Household Addressable advertising, this details of the households
targeted, which actually were watching TV when an ad was run. (Source: MAGNA
Global)

As Scheduled Logs

See also: As Run Logs, As Seen Logs

CIMM DEFINITION : The planned record of programming and commercial schedules for
each viewing network or entity created before the content airs.

As Seen Logs
See also: As Run Logs
CIMM DEFINITION : Another term for As Run Logs. Not individually identifiable.

2 : “An accurate record of programming and commercials actually presented on at least
one STB, as reported by EBIF applications embedded within (bound to) said
programming and commercial content. Applies to both video content and any interactive
enhancements.” (Source: FourthWall Media)

Asset
CIMM DEFINITION : Content or ads in any form.

2 :In VOD, assets are physical content. Typically referring to the movie file for On-
Demand. Could also refer to the poster art or Barker videos. In dynamic VOD, there is a
need to differentiate between ad asset (i.e. creative) and content asset (i.e.
programming).

ADI abbr Asset Distribution Interface

CIMM DEFINITION : A CableLabs standard defining the metadata schema, and
propagation standard of On-Demand content. The most common standard in use is ADI
1.1. ADI 2.0 is published.

AMS abbr Asset Management System

(Same acronym for Audience Measurement Service)

CIMM DEFINITION : Manages database library of VOD Assets and associated
metadata.
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ANA abbr Association of National Advertisers

CIMM DEFINITION : The Association of National Advertisers leads the marketing
community by providing its members insights, collaboration and advocacy. The ANA
strives to promote and protect all advertisers and marketers. See ana.net for more
information. (Source: IAB)

Asymmetric Data

See also: Symmetric Data

CIMM DEFINITION : Similar to skewed data, when the data clusters towards one end of
the spectrum.

2 : A system where the data speed or quantity differs in one direction as compared with
the other direction, averaged over time. (Source: searchnetworking.techtarget.com)

ADSL abbr Asymmetrical Digital Subscriber Line

See also: Digital Subscriber Line, High Speed DSL, Symmetric DSL, Very High-Speed
DSL

CIMM DEFINITION : A type of DSL that provides T1 rates or higher in the downstream
(towards the customer) direction and 64 KBPS or higher in the upstream direction.
(Source: itvt.com/glossary)

Asynchronous Bidding

See also: Synchronous Bidding

CIMM DEFINTION : In programmatic bidding, it is where all of the ad codes in a
container have their bidding requests released and triggered at the same time.

NOTE — There is a universal timeout setting to manage how long the browser waits for
bidders to respond, and partner specific “adaptors” that allow the wrapper to translate all
bids into a common key value for the ad server. (Source: adopsinsider.com/)

ASI abbr Asynchronous Serial Interface
CIMM DEFINITION : The signal that contains compressed content whether HD, SD or
audio. It is the final product of digital compression. (Source: Wikipedia)

Atmospheric Interference

See also: Jamming, Interference, Noise, Natural Interference

CIMM DEFINITION : A form of natural interference where disturbances beyond the
atmosphere of earth disrupt signals and transmissions.
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ATSC 3.0 Broadcast Standard

CIMM DEFINITION : A new standard in over-the-air television from the Advanced
Television Systems Committee. Considered the next-generation broadcasting system
capable of broadcasting 4K content without the use of an outdoor antenna.

Attribute

CIMM DEFINITION : A single piece of information known about a user and stored in a
behavioral profile, which may be used to match ad content to users. Attributes consist of
demographic information segment or cluster information and retargeting information.
Segment or cluster information is derived from the user's prior online activities.
Generally, this is anonymous data (non-Pll). (Source: Mediamath)

Attribution

CIMM DEFINITION : Cause of an action, in this case the reason that a prospective
customer does what they do. More specifically, why they came to the site, entered the
funnel, and performed a given action. (Source: Mediamath)

2 : In marketing, refers to the process of identifying a set of user actions (also known as
‘events” or “touchpoints”) that contribute to a desired outcome, and then giving each of
those actions a specific value. The goal is for marketers to enhance their understanding
of which combinations of events, in which particular order, can effectively influence
consumers to engage in a desired behavior. With the rise of digital platforms and the
growing availability of sophisticated data-gathering tools, attribution models have grown
increasingly prevalent — and increasingly important. (Source: Cynopsis)

Attribution Measurement

CIMM DEFINITION : A method of analyzing data across a campaign’s various
touchpoints and then assigning a value to each contact point that contributed to a
specific outcome. (Source: Hubspot)

Attribution Modeling

CIMM DEFINITION : A methodology for linking marketing activities to specific outcomes
such as an online product purchase. Attribution modeling typically analyzes the degree
to which different blends of media exposure, across different channels, generate results.
This can establish causality to properly credit each media channel for its impact on the
final outcome. (Source: Centro)

Attribution Test

CIMM DEFINITION : Test to gauge the changes (positive or negative), caused by
serving an ad. Generally an attribution test demonstrates the relative success of an
flight of ad exchange purchases. (Source: Mediamath)
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Attribution Window

CIMM DEFINITION : Period of time post-view (or post-click) in which the viewer (who
was served an ad) performs a given action. Refers to the maximum length of time
between click and conversion that an advertiser must include when calculating the
revenue from a click. (Source: Mediamath)

2 : A configurable time period during which an impression/click/conversion can be
credited to media exposure. (Source: IAB Mobile App Marketing Glossary Working
Group)

Auction

CIMM DEFINITION : The practice of allowing multiple buyers to value and bid on a
singular ad opportunity (impression or spot) leveraging 1st, 2nd or 3rd party data within
a pre-fulfillment window. The concept of auction is different in TV than it is in digital.
Auctions live on a spectrum delivering value for the both the buy and sell side. (Source:
GABBCON, Global Audience Based Business Conference)

Auction Pricing

CIMM DEFINITION : A situation in which the price for an ad, impression or placement is
determined by the participants in the auction. The highest bidder wins. (Source:
Next.Srds.com)

Audience

CIMM DEFINITION : A collection of individual identifiers appended with data elements
that enable a comparative relationship between the specific and the general, or
otherwise. The collection is characterized by the fundamental capability to allow for a
privacy-compliant segmentation and Boolean combinations against a vast body of
business-driven objectives. As an example, such segmentation could be determined by
geographic, behavioral, media consumption, financial spending, or product
purchase/ownership attributes. (Source: GABBCON, Global Audience Based Business
Conference)

Audience Buying

CIMM DEFINITION : Directly purchasing audience segments based on data that has
been assembled about them, including their demographics, interests, etc. For example,
audience buying gives a buyer the ability to target consumers who may be planning a
vacation and then place ads on all of the sites they might visit in contrast to just airline,
hotel and vacation websites. (Source: Next.Srds.com)

2 : Method by which ads are served to networks/programs/dayparts with the highest
propensity to reach target audience of a campaign. Uses technology and audience data
to deliver incremental reach. (Source: MAGNA Global)
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3 : In Programmatic TV, the method by which ads are served to networks / programs /
dayparts with the highest propensity to reach target audience of a campaign. Uses
technology and audience data to deliver incremental reach. (Source: MAGNA Global)

Audience Data

See also Advanced Audience Data, Advanced Data

CIMM DEFINITION : Data that represents attributes of a target or segmented consumer
or viewer.

Audience Composition

CIMM DEFINITION : The audience breakdown of aggregated, segmented
characteristics, often reported as a percentage, based on such elements as age,
gender, income, education, household characteristics etc.,

2 : The relation between average audience of a specific target and the average
audience of the reference target (e.g. total households) with regard to the same daypart
and channel. (Source: Kantar Media Audiences)

3 : The distribution of a station's audience by demographic group. (Source: TVB)

NOTE - Since current Set-Top Box data is delivered by different data providers and in
different footprints, standard audience composition levels and even the overall audience
may vary greatly across processors and providers. Issue of weighting.

Audience Duplication
CIMM DEFINITION : The extent to which the audience of one station is exposed to that
of another. (Source: TVB)

Audience Extension

CIMM DEFINITION : Offered by ad networks, server-side platforms, and demand-side
platforms, audience extension tools allow publishers to follow site visitors to other
websites. This provides publishers with the ability to offer advertisers media buys that
include reaching a publication’s audience outside of their website. (Source: Hubspot)

2: A process used in advertising technology that attempts to expand the target audience
size while ensuring relevancy and maximizing engagement. The extension process
takes a known audience segment and catalogs various shared characteristics that can
be used to target people who bear similarities and are therefore likely to become
customers. Audience Extension techniques are also sometimes called "Lookalike
Modeling". (Source: Tubemogul)
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Audience Flow

CIMM DEFINITION : A measure of the change in audience during and between
programs. Audience flow shows the percentages of people or households who turn on
or off a program, switch to or from another channel, or remain on the same channel as
the previous program. (Source: TVB)

Audience Forecasting

CIMM DEFINITION : In media and advertising, it is the act of estimating the delivery of
targeted and or guaranteed consumers or viewers for a program, product or service on
a media platform.

2 : Estimating the volume of impressions during a given time period that match a
defined audience segment. (Source: OpenX)

Audience Guarantee

Given the interest of advertisers to reach a target audience's, media sellers can provide
advertisers with a guarantee to deliver a number of impressions to the target audience.
Sellers can use a number of techniques, among them propensity indexes, to improve
their chances of maximizing impression delivery within the target audience. (Source:
GABBCON, Global Audience Based Business Conference)

Audience Intelligence
CIMM DEFINITION : The use of first and third-party data to determine an advertiser’'s
audience. (Source: Centro)

AMS abbr Audience Measurement Service Data

See also: Data Logging Software

(Same acronym for Audience Management System)

CIMM DEFINITION : AMS is an acronym for "Audience Measurement Service". All
processors of Set-Top Box data offer an AMS interface for their data delivery. A type of
data logging software.

AMP abbr Audience Monetization Platform
CIMM DEFINITION : A system where audience data can be gathered, processed,
analyzed, delivered and leveraged for revenue producing purposes.

AR Report abbr Audience Retention Report

CIMM DEFINITION : A TRA report. Builds on the data generated by TRA's AME report
by analyzing the advertising creative embedded within the programming. and various
aspects of its audience retention performance.
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Audience Profile
CIMM DEFINITION : The characteristics of the people who make up an audience of an

advertising medium in terms of age, sex, region, education, socio-economic group,
occupation or any other demographic aspects. (Source: Nielsen)

Audience Segment
CIMM DEFINITION : A group of users, consumers or viewers that have similar traits or
characteristics.

2 : Audience demographics recognized by web behavioral trends including pages
visited, purchasing actions, gender, region, and socioeconomic status. (Source:
Mediamath)

Audience Segment Beacon

CIMM DEFINITION : A piece of code placed into an ad space’s source code, it assigns
a visitor to a corresponding audience segment, which helps with retargeting. (Source:
OpenX)

Audience Skew
CIMM DEFINITION : Describes a situation where a specific group is exposed to a given
medium more than other groups (or the overall population). (Source: Nielsen)

Audience Syncing

CIMM DEFINITION : The ability for a publisher or buyer to push audience segments
created in their DMP or DSP to an adserver for the purpose of forecasting, targeting,
packaging, and/or reporting. (Source: OpenX)

Audience Targeting

CIMM DEFINITION : Collection of audience or consumers into like behaviors, attributes
or segments for the purpose of reaching them collectively for a specific piece of content
whether that is programming or advertising.

NOTE - Audience segments can be defined in an adserver platform or in an external

data management platform (DMP). (Source: OpenX)

Audience Verification
CIMM DEFINITION: A similar term for Ad Verification.
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Audio Watermarking

See also; Digital Watermarking, Watermarking, Signature, Fingerprinting, Video
Watermarking

CIMM DEFINITION : A unique identifier that is embedding within an audio stream.

Audit

See also: Process Audit

CIMM DEFINITION : Third party validation of log activity and/or measurement process
associated with Internet activity/advertising. Activity audits validate measurement
counts. Process audits validate internal controls associated with measurement. (Source:
IAB)

Auditor
CIMM DEFINITION : A third party independent organization that performs audits.
(Source: 1AB)

Audit Trail
CIMM DEFINITION : Logging of any changes to data (creation, modification, or
deletion) to allow a system admin user to review all historical changes. (Source: OpenX)

Audio
CIMM DEFINITION : The audible file that may accompany ads. Advertising audio
should never play without user-initiation. (Source: 1AB)

Audio Card
CIMM DEFINITION : Another term for Sound Card.

AC3 abbr Audio Coding 3

See also: Advanced Audio Coding

CIMM DEFINITION : A file extension for surround sound audio files used on DVDs
format. The AC3 file format was created by Dolby Labs for use in a Dolby Digital audio
on DVD, Blu-ray and other digital video formats. (Source: Whatis.TechTarget.com)

AR abbr Augmented Reality

See also: Augmented Virtuality, Advanced Advertising

CIMM DEFINITION : The ability to combine video content with interactive features on
the same screen so that it is interactive, real-time and is registered in 3D. Mixing reality
with virtuality on the same screen.
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2 : Augmented Reality is closer to the real environment while Augmented Virtuality is
closer to the virtual environment. (Source: Wikipedia)

3 : The use of transparent glasses on which a computer displays data so that the viewer
can simultaneously view computer generated and real world scenes. (Source: freeflyvr)

NOTE — This is currently available in smartphones as an app. For example, standing in
a subway station and seeing the station but then there is a virtual overlay of nearby
restaurants, galleries etc.

Augmented Virtuality

See also: Augmented Reality, Advanced Advertising

CIMM DEFINITION : Like Augmented Reality, Augmented Virtuality combines real video
content with interactive features to make it more virtual. AV is further along the reality /
virtuality continuum in that it is more to the point of virtual than to the point of real.

Authenticated Streaming

See also: Signature

CIMM DEFINITION : The insertion of a verification key into content that enables only
those with permission (such as a subscriber) to access the content. This technology
allows users to watch television programs on a second screen device such as a
broadband connected computer or tablet on demand.

Note — Authenticated streaming is thought to reduce cord-cutting but could have impact
for local stations where MVPDs could bypass local stations and go directly to viewers
who will be able to watch what they want when they want on any connected laptop.
(Source: www.poynter.org)

Authentication

See also: Multiple Authentication

CIMM DEFINITION : The ability to verify that a certain subscriber has purchased
specific content so they can access and view purchased networks, programming or user
services.

2 : The process of verifying the claimed identity of an entity to another entity.

Authenticity

CIMM DEFINITION : The ability to ensure that the given information is without
modification or forgery and was in fact produced by the entity that claims to have given
the information.
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Authorized Devices

CIMM DEFINITION : A piece of equipment or mechanism adapted for a certain purpose
or functionality that also has user verification software or encoding. This allows a user
with the authentication key to access certain proprietary or subscriber-locked content
while protecting the device, the network and the content from security breaches.

ACR abbr Automatic Content Recognition

See also: Watermarking, Fingerprinting

CIMM DEFINITION : A code technology that enables a content user to synchronize
content retrieval across several platforms and interact with TV programming from their
mobile or tablet computers.

2 . A technology that allows connected devices to determine what content a viewer is
watching, regardless of how it is delivered on their screen, and trigger an action such as
interactivity or data collection. (Source: IAB)

Automated Guaranteed

See also: Programmatic Guarantee, Programmatic Premium, Programmatic Direct,
Programmatic Reserved

CIMM DEFINITION : A type of programmatic advertising. It refers to the direct sale of
reserved ad inventory between a buyer and seller, with automation replacing the
manual insertion order (I0) process. This inventory is sometimes categorized as
premium, reserved, guaranteed, first-look, direct sold or class-1. Automated guaranteed
allows the publisher to regulate the price of inventory to buyers. It also gives buyers the
ability to buy more premium inventory on a direct basis from the publisher,
transparently. Media buyers and sellers can connect and transact in this manner via
automated guaranteed marketplaces, such as Shiny Ads, BuySellAds, PubMatic, Adslot
and iSocket. (Source: Next.Srds.com)

2 : Transaction in which inventory is guaranteed and pricing is fixed, with negotiation
happening directly between buyer and seller. Transaction processes are automated but
otherwise match a traditional 1/O transaction. (Source: MAGNA Global)

AMOL abbr Automated Measurement of Lineups

CIMM DEFINITION : The technology which allows Nielsen Media Research (NMR) to
track an identification code within locally transmitted TV signals for network and
nationally syndicated programs. NMR is also linked by computers to networks and
syndicators in order to receive their latest schedule changes. Using this technology,
NMR can pin down exactly what program was shown on what channel at a particular
time. (Source: TVB)
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Automatic Placements

See also: Keyword-Targeted Ad, Managed Placements

CIMM DEFINITION : Ad placements that are the result of placing an ad based on
automatic targeting methods, like keywords or topics.

Automated Purchasing - Buying and Selling

CIMM DEFINITION : An internet or other network based system in which a firm is linked
to the approved vendors, enabling direct purchase of goods and services. This system
offers automatic authentication and (if two or more firms join as buyers) leveraging of
buying power. (Source: Businessdictionary)

Automated Video Ad Customization

CIMM DEFINITION : The use of automated video customization to create different
versions of the same commercial to different viewers with the purpose of tailoring the
message for a particular geographic, and/or viewer or household segment to enhance
viewer relevance and advertising effectiveness. (Source: Visible World)

Note: SAG-AFTRA has already used a similar definition for potential changes to their
talent compensation model (for new contract in 2012). (Source: Visible World)

Automation

CIMM DEFINITION : In programmatic buying, it is the use of various software and
systems that use algorithms in combination with other technology to utilize all available
forms of data sets in order to expedite the delivery of data driven, targeted solutions to
advertisers and content providers. Such processes results include but are not limited to
the aggregation of available inventory and pricing mechanisms, audiences,
segmentations and all forms of available-to-buy content.

2 : Using technology to facilitate media transactions in a way that mirrors traditional
transactions in structure. (Source: MAGNA Global)

Auto-Optimization

CIMM DEFINITION : Also known as Automated Optimization. When algorithms or
automated decision processes are used to improve campaign performance indicators
(e.g. cost-per-click or cost-per-acquisition) based on available data. (Source: Centro)

Autotelic in the Flow State

CIMM DEFINITION : A state of intrinsic motivation in which a person is fully immersed
in what he or she is doing for the sake of the activity itself. Named by Hungarian
psychologist, Mihaly Csikszentmihalyi, it is characterized by a merging of action and
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awareness, sense of control, high concentration, loss of self - consciousness, and
transformation of time.

Available Impressions
CIMM DEFINITION : Impressions that are open to purchase by the advertising market.

Available Inventory

CIMM DEFINITION : In programmatic, the digital display advertising that a publisher
has made available through their programmatic partners, both guaranteed direct and
private marketplace, which you can now click to transact from their platforms. (Source:
Next.Srds.com)

Avatar
CIMM DEFINITION : A graphical representation of an individual in a game or other
virtual world or environment. (Source: 1AB)

2 : Derived from Sanskrit and relates to a “mental traveller” in Indian fairy tales. An
avatar - my virtual representative - communicates with others in a Virtual environment.
(Source: freeflyvr)

Average Audience Rating

See also: Rating

CIMM DEFINITION : The amount of viewing (expressed as a percent) on average, to a
program, network, channel, ad, version or time period out of the universe or full
population. Can be parsed to the lowest viewing increment whether second, 5 second,
minute etc.

2 : One of several different kinds of ratings used by Nielsen media research company. It
reflects the average size of the audience on a minute-by-minute basis (average size at
minute 1, minute 2, minute 3, and so on) throughout the length of a program. (Source:
Answers.com)

NOTE - Weighting on averages: averages can be time-weighted or taken as a simple
mean. (Source: TIVO)

AA abbr Average Audience (in thousands)

See also: Rating

CIMM DEFINITION : The amount of viewing (expressed in thousands) on average, to a
program, network, channel, ad, version or time period out of the universe or full
population. Can be parsed to the lowest viewing increment whether second, 5 second,
minute etc.
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2 : The average minute or second audience watching a channel, program or spot.
(Source: Kantar Media Audiences)

3 : A widely used rating term, expressed as a percentage, to reflect viewing to the
average minute of a program or time period. It is an average of the audience at minute
1, 2, 3, etc. As such, it serves as an estimate of the average commercial audience
(households or persons). (Source: TVB)

4 : The average number of people who tuned into the given time selected and
expressed in thousands or as a percentage (also known as a Rating) of the total
potential audience of the demographic selected. It is also known as a T.A.R.P -
Targeted Audience Rating Point. (Source: Nielsen)

NOTE - What is the accepted universe for certain viewer segments when Set-Top Box
data is delivered by individual operators with specific regional footprints?

Average Clicks

See also: Interactive Household Addressable TV Advertising, Average Exposures,
Average Responses

CIMM DEFINITION : In the context of Interactive Household Addressable TV
Advertising, the average number of times that an audience segment or advertiser
defined consumer segment interacts with any given campaign, TV ad or version of a
commercial. (Source: Visible World)

Average Exposure

See also: Household Addressable TV Advertising, Average Clicks, Average Exposures
CIMM DEFINITION : During any given campaign time frame, the average number of
times that an audience segment or advertiser-defined consumer segment is exposed to
any given campaign, TV ad or version of a commercial. (Source: Visible World)

Average Frequency

See also: Reach & Frequency

CIMM DEFINITION : The average number of times a viewer or household was exposed
to a piece of content - whether program, network, ad or version - during a specific time
frame.

2 : Number of impressions received by the average household reached. The average
number of times a household tuned to any part of any airing of any ad in the campaign.
The average percentage of unique households watching ANY program in which ANY of
the measured advertisements occurred. (Source: TRA)
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NOTE - How much of a piece of content does the viewer need to consume before
counting as an 'impression'? One second? ten seconds? etc., This issue should be
flagged on every definition for Frequency, Reach, and Impressions. (Source: TIVO)

Average Frequency Clicks

CIMM DEFINITION : The average number of times a STB, viewer or household clicked
on (interacted with) a specific interactive enhancement during a specific timeframe.
(Source: FourthWall Media)

Average Frequency Exposures

CIMM DEFINITION : The average number of times a STB, viewer or household was
presented with a specific interactive enhancement during a specific timeframe. (Source:
FourthWall Media)

Average Frequency Responses

CIMM DEFINITION : The average number of times a STB, viewer or household
responded positively to an offer made in a specific interactive enhancement during a
specific timeframe. (Source: FourthWall Media)

Average Item Reach (%)

See also: Reach & Frequency

CIMM DEFINITION : Total unduplicated reach of a single item (e.g. a channel program
spot or version) for a specific time period based on the underlying data. (Source: Kantar
Media Audiences)

Average Item Reach (in thousands)

See also: Reach & Frequency

CIMM DEFINITION : Total unduplicated reach of a single item (e.g. channel, program,
spot or version) for a specified time period. (Source: Kantar Media Audiences)

Average Lead

CIMM DEFINITION ; Average number of leads generated. Calculated by dividing total
leads by the total number of sessions (Source: CTAM Advanced Cable Solutions
Consortium, itv Metrics)

Average Lead Rate

CIMM DEFINITION : The average number of leads that are generated for an interactive
session. Calculated by dividing total leads by gross screen views. (Source: CTAM
Advanced Cable Solutions Consortium, itv Metrics)
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Average Loyalty (Daily)
CIMM DEFINITION : Average minutes viewed in a day divided by the total minutes
available in the selected day(s). (Source: Kantar Media Audiences)

Average Monthly Reach (%)

See also: Reach & Frequency

CIMM DEFINITION : The average monthly number of unduplicated homes or
impressions reached expressed as a percentage of the measured universe. (Source:
Kantar Media Audiences)

2 : The average of the monthly number of unduplicated impressions expressed as a
percentage of the measured universe based a tuning minimum of 6 minutes. (Source:
Nielsen)

Average Monthly Reach (in thousands)

See also: Reach & Frequency

CIMM DEFINITION : The average of the monthly number of unduplicated homes or
impressions reached in thousands.

2 : The average of the monthly number of unduplicated impressions based a tuning
minimum of 6 minutes. (Source: Nielsen)

Average Program Audience

See also: Rating

CIMM DEFINITION : The average delivery (expressed in thousands) of Set-Top Boxes
or households out of the sample, footprint, census or universe that is attributed to a
video, program, time period or daypart.

2 : The average number of units or households attributed to a program. (Source: Kantar
Media Audiences)

Average Quarter Hour Audience
CIMM DEFINITION : Estimated number of people who watch a program or station for a
minimum of five minutes within a specific quarter hour. (Source: TVB)

Average Response

See also: Average Exposures, Average Clicks, Interactive Household Addressable TV
Advertising

CIMM DEFINITION : In the context of interactive household addressable TV advertising,
the average number of responses generated by an audience segment or advertiser
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defined consumer segment during any given campaign, or by being exposed to any
given TV ad or version of a commercial. (Source: Visible World)

ARPDAU abbr Average Revenue per Daily Active User
CIMM DEFINITION : Total daily revenue/ (divided by) total daily active users. (Source:
IAB Mobile App Marketing Glossary Working Group)

ARPPU abbr Average Revenue per Paying User

CIMM DEFINITION : Total revenue in a given time frame / (divided by) the number of
paying users in that specified time frame. This metric is especially relevant for apps that
have in-app purchases such as gaming apps or those with financial transactions
involved such as m-commerce apps or cab booking apps. (Source: IAB Mobile App
Marketing Glossary Working Group)

ARPU abbr Average Revenue Per User

CIMM DEFINITION : Total revenue in a given timeframe / (divided by) the total number
of active users within the specified time frame. (Source: IAB Mobile App Marketing
Glossary Working Group)

Average Second Commercial Rating

See also: Rating

CIMM DEFINITION : The number of homes, STBs or people tuned to a commercial
during the average second, expressed as a percentage of all homes, STBs or people
within the sample or coverage area. (Source: Nielsen)

Average Second Rating

See also: Rating

CIMM DEFINITION : The number of homes, STBs or people tuned to a network or
program during the average second expressed as a percentage of all homes, STBs or
people within the sample or coverage area. (Source: Nielsen)

AST abbr Average Second Tuning
CIMM DEFINITION : The average second rating as it pertains to STB or household
tuning. (Source: Nielsen)

NOTE - Tuning vs. Viewing? Tuning is a more accurate definition as there may or may
not be someone viewing the TV. (Source: Visible World)
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ASV abbr Average Second Viewing
CIMM DEFINITION : The average second rating as it pertains to persons viewing.
(Source: Nielsen)

Average Seconds/Minutes Viewed per spot — Universe
CIMM DEFINITION : The average daily seconds/minutes viewed among the universe
that meet the user defined reach criteria. (Source: Kantar Media Audiences)

Average Seconds/Minutes Viewed per spot - Viewers
CIMM DEFINITION : The average daily seconds/minutes viewed among viewers that
meet the user defined reach criteria. (Source: Kantar Media Audiences)

Average Session Duration

CIMM DEFINITION : The average length of app usage per session. App usage length in
a session counts from the start of the application to the end-time of use of the
application, as long as the application does not encounter inactivity (application idle) of
a pre-define duration. Average Session Duration = Total time of app usage sessions/
total number of sessions within the reporting period. (Source: IAB Mobile App Marketing
Glossary Working Group)

Average Session Length in minutes
CIMM DEFINITION : The total minutes viewed divided by the number of viewing
sessions that met the user defined reach criteria. (Source: Kantar Media Audiences)

Average Session Time Spent

CIMM DEFINITION : The average length of time a viewer is engaged with an interactive
session. Calculated by dividing the gross session time spent by the total number of
impressions. (Source: CTAM Advanced Cable Solutions Consortium, itv Metrics)

Average Time Spent

CIMM DEFINITION : The average of the aggregate time of all viewing in play mode;
may be rounded to the nearest second. (Source: CTAM Advanced Cable Solutions
Consortium, itv Metrics)

Average Time Spent on Interactive Experience
CIMM DEFINITION : Duration spent on the overall interactive experience. (Source:
Kantar Media Services)
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Average Time Spent on Feature
CIMM DEFINITION : In interactive measurement, it is the duration spent on a specific
feature. (Source: Kantar Media Services)

Average Weekly Reach (%)

See also: Reach & Frequency

CIMM DEFINITION : The average of the weekly number of unduplicated impressions
expressed as a percentage of the measured universe. (Source: Kantar Media
Audiences)

Average Weekly Reach (in thousands)

See also: Reach & Frequency

CIMM DEFINITION : The average of the weekly number of unduplicated impressions.
(Source: Kantar Media Audiences)

Back

See also: Trick Play

CIMM DEFINITION : Returns viewer to the previous screen. As distinguished from
"Last" - primarily a Remote Control function - which returns the viewer to the last
channel viewed. Usage of the term "Last" and its function varies across operators and
platforms.

Backbone
CIMM DEFINITION : High-volume, central, generally —long-haulll portion of a data
network. (Source: 1AB)

Back Channel

See also Back Haul and Back Path

CIMM DEFINITION : A return path connection that can be used by a Set-Top Box to
communicate with the cable headend; Can be used to communicate to cable headend
or the service provider. It applies to asymmetric data connections and is the slower of
the two data paths in the connection.

2 : “A communication channel that can be used by a Set-Top Box to communicate with
the cable headend or other devices. Also known as Back Haul. A term used to describe
the technology which provides the infrastructure for electronic traffic traveling from the
subscriber to the platform company.” (Source: Nielsen)
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3 : “Term commonly used to describe the action of sending data back to a host server
over a phone wire or cable pipe.” (Source: itvt.com/glossary)

4 : A means of communication from users to content providers. As content providers are
transmitting interactive television (analog or digital) to users, users can connect through
a back channel to a website. It can be used to provide feedback, purchase goods and
services, etc. (Source: TVB)

NOTE - Many other types of homes (with the exception of digital Set-Top Box homes)
do not have backchannels. Satellite homes receive back signals from landline phone
lines which vary from home to home.

NOTE- Available bandwidth on the return path is severely limited within the existing
digital cable environment, and exceeding bandwidth limits can be catastrophic —i.e.,
STB reboots, network downtime. Motorola systems are limited to a raw bitrate of 256
Kbps per node (i.e., 500 to 1500 STBs), much of which is consumed by the system
itself, VOD session management, IPG interaction, interactive application processing,
etc., Also, communication on this return path is limited to UDP, which does not
guarantee delivery of information from STB to the back-end, and generates additional
bandwidth usage by applications to confirm delivery and resend lost data. Cisco
systems provide slightly more return path bandwidth and support TCP (i.e., guaranteed
delivery of data), but typically reserve more return path bandwidth for system and
resident application (e.g., SARA) use. Collecting STB measurement data with low
Latency is a complex task, especially for census data. Load on the back channel is an
issue in downloading STB data. (Source: FourthWall Media)

NOTE - From Mediapost TV Board article by Weisler, Feb09- A way to get data back to
the operator. Cable systems have a back channel but satellite operators can only send
data back via the phone lines. Since not all satellite Set-Top Boxes connect to phone
lines, this must be taken into account when receiving Set-Top Box data from satellite
homes. Kantar Media Audiences says there is no significant difference in the satellite
homes with and without the back channel. Rentrak says boxes are connected in
different ways — some need to back channel to get scheduling data, others connect via
broadband. It all varies by operator. More examination may be in order.

Background Skin
See Also: Skin, Page Skin, Ad Skin, Wallpaper
CIMM DEFINITION : Another term for a Skin.

Back Haul
See also: Back Channel, Back Path
CIMM DEFINITION : Another term for Back Channel.
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Back Path
See also: Back Haul, Back Path
CIMM DEFINITION : Another term for Back Channel.

Bandwidth

CIMM DEFINITION : In computer networks, bandwidth is often used as a synonym for
data transfer rate - the amount of data that can be carried from one point to another in a
given time period (usually a second). Usually expressed in bits (of data) per second
(bps). A link with a high bandwidth is one that may be able to carry enough information
to sustain the succession of images in a video presentation. In electronic
communication, bandwidth is the width of the range (or band) of frequencies that an
electronic signal uses on a given transmission medium. Here bandwidth is expressed in
terms of the difference between the highest-frequency signal component and the
lowest-frequency signal component. Since the frequency of a signal is measured in
hertz (the number of cycles of change per second), a given bandwidth is the difference
in hertz between the highest frequency the signal uses and the lowest frequency it uses.
(Source: SearchEnterpriseWAN.com)

2 : The transmission rate of a communications line or system, expressed as kilobits per
second (kbps) or megabits per second (Mbps) for digital systems; the amount of data
that can be transmitted over communications lines in a given time. (Source: IAB)

NOTE - Bandwidth impacts Latency and therefore Dwell Time measurement. Restricting
or price tiering of bandwidth size impacts measurement too.

NOTE - It should be remembered that a real communications path usually consists of a
succession of links, each with its own bandwidth. If one of these is much slower than
the rest, it is said to be a bandwidth bottleneck.

NOTE - Key constraint determining the amount and type of addressable, interactive
applications, which can be run at any one time. (Source: Visible World)

NOTE - In the digital cable environment there are multiple data paths, each with distinct
characteristics. Most obvious is the downstream video path, carrying large volumes of
MPEG-2 video data from cable headends to STBs. Non-video data (e.g., EBIF
applications) may be embedded within the MPEG-2 data stream at any point in the
delivery of video from programmer to headend, and retrieved on the STB. This path
provides the most downstream bandwidth, but requires the STB to tune to a specific
channel to access it. A second downstream data path is the Out-of-band network, which
provides less downstream IP network bandwidth than the video path, but does not
require channel tuning, and is thus always available. The out-of-band network also
provides a small amount of upstream IP bandwidth (see Back Channel, Return Path).
(Source: FourthWall Media)
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Bandwidth Allocation

See also: Bandwidth Cap, Spectrum

CIMM DEFINITION : How frequencies are allocated by bands or within a spectrum and
assigned to different applications, content providers, data and information flows.

Bandwidth Caps aka Bit Cap

CIMM DEFINITION : Limits the transfer of a specified amount of data over a period of
time. A cap is sometimes applied by a content delivery channel such as an internet
service provider to moderate the content flow so it does not become over-loaded by a
few heavier users.

NOTE - Implementation of a bandwidth cap is sometimes termed a Fair Access Policy
or Usage-Based Billing. (Source: Wikipedia)

Bandwidth Contention

CIMM DEFINITION : A bottleneck that occurs when two or more files are
simultaneously transmitted over a single data line. Unless the system is able to prioritize
among the files, the effect is to slow delivery of each. (Source: IAB)

Bandwidth Data Transmission

See also: Data Transmission, Digital Communications, Digital Transmission

CIMM DEFINITION : The physical transfer of data (a digital bit stream or a digitized
analog signal over a point-to-point or point-to-multipoint communication channel.
(Source: Wikipedia)

Bandwidth Optimization

See also: QAM, Switched Digital Video

CIMM DEFINITION : Managing the trade-off between the cost and the efficiency of
delivering video.

NOTE - Bandwidth is one of the primary cost concerns cable and telecommunications
operators deal with when considering new consumer or advertising applications.
Bandwidth optimization solutions have been developed to accommodate the growth in
consumer applications including HD video and higher broadband speeds and advertiser
applications such as household addressable TV advertising. (Source: Visible World)

Banners

CIMM DEFINITION : A type of advertising format for the internet (which is now being
called display advertising) and addressable television offering the viewer an opportunity
to clickthrough the banner to receive more information from the advertiser.
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2 : Advertisements that link to an advertiser’s site. (Source: Nielsen)

3: A type of EBIF interactive television application available from FourthWall Media’s
AdWidgets System. (Source: FourthWall Media)

4 : A graphic advertising image displayed on a Web page. (Source: I1AB)

Banner Ads
CIMM DEFINITION : A form of display advertising that has long been considered one of
the most popular forms of digital advertising. (Source: Next.Srds.com)

2 : An ad that appears on a web page which is typically hyperlinked to an advertiser’s
website. Banners can be images (GIF, JPEG, PNG), JavaScript programs or multimedia
objects (Flash, Java, Shockwave etc.). (Source: OpenX)

3 : Also known as “display ads”, banner advertisements are a form of graphical ads
embedded into a webpage, typically including a combination of static/animated images,
text and/or video designed to convey a marketing message and/or cause the user to
take an action. Banner dimensions are typically defined by width and height,
represented in pixels. (Source: IAB)

Bar Codes

See also: QR Codes, Google Goggles

CIMM DEFINITION : The printed code used for recognition by a bar code scanner (bar
code reader). The "bar" in bar code comes from the ubiquitous, one-dimensional (1D)
UPC bar code found on countless product packages. Several two-dimensional (2D) bar
codes are also in wide use, but they are not really as bar-like as the UPC. The 2D
codes are scanned horizontally and vertically and hold considerably more data.
(Source: PCMag)

Barker
CIMM DEFINITION : A promotional loop video played within a window in the On-
Demand User Interface.

Barter

CIMM DEFINITION : The exchange of goods and services without the use of cash. The
value of the barter is the dollar value of the goods and services being exchanged for
advertising. This is a recognized form of revenue under GAAP (Generally Accepted
Accounting Principles). (Source: 1AB)

2 : The exchange of quantities of commercial time for merchandise or services. (Source:
TVB)

immm
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Barter Syndication

CIMM DEFINITION : A program distribution method in which the syndicator retains and
sells a portion of the show’s advertising time. In “cash plus barter,” the syndicator also
receives some money from the station on which the program airs. (Source: TVB)

Baseband Video

See also: Broadband Video, Multiplexing, Modulation

CIMM DEFINITION : Refers to analog or digital data before being intermixed with other
data. (Source: PCMag)

Baseline Variability

CIMM DEFINITION : A test that determines the ability to accommodate any adjustments
to population weights or controls in the match process. (Source: GABBCON, Global
Audience Based Business Conference)

BSS abbr Base Station Subsystem

See also: Network Switching Substation

CIMM DEFINITION : A fixed station in a cellular wireless network, used for
communicating with mobile terminals (phones). It is what links mobile phones to a
wireless carrier's network. A base station provides local coverage (an area where
mobile phones will work) for a wireless network. The area of coverage may be many
miles or just a few city blocks. The coverage can be in all directions, or the antennas
may be aimed only in one direction. (Source: www.phonescoop.com)

2 : In the computer world, refers to the wireless access point for computers with wireless
cards. It is a router that communicates with devices based on the Wi-Fi standard.
(Source: www.Techterms.com)

Basic Cable

CIMM DEFINITION : Channels received by cable subscribers at no extra charge,
usually supported by advertising and small persubscriber fees paid by cable operators.
(Source: TVB)

Beacon

See: Web Beacon, Tag, Page Tag, Web Bug

CIMM DEFINITION : Used in combination with cookies, it is an often-transparent
graphic image, usually no larger than 1 pixel x 1 pixel that is placed on a Web site or in
an e-mail that is used to monitor the behavior of the user visiting the Web site or
sending the e-mail. (Source: Webopedia)
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2 : An element on a publisher’s website that is invisible to users while it gathers
information. Also known as “tracking pixels.” (Source: OpenX)

Beatbox

CIMM DEFINITION : A form of vocal percussion primarily involving the art of mimicking
drum machines using one's mouth, lips, tongue, and voice. It may also involve vocal
imitation of turntablism, and other musical instruments. Beatboxing today is connected
with hip-hop culture, often referred to as "the fifth element" of hip-hop, although it is not
limited to hip-hop music. The term "beatboxing" is sometimes used to refer to vocal
percussion in general. (Source: Wikipedia)

Behavioral Data

CIMM DEFINITION : Information on the kinds of sites a user visits, the search terms
they use, etc. Using behavioral data, someone who looks at a lot of technology products
can be served an ad for a computer when they are on a sports site. (Source:
Mediamath)

Behavioral Targeting

See also : Segment

CIMM DEFINITION : A technique used by online publishers and advertisers to increase
the effectiveness of their campaigns. Behavioral targeting uses information collected on
an individual‘s web browsing behavior such as the pages they have visited or the
searches they have made to select which advertisements to be displayed to that
individual. Practitioners believe this helps them deliver their online advertisements to the
users who are most likely to be influenced by them. (Source: IAB)

2 : Attempts to deliver more relevant ads based on a user’s past browsing and app
usage. Platforms typically do this by analyzing and group visitors into audience
segments. (Source: Hubspot)

3 : Using previous online user activity to generate a segment, which is used to match
advertising creative to users (sometimes also called Behavioral Profiling, Interest-based
Advertising, or online behavioral advertising). (Source: Mediamath)

4 : Refers to the use of previous online user activity (such as content viewed, searches,
or pages viewed) to generate a segment that is then used to match advertising creative
to users. (Source: Cynopsis)

5 : A technique used by advertisers and publishers to utilize a web user's previous web
browsing behavior to customize the types of ads they receive. Behavioral targeting can
generally be categorized as onsite behavioral targeting or network behavioral targeting,
depending on whether the tracking is deployed on a single website or domain, or across
a network of websites. (Source: Tubemogul)
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Behavior Analytics

See also: User Behavior Analytics, Business Analytics

CIMM DEFINITION : A subset of business analytics that focuses on how and why users
of eCommerce platforms, online games, & web applications behave. It allows one to
take seemingly unrelated data points in order to extrapolate, predict and determine
errors and future trends, taking a more holistic and human view of data, connecting
individual data points to tell us not only what is happening, but also how and why it is
happening. (Source: Wikipedia)

BTF abbr Below The Fold

See also: Above the Fold

CIMM DEFINITION : The portions of a webpage, and specifically the ads, that are not
visible to the visitor without scrolling. Traditionally, BTF was considered less premium
and will typically have lower rates than "above the fold" inventory. (Source:
Next.Srds.com)

BTL abbr Below the Line

See also: Above the Line

CIMM DEFINITION : Advertising that is direct to a specific consumer, more one to one,
and involves the distribution of pamphlets, handbills, stickers, promotions, brochures
placed at point of sale, on the roads through banners and placards. It could also involve
product demos and samplings at busy places like malls and market places or residential
complexes. (Source: TheAdvertisingClub)

Benchmark Ratings

See also: Rating

CIMM DEFINITION : A rating that serves as a measurement point to which other ratings
are compared.

NOTE - While needed in the short term to help best aggregate different data streams,
who is to set the standard?

Beta
CIMM DEFINITION : A test version of a product, such as a Web site or software, prior to
final release. (Source: IAB)

Between-the-Page

CIMM DEFINITION : Also known as “interstitial” ads, between-the-page ad units display
as a user navigates from one webpage to the next webpage. The ad appears after the
user leaves the initial page, but before the target page displays on the user’s screen.
Typically, the ad is self-contained within its own browser window, but may also appear
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briefly as an overlay on the target page rather than in its own browser window. (Source:
|IAB)

Biddable Media
CIMM DEFINITION : Online ad properties that are sold via a bidding process. (Source:
Mediamath)

Bidding

See also: Real Time Bidding

CIMM DEFINITION : In programmatic buying it is the act of placing an order to buy
advertising inventory through an auction for program or video content, usually, but not
always, in real time.

Bidding Container

See also: Container, Head Bidding Wrappers

CIMM DEFINITION : A software application that enables the storage and application of
a group of prospective advertising buyer codes to be used in programmatic auction
bidding on advertising inventory.

Bid Management

CIMM DEFINITION : Process by which bids for online media (ad impressions) are
managed with regards to exchanges, targeting, volume, pricing, etc. (Source:
Mediamath)

Bid Request

CIMM DEFINITION : When an ad exchange receives an ad request, its
communication to selected real-time bidders, which contains details about the
impression and solicits bids for it. (Source: OpenX)

Bid Response

CIMM DEFINITION : After evaluating a bid request, a real-time bidder's communication
to an ad exchange, indicating if they’re interested in the impression, and if so, how
much they’re willing to pay for it. (Source: OpenX)

Big Data
CIMM DEFINTION : Data sets so large — in volume, velocity and variety — that they are
impossible to manage with conventional database tools. (Source: CIO Magazine)
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Big Data Automation
CIMM DEFINITION : Facilitating the use of multiple big data sets via automated
analytics and algorithms.

Billable Impression
CIMM DEFINITION : An ad impression for which a content provider, network, publisher,
agency or ad network charges the advertiser who owns the ad.

Billboards
CIMM DEFINITION : In Set-Top Box parlance it is an interactive overlay that enables
viewers to clickthrough and receive more information about a product or advertiser.

2 : An IAB Universal Brand Package ad unit template designed with options for rich
interactivity to display prominently in-line with Publishers’ webpage content. A distinct
feature of the Billboard is a close button that a user may click to collapse the ad
completely if the user doesn’t want to see the ad. (Source: I1AB)

3 : A brief announcement, usually 3, 5 or 10 seconds in length, and usually earned by
advertisers paying extra for the program being ordered. Billboards are afforded, in most
instances, at the top and bottom (beginning and end) of the show. The product and/or
sponsor's name is mentioned in a statement such as "...the following portion of
(program) is being brought to you by (sponsor)... "Also, called OPEN when used at the
top of a show, and CLOSE when used at the bottom of a show. (Source: TVB)

Binge Viewing

See also: Binge Watching, Marathon Viewing

CIMM DEFINITION : The activity of viewing multiple episodes of a television series in
one overall viewing session usually via streaming, VOD or a DVR.

Binge Watching
See also: Binge Viewing, Marathon Viewing
CIMM DEFINITION : Another term for Binge Viewing

Binocular Omni
CIMM DEFINITION : Orientation Monitor (BOOM): A 3-D display device suspended

from a weighted boom that can swivel freely so the viewer can use the device by
bringing the device up to the eyes and viewing the 3-D environment while holding it. The
boom’s position and orientation communicates the user’s point of view to the computer.
(Source: freeflyvr)
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Biometrics

CIMM DEFINITION : The measuring and analysis of unique physical attributes as facial
features, fingerprints and voice or retinal scans. This technology can be used to define
an individual's unique identity, often for security purposes but now also for
neuroscientific research.

Bionic Human
CIMM DEFINITION : Another term for Cyborg.

Bit Cap
See: Bandwidth Cap
CIMM DEFINITION : An inter-changeable term with Bandwidth Cap.

Bitcoin

See also: Crypto Currency

CIMM DEFINITION : A type of digital currency, not backed by any country’s central
bank, that employs encryption techniques that are used to regulate the generation of
units of currency and verify the transfer of funds, operating independently of a central
bank.

Bitrate

CIMM DEFINITION : The rate at which bits of information or data is transferred from
one location to another expressed as the amount of data transferred in bits per second,
kilobits per second or megabits per second.

2 : A measure of bandwidth which indicates how fast data is traveling from one place to
another on a computer network. Bit rate is usually expressed in kilobits per second
(kbps) or megabits per second (Mbps). (Source: IAB)

3 : The rate of bits processed per unit of time, commonly measured in bits per second
(bps), kilobits per second (Kbps), or megabits per second (Mbps). The bitrate is one of
the biggest factors in audio or video quality. (Source: IAB)

Bit Rate Reduction
See also: Digital Compression, Compression, Source Coding, Data Compression
CIMM DEFINTION : Also known as Data Compression
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BPS abbr Bits Per Second

See also: Bitrate, Kilobits Per Second, Megabits Per Second

CIMM DEFINITION : A common measure of data speed. The rate at which data or other
content is transferred by a modem (for example) or other transmission carriers.

BitTorrent

CIMM DEFINITION : A peer-to-peer content distribution computer program protocol that
enables efficient software distribution and used for uploading and downloading large
files such as entire movies and TV shows, by enabling users to serve as network
redistribution points.

Black Box

See also Arbitrage, Transparency, Glass Box, White Box

CIMM DEFINITION : A device, process, or system, whose inputs and outputs (and the
relationships between them) are known, but whose internal structure or working is (1)
not well, or at all, understood, (2) not necessary to be understood for the job or purpose
at hand, or (3) not supposed to be known because of its confidential nature. (Source:
Businessdictionary)

2 ; A usually complicated electronic device whose internal mechanism is usually hidden
from or mysterious to the user; broadly : anything that has mysterious or unknown
internal functions or mechanisms. (Source: Wikipedia)

Black Hat Hacker

See also: White Hat Hacker, Cracker, Dark Side Hacker

CIMM DEFINITION : An individual with extensive computer knowledge whose purpose
is to break into, breach or bypass a computer system of internet security with malicious
intent by either destroying files, stealing data or some future purpose. Also known as
crackers or dark-side hackers.

Blacklist
CIMM DEFINITION : A list of website URLs a brand wishes to avoid placing ads on due
to inappropriate content concerns. (Source: Mediamath)

Blacklisting

See also: White listing, Spam Filter

CIMM DEFINITION : In media, a list or register of emails, links or sites that are denied
access to a specific account or activity because of any reason but usually because of
previous suspicious, fraudulent or criminal behavior.
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Blended Learning

CIMM DEFINITION : Blended learning approach combines face to face classroom
methods with computer-mediated activities to form an integrated instructional approach.
(Source: Mediamath)

Blind Match

See also: Anonymization

CIMM DEFINITION : A form of viewer / consumer de-identification which prevents
identifying data with specific homes or viewers.

2 : “Blind Matching also refers to the use of a 3rd party matching data while preserving
anonymity by using a hash ID or an encrypted key.” (Source: TIVO).

Blind Traffic
CIMM DEFINITION : Traffic generated by blind links or exit consoles. (Source: OpenX)

Blockchain
CIMM DEFINITION : A critical part of the bitcoin peer-to-peer payment system. The
public ledger of all Bitcoin transactions that have ever been executed.

NOTE - The bitcoin system works using a blockchain ledger to record transactions. It is
constantly growing as ‘completed’ blocks are added to it with a new set of recordings in
a linear, chronological order.

Blockers
CIMM DEFINITION : In media, similar term to Ad Blocker

Blog

CIMM DEFINITION : Generic name for any Website featuring regular posts arranged
chronologically, typically inviting public comments from readers. Blog postings are
generally short and informal, and blog software is generally free and very easy for
individual users, making it a popular tool for online diaries as well as more professional
publications. (Source: I1AB)

Blogger Outreach

See Also: Digital Word of Mouth

CIMM DEFINITION : The process of building relationships with bloggers who are
thought to have influence or reach specific audiences by advertisers or marketers. Often
involving incentivized requests for posts about a specific product, service or experience
S0 as to provide authentication, brand recognition and / or call to action.
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Blu Ray
CIMM DEFINITION : A digital optical disk format designed to supercede the DVD that
has the ability to store high-definition and ultra-high definition video resolution and data.

Bonus impressions
CIMM DEFINITION : Additional ad impressions above the commitments outlined in the
approved insertion order. (Source: |1AB)

Bookmark

See also: Direct Traffic

CIMM DEFINITION : Saves programming, ads or other content to a list for later recall
and viewing.

Boolean

CIMM DEFINITION : Often encountered when doing searches on the Web, it refers to a
system of logical thought developed by the English mathematician and computer
pioneer, George Boole (1815-64).

NOTE - In Boolean searching, an "and" operator between two words or other values (for
example, "pear AND apple") means one is searching for documents containing both of
the words or values, not just one of them. An "or" operator between two words or other
values (for example, "pear OR apple™) means one is searching for documents
containing either of the words. (Source: Whatis.techtarget.com)

Bored at Work Network

CIMM DEFINITION : A term coined by Jonah Peretti that is considered a target group
for Buzzfeed and other content providers who supply viral content for people who spend
time on the internet during working hours because they are bored.

Bot

See also: Chat Bot

CIMM DEFINITION : Software that runs automatically without human intervention.
Typically, a bot is endowed with the capability to react to different situations it may
encounter. Two common types of bots are agents and spiders. Bots are used by
companies like search engines to discover Web sites for indexing. It is short for robot.
(Source: I1AB)

2 : A software application that runs automated tasks — usually that are both simple and
structurally repetitive — over the internet typically at a much higher rate than would be
possible for a human alone. (Source: Tubemogul)
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Bot Based App

CIMM DEFINITION : An advancement on the capability of apps. Expands the range of
data collecting via the bots machine learning to gain deeper insights about the
behaviors and actions of the end users from all channels of engagement. The results
can be fed back into the apps to make improvements.

Botnet

CIMM DEFINITION : A distributed collection of computers running bots, typically home
computers infected with malware. The distributed nature of the activity makes it harder
to single out. (Source: Centro)

Bottom Tier Inventory
CIMM DEFINTION : Inventory that has the least amount of value to both the buyer and
the seller. Often considered remnant.

Bounce

See also: Email Bounce

CIMM DEFINITION : Content, often an email that is automatically returned to the sender
because it cannot be delivered to the intended recipient.

Bounce Rate

See also: Abandonment Rate

CIMM DEFINITION : Refers to the percentage of a webpage’s visitors who exit without
visiting another page on the site. A high bounce rate can alarm publishers: It may mean
that something about the site is failing to compel users to stick around. (Source:
Cynopsis)

Bound Application

See also: Unbound Application

CIMM DEFINITION : Applications that require extensive memory use and are therefore
regulated by the computer processor. Bottlenecks can be ascertained and speed time
can be theoretically improved.

2: An EBIF application that’s transmitted to the Set-Top Box for execution along with
the video programming. It is typically embedded as private data in the MPEG-2 video
stream with signaling conforming to CableLabs’ EBIF standards. (Source: FourthWall
Media)

3 : Applications (OCAP and MHP usually) which are associated with a particular TV
channel (service). When the viewer changes channel, the application bound to the
previous channel is terminated. (Source: Unisoft)
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Bounding Box
CIMM DEFINITION : A rectangular area defined by latitude and longitude lines, which is
used in geographic targeting. (Source: OpenX)

Boxee

See also: Social Media Center

CIMM DEFINITION : A type of Social Media Center. Boxee, still in the beta phase as of
early 2010, is a cross platform freeware social media center that has HD capabilities,
large screen (10-foot user interface) and interactivity / social networking features.

Boxes Using EBIF

CIMM DEFINITION : Set- Top Boxes that are EBIF enabled and can present Enhanced
TV applications and interactive advertising. (Source: Definition currently under review by
CableLabs)

2 : Percentage of Advanced or Legacy Set-Top Boxes executing an EBIF user agent
software supporting interactivity. (Source: FourthWall Media)

BUT abbr Boxes Using Television

See also: Homes Using Television

CIMM DEFINITION : Percent of Set-Top Boxes turned on to a program, time period,
daypart or area out of all the Set-Top Boxes in that universe. (Source: TIVO)

BUTT abbr Boxes Using Time Shifted TV

See also: Time Shifted HUT

CIMM DEFINITION : Percentage of Set-Top Boxes using television including any trick
play viewing, specifically playback, whether based on time of taping or time or view.
(Source: TIVO)

Box On / Set Off
See also: STBon/ TV off
CIMM DEFINITION : Another term for Set-Top Box On / TV Off, abbreviated as SOSO.

Box Zones

CIMM DEFINITION: A service offered through Box, a cloud file syncing and sharing
service, enabling users to store files in data centers that are geographically located in
other countries. Works on top of public cloud data centers from IBM and Amazon Web
Services (AWS).
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Brain Synchronization

See also: Synchronization

CIMM DEFINITION : Brain synchronization or “Neuronal synchrony” occurs when
neurons from different areas of the brain fire at precisely the same time. These
“assemblies” of neurons amplify to a higher frequency. Academic tests indicate that
greater attention occurs when the brain is in this synchronized state. (Source:
SyncSense.com)

BrandAssure

See also: Ad Verification

CIMM DEFINITION : A reporting solution from DoubleVerify that provides brand safety
reporting and allows clients to improve the performance of current campaigns and make
better-informed campaign planning decisions overall. BrandAssure monitors publisher
and ad network partners for non-compliance such as: out of white list and out of
inclusion, delivery to black listed sites and inappropriate content. (Source: Mediamath)

Brand

CIMM DEFINITION : A set of marketing and communication methods that help to
distinguish a company from competitors and create a lasting impression in the minds of
customers. (Source: Wikipedia)

2 : May be a branded subsidiary or a brand of a Property that has a consistent collection
of branded content of the Internet. (Source: Nielsen)

Brand Awareness
CIMM DEFINITION : Research studies can associate ad effectiveness to measure the
impact of online advertising on key branding metrics. (Source: IAB)

Branded Content

See also: Sponsorship

CIMM DEFINITION : A form of marketing or advertising that blurs the conventional
distinctions between what constitutes an advertising message and what is considered
content — whether for entertainment or informational purposes.

BDI abbr Brand Development Index

CIMM DEFINITION : A measure of the relationship of a specific brand's sales to
population in a specific geographic area. The BDI is calculated by dividing an area's
percent of total U.S. sales by that area's percent of population. (Source: TVB)
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BNU abbr Branded Navigational Unit
CIMM DEFINITION : This is a spot that appears during linear TV to promote ON-
DEMAND/VOD content. (Source: 1AB)

Branding Channel
CIMM DEFINITION : Also known as Branding Tactics. A channel that is used primarily
for branding and visibility. Branding channels vary per marketer. (Source: Centro)

Branding Tactics
CIMM DEFINITION : Similar term as Branding Channel.

Brand Mascot

CIMM DEFINTION : A person, animal or object that is thought to bring luck and offers
an easily identifiable symbol to the brand. Examples include Frosted Flakes’ Tony The
Tiger, Keebler Elves, Travelocity’s Gnome.

Brands
CIMM DEFINITION : A marketing term to indicate the product or service "essence",
market position, competitive profile and/or personality in the mind of the consumer.

2 : Also used to refer to advertisers. (Source: TIVO)

Brand Safety
CIMM DEFINITION : The degree of a brand's exposure to inappropriate content on a
publisher's site.

NOTE - The automation of programmatic means that brands do not always know where
their ads will appear. (Source: Hubspot)

BrandShield

See also: Ad Verification

CIMM DEFINITION : DoubleVerify's ad blocking solution for advertisers, networks,
publishers, exchanges, and DSPs. BrandShield blocks and prevents ads from running
on inappropriate content - in real-time. (Source: Mediamath)

BrandShield Connect

CIMM DEFINITION : DoubleVerify's server-to-server ad blocking solution that enables
networks to block and redirect ads in real-time - ensuring no latency issues or loss of
inventory for both the networks and publishers. (Source: Mediamath)
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Bricked
CIMM DEFINITION : When a mobile phone has a flawed software that renders the
device permanently disabled.

BYOD abbr Bring Your Own Device

See also: Bring Your Own Technology

CIMM DEFINITION : Describes the recent trend of employees bringing personally-
owned mobile devices to their place of work, and using those devices to access
privileged company resources such as email, file servers, and databases. (Source:
Wikipedia)

BYOT abbr Bring Your Own Technology

See also: Bring Your Own Device

CIMM DEFINITION : Similar to Bring Your Own Device, Bring Your Own Technology
(BYQOT), is a broader description of bringing your own personal technological devices to
the workplace, which not only covers the hardware device(s), but also the software used
on the device (e.g. web browser, media player, antivirus, word processor)

Broadband

See also: Wideband

CIMM DEFINITION : A transmission medium that allows transmission of voice, data,
and video simultaneously at rates of 1.544Mbps or higher. Broadband transmission
media generally can carry multiple channels—each at a different frequency or specific
time slot. (Source: CableLabs)

2 : Broadband is essentially a signaling method and a form of distribution. With the
internet, broadband enables a faster connection and a "high data rate internet access"
vs. dial-up connection.

3 : Broadband video is used to refer to systems such as cable television - Digital cable,
Telcos and internet. Satellites are not broadband.

4 : An Internet connection that delivers a relatively high bit rate - any bit rate at or above
256 Kbps. Cable modems and DSL all offer broadband connections. (Source: 1AB)

5: Connection speeds greater than 56k. Also referred to as high-speed internet.
(Source: Nielsen)

Broadband Services
CIMM DEFINITION : Highspeed cable Internet, digital cable and digital phone services
all through a single pipeline. (Source: TVB)
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Broadband Video
See also: Baseband Video
CIMM DEFINITION : High speed delivered video though a broadband connection.

Broadband Video Commercials

CIMM DEFINITION : TV-like advertisements that may appear as in-page video
commercials or before, during, and/or after a variety of content in a player environment
including but not limited to, streaming video, animation, gaming, and music video
content. Broadband video commercials may appear in live, archived, and downloadable
streaming content. (Source: IAB)

Broadcast

See also: Broadcast Network

CIMM DEFINITION : Network, as opposed to Cable, Broadcast is a legacy content
distribution business that distributes via a collection of affiliated local stations as well as
those television stations that are owned and operated by the Broadcast entity.

2 : A broadcast is a service that is delivered to all customers. Each customer may select
a particular broadcast channel out of many. (Source: CableLabs)

Broadcast Addressable TV
CIMM DEFINITION : One to one household targeting of advertising on TV - across all
TV screens (Linear TV, TVE, VOD and SVOD). (Source: GABBCON, Global Audience
Based Business Conference)

Broadcast Calendar

CIMM DEFINITION : This standard broadcast calendar, created in the 1960s, is
designed to conform to the uniform billing period adopted by broadcasters, agencies
and advertisers for billing and planning functions. Under this system, the standard week
starts on Monday and ends on Sunday. The standard broadcast billing month always
ends on the last Sunday of the calendar month. (Source: TVB)

Broadcast Coverage Area
CIMM DEFINITION : The geographic area that receives a signal from an originating
television station. (Source: TVB)

Broadcast Flag
CIMM DEFINITION : Indicators on a stream of data that allows, prevents or places
restrictions on the recording of the content. Such restrictions can include limits on
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number of copies made, inability to save or diminished quality of video should it be
recorded. (Source: Wikipedia)

2 : A set of status bits sent in the data stream of a digital television program indicating
whether or not the data stream can be recorded or if there are any restrictions on
recorded content. (Source: Nielsen)

Broadcasting Day

CIMM DEFINITION : The official start time and end time of a complete 24 programming
period. For Nielsen, Rentrak and TRA it is 6am to 6am and for Direct TV itis 3am to
3am so both cross standard day changes of 12 midnight and actually include time
portions of two different days.

2 : Day the program or spot aired. (Source: TIVO)
3 : Nielsen Broadcasting Day is 6a — 6a
4 : Direct TV Broadcasting Day is 3a — 3a

5: TIVO reports on all program activity between 5AM and 1AM (next day). Broadcast
day starts at 5:00AM and ends at 4:59AM.

6 : Data received from TIVO is never cut off. Data received from cable are cut off once
per day at 2am and uploaded onto TRA servers.

7 : FourthWall Media’s broadcast day is configurable, independent of the data collection
period. (Source: FourthWall Media)

NOTE - Without standardization of terms, performance by day will vary across
processor companies. Same issue for week start days - Sunday or Monday?

Broadcast Network

See also: Broadcast

CIMM DEFINITION : A broadcast network is an entity such as a corporation, that
provides live or recorded video content, such as series, movies, newscasts, sports, and
public affairs programs for transmission to a owned station group or affiliated local
stations.

Broadcast TV Set-Top Box

See also: Set-Top Box, Thin Boxes

CIMM DEFINITION : Also known as a Thin Box. A Set-Top Box that only delivers data
signals to the home and does not have the capability to receive data back from the
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home, (no backchannel or return path) although this box might have some interface
ports, some memory and some processing power.

2 : Thin clients or boxes also refer to units that may have a return path but no tuner and
utilize tuners from another STB. In multi-room solutions, broadcast STBs may use
tuners or streams from other STBs. (Source: TIVO)

3 : A box with no backchannel (return path). Might come with interface ports, some
memory and some processing power. (Source: itvdictionary.com)

BTSC abbr Broadcast Television Systems Committee
CIMM DEFINITION : The group that sets a range of television standards for
transmission. Metrics created by this group are considered the US standard.

Brogrammer
CIMM DEFINITION : (A portmanteau of bro and programmer) is a satirical, slang term
for a male programmer in a fraternity-like milieu.

Browser
CIMM DEFINITION : A software program that can request, download, cache and
display documents available on the World Wide Web. (Source: 1AB)

2 : In virtual reality, overviews, such as indexes, lists or animated maps, to provide a
means of navigating through the physical, temporal, and conceptual elements of a
virtual world. (Source: freeflyvr)

Browser Request
CIMM DEFINITION : A browser's attempt to load a web page and all of its ad
components. (Source: Mediamath)

Browser Sniffer

See also: Sniffer

CIMM DEFINITION : Software within the website and web applications that determines
which web browser the visitor is using in order to be able to deliver compatible content
to that specific browser so that content displays correctly, for example.

BSD Licenses

See also: Copyleft Licenses

CIMM DEFINITION : A family of permissive free software licenses, imposing minimal
restrictions on the redistribution of covered software. (Source: Wikipedia)
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BtoB or B2B abbr Business-to-Business
CIMM DEFINITION: Businesses whose primary customers are other businesses.
(Source: 1AB)

BtoC or B2C abbr Business-to-Consumer
CIMM DEFINITION : Businesses whose primary customers are consumers (Source:
IAB)

Buffer

CIMM DEFINITION : To guarantee continuous and fluid playback without any spurts,
the data stream or video may be received a few seconds before it is viewable by the
end-user. This smoothes out the fluctuations of the data stream for a better viewing
experience.

2 : The buffer is used to store the stream as it comes in. Itis placed in an area of
memory and then the playout is performed from that memory as opposed to going
directly to the output port. Buffers are used by Internet video providers to gather
enough data ahead of time so that there is little jitter or delay in the signal. Buffers are
also used for writing the video to a DVR for delayed playback within a single session.
(Source: Invidi)

3 : Buffer is also used to refer to a cache of live television where viewers can rewind.
For DVRs, this buffer or cache can be 30 minutes or adjustable. Viewers can view this
content without having recorded it. (Source: TIVO)

NOTE - Buffer is an issue for measurement if it occurs as a "live event", that is as a
non-DVR non-"recorded" playback where there may or may not be ad skipping.

Buffering

CIMM DEFINITION : When a streaming media player temporarily stores portions of a
streaming media (e.g., audio or video) file on a client PC until there is enough
information for the stream to begin playing. (Source: 1AB)

Bugs

See also: Overlays

CIMM DEFINITION : Usually static, bugs are sight line, extraneous informational
elements on a television screen that could also be interactive links to the internet.

2 : Also used to refer to technical issues, usually associated with software development.
(Source: TIVO)
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Bulk Buys
CIMM DEFINITION : The purchase at one time, and often at a reduced price, of a large
quantity of advertising time inventory.

Bulk Content
CIMM DEFINITION : A large amount of entertainment of informational content gathered
from different locations and from remote sites and servers.

Bulk E-mail Folder

See Junk E-mail Folder, Spam

CIMM DEFINITION : A specific location where unsolicited and unwanted emailed, often
considered spam mail, are funneled upon delivery to an email address.

Bulk Upload
CIMM DEFINITION :The ability to upload and consolidate vast amounts of content,
often in large files, from different servers and sites in an accurate and efficient manner.

Bundling

CIMM DEFINITION : Joining a collection of services such as telephone and cable TV
and internet together for the purpose of selling them as a single package and
transmitting them over a single communications system.

NOTE - This may not be within a single communication system. Verizon bundles
DirecTV in areas where there is not FiOS. (Source: Invidi)

Bus

See also: Internal Bus, Address Bus, Data Bus, Expansion Bus

CIMM DEFINITION : A collection of wires through which data is transmitted from one
part of a computer to another.

NOTE - The size of a bus, known as its width, is important because it determines how
much data can be transmitted at one time. For example, a 16-bit bus can transmit 16
bits of data, whereas a 32-bit bus can transmit 32 bits of data. (Source: Webopedia)

Business Analytics

See also, User Behavioral Analytics, Behavioral Analytics, Business Intelligence

CIMM DEFINITION : A discipline that takes a broad focus on the who, what, where and
when of business intelligence and behavioral analytics to facilitate in forecasting,
optimization of business efforts and planning.
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Bl abbr Business Intelligence

CIMM DEFINITION : An umbrella term that refers to a variety of techniques, tools,
systems, technologies, software applications and practices used to gather store and
analyze an organization's own raw data to aid in strategic decision-making. It consists of
several related activities including data mining, online analytical processing, querying
and reporting.

BRMS abbr Business Rules Management System

CIMM DEFINITION : A software system used to define, deploy, execute, monitor and
maintain the variety and complexity of decision logic that is used by operational systems
within an organization or enterprise. This logic, also referred to as business rules,
includes policies, requirements, and conditional statements that are used to determine
the tactical actions that take place in applications and systems. (Source: Wikipedia)

Button
CIMM DEFINITION : A clickable graphic that contains certain functionality, such as
taking one someplace or executing a program. These can also be ads. (Source: I1AB)

Button 2
CIMM DEFINITION : A small rectangular standard ad unit with the size 120x60 pixels.
(Source: 1AB)

Buy

See also: Order

CIMM DEFINITION : Reserved for future potential e-commerce use in On-Demand
(e.g., purchase DVD or soundtrack to movie just viewed).

Buyer

CIMM DEFINITION : In media, a company, usually an advertising agency, advertisier or
other type of client, who negotiates and pays a content company like a network or digital
content company or other type of demand partner to purchase ad inventory.

Buying Model
CIMM DEFINITION : The terms and deliverables under which a specific inventory
purchase is made.

Buzz
CIMM DEFINITION : Another term for Buzz Marketing.
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Buzzfeed,

CIMM DEFINITION : An internet based social news and entertainment media company
located in New York City that focuses on viral, shareable breaking news, original
reporting, entertainment and video.

Buzz Marketing

CIMM DEFINITION : Also known as Buzz, it is a type of viral marketing. The interaction
of consumers and users of a product or service which amplifies or alters the original
marketing message. This emotion, energy, excitement, or anticipation about a product
or service can be positive or negative. (Source: Wikipedia)

Byte

CIMM DEFINITION : A unit of digital information in computing and telecommunications
that most commonly consists of eight bits. Historically, a byte was the number of bits
used to encode a single character of text in a computer and for this reason it is the basic
addressable element in many computer architectures. (Source: IAB)

C3 Rating
CIMM DEFINITION : A term used to represent the average of a live rating for a
(national) commercial minute and up to three days of DVR playback viewing.

2 : Average Commercial Minute (ACM) rating that includes time-shifted viewing within 3
days (75 hours) of the live program telecast. (Source: Nielsen)

3 : The average commercial second rating including live tuning to a program plus 75
hours of DVR playback. (Source: TRA)

CableCARD ™

CIMM DEFINITION : A removable security module which separates the cable operator's
proprietary conditional access system from the host device. This separable security
configuration provides secure access to encrypted digital cable programming and
enables portability of retail host devices between cable networks throughout the nation.
(Source: Definition currently under review by CableLabs)

2 : Removable security card for digital cable terminals, as defined by the OpenCable
project. (Source: Unisoft)
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Cable Converter

See also: Set-Top Box, Digital Television Adaptor

CIMM DEFINITION : An early term for a type of Set-Top Box. It is an electronic device
attached to the television set that converts the feed into an analog signal that is then
viewable on non-digital sets. Currently a Cable Converter box also unscrambles digital
signals.

2 : Equipment in the homes of cable subscribers used to convert cable signals to normal
TV channels. "Addressable” cable converters also allow cable operators to activate,
disconnect or unscramble the signal received by a subscriber. (Source: Nielsen)

CableLabs - Cable Television Laboratories

CIMM DEFINITION : A non-profit research and development organization for cable
operators in North and South America. CableLabs organizes member meetings and
develops standards for all manner of cable equipment and software. (Source:
itvt.com/glossary)

Cable Modem
CIMM DEFINITION : A device that permits high speed connectivity to the Internet over a
cable television system. (Source: IAB)

Cable Network

See also: Cable Television, Broadcast Network, Broadcast

CIMM DEFINITION : The system network for the distribution of the television signal and
now digital data and telephony services by cable (co-axial, twisted pair or fiber optic).
(Source: itvt.com/glossary)

Cable Ready Set

CIMM DEFINITION : A television set which includes an analog tuner which can plug
directly into a video cable without an intervening Set-Top Box. Since there is no return
path to the central office, channel changes made on a cable ready set are not visible to
existing server log collection systems. (Source: Nielsen)

Cable Plant

CIMM DEFINITION : Term which refers to the central equipment and broadcasting
headquarters of a cable operator. All initial broadcasts from the content providers are
sent to the cable plant, aggregated, re-encoded, and broadcast to its Set-Top Box
network. (Source: itvt.com/glossary)
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CATYV abbr Cable Television or Cable TV

See also; Cable Network, Broadcast Network, Broadcast

CIMM DEFINITION : A television content provider that does not have affiliated local
stations or owns and operates local television stations but who distributes video,
internet and/or telephone signals to subscribers via a cable, through a phone line or via
satellite.

2 : A non-broadcast facility which distributes signals of one or more television stations
and non-broadcast services to subscribers via cable. (Source: Nielsen)

3 : A television distribution system whereby TV signals are transmitted via cable
(insulated wire), rather than through the air, to TV sets subscribers in a community or
locality. Cable television systems are generally called cable systems; the companies
that own and operate them are known as cable system operators or cablecasters.
(Source: TVB)

CTAM abbr Cable & Telecommunications Association for Marketing

CIMM DEFINITION : A non-profit professional association, dedicated to helping the
cable business grow through the strategic use of consumer research, interactive
executive innovation series, conferences, awards and electronic newsletters. (Source:
CTAM Advanced Cable Solutions Consortium, itv Metrics)

Cable Zone
See also: Zone
CIMM DEFINITION : Same definition as Zone but with only cable homes.

Cable Zone Addressable TV Advertising

See also: Community Addressable Messaging

CIMM DEFINITION : A form of Advanced and Addressable TV Advertising where a
single ad placement can simultaneously feed different ads or versions of the same
commercial to different segments based on attributes of the cable zone geography.
(Source: Visible World)

Cache
CIMM DEFINITION : A form of data storage that improves a device's performance by
storing the data in a form that is easily captured and deleted.

2 : A local copy of measurement data maintained for some period of time on cable Set-
Top Boxes and other computers/servers in the data collection and processing chain to
prevent data loss in the event of network and server outages. (Source: FourthWall
Media)
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3 : Memory used to temporarily store the most frequently requested content/files/pages
in order to speed its delivery to the user. Caches can be local (i.e. on a browser) or on a
network. In the case of local cache, most computers have both memory (RAM), and
disk (hard drive) cache. (Source: IAB)

Cache Busting

CIMM DEFINITION : The process by which sites or servers serve content or HTML in
such a manner as to minimize or prevent browsers or proxies from serving content from
their cache. This forces the user or proxy to fetch a fresh copy for each request. Among
other reasons, cache busting is used to provide a more accurate count of the number of
requests from users. (Source: IAB)

Cached Ad Impressions

CIMM DEFINITION : The delivery of an advertisement to a browser from local cache or
a proxy server's cache. When a user requests a page that contains a cached ad, the ad
is obtained from the cache and displayed. (Source: I1AB)

Caching

CIMM DEFINITION : The process of copying a Web element (page or ad) for later
reuse. On the Web, this copying is normally done in two places: in the user's browser
and on proxy servers. When a user makes a request for a Web element, the browser
looks into its own cache for the element; then a proxy, if any; followed by the intended
server. Caching is done to reduce redundant network traffic, resulting in increased
overall efficiency of the Internet. (Source: 1AB)

2 : The practice of temporarily storing files on local servers for quick retrieval the next
time the file is needed. Cached files supply an old copy that may not be up to date with
the file stored at the original source, but are often necessary for improving page load
performance. (Source: IAB)

Callback
CIMM DEFINITION : Also referred to as ‘postback’ or ‘pixel fire’. (Source: IAB Mobile
App Marketing Glossary Working Group)

CTA abbr Call To Action

CIMM DEFINITION : A tactic used by the advertiser or marketer to drive the user to take
an action. This may be toward the purchase of their product or towards the intended
goal of the ad campaign (i.e. clicking on a link to go to the advertiser’s micro-site)
(Source: 1AB)
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2 : A statement or instruction, typically promoted in print, web, TV, radio, on-portal, or
other forms of media (often embedded in advertising), that explains to a mobile
subscriber how to respond to an opt-in for a particular promotion or mobile initiative,
which is typically followed by a Notice. (Source: Mediamath)

3 : An instruction designed to encourage a user to perform a certain act immediately.
(Source: Tubemogul)

Campaign

CIMM DEFINITION : In traditional marketing, a campaign is a series of advertisement
messages that share a single idea and theme. In digital advertising, a campaign will
refer to a set of ad buys from a specific ad network or publisher. (Source: Mediamath)

2 : An advertising project in its entirety, from conception through creation and buying to
tracking and final analysis. A collection of related creatives with common advertising
purpose and booking requirements. A set of criteria for purchasing inventory to achieve
advertising goals. (Source: OpenX)

3 : The advertising period in which an ad delivery strategy is executed. (Source: I1AB)

4 : A specific advertising effort on behalf of a particular product or service which extends
for a specified period of time. (Source: TVB)

Campaign Compliance

CIMM DEFINITION : When ads adhere to the details in a campaign's insertion order
and are targeted appropriately to the right websites, content, audiences, page
placement, and section targeting details. (Source: Mediamath)

Campaign Index

See also: Overall Plan

CIMM DEFINITION : Also known as an Overall Plan, it is calculated as a weighted
average across all networks/dayparts where the weights are the relative percentage of
demo impression delivery. (Source: GABBCON, Global Audience Based Business
Conference)

Campaign Manager

CIMM DEFINITION : A software system responsible for supporting ad sales from
inventory control through order processing and billing. The Campaign Manager
produces, monitors and optimizes delivery schedules and verifies fulfillment through
affidavits, billing, and analytic reports. The Campaign Manager provides a user interface
for creating and interactively managing campaigns to provide feedback to the user via
various reports and either implement a billing function or interface to a billing system.
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Campaign Measurement
CIMM DEFINITION : For an advertiser, it is the ability to steward, monitor and quantify
the results of an advertising buy.

Campaign Optimization

See also: Optimization, Media Optimization

CIMM DEFINITION : Campaign optimization involves the use of data and business rule
driven systems that require the input of a media plan and related estimated audience
data, definition and data associated with advertiser and campaign specific target
consumer segments, along with minimum levels of desired message reach/frequency,
or other campaign related constraints. The systems then considers all of this input to
automate optimal message allocation across all media vehicles and/or addressable
geographies (Source: Visible World)

Campaign To Date
CIMM DEFINITION : Results for an advertising campaign at a certain point in time
whether partially through the flight or the full, completed duration.

Campaign Weight

CIMM DEFINITION : The agreed upon amount of inventory impressions and audience
purchased and delivered that will meet the advertisers sales, marketing, branding or
other goals.

Canonicalization
CIMM DEFINITION : Integration of clickstream data from differing sources - ingest and
harmonize data into one internally consistent form. (Source: TRA)

2 : On the internet, canonicalization of a URL assures that however many URLs are
available to get to the destination document, that document resides in only one final
address.

CPF abbr Canvas Fingerprinting

CIMM DEFINITION : A browser fingerprinting technique that surreptitiously tracks online
users. Relies on minute differences in text or images drawn on command by users'
browsers thereby allowing websites to identify and track visitors. The technique relies
on standard HTMLS and JavaScript, using the site’s canvas element used for drawing
or displaying graphs and charts instead of browser cookies or other similar means.
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Capping

See also: STB On/ TV Off

CIMM DEFINITION : The agreed upon amount of time that the Set-Top Box is on before
it is decided that no one is watching the television because the television set is turned
off.

2 : Part of a process by which abnormally long viewing records are edited to fall in line
with known viewing behavior. (Source: Kantar Media Audiences)

NOTE - What protocols should be used to decide on when there is SOSO?

NOTE - Current processors offer varying solutions. Nielsen matches streams to the
people meter boxes. Kantar Media Audiences, TIVO and Rentrak use a series of
algorithms. Another company will use an entirely different data source that is currently in
development.

NOTE - The TV On/Off buttons in current digital cable Remote Controls generate
signals that are filtered out by IR drivers in the STB, and are not accessible to
application level software. Also, FourthWall Media generates custom behavioral models
per Set-Top Box to estimate the probability of viewers actively paying attention to
content. This probability estimate is provided in addition to the complete stream of
measurement data to aid editing by subsequent data processors. (Source: FourthWall
Media)

Capping Algorithm

See also: Capping

CIMM DEFINITION : A statistical function or formula (often proprietary) that calculates
when a viewer has stopped viewing even though the Set-Top Box is still on.

Capping Level

See also: Capping, Capping Algorithm

CIMM DEFINITION : The agreed upon amount of time that the Set-Top Box is on
without any click on a remote before it is decided that no one is watching the television
because the television set is turned off.

2 : TV assumed off if channel remains unchanged for a long period of time. Length of
time is set off by capping level. (Source: Kantar Media Audiences)

3 : The agreed upon time that measurement to a network or program is discontinued
because the Set-Top Box is on but the television set is turned off. (Source: TIVO)

NOTE - Would vary by network and program. No standards are in place.
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NOTE - Such levels may be set for different situations and household types for greater
precision. Unnecessary when viewer turns off TV using TIVO remote in TIVO and TRA
systems. TRA uses a Capping Algorithm to decide on a case by case basis how to
determine the most appropriate capping rules. (Source: TRA)

NOTE - For the purpose of establishing a consistent baseline metric, it may be useful to
use a predetermined time of inactivity with the STB as a parameter that is used to get a
consistent metric across providers (e.g. No user initiated STB activity in the last XX
minutes). (Source: Visible World)

NOTE - If remote clicks are used to show presence, then any click should be ok
including volume changes, mute, info, etc., (Source: Invidi)

Captioning

See also: Closed Captioning, Open Captioning

CIMM DEFINITION : The text version of the spoken word. Captioning allows audio and
video content to be accessible to those who do not have access to audio. Though
captioning is primarily intended for those who cannot hear the audio, it has also been
found to help those who can hear audio content and those who may not be fluent in the
language in which the audio is presented. (Source: www.webaim.org)

Carousel Ads

CIMM DEFINITION : An advertising format in which several items — such as videos,
photos, or text — are displayed and rotate within a banner. Users generally scroll
through the items manually, making the format interactive. (Source: Cynopsis)

Carrier

CIMM DEFINITION : A continuous signal, or waveform, at a certain frequency on a
circuit, or within a certain frequency range, and that can be modulated to support an
information-bearing signal. In addition to carrying the information signal (which the
transmitter impresses on the carrier by varying the signal in some fashion) the carrier
also can support signaling and control information used to coordinate and manage
various aspects of network operations. A carrier also is known as a carrier wave.
(Source: Webster's New World Telecom Dictionary Copyright © 2010 by Wiley
Publishing, Inc., Indianapolis, Indiana)

2 . A company that provides information transport services.

Cart Abandonment Marketing

See also: Conversion Marketing

CIMM DEFINITION : Similar term to Ecommerce remarketing services where attempts
are made to re-contact visitors who have abandoned their shopping carts on a site in
order to encourage them to a desired action like a purchase.
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CSS abbr Cascading Style Sheet

CIMM DEFINITION : A style sheet language used to describe the presentation of a
document written in a markup language. CSS provides a more elegant alternative to
straight HTML to quickly specify the look and feel of a single Web page or a group of
multiple Web pages. (Source: 1AB)

Catalogue
CIMM DEFINITION : A complete listing of all titles/programming available to viewers via
a specific source, in this case available On-Demand.

Catcher

See also: Pitcher

CIMM DEFINITION : A hardware product that is used to receive On-Demand assets by
an MSO and/or aggregator. The On-Demand assets are received from the pitcher.

CDI abbr Category Development Index

CIMM DEFINITION : A measure of the relationship of a specific category's sales to
population in a specific geographic area. The CDI is derived by dividing an area’'s
percent of total U.S. sales by that area's percent of population. Comparing BDI and CDI
can be helpful in gauging brand or category potential. (Source: TVB)

Cave
CIMM DEFINITION :Virtual reality world projected on the walls and ceiling of a room to

give the illusion of immersion. (Source: freeflyvr)

Census Count of Collected STBs or Households

See also: Footprints

CIMM DEFINITION : Among boxes returning data, it is the complete number of Set-Top
Boxes or homes in a Cable, Satellite, Telco or other set-top data provider's footprint. As
opposed to a sample or panel which is a subsection of a population and not the entire
population. In some cases, a census is whatever amount of homes or Set-Top Boxes
the data provider sends to the data processor.

2 : According to Rentrak, a Census is every Set-Top Box in the house and/or every
house that has service in the footprint.

3 : A complete count of a population or universe. (Source: Nielsen)

4 : The total number of Set-Top Boxes or households collected in a given time frame,
expressed by using the mean day's count.. The key phrase is "boxes returning data."
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Not all systems / Set-Top Boxes return data on a regular basis. (Source: Kantar Media
Audiences)

5 : A complete count of every EBIF-capable Set-Top Box in the digital cable footprint or
universe. (Source: FourthWall Media).

NOTE - Not always provided by the data processors, for various reasons. Definitions for
Census vs. Footprint vs. Universe vs. Coverage Area vs. Population sometimes
overlap.

Central Office

CIMM DEFINITION : A telephone company facility where subscriber’s lines are joined to
switching equipment. Competing service providers often "co-locate" their equipment
within the incumbent telephone company's facilities. (Source: Nielsen)

CPU abbr Central Processing Unit
CIMM DEFINITION : Considered the brains of the computer where most calculations
take place.

2 : The key component of a computer system, which contains the circuitry necessary to
interpret and execute program instructions. (Source: IAB)

CGl script (Common Gateway Interface)

CIMM DEFINITION : CGl‘s are used to allow a user to pass data to a Web server, most
commonly in a Web-based form. Specifically, CGI scripts are used with forms such as
pull-down menus or text-entry areas with an accompanying submit button. The input
from the form is processed by a program (the CGI script itself) on a remote Web server.
(Source: 1AB)

Channel

CIMM DEFINITION : A transmission path between two points. The term channel may
refer to a one-way path or, when paths in the two directions of transmission are always
associated, to a two-way path. It is usually the smallest subdivision of a transmission
system by means of which a single type of communication service is provided, i.e. a
voice channel, teletypewriter channel, or data channel. (Source: CableLabs)

2 : A frequency band assigned by the FCC for AM, FM or TV transmission. Each
broadcast television station is permitted to operate on only one channel. Channels are
assigned geographically to minimize interference between stations. (Source: Nielsen)

3 : A band of similar content. (Source: IAB)
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4 : A type of sales outlet (also known as channel of distribution), for example retail,
catalogue, or e-commerce. (Source: |IAB)

5:the lowest level of the hierarchical structure for Web properties. Channels can
be loosely defined as destinations on the web where editorial consistency is focused on
specific viewer interest such as auctions or weather. (Source: Nielsen)

NOTE — Broadcast or Cable channel.

NOTE - A TV station may broadcast in both HD and SD. (Source: Invidi)

Channel Capacity
CIMM DEFINITION : The maximum number of channel spaces available on a specific
television system, operator, satellite or Telco.

Channel Change Gap

See also: Latency

CIMM DEFINITION : During a channel change, the period of time between the display
of one channel and the next. Depending upon the Set-Top Box either a black screen,
grey screen, still image, flickering, or some combination may be displayed during this
time, which may last from a small fraction of a second to many seconds. During this
time, the viewer typically has no control of the Set-Top Box, and all inputs from the
Remote Control are ignored, or queued for later execution. Appropriate editing rules
must account for these gaps when providing second-by-second metrics. (Source:
FourthWall Media)

Channel Changes

CIMM DEFINITION : The movement change from one network or channel to another via
the use of a device such as a remote. Depending on the service or the Set-Top Box,
there can be a lag time between channel changes (often called "Latency") which can
last several seconds.

NOTE - Latency in channel changes creates a challenge for standardization of
measurement.

Channel ID

CIMM DEFINITION : Unique service ID that identifies the channel. (Source: Nielsen)

2: Channel IDs can vary by market or even cable zone or head end. (Source: Visible
World)
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Channel Line-Up

CIMM DEFINITION : The list of channel or network or service offerings from an
operator, by channel number. Can vary by neighborhood, region, operator, subscriber
level etc.,

2 : Listing of networks and channel numbers for a specific cable headend or satellite
system. (Source: Nielsen)

NOTE - Varies by operator and by region and highly changeable, creating challenges
for measurement across providers.

Channel Mapping or Channel Map

CIMM DEFINITION : Channel assignments by the operator that map to the networks
and services offered. Sometimes shared between two or more networks and are often
changeable and volatile.

2: A list of channel information that’s used by both the cable headend and the cable Set-
Top Boxes for viewers to select channels to watch. Channel information in the channel
map includes channel number, channel name (both the short and long descriptions),
tuning information for the Set-Top Box , source information, and other headend related
information. Multiple Channel Maps may be used for the same market; thus requiring
care in making the proper identification of a specific channel from viewing data. (Source:
FourthWall Media)

NOTE - In some cable plants, reporting of channel map changes to external data
providers (e.g., Tribune) may lag days or weeks behind the actual implementation of the
changes. (Source: FourthWall Media)

NOTE - Changes often and therefore impacts measurement editing rules. Nielsen diary
editing rules for example have three elements - channel number, network call letters
and program name. If first two match but program name is wrong, credit goes to the
channel number and call letter station. But argument could be made that viewer knows
the program they watched but may not recall channel and call letter.

Channel Origination

CIMM DEFINITION : For the owners of collected content such as a cable network, it is
MVPD origination point for the network feed. Because of new technological advances,
the origination service would be platform-neutral and include the ability to create
multiple formats and to integrate with all types of support systems such as for traffic.

Channel Share
CIMM DEFINITION : The share one channel has of all viewing for a particular time
period. The share, expressed as a percentage, is calculated by dividing the channel’s
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average audience by the average audience of all channels. (Source: Nielsen)

Chaptering
CIMM DEFINITION : Allows user to see more specific views of On-Demand content

NOTE - studio content partners are exploring offering this functionality in the future, but
for the short-term, VOD playback will more resemble VHS than DVD functionality.

Chart Position
CIMM DEFINITION : Another term for App Store Ranking. (Source: IAB Mobile App
Marketing Glossary Working Group)

Chat

CIMM DEFINITION : Online interactive communication between two or more people on
the Web. One can talk in real time with other people in a chat room, typically by typing,
though voice chat is available. (Source: IAB)

Chat Bot

See also: Bot

CIMM DEFINITION : Short for chat robot, a computer program that simulates human
conversation, or chat, through artificial intelligence. Typically, a chat bot will
communicate with a real person, but applications are being developed in which two chat
bots can communicate with each other. (Source: Webopedia)

Chat Room
CIMM DEFINITION : An area online where people can communicate with others in real-
time. (Source: IAB)

Child Account

See also: Parent Account

CIMM DEFINITION : An account that is subservient to a parent account and contains
further details such as an order (child account) from a customer (parent account).

Child Domain
See also: Sub Domain, Top Level Domain
CIMM DEFINITION : Another term for a Sub Domain.
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CARU abbr Children's Advertising Review Unit

CIMM DEFINITION : A division of the Council of Better Business Bureaus that reviews
advertising and promotional material directed at children in all media. See caru.org for
more information. (Source: 1AB)

COPPA abbr Children’s Online Privacy Protection Act

CIMM DEFINITION : Legislation enacted by Congress in 1998 to prohibit unfair or
deceptive acts or practices in connection with the collection, use, or disclosure of
personally identifiable information from and about children on the Internet. Section
6502(b)(1) of the Act sets forth a series of general privacy protections to prevent unfair
or deceptive online information collection from or about children, and directs the
Commission to adopt regulations to implement those protections. The Act requires
operators of Web sites directed to children and operators who knowingly collect
personal information from children to: (1) Provide parents notice of their information
practices; (2) obtain prior verifiable parental consent for the collection, use, and/or
disclosure of personal information from children (with certain limited exceptions for the
collection of "online contact information," e.g., an e-mail address); (3) provide a parent,
upon request, with the means to review the personal information collected from his/her
child; (4) provide a parent with the opportunity to prevent the further use of personal
information that has already been collected, or the future collection of personal
information from that child; (5) limit collection of personal information for a child's online
participation in a game, prize offer, or other activity to information that is reasonably
necessary for the activity; and (6) establish and maintain reasonable procedures to
protect the confidentiality, security, and integrity of the personal information collected.
(Source: 1AB)

COPPR abbr Children’s Online Privacy Protection Rule

CIMM DEFINITION : A rule issued by the FTC in October 1999 and went into effect on
April 21, 2000 which implements the requirements of the COPPA by requiring operators
of websites or online services directed to children and operators of Web sites or online
services who have actual knowledge that the person from whom they seek information
is a child (1) to post prominent links on their Web sites to a notice of how they collect,
use, and/or disclose personal information from children; (2) with certain exceptions, to
notify parents that they wish to collect information from their children and obtain parental
consent prior to collecting, using, and/or disclosing such information; (3) not to condition
a child's participation in online activities on the provision of more personal information
than is reasonably necessary to participate in the activity; (4) to allow parents the
opportunity to review and/or have their children's information deleted from the operator's
database and to prohibit further collection from the child; and (5) to establish procedures
to protect the confidentiality, security, and integrity of personal information they collect
from children. As directed by the COPPA, the Rule also provides a safe harbor for
operators following Commission-approved self-regulatory guidelines. (Source: IAB)
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Chipset

CIMM DEFINITION : A group of integrated circuits, or chips, that are designed to work
together. They are usually marketed as a single product. In home computers, chipsets
are used for some gaming consoles. (Source: Wikipedia)

Churn

CIMM DEFINITION : Subscriber ebb and flow - the overall loss and gain of subscribers
to a service that results in a constant ebb and flow (erosion and gain) of the subscriber
base.

NOTE — MSOs often recycle Set-Top Boxes from previous customers to new ones.
Thus, at least one anonymization tier must have access to both unique Set-Top Box
identifier (e.g., MAC Address) and subscriber information (e.g., address) to insure that
measurements from a Set-Top Box are always associated with the correct
subscriber/viewer. (Source: FourthWall Media)

Cinematic VR

CIMM DEFINITION : For the most part, there are two types of virtual reality - computer-
generated graphics, and the kind made of real images. The latter is cinematic VR, and
is made using cameras, whether rigs made of mounted GoPros or actual 360 cameras.
(Source: TechRepublic)

Cipher
CIMM DEFINITION : A secret or disguised way of encoding. A coded message.

Ciphertext
See also: Plaintext
CIMM DEFINITION : Encrypted text.

Claim

CIMM DEFINITION : An assertion by a self-attributing ad network or publisher taking
credit for driving an app install or other conversions posited as a metric. (Source: I1AB
Mobile App Marketing Glossary Working Group)

Clear Gif
See Also: Tracking Pixel Tag, Pixel Tag, 1 x 1 Gif
CIMM DEFINITION : An embedded image similar to a Web Beacon.
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Cleartext
CIMM DEFINITION : Similar term to Plaintext.

Click
CIMM DEFINITION : An action of selecting a piece of content such as a banner (or
anything else on the page) with the cursor.

2 : A user action, such as clicking an ad with their mouse or touching the screen of a
mobile device, which sends them to a click-through. (Source: OpenX)

3 : An event that occurs when a viewer clicks - or taps, if on a mobile device - any
elements of a video ad while it is playing. (Source: Tubemogul)

Clickbait

See also: Paid Clickbait

CIMM DEFINITION : Internet content that is designed, through provocative, sensational
or otherwise eye-catching links to encourage visitors to click to a particular webpage.

Click Down

See also: Click Within, Click

CIMM DEFINITION : Spawning a second display or window within the original web page
when a user clicks elsewhere on the page. The additional space that a click down
provides offers advertisers more real estate to pitch their product, without forcing users
to leave the website they initially chose. (Source: Goldenmedia.com)

Click Farm

CIMM DEFINITION : A simplistic fraud strategy where humans are encouraged to view
and click on banners, without regard to any actual interest in what is being advertised.
(Source: Centro)

Click Fraud

See also: False Clicks

CIMM DEFINITION : Intentional form of internet fraud that occurs in pay per click online
advertising when a person, automated script or computer program imitates a legitimate
user of a web browser clicking on an ad, for the purpose of generating a charge per
click without having actual interest in the target of the ad's link. (Source: Wikipedia)
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Clicking

See also: Mouse

CIMM DEFINITION : The act of using the mouse buttons to move or select items on the
computer monitor screen or site.

Click Rate
CIMM DEFINITION : The ratio of ad clicks to ad impressions. (Source: I1AB)

Clicks

See also: Click Throughs, In-Unit Clicks, Mouseovers

CIMM DEFINITION : A metric which measures the reaction of a user to an Internet ad.
(Source: 1AB)

2 : The opportunity for a user to download another file by clicking on an advertisement,
as recorded by the server. (Source: I1AB)

3 : The result of a measurable interaction with an advertisement or key word that links to
the advertiser's intended Web site or another page or frame within the Web site.
(Source: 1AB)

4 : A metric which measures the reaction of a user to linked editorial content. (Source:
|IAB)

5 : The number of click-throughs having occurred as a result of a user clicking on an ad
and being redirected to an advertiser’s page. (Source: OpenX)

6 : An interaction between a website visitor and the browser in which the website visitor
uses a device, such as a mouse, to move the cursor (or pointer) to an active area of the
screen and then deliberately interacts with that area by clicking a button on their device,
triggering an event. In the case of touch-screen devices, the user “clicks” by touching
the active area with their finger or a stylus. (Source: IAB)

Clickstream (Data)

See also: Keystream Data

CIMM DEFINITION : A record of usage activity, for example, a visitor clicking on the
internet or a viewer watching through a Set-Top Box using a remote, that is used for
advertising measurement in an anonymized form.

2 : “STB data representing button pushes via a remote.” (Source: Nielsen)
3 : “A combination of all viewer-generated activity measurement on a Set-Top Box,

including keystream data (i.e., button pushes via a remote), interactive data (i.e.,
response measurement from interactive applications and ad enhancements), linear
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viewing data (i.e., channel changes), and explicit interest data (i.e., information provided
by the viewer to an interactive application, such as stock symbols, favorite sports team,
or yellow pages search terms).” (Source: FourthWall Media)

4: The electronic path a user takes while navigating from site to site, and from page to
page within a site. (Source: 1AB)

5 : A comprehensive body of data describing the sequence of activity between a user's
browser and any other Internet resource, such as a Web site or third party ad server.
(Source: 1AB)

Click Throughs

See also: Clicks, In-Unit Clicks, Mouseovers

CIMM DEFINITION : The act of clicking on an interactive link whether on a computer or
through a digital television box to go to another site or location for additional content and
which may result in clickstream data.

2 : “The process of clicking on an interactive trigger to access additional content, often
expressed as a rate.” (Source: Nielsen)

3 : “On the web, a single mouse click on a banner ad serves to express interest in the
ad, and to navigate to a subsequent page. But for interactive TV advertising, a click or
button press on the Remote Control may serve either or both functions depending on
context. Typically, several clicks serve to navigate through the sequence of ad overlays,
with a final click signifying acceptance of an offer or opt-in. Thus, interactive TV (EBIF)
advertising reporting (e.g., AdWidgets) distinguishes between clicks —signifying activity
and navigation— and responses —signifying acceptance, or opt-in. In this context, a
‘response” more closely matches the meaning of a “click through” in the web context.”
(Source: FourthWall Media)

4 : The action of following a link within an advertisement or editorial content to another
Web site or another page or frame within the Web site. (Source: 1AB)

5 : The action of clicking an ad and being taken to another web page via a hyperlink.
(Source: OpenX)

Note - Ad click-throughs should be tracked and reported as a 302 redirect at the ad
server and should filter out robotic activity to avoid Click Fraud. (Source: IAB)

CTR abbr Click Through Rate

See also: Click Throughs

CIMM DEFINITION : The number of users who clicked on the ad divided by the number
of times the ad was served.
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2 : The measurement of click throughs such as measuring the success of an online ad
campaign.

3 : The percentage of users who were delivered an ad and clicked on that ad. (Source:
Hubspot)

4 : The percentage of impressions that results in a click through. For example if a
banner was clicked on 87 times after being shown 1000 times, it would have a CTR or
click-through rate of .087 or 8.7% (87/1000 = 0.087x100 = 8.7). (Source: OpenX)

NOTE - Click throughs are not a good measure for product interest and many if not
most internet advertisers have moved away from them. (Source: Invidi)

CTR Optimized
CIMM DEFINITION : An ad delivery mode that enables you to serve higher performing
(based on click-through-rate) creatives more often. (Source: OpenX)

Click-through Attribution
CIMM DEFINITION : An attribution model that credits conversions only when a user
clicks on an ad. (Source: IAB Mobile App Marketing Glossary Working Group)

Click-Through URL
CIMM DEFINITION : A destination website address that a viewer goes to when they
click on an ad. (Source: OpenX)

Click-to-Buy
See also: Click-to-Call
CIMM DEFINITION : The act of purchasing during a click-to-call.

Click-to-Call

See also: Click-to-Buy

CIMM DEFINITION : An interactive feature in which the Remote Control device is used
to interact with an on-screen ad to request additional information or make a purchase.
(Source: Mercury Media)

2 : In the Interactive TV Advertising context (e.g., AdWidgets, Yellow Pages on TV),
“click-to-call” defines a feature that allows a viewer to click an on-screen button with the
Remote Control to initiate a telephone call (immediate or delayed) between themselves
and the advertiser. (Source: FourthWall Media)
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Click-Within

See also: Click Down, Click

CIMM DEFINITION : Ads that allow the user to drill down and click while remaining in
the advertisement, not leaving the site on which they are residing. (Source: IAB)

Client

CIMM DEFINITION : A computer or software program that contacts a server to obtain
data via the Internet or another network. Internet explorer, Outlook, and other browsers
and e-mail programs are examples of software clients. (Source: 1AB)

2 : Another term for a customer.

Client Based Targeting

See also: Network Based Targeting

CIMM DEFINITION : The ability, through the use of switched digital video (SDV) or
EBIF or another program to feed different ad messages to individual households to
improve targeting. (Source: BigBand Networks)

2 : The ability, through the use of AdWidget targeting to simultaneously feed different ad
enhancements (e.g., EBIF overlays) to individual Set-Top Boxes and households.
(Source: FourthWall Media)

NOTE - This is not limited to SDV. Addressable advertising provides this capability and
can be performed without SDV. (Source: Invidi)

Client-Initiated Ad Counting

See also: Client Initiated Ad Impressions, Server Initiated Ad Impressions, Server
Initiated Ad Counting

CIMM DEFINITION : A form of ad counting that relies on the user‘s browser for making
requests, formatting and re-directing content. For organizations using a client-initiated
ad counting method, counting should occur at the publisher‘s ad server or third-party ad
server, subsequent to the ad request, or later, in the process. (Source: 1AB)

Client-Initiated Ad Impressions

See also: Client Initiated Ad Counting, Server Initiated Ad Impressions, Server Initiated
Ad Counting

CIMM DEFINITION : One of the two methods used for ad counting. Ad content is
delivered to the user via two methods - server-initiated and client-initiated. (Source: IAB)
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Client-Side

CIMM DEFINITION : Refers to operations that are performed by the client in a client—
server relationship in a computer network. Generally, a client is a computer application
(such as a web browser) that runs on a user's local computer and connects to a server.
(Source: Cynopsis)

Clock Alignment

See also: Clock Drift, Clock Synchronization

CIMM DEFINITION : The readjusting of the Set-Top Box clock to make it accurate and
remove any drift.

2 : The process used to adjust the start and end times of a tuning event to the "00"
second. (Source: Nielsen)

Clock Drift

See also: Drift, Clock Slippage, Frequency Drift

CIMM DEFINITION : When the built-in clock within the Set-Top Box or other device
slowly deviates from the actual time.

Clock Slippage

See also: Clock Drift, Drift, Frequency Drift

CIMM DEFINITION : A term used to describe the situation in which clocks of separate
electronic devices run at slightly different speeds. Clock slippage is the difference an
individual clock departs from true time. (Source: Nielsen)

Clock Synchronization
See also: Clock Alignment, Clock Drift
CIMM DEFINITION : The readjusting of the clock time when drift or slippage occurs.

2 : A mechanism to measure on the Set-Top Box the exact time delay between the
broadcast of content by the headend and the display of that content on the Set-Top
Box, and the adjustment of all reported event times accordingly. Thus, all Set-Top
Boxes will report relative to content time reported in the as run logs, irrespective of any
clock inaccuracies. (Source: FourthWall Media)

Clock Time (vs. Content Time)

See also: Content Time

CIMM DEFINITION : Where clock drift may occur, measuring the content by the clock
rather than the exact time that the content aired.

2 : The clock or time stamping used on a STB. (Source: TIVO)
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3 : The best available absolute time available from the internal clock in a Set-Top Box.
Because of clock inaccuracies and varying stream delays between Set-Top Boxes,
FourthWall Media performs clock synchronization to report all event timings relative to
the content timing as reported in the as run logs. (Source: FourthWall Media)

Close
CIMM DEFINITION : Indicates that the user clicks or otherwise activates a close control
which fully dispatches the ad from the player environment. (Source: IAB)

Note - May not apply to non-overlay ads. (Source: IAB)

Close Billboard

CIMM DEFINITION : A brief announcement, usually 3, 5 or 10 seconds in length, and
usually earned by advertisers paying extra for the program being ordered that appears
at the end of a broadcast program.

Closed Bid Auction

CIMM DEFINITION : Similar to Private Marketplace in programmatic buying and selling
where bidders are pre-selected and submit bids simultaneously so that only the
publisher sees the bid levels.

Closed Captioning

See also: Captioning, Open Captioning

CIMM DEFINITION : Technology embedded in broadcast / displays to provide scripted
support of the program. Closed captioning displays captioned text only when it is
desired by the viewer.

Closed Loop

CIMM DEFINITION : In media, when the media owner has a set core of first party data
that is used, often in conjunction with third party data, to understand their audiences. It
is often used as a guarantee to sell audiences and a guarantee in using in their own
dataset.

Closed Loop Analysis

CIMM DEFINITION : Old-school digital campaign optimization was based on clicks and
impressions. With Closed Loop Analysis, the impact of digital marketing is based on
sales. The key is anonymization. When purchase data is anonymized, it can be linked
with campaign exposure data (info on which devices were exposed to an ad or website),
offering an end-to-end picture of a campaign that can be used to measure sales lift.
(Source: Liveramp)
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Close X
CIMM DEFINITION : A creative control that enables a user to close an ad (remove it
from view) or to reduce an expanded panel back to its original size. (Source: 1AB)

Cloud

See also: Hybrid Cloud, Public Cloud, Private Cloud

CIMM DEFINITION : Also referred to as Cloud Computing. Applications, content,
technology, software and other resources that are available on the internet from any
internet connected device.

Cloud Computing

See also: Hybrid Cloud, Public Cloud, Private Cloud

CIMM DEFINITION : A general term for any type of content, technology or software that
involves delivering hosted services over the Internet. The name cloud computing was
inspired by the cloud symbol that's often used to represent the Internet in flowcharts and
diagrams. (Source: http://searchcloudcomputing.techtarget.com/)

CDC abbr Cloud Data Center
See also: Traditional Data Center
CIMM DEFINITION : A data center for cloud computing.

Clutter

CIMM DEFINITION : All non-program content that wraps programs such as
commercials, PSA announcements, billboards, promos, any type of banner, overlays
that take place within the context of the program etc. Anything not germane to the actual
program that airs alongside or within that program.

2 : All extraneous non-program elements within a given program or time period.
(Source: Nielsen)

3 : Excessive amounts of advertising carried by media vehicles. Term refers to the total
amount of advertising time and space and to scheduling long strings of consecutive
commercials for broadcasting. (Source: TVB)

CIMM abbr Coalition for Innovative Media Measurement

CIMM DEFINITION : A coalition of media companies funded by 14 leading Television
content providers, Media Agencies and Advertisers to promote innovation in audience
measurement for Television and cross-platform media. CIMM works to explore and
identify new methodologies and approaches to audience measurement through a series
of pilot studies with independent measurement companies initially focusing on two key
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areas: 1. TV measurement through set-top-box data, 2. Cross-platform media
measurement. (Source: www.cimm-us.org)

Coaxial Cable

CIMM DEFINITION : A type of cable that has an inner conductor surrounded by a
tubular insulating layer, surrounded by a tubular conducting shield. Many also have an
insulating outer sheath or jacket. (Wikipedia)

Co-Creation

CIMM DEFINITION : In media, a form of content creation that focuses on viewer or
consumer experience and interactive relationships. Often results in personalized or
unique content consumption experiences that is intended to increase loyalty,
engagement and other enhanced values for the customer and greater revenue and
brand value for the company.

2 : An economic model that brings together different parties in order to jointly produce a
mutually valued outcome and generate improved revenue.

Codec

CIMM DEFINITION : Short for compressor / decompressor, Codecs are computer
algorithms that are used to compress the size of audio, video, and image files for
streaming over a data network or storage on a computer. Apple‘s QuickTime,
Microsoft's Windows Media Video, and MP3 are examples of common codecs. (Source:
IAB)

CDMA abbr Code Division Multiple Access

See also: LTE, GSM, Spread Spectrum

CIMM DEFINITION : A communication channel access principle that employs spread-
spectrum technology and a special coding scheme (where each transmitter is assigned
a code).

2 : CDMA also refers to digital cellular telephony systems that use this multiple access
scheme, as pioneered by QUALCOMM, and W-CDMA by the International
Telecommunication Union (ITU), which is used in GSM’s UMTS.

3 : A digital cellular technology that uses spread-spectrum techniques. Unlike competing
systems, such as GSM, that use TDMA, CDMA does not assign a specific frequency to
each user. Instead, every channel uses the full available spectrum. Individual
conversations are encoded with a pseudo-random digital sequence. CDMA consistently
provides better capacity for voice and data communications than other commercial
mobile technologies, allowing more subscribers to connect at any given time, and it is
the common platform on which 3G technologies are built. (Source: Webopedia)
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Codemoji
CIMM DEFINITION : Mozilla web-based tool to teach encryption basics using coded
message emojis. Marketed as a fun way to learn about ciphers.

Collapse
CIMM DEFINITION : An event where the expanded panel of an expandable ad reduces
to its original size, or disappears completely. (Source: IAB)

Collection Engine

CIMM DEFINITION : A device and programming software that facilitates the
aggregation of collected data, such as channels tuned by Set-Top Boxes in a
geographic area.

NOTE - “In Charter this is an EBIF application known as the Event Stream Collector.
Transmission of census data over the out-of-band return path is non-trivial, and the
software in the Set-Top Box must cooperate with a collection server.” (Source:
FourthWall Media)

Collection Server
CIMM DEFINITION : Repository of Set-Top Box data.

NOTE - Transmission of census level linear channel data, keystream, interactive data,
and explicit viewer interest data with minimal Latency over the minimal bandwidth
available in the digital cable out-of-band return path requires coordination (i.e.,
scheduling, compression/decompression, multi-tier fault tolerance, etc.) between
collection engines on Set-Top Boxes and a one or more collection servers in the cable
headend. (Source: FourthWall Media)

Combination Smart Card

See also: Smart Cards, Contact Smart Cards, Contactless Smart Cards

CIMM DEFINITION : A smart card that functions as both a contact and contactless
smart card. Specific to interactive television, the viewer can insert smart cards into the
set-top box to trigger the box to decrypt contact programming. (Source: IAB)

Command-Driven Interface

See also: User Interface, Menu-Driven Interface

CIMM DEFINITION : A user interface in which you enter commands. (Source:
Webopedia)
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Comma Separated Values
CIMM DEFINITION : A table form data file with the fields separated by commas.

Commercial Avoidance

See also: Ad Skipping

CIMM DEFINITION : Use of trick play or channel switching to avoid viewing
commercials. Trick play in this case can be fast forwarding, skipping ahead or muting.
Also includes viewers leaving the room to avoid commercials. changing channels or
engaging in other activities.

Commercial CPM
CIMM DEFINITION : The cost for an advertiser to run their ad per one thousand viewers
or homes of a target consumer segment.

2 : Shows the cost per 1000 impressions for the commercials / advertisements. Based
on the amount paid for the advertising campaign, this shows the amount paid per
thousand impressions of the advertisement for total households or in that target group.

NOTE — Demographic CPMs through Set-Top Box data would have to be segmented or
profiled.

Commercial Engagement

See also: Engagement, Commercial Retention

CIMM DEFINITION : The amount of attention and involvement a viewer gives to an
advertisement. The greater the attention and involvement, the more likely that viewer
will retain memories and will feel more predisposed to that product that is advertised.

2 : The ability of an interactively enhanced commercial to engage the viewer sufficiently
for the viewer to interact with the commercial via the Remote Control. Measured in
AdWidgets via the Remote Clicks metric. (Source: FourthWall Media)

Commercial Interactive Rating

CIMM DEFINITION : Percentage of STBs or households tuned to a specific commercial
and presented with a specific interactive (EBIF) enhancement embedded within that
commercial. Some commercials containing targeted EBIF enhancements (i.e.,
AdWidgets) may be broadcast to the entire EBIF-enabled footprint, but when executed
only display an interactive enhancement to a select subset of viewer STBs. (Source:
FourthWall Media)
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Commercial Live Rating

See also: Rating

CIMM DEFINITION : A commercial rating viewed live in a linear fashion, that is, without
any trick play.

2 . Percentage of STBs or STB Households tuned to a specific commercial without
timeshifting. (Source: Nielsen)

NOTE - Can only measure Opportunity to See, as opposed to actual confirmed viewing.
(Source: TIVO)

Commercial Pod

See also: Pod

CIMM DEFINITION : A collection of non-programming content whether commercials,
billboards, PSAs, etc., that are inserted as a block of seconds or minutes, before during
or after a program.

Commercial Ratings

See also: Rating

CIMM DEFINITION : Percent of homes or viewers who tuned into a commercial out of
the specified universe of homes or viewers whether their sets were in use at the time or
not. Commercial ratings can be average minute or, with second-by-second Set-Top Box
data, on an average second rating level.

2 : Commercial rating defines the average second audience for the specified
commercial/advertisement. Rating is calculated as the total tuned seconds divided by
the total possible tuned seconds for the content and time period specified. (Source:
TRA)

NOTE - How granular does the Set-Top Box data need to be - One second? Five
second? More? And then what about Latency which can make accurate measurement
at the one second level difficult.

CRI abbr Commercial Rating Index
CIMM DEFINITION : Index of the Household Average Second Rating of the Ad to the
Average Second Rating of the Program. (Source: TRA)

Commercial Retention

See also: Retention

CIMM DEFINITION : The ability of a commercial to hold on to its tuned audience
through the length of the commercial.
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2 : The ability to recall the commercial after it is viewed for some amount of time after
the fact.

NOTE — Kantar Media Audiences devised a seconds-based metric, Tuneaway, to
capture the percent of seconds lost due to channel changing from the audience present
the second prior to the commercial start time.

CTIl abbr Commercial Tuning Index

See also: Commercial Viewership Index

CIMM DEFINITION : Referenced by Nielsen as ratio of commercial rating to program
rating available at spot level.

2 : An index which compares the rating an ad to the rating of the entire program in
which it appears. (Source: Kantar)

CVI abbr Commercial Viewership Index

CIMM DEFINITION : Represents spot retention relative to underlying program. Average
spot rating % divided by average program rating% (including commercial seconds)
expressed as an index. (Source: Kantar Media Audiences)

2: Ratio of commercial rating to program rating (indicating audience retention) available
at spot level. Indicating how often they fast forward through or tuned away from
advertising. (Source: TIVO)

CAAS abbr Common Advanced Advertising System / Canoe Advanced
Advertising System

CIMM DEFINITION : Originally conceived as a system designed to provide a centralized
platform for the planning, execution, billing, and measurement reporting of advanced
advertising services. A core tenant of a CAAS is to implement standard interfaces to
communicate advertising campaign delivery instructions as well as common metrics
gathering and reporting interfaces across different operating entities. Canoe Ventures
has implemented a CAAS, named the ‘Canoe Advanced Advertising System / Canoe
Advanced Advertising Platform,” which is a national platform stewarding advanced
advertising services across MSOs. (Source: Definition currently under review by
CableLabs)

2 : A new advertising system utilizing the standards in SCTE-130, CableLabs’ EBIF, and
Canoe’s Advanced Advertising to deliver advanced and interactive advertising products
on cable operators’ linear television and On-Demand platforms. (Source: FourthWall
Media)

110

——
| —




July
2016

Lexicon 3.0

Common Carrier

See also: Carrier, Heavy carrier, Light Carrier

CIMM DEFINITION : An organization that provides access to a communication media,
such as a telephone system or the Internet but exercises no controls over the content of
that media. (Source: Hitachi-id))

2 : A carrier that provides transmission service of content, data or other information to
the general public in a regulated environment.

Note - This has important legal implications, since offensive or otherwise illegal material
may be carried on any media. If an organization acts as a Common Carrier, then that
organization can reasonably expect to have no liability for the contents of that media.
Otherwise, an organization that exercises even a very few controls over the content of a
medium, such as an Internet connection, does not qualify as a Common Carrier, and
may be liable for everything on that medium. To avoid such liability problems, many
organizations, especially including Internet Service Providers, elect to behave as
Common Carriers. (Source: http://hitachi-id.com/concepts/common_carrier.html)

Communication Error
CIMM DEFINITION : The failure of a Web browser/Web server to successfully
request/transfer a document. (Source: 1AB)

Communications Relay Satellite

CIMM DEFINITION : A device such as a satellite that is used to rapidly transmit signal
content and messages from one tributary to another by automatic, semiautomatic, or
manual means, or by electrically connecting circuits (circuit switching) between two
tributaries for direct transmission. (Source: Answers.com)

CAM abbr Community Addressable Messaging
CIMM DEFINITION : Customized advertising and other content messages delivered to
various geographies.

NOTE - “Based on our understanding of what Canoe Ventures intended, the CAM
definition is Targeted TV advertising that is delivered to the individual cable zone level
(as cable zones in population are on average roughly the size of a large neighborhood
or suburb, hence, a community).” (Source: Visible World).

Companion Ad Units
CIMM DEFINITION : In an ad unit group, the ad units to serve ads for when the master
ad unit wins an impression. (Source: OpenX)
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Companion Line Item
CIMM DEFINITION : A line item that delivers multiple related ads to a predefined ad unit
group. (Source: OpenX)

CLEC abbr Competitive Local Exchange Carrier

See also: Local Exchange Carrier

CIMM DEFINITION : Any telecommunications or cable company offering competing
services against an already established, incumbent telecommunications service in a
market area.

2 : Any telecommunications or cable company offering competing voice services within
an incumbent telephone company's service area. (Source: Nielsen)

Comp Index By UA

CIMM DEFINITION : The likelihood that the demographic target will be found on a
particular site. For example, an index of 657 indicates the value is 557% more
likely. (657 — 100 = 557% more likely). (Source: Nielsen)

Completion Rate
CIMM DEFINITION : The percentage of video ad impressions that are played to
completion, meaning the viewer does not skip or leave the video. (Source: Hubspot)

Component Software

See also: App-Centric, Application Centric, Componentware

CIMM DEFINITION : Software that is designed to work as a component of a larger
application.

NOTE - A good analogy is the way personal computers are built up from a collection of
standard components: memory chips, CPUs, buses, keyboards, mice, disk drives,
monitors, etc. Because all of the interfaces between components are standardized, it is
possible to mix components from different manufacturers in a single system.

Similarly, the goal of component software is to standardize the interfaces between
software components so that they too can work together seamlessly. (Source:
Webopedia)

Component Video

See also: Separate Video (S Video), Composite Video

CIMM DEFINITION : An analog signal that is split into two or more components
resulting in higher quality. (Most common is three separate analog components.)
Component video is unlike Separate Video which carries two separate signals or a
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Composite Video which carries a lower quality single video signal. There is no audio in
component video so it must be must be paired with audio cables.

Componentware
See also: App-Centric, Application Centric, Component Software
CIMM DEFINITION : Another term for Component Software

Composite Video
See also: Separate Video (S Video), Component Video
CIMM DEFINITION : An analog picture only signal.

Composition %

CIMM DEFINITION : The number of unique persons falling into a specific
demographic target expressed as a percentage of the total number of persons
visiting the site or using the application or viewing the network. For example, “45%
of the persons that went to Website A during the month of December were women.”
(Source: Nielsen)

Compression

See also: Digital Compression, Data Compression

CIMM DEFINITION : The process by which files of data or video content are
compressed / reduced in size to facilitate fast transmission and requiring less storage
space.

2 : The practice of packaging a digital file so that it uses less storage space. (Source:
IAB)

Compression Algorithm

See also: Data Compression, Source Coding, Bit Rate Reduction, Lossless, Lossy
CIMM DEFINITION : The mathematical formula that is used in compression and
decompression of an electronic file whether data or video. (Source: Businessdictionary)

Computer Graphics
CIMM DEFINITION : (1) The branch of computer science concerned with methods of

creating, modifying, or analyzing pictorial data. (2) The use of a computer in any
discipline to create, modify, or analyze images. coordinates: A set of data values that
determine the location of a point in a space. The number of coordinates corresponds to
the dimensionality of the space. (Source: freeflyvr)
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Computer Virus

CIMM DEFINITION : A computer program that is designed to replicate itself by copying
itself into the other programs stored in a computer. It may be benign or have a negative
effect, such as causing a program to operate incorrectly or corrupting a computer's
memory. (Source: Thefreedictionary)

ComScore 250
CIMM DEFINITION : List of online properties that have been evaluated by ComScore,
to be generally considered as reputable, high traffic online sites. (Source: Mediamath)

Concentrated Marketing

CIMM DEFINITION : Highly targeted marketing strategy when a product, good or
service is developed and marketed for a very well defined market and specific segment
of the consumer population.

Conditional Access
CIMM DEFINITION : When a subscriber gets a code (usually upon subscription) which
can be used in other platforms like Sling, for example.

2 : Conditional Access Technology embedded on the Set-Top Box and satellite receiver
that enables the cable or satellite broadcaster to filter out content the subscriber has not
paid for or provide them with movies or special programs they have purchased on a
pay-per-use system. (Source: itvt.com/glossary)

Confirmation

CIMM DEFINITION : A statement (verbal or written) given to advertising agencies by a
network, station, or rep firm when accepting an order for a commercial and/or media
schedule. (Source: TVB)

Connected Cars

CIMM DEFINITION : Technologically advanced cars that are equipped with internet
access and often with a wireless local area network enabling the car to share internet
access with other devices both inside as well as outside the vehicle.

Connected Devices

CIMM DEFINITION : Devices that enable television viewing of content that is sourced
through internet protocol (IP) rather than through cable or broadcast. Examples include:
game consoles, internet-enabled dvd/blu ray players and computers attached to TVs.
(Source: Nielsen)
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Connected Home

CIMM DEFINITION : A home with a digital connection for at least one set or computer.
In a larger sense it is a household that avails itself of a range of digital services and
signals.

2 : Also used to refer to a home with broadband Internet connection. (Source: TIVO)

CTV abbr Connected TV

See also: Hybrid TV, Smart TV

CIMM DEFINITION : Broadband-enabled TV connected to the open internet either
through the cable provider set top box, built-in technology or through a consumer
electronic device like a streaming box or game console. (Source: IAB)

2 : A Smart TV set or set top box, sometimes referred to as Connected TV or Hybrid TV,
is a television set or set-top box with integrated Internet connectivity and features that
can receive video programming through an open IP method outside of the traditional
cable QAM transport, and is an example of technological convergence between
computers, televisions and set-top boxes. Some examples include Roku, Apple TV,
Chromecast, Samsung SmartTV, etc. (Source: GABBCON, Global Audience Based
Business Conference)

3 : A television set or set top box with integrated internet features. Convergence point
between TV and digital video. (Source: MAGNA Global)

4 : Refers to a television set that is connected to the Internet via OTT devices, Blu-ray
players and gaming consoles, or has built-in Internet capabilities (in other words, a so-
called “Smart TV”). Connected TVs can generally access short- and long-form web-
based content. (Source: Cynopsis)

5 : Refers to any TV that can be connected to the Internet and access content beyond
what is available via the normal offering from a cable provider. (Source: Tubemogul)

Connectivity

CIMM DEFINITION : A generic term for connecting devices to each other in order to
transfer data back and forth. It often refers to network connections, which embraces
bridges, routers, switches and gateways as well as backbone networks. (Source:
YourDictionary)

Consideration Cycle
CIMM DEFINITION : The period of time post-view of an ad that a customer considers
the brand before making a purchase decision. (Source: Mediamath)
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CPG abbr Consumer Packaged Goods
CIMM DEFINITION : A marketing term to refer to specific classifications or categories of
consumer products that are used every day.

Contact Smart Cards

See also: Smart Cards, Contactless Smart Cards, Combination Smart Cards

CIMM DEFINITION : A smart card that must be inserted into a smart card reader. These
cards have a contact plate on the face which makes an electrical connector for reads
and writes to and from the chip when inserted into the reader. (Source: IAB)

Contactless Smart Cards

See also: Smart Cards, Contact Smart Cards, Combination Smart Cards

CIMM DEFINITION : A type of smart card that has an antenna coil, as well as a chip
embedded within the card. The internal antenna allows for communication and power
with a receiving antenna at the transaction point to transfer information. Close proximity
is required for such transactions, which can decrease transaction time while increasing
convenience. (Source: IAB)

Container
See also: Bidding Container
CIMM DEFINITION : A tag within which other tags are contained. (Source: Mediamath)

NOTE - Containers are intended to make it easy to add a lot of tags to a website by
injecting them into the browser through JavaScript or an invisible frame. Many
companies offer more sophisticated versions of the tag container to address the
growing complexity and operational challenges introduced by multiple third-party tags.
(Source: Signal.co)

Content

CIMM DEFINITION : A generic term for a range of video, audio, graphic or other
programming formats that is distributed for viewer or consumer consumption via a range
of platforms whether television, computer, radio, etc.

Content & Section Sponsorship

See also: Branded Content, Spotlights, Advergaming, Sweepstakes, Sponsorships
CIMM DEFINITION : A type of sponsorship. It is when an advertiser exclusively
sponsors a particular section of the site or email (usually existing content) reskinned
with the advertiser‘s branding. (Source: IAB)
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CDN abbr Content Delivery Networks or Content Distribution Network

CIMM DEFINITION : An inter-relationed group of computers that function without a
central server. This enables users to access data more efficiently and avoid bottlenecks.
The data in a CDN can be anything from internet content, digital video, software, files,
applications etc.

2 : Networks of servers used to reduce transfer latency. (Source: Mediamath)

3 : A distributed system of computers that increases bandwidth for the client by
providing copies of creative content (such as media files and metadata) at various
points in a network. Creatives are typically hosted on a CDN. (Source: OpenX)

4 : A system of geographically dispersed servers used to provide web content to a
browser or other client. Files are strategically pulled from a server on the network based
on the location of the user, the requesting server, and the delivery server of the CDN to
provide the best delivery performance. (Source: 1AB)

Content Descriptors
See also: Content Signifiers
CIMM DEFINITION : Same term used for Content Signifiers.

Content Display Ad
CIMM DEFINITION : Non-video ad unit that runs in conjunction with On-Demand
content; may include ability to click to video ad.

Content Gating

See also: Gating

CIMM DEFINITION : A common lead generation tactic, it is the practice of requiring
some kind of sign up information on a webform for giving access to specific web
content. Most common forms of content used for content gating strategies are viewable
or downloadable contents like ebooks, whitepapers and webinars.

Content Integration

See also: Web Advertorial

CIMM DEFINITION : Advertising woven into editorial content or placed in a contextual
envelope. (Source: I1AB)

CMS abbr Content Management System
CIMM DEFINITION : A software system that provides a range of services for content
management. Content can range from documents, movies, text, pictures, data etc and
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management services and procedures can include website authoring, administration,
publishing, editing and content modification.

Content Obligations
CIMM DEFINITION : Any outstanding costs that a distributor or service is contractually
obligated to pay to producers or licensors for content. (Source: Cynopsis)

Content Signifiers

See also: Content Descriptors

CIMM DEFINITION : Information included with ratings to advise parents regarding
suitability of programming for children. Five Content Signifiers are used with TV ratings;
ten Content Descriptors are used with MPAA ratings. Content Signifiers and Content
Descriptors are distinguished from ratings in that the specific reason for the advisory is
indicated, e.g. language, violence.

Content Stream

CIMM DEFINITION : Real-time aggregate feed of social sharing, news, and information
populating users’ social channels and platforms. Envision your Facebook or Twitter
feed. (Source: Centro)

Content Targeting
CIMM DEFINITION : A targeting dimension that describes the context and layout that
the ad space exists within. (Source: OpenX)

Content Time

See also: Clock Time

CIMM DEFINITION : Where clock drift may occur, measuring the content by actual time
that the content aired.

Content Topic
CIMM DEFINITION: Describes the main subject of the online content surrounding the
ad space, such as sports or automotive. (Source: OpenX)

Content Type
CIMM DEFINITION: Describes the main function of the online content surrounding the
ad space for targeting capabilities. For example, blog or news. (Source: OpenX)
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Contextual Ads

CIMM DEFINITION : Online ads that are matched to keywords extracted from content.
Advertisers can leverage existing keyboard-based paid search campaigns and gain
access to a larger audience. Existing contextual ad engines deliver text and image ads
to non-search content pages. (Source: I1AB)

2 : A form of targeted advertising for advertisements appearing on websites or other
media, such as content displayed in mobile browsers. The advertisements themselves
are selected and served by automated systems based on the identity of the user and
the content displayed. (Source: Wikipedia)

Contextual Advertising
CIMM DEFINITION : An automated system identifies the content of the page, such as
keywords, and delivers targeted image- or text-based advertising. (Source: Hubspot)

Contextual Search

See also: Search, Paid Listings, Paid Inclusion

CIMM DEFINITION : Text links appear in an article based on the context of the content,
instead of a user-submitted keyword. Payment only occurs when the link is clicked.
(Source: 1AB)

Contextual Targeting
CIMM DEFINITION : Targeting content that deals with specific topics, as determined by
a contextual scanning technology. (Source: Mediamath)

2 : A form of targeted advertising for advertisements appearing on websites, mobile
browsers or other ad supported devices. The advertisements themselves are selected
and served by automated systems based on the identity of the user and the content
displayed. (Source: Tubemogul)

Contiguous Tuning
CIMM DEFINITION : Tuning events that continue uninterrupted over a period of time.

2 : A term used to describe tuning events which continue uninterrupted across a period
of time. (Source: Nielsen)

Continuity

CIMM DEFINITION : Scheduling advertising consistently over a period of time without
interruption in order to build or maintain advertising awareness and recall. (Source:
TVB)
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Contribution of Channel / Daypart to Total Channel Viewing
CIMM DEFINITION : The percentage of total seconds of TV tuning to a specific channel
within a sample accounted for by a specific daypart. (Source: TRA)

2 : The percentage of viewing to a specific channel in a given daypart relative to the
viewing reached for a whole day by the same channel. (Source: Kantar Media
Audiences)

Contribution of Channel / Daypart to Total TV viewing
CIMM DEFINITION : The percentage of total seconds of TV tuning to all channels
accounted for by a specific channel/daypart. (Source: TRA)

2 : The percentage of viewing to a specific channel in a given daypart relative to the
viewing reached for a whole day by all channels. (Source: Kantar Media Audiences)

CLEAR abbr Control Links for Education and Advertising Responsibly

CIMM DEFINITION : A set of technical guidelines developed by the Interactive
Advertising Bureau (IAB) and the Network Advertising Initiative (NAI) to empower
members of the online advertising community to communicate their presence and
behavioral advertising targeting practices (if any) to consumers in a simple and direct
manner. Derived from:
http://www.iab.com/media/file/CLEAR_Ad_Notice_Final _20100408.pdf (Source: IAB)

Controls

CIMM DEFINITION : Active elements of an ad that enable a user to control the
advertising experience. Examples of common controls include the “Close X” button in
an expandable ad or the Play/Pause/Mute buttons in a video player. (Source: I1AB)

Convenient Sample
CIMM DEFINITION : The sample that a provider decides to give a processor that may
not replicate the footprint, be a census or a universe. (Source: Kantar Media Audiences)

Cl abbr Converged Infrastructure

See also: Hyperconvergence

CIMM DEFINITION : Operates by grouping multiple information technology (IT)
components into a single, optimized computing package to minimize compatibility
issues. Components of a converged infrastructure may include servers, storage
systems, data storage devices, networking equipment and devices and software for IT
infrastructure management, automation and orchestration.
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Convergence

CIMM DEFINITION : The merging of multiple media forms (such as print, television,
radio, the internet and portable, interactive technologies) through various digital media
platforms for the purpose of delivering a dynamic experience. (Source:
http://blog.distinctstudios.com)

Conversion
CIMM DEFINITION : A desired action attributed to the advertisement. (Source: I1AB)

2 : May also be referenced as a sale or transaction. Defined as when a consumer of a
product or service authorizes the application content owner to complete the transaction
with the iTVHH. Example: “Send a free sample, Purchase Complete or Please Send
More Information. (Source: CTAM Advanced Cable Solutions Consortium, itv Metrics)

3 : When a visitor completes a given action on a website. This action is designated by
the advertiser and could be anything ranging from buying a product to signing up for a
newsletter. Once they perform that action, they have 'converted'. (Source: Mediamath)

4 : The measure of the number of times that a tracker has been displayed that has been
successfully linked to a previous creative impression or click, according to the tracker’s
rules. (Source: OpenX)

Conversion Marketing

See also: Cart Abandonment Marketing

CIMM DEFINITION : Similar term to Ecommerce remarketing services where attempts
are made to re-contact visitors to a site in order to encourage them to a desired action
like a purchase.

Conversion Pixel

CIMM DEFINITION : Captures conversion events and is the only way marketers can
record view-through and post-click conversions. The conversion pixel is installed on the
page where the marketing goal is achieved (e.g. successful purchase, form, landing
page). (Source: Rubicon)

Conversion Rate

CIMM DEFINITION : The average number of conversions for an interactive session.
Calculated by dividing the Total Conversions by the Gross Screen View. (Source:
CTAM Advanced Cable Solutions Consortium, itv Metrics)

2 : The percentage of visitors to a website who sign up for advertised offers or buy
advertised products. Proven high conversion ratios (via web analytics) add value to a
website’s inventory. (Source: OpenX)

121

——
| —




July
2016

Lexicon 3.0

Conversions Funnel
See also: The Funnel
CIMM DEFINITION : Same as Registration Funnel

Conversion Tag
CIMM DEFINITION: A small piece of code that tracks how users respond to the ads that
serve for the orders they are associated with. (Source: OpenX)

Conversion Window
CIMM DEFINITION: The defined amount of time following the view or click of an ad for
which a conversion can be attributed. (Source: OpenX)

Converter Box

See also: Digital Converter Box, Converter Device

CIMM DEFINITION : Device that is attached between the television set and the cable
system that can increase the number of channels available on the TV, enabling it to
accommodate the multiplicity of channels offered by cable TV. (Source: CableLabs)

Converter

See also: Set-Top Box, Converter Box, Digital Converter Box

CIMM DEFINITION : A hardware device that converts one type of media to another.
(Source: PCMag)

Cookie

See also: Session Cookie

CIMM DEFINITION : A small piece of information (i.e., program code) that is stored on a
browser for the purpose of identifying that browser during audience activity and between
Visits or sessions. (Source: 1AB)

2 : A piece of data that is sent from a website and stored in a user's browser that tracks
browsing behavior and stores information, such as user information for login forms. This
is how publishers collect information on visitors to sell advertising. Cookies do not work
on mobile devices, which limits a seller's ability to fully understand users' behaviors.
(Source: Hubspot)

3 : A portion of text that a server sends to a browser's cookie file that is then returned to
the server each subsequent time a user accesses the particular site. Advertisers utilize
cookies to monitor the rate at which brand messages appear before consumers.
(Source: Mediamath)
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4 : Small text files sent from a web server to a browser, then returned by the browser
each time it logs on to that server. Advertisers use cookies to monitor the number of ads
that have been shown to a visitor, while they are used by websites to gauge numbers of
unique visitors. (Source: OpenX)

Cookie Buster
CIMM DEFINITION : Software that blocks the placement of cookies on a user's
browser. (Source: IAB)

Cookie-less
CIMM DEFINITION : Whether a platform, domain, tracking, retargeting, etc, the use of
identification technologies that do not use HTTP cookies.

Cookie Match
See also: Cookie Sync
CIMM DEFINITION : Another term for Cookie Sync.

Cookie Sync

See also: Cookie Match

CIMM DEFINITION : Data appending done to link one company's user identifier (such
as a cookie ID) to another company's user identifier so ad networks and exchanges can
merge user information for a single person. (Source: Hubspot)

CoOp Advertising
CIMM DEFINITION : TV advertising paid for jointly by a manufacturer and retailer.
(Source: TVB)

UTC abbr Coordinated Universal Time

See also: Universal Time Code (with same abbreviation)

CIMM DEFINITION: An international time measurement system based on the atomic
second but corrected periodically to keep in approximate sync with the earth's rotation.
Previously referred to as Greenwich Mean Time (GMT), UTC represents standard time
at the prime meridian and does not include any daylight savings adjustment. (Source:
Nielsen)

2 : Related term: GMT. Some STBs log events based on GMT. As a result, local time
needs to be derived from zip code or time zone. (Source: TIVO)

123

——
| —




July
2016

Lexicon 3.0

Cord Cutting

See also: Cord Shaving

CIMM DEFINITION : The process of cutting, forgoing or canceling certain often more
expensive cable television subscriptions or landline telephone connection in favor of a
lower cost option whether a lower tiered TV channel subscription, over-the-air (OT) free
broadcast through antenna, over-the-top (OTT) broadcast over the Internet or an
alternative internet-based option or wireless service.

Cord Shaving

See also: Cord Shaving.

CIMM DEFINITION : Similar to Cord Cutting. Another form of cost saving by cable
services subscribers whereby consumers migrate to lower cost options by either
canceling certain subscriptions or services or migrating to a lower cost tier option.

Core TV
CIMM DEFINITION : TV that is delivered through traditional methods whether linear,
VOD and/or time shifted.

CIP abbr Corporate Initiatives Partner

CIMM DEFINITION : A partnership developed by CTAM to help facilitate advancements
and initiatives that grow media businesses. (Source: CTAM Advanced Cable Solutions
Consortium, itv Metrics)

Co-Pricing

See also: Pay What You Want

CIMM DEFINITION : Also known as Pay What You Want, a form of pricing strategy
where buyers decide what price they want to pay for a given piece of content, usually
online.

Copyleft

See also: BSD Licenses

CIMM DEFINITION : The practice of offering people the right to freely distribute copies
and modified versions of a work with the stipulation that the same rights be preserved in
derivative works down the line. A form of licensing. (Source: Wikipedia)

Corporate / Financial Buyer
CIMM DEFINITION : Buyer that is looking for a financial investment in a company, is
more concerned with a return on equity and investment. (Source: StateoftheMedia.org)
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Cost
CIMM DEFINITION : In the context of advertising, the amount paid for a spot or full
advertising campaign.

2 : For the chosen report group criteria this value shows the amount paid for the
advertisements in dollars. The total cost of the advertising campaign and the breakdown
airing by airing. (Source: TRA)

Cost Efficiency

CIMM DEFINITION : The cost of reaching a unit of your target audience i.e. measures
the relationship between the audience reached and the cost of using the medium.
(Source: Nielsen)

Cost Per Acquisition

See also: Cost Per Action

CIMM DEFINITION : An online advertising pricing model in which the advertiser pays
for each specific action linked to a brand message. (Source: Mediamath)

CPA abbr Cost Per Action

CIMM DEFINITION : Cost of advertising based on a visitor taking some specifically
defined action in response to an ad. "Actions" include such things as a sales
transaction, a customer acquisition, or a click. (Source: IAB)

2 : Average cost of a user converting during a campaign. (Source: Hubspot)

3 : A pricing method which calculates cost based on the number of times a user takes
action based on an ad (conversions). (Source: OpenX)

4 : An online advertising pricing model in which an advertiser pays for each specified
action — for instance, an impression, a sale, or a click. (Source: Cynopsis)

5 : The amount of advertising dollars an advertiser spends for a visitor to take some
specifically defined action in response to an ad. Examples of "Actions” related to app
marketing are installs, registration, reactivation, completing a purchase etc. (Source:
IAB Mobile App Marketing Glossary Working Group)

CPCV abbr Cost Per Completed View

CIMM DEFINITION : The amount of advertising dollars an advertiser spends for every
video ad which runs through to completion. Equals the Total Cost/ (divided by)
Completed Views. (Source: IAB Mobile App Marketing Glossary Working Group)
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CPC abbr Cost Per Customer
CIMM DEFINITION : The cost an advertiser pays to acquire a customer. (Source: IAB)

CPC abbr Cost Per Click
CIMM DEFINITION : The cost of advertising based on the number of clicks received.
(Source: 1AB)

2 : Average cost of user click-through. Divide the total cost of clicks by the total number
of clicks. (Source: Hubspot)

3 : An online advertising pricing model where advertisers pay for every instance that
their ad is clicked. (Source: Mediamath)

4 : A pricing method which calculates cost based on the number of times a user clicks
on an ad. (Source: OpenX)

5 : The price paid by an advertiser to a publisher for a single click on the ad that brings
the consumer to its intended destination. (Source: Tubemogul)

CPE abbr Cost Per Completed View
CIMM DEFINITION : The price paid by an advertiser to the publisher once a video has
been viewed through completion. (Source: Tubemogul)

CPD abbr Cost Per Day

CIMM DEFINITION : A time-based pricing method in which an advertiser buys ad
impressions on a "time" basis. It refers to the amount an advertiser is willing to pay, per
day, to have their ad on a specific site. (Source: Next.Srds.com)

2 : a payment model where advertisers pay on a daily basis for their ads to be displayed
on a particular website. (Source: OpenX)

CPEM abbr Cost Per Effective Impression

See also: Effective CPM

CIMM DEFINITION : A methodology to measure the true effectiveness and value of the
impressions in addition to the CPM cost. It is calculated by dividing the effective CPM by
the rate of correct audience times rate of correct frequency times rate of impact.
(Source: www.mediapost.com)

Cost Per Engaged Visit
CIMM DEFINITION : Cost per 'engaged visit' whereby the definition of ‘engaged’ is
generally specified by the client. (Source: Mediamath)

immm
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CPE abbr Cost Per Engagement

CIMM DEFINITION : With the CPE bidding strategy, impressions are free and
advertisers only pay when users actively engage with ads (ie: click, watch, roll-over,
etc.). (Source: Tubemogul)

CPFT abbr Cost per First Transaction

CIMM DEFINITION : The amount of advertising dollars an advertiser spends to
generate the first transaction (first transaction is defined as a singular transaction after
an install or after a specified period of inactivity). Equals the Total amount of advertising
dollar spent / (divided by) total number of first transactions. (Source: IAB Mobile App
Marketing Glossary Working Group)

CPI abbr Cost Per Install

CIMM DEFINITION : The amount of advertising dollars an advertiser spends to
generate each app install. Equals the Total advertising dollars spent/ (divided by) total
number of app installs. (Source: IAB Mobile App Marketing Glossary Working Group)

2 : An advertising method that only charges advertisers each time their app is
downloaded. (Source: Tubemogul)

CPL abbr Cost Per Lead
CIMM DEFINITION : The cost of advertising based on the number of database files
(leads) received. (Source: 1AB)

2 : The cost per user becoming a lead, for example filling out registration information.
(Source: Mediamath)

3: A payment model determined by the number of website visitors who clicked on a
particular ad. Prices range, on average, from $1-$10. AKA “pay per lead (PPL)” or “cost
per inquiry (CPI).” (Source: OpenX)

Cost Per Mille
CIMM DEFINITION : Same as CPM, The cost per thousand impressions.

2 : A pricing method which calculates cost based on the number of impressions (per
1000). (Source: OpenX)

3 : A measurement metric referring to the cost of an ad reaching 1,000 members of its
audience. Digital display ads are generally sold under a CPM system. (Source:
Cynopsis)
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CPO abbr Cost Per Order

See also: Cost Per Transaction

CIMM DEFINITION : The cost of advertising based on the number of orders received.
(Source: 1AB)

2 : Cost per order placed (usually on the site or on the phone) (Source: Mediamath)

Cost Per Quote
CIMM DEFINITION : Generally, an insurance industry term - this is the cost of
requesting a quote. (Source: Mediamath)

CPP abbr Cost Per Rating Point

CIMM DEFINITION : Used by most media planners in developing and allocating market
budgets and setting rating point goals. It is defined as the cost of reaching one percent
of the target audience within a specified geographic area. (Source: TVB)

CPS abbr Cost Per Sale

CIMM DEFINITION : The advertiser's cost to generate one sales transaction. If this is
being used in conjunction with a media buy, a cookie can be offered on the content site
and read on the advertiser's site after the successful completion of an online sale.
(Source: 1AB)

CPTM abbr Cost per Targeted Thousand Impressions

CIMM DEFINITION : The cost of reaching a specific audience as defined by particular
demographics or other specific characteristics, such as male golfers age 18-25.
(Source: 1AB)

Note - The difference between CPM and CPTM is that CPM is for gross impressions,
while CPTM is for targeted impressions. (Source: IAB)

CPT abbr Cost per TARP
CIMM DEFINITION : The cost of reaching each audience rating point. The formula is
Advertising cost / Average Rating (%).(Source: Nielsen)

CPM abbr Cost Per Thousand
CIMM DEFINITION : The cost of reaching 1000 households or viewers of a particular
program, video or other media content.

128

——
| —




July
2016

Lexicon 3.0

2: Cost per thousand impressions against total homes or target group of the
advertisement based on the amount paid for the advertisement airing or group of airings
(e.g. network of daypart etc) or advertising campaign. (Source: TRA)

3 : The price of 1,000 ad impressions on a web page. (Source: Hubspot)

4 : The cost of reaching 1,000 homes or individuals with a specific advertising message.
CPM is a standard advertising measure to compare the relative cost efficiency of
different programs, stations, or media. (Source: TVB)

5 : The cost of reaching every 1,000 units of audience. The formula is Advertising cost /
Average Audience (000’). (Source: Nielsen)

CPT abbr Cost Per Transaction
CIMM DEFINITION : The same as metric as Cost Per Order. (Source: IAB)

CPV abbr Cost Per View
CIMM DEFINITION : A bidding method where you pay for each time your video is
played. (Source: Tubemogul)

Cost Per Unique Visitor
CIMM DEFINITION : Total cost of the placement or application, divided by the number
of unique visitors. (Source: Mediamath)

Count Audit
See also: Activity Audit
CIMM DEFINITION : Older term for an activity audit. (Source: IAB)

Counter Server
CIMM DEFINITION : Controls the spend count across all bidders to control strategy
pacing. (Source: Mediamath)

ccTLD abbr country code TLD

See also: generic TLD, Top Level Domain

CIMM DEFINITION : A unique two letter top level domain that is assigned or used for a
country or territory. Examples include: .uk for England and .jp for Japan.

immm

coaitfion for Inovative
‘mecia measuement
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Coupons

See also: Samples

CIMM DEFINITION : Clickable overlays or enhancements that directly incite viewers
during or after a video ad to request products, get more information, or receive a
discount, for example.

Coverage

CIMM DEFINITION : A general term that refers to the number or percentage of possible
viewing venues such as homes or Set-Top Boxes or viewers that an entity can possibly
reach whether it is a processor, measurement, network, program or other type of
content.

2 : The number or percentage of TV households that could receive a program.
Coverage reflects the ability to view, not actual viewing. (Source: Nielsen)

3 : The percentage of homes or persons receiving a particular broadcast signal within a
specific geographic area. (Source: TVB)

4 : The reach percentage of website visitors or target audience members that exhibit a
given behavior. (Source: Nielsen)

Coverage Area

See also: Footprints

CIMM DEFINITION : The total number of homes or Set-Top Boxes that receive a
signal and subscribe to services in a providers’ universe.

2 : Same as Footprint, according to Rentrak.

3 : This is the geographic area claimed by e.g. a given Television or
Radio station, to be capable of receiving adequate reception. (Source: Nielsen)

4 : The extent of the geographical reach for a media company often reported as a
percentage of homes or persons who have the ability to receive a particular signal
within a specific geographic area.

5 : The geographical area in which a wireless network company offers cellular service
for their own mobile phone subscribers. Also called a service area. (Source:
Webopedia)

NOTE - Definitions for Census vs. Footprint vs. Universe vs. Coverage Area vs.
Population sometimes overlap as do Reach and Deployment Reach.
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Coverage Area Rating

See also: Rating

CIMM DEFINITION : The percentage of homes or Set-Top Boxes viewing content out
of the subscriber base footprint of the homes, Set-Top Boxes or provider. Can vary
depending on availability of channels due to tiering packages.

Coverage %

CIMM DEFINITION : The percentage of unique persons falling within a specific
demographic target that visited a particular Website or used a particular
application. For example, “12% of all 18-24 year olds visited Website A during the
month of December.” (Source: Nielsen)

Coverage Universes

See also: Coverage

CIMM DEFINITION : The specific household, Set-Top Box or demographic population
that can possibly be reached by a piece of content, time period, network, provider or
measurement service. Expressed as a percentage or in thousands.

2 : A count of the number of subscribers who have access to a given channel. (Source:
Kantar Media Audiences)

NOTE - Definitions for Census vs. Footprint vs. Universe vs. Coverage Area vs.
Population sometimes overlap.

CPU Spike

CIMM DEFINITION : A brief increase in central processing power, sustained for no
more than a few seconds, experienced while “heavy” content is loaded/executed.
(Source: 1AB)

CPU Usage %

CIMM DEFINITION : A guideline for the amount of central processing power used to
display advertising content compared to what’s available on an individual’s computer.
CPU usage percentage can be measured directly, during the execution of an online ad.
In addition to file size, the complexity of drawings, gradients, slow moving animations
and detailed moving elements can affect the number of calculations the CPU must
make for each frame. (Source: IAB)

Cracker
See also: White Hat Hacker, Black Hat Hacker, Dark Side Hacker
CIMM DEFINITION : Another term for a Black Hat Hacker.
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Crawler

CIMM DEFINITION : A software program which visits Web pages to build indexes for
search engines. See also spider, bot, and intelligent agent. Crowdsourcing- Taking a
task that would conventionally be performed by a contractor or employee and turning it
over to a typically large, undefined group of people via an open call for responses.
(Source: 1AB)

Creative
CIMM DEFINITION : Content in any form whether for programming or advertising.

2 : The media asset associated with an ad, such as an image or video file. (Source:
OpenX)

3 : An advertising unit created by an ad designer, in accordance with publisher
specifications and guidelines, for the purpose of communicating a marketing message
to that publisher’s audience. One creative may consist of multiple files in various
formats, such as standard images, animation, video, execution files (.html, .js, etc.) and
other files that work together for an interactive experience. (Source: IAB)

Creative Click Targeting
CIMM DEFINITION : Adding a pixel to a creative to be able to target based on when a
user clicks an ad. (Source: Mediamath)

Creative Comparative Index
CIMM DEFINITION : Analysis of how well one creative is engaging audiences versus
another based on tune-in within a target segment. (Source: Visible World)

Creative Dimensions

CIMM DEFINITION : Measured in pixels, the width and height of an ad unit (WxH). The
width is always the first dimension listed, followed by the height dimension (i.e. an ad
that is 300x250 is 300 pixels wide by 250 pixels high). (Source: IAB)

Creative Retargeting

CIMM DEFINITION : A method that enables advertisers to show an ad specifically, to
visitors that previously were exposed to or interacted with the advertisers creative.
(Source: Mediamath)
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Creative Template

CIMM DEFINITION : Enables the creation of custom code for non-standard ad formats
that can be reused to speed up the process of creating multiple similar ads. (Source:
OpenX)

Creative Versioning

See also: Versioning

CIMM DEFINITION : A form of addressable advertising that serves several different ad
creative versions from a single advertiser for a specific spot time on a national basis
rather than serving multiple advertisers' ad for that exact spot time.

Creative View Targeting
CIMM DEFINITION : Adding a pixel to a creative to be able to target based on when a
user views an ad. (Source: Mediamath)

Credit
CIMM DEFINITION : A cash deduction for the loss of advertising time when a
commercial is not aired or is improperly scheduled. (Source: TVB)

Cross Channel

CIMM DEFINITION : Technology or media that applies across multiple formats and
across multiple devices. This is different from "cross-device", which implies only multi-
device application rather than multiple formats within devices. (Source: Tubemogul)

Cross Channel Marketing
CIMM DEFINITION : The use of one or more marketing channels (such as direct mail or
internet) to support or promote other channels (such as retailing).

2 : The experience you create for each individual customer as they journey through life
and across devices. (Source: Centro)

Cross Device

CIMM DEFINITION : Refers to connecting digital devices with one another. Cross
device involves linking a single user’s desktop PC, mobile device, and tablet. Does not
refer to links that occur outside the digital environment. (Source: MAGNA Global)

Cross-Device Tracking
CIMM DEFINITION : Platforms and publishers attempt to track individual users across
every device -- mobile, tablet, desktop, and apps. The data is used to better understand
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users' behaviors online and target or retarget individuals with relevant advertising.
(Source: Hubspot)

2 : Refers to serving the same consumer targeted ads across more than one device.
Effective cross-device targeting enables advertisers to reach audiences repetitively,
regardless of which devices they’re using. (Source: Cynopsis)

Cross-KPI

See also: KPI

CIMM DEFINITION : Performance indicators that can be used to ascertain
performance, progress and success across more than one media platform.

Cross-Ownership Rule

CIMM DEFINITION : A rule that restricts companies from owning properties across
media in the same market. It disallows the ownership of a television station and daily
newspaper in all but the 20 largest media markets. (Source: StateoftheMedia.org)

Cross Platform
CIMM DEFINITION : In measurement it is the ability to garner user, consumer or viewer
information from several different advertising or media platforms for a campaign.

2 : In computing is it a software, application or hardware that can work on various
systems such as Macintosh and Windows.

3 : In marketing it is using several forms of media to advertise a brand or product.
4 : In gaming it is a game that can be used on several different gaming consoles.

5 : “Specific to media measurement, the term seems to address the ability to measure
how unique viewers consume content across multiple viewing mediums, following the
user, not the content.” (Source: Rentrak)

6 : “In a digital cable context, it may be software that can execute on disparate cable
systems, particularly Motorola and Cisco. EBIF applications are cross-platform, in this
sense.” (Source: FourthWall Media)

NOTE — Set-Top Box Data provides the potential for Cross Platform measurement
within bundled homes.

Cross Platform Homes
CIMM DEFINITION : A subsample of the U.S. National People Meter homes with dual
measurement for TV and Internet Meters. (Source: Nielsen)
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Cross-Platform Targeting
CIMM DEFINITION : Identifying and matching audiences across devices (desktop,
tablet, smartphone, TV, OOH, etc.) (Source: MAGNA Global)

Cross Screen

CIMM DEFINITION : Refers to connecting all screens that belong to a single user. This
includes both digital devices, and television screens. Cross- Device is a subset of Cross
Screen. (Source: MAGNA Global)

Crowd Financing

See also: Crowd funding, Equity Crowd funding, Hyper Funding

CIMM DEFINITION : An internet driven method of funding projects, efforts, ideas,
campaigns and / or businesses, relying on many small contributions or investments that
collectively add up to a projected total monetary amount needed.

Crowd funding

See also: Crowd Financing, Equity Crowd funding, Hyper Funding

CIMM DEFINITION : Another term for crowd financing, it is the collective effort of many
small contributors or investors who send in money for a particular project, business,
campaign, effort or idea, for example, usually via the internet that help the requesting
group meet their monetary goal.

NOTE - The general intent of contributing via crowd funding is a as donation rather
than as receiving an equity stake.

Crowdsourcing

CIMM DEFINITION : A process that involves outsourcing tasks to a distributed group of
people. This process can occur both online and offline, and the difference between
crowdsourcing and ordinary outsourcing is that a task or problem is outsourced to an
undefined public rather than a specific body, such as paid employees. (Source:
Wikipedia)

Cryptocurrency

See also: Bitcoin

CIMM DEFINITION : A digital or virtual currency that uses cryptography to secure
transactions, regulate the generation of units of currency and verify the transfer of
funds, operating independently of a central bank.
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Cryptography
CIMM DEFINITION : The art or science of writing codes and decoding messages so as
to keep these messages secure.

NOTE - Coding encryption takes place using a key that ideally is known only by the
sender and intended recipient of the message. (Source: Wikipedia)

Cue Conflict
CIMM DEFINITION : A theory to explain the kind of motion sickness caused when the

body tries to interpret conflicting clues being received by the senses. Frequent causes
are faulty calibration of eye devices or delay between the sensory inputs and output
display. (Source: freeflyvr)

Cue Tone (Spot)

CIMM DEFINITION : A signal from an operator that often indicates a program change
that is used to prompt an action such as to load a certain commercial. Cue tones used
locally to overlay a local commercial over a national spot via local ad insertions.

NOTE - Cue tones often work on MSOs proprietary systems for ad insertions.
Standardization needed for measurement?

NOTE - It is being standardized by SCTE for digital content transmission. Some
commercially available systems can “mark” and process content with these
standardized cue tones. (Source: FourthWall Media)

Cume %

See also: Reach

CIMM DEFINITION : The unduplicated number (in thousands) of Set-Top Boxes or
households or individuals exposed at least once to a channel, program or commercial in
the specified time frame expressed as a percentage. (Source: Kantar Media Audiences
and TRA)

2 : See Total Item Reach % below. Reach can be calculated for a spot, program,
episode, network, genre, or brand. (Source: TIVO)

Cume (in thousands)

See also: Reach

CIMM DEFINITION : The total accumulated number of Set-Top Boxes, households or
individuals exposed at least once to a channel program or spot in the specified time
frame expressed as a percentage of the designated universe. (Source: Kantar Media
Audiences)
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2 : The number of unique projected In-Tab households who saw a given program, ad,
half hour, etc., A household is counted as "having seen" if it was tuned to any second of
the commercial (commercial cume / reach), or if it was tuned to at least six minutes of
the program (program cume / reach). etc., (Source: TRA)

CUME abbr Cumulative Audience

CIMM DEFINITION : It is the total non-duplicated audience for one or a series of
telecasts, programs, messages, or time periods. It is expressed as a percentage of a
given universe. A household or person is counted once no matter how many times the
telecast has been viewed. This also is known as reach, net unduplicated audience, or
net reach. (Source: TVB)

2 : Also known as ‘reach’, and relates to the total number of different people within the
selected demographic who tuned into the selected time period for 8 minutes or more
(i.e. reached at least once by a specific schedule or advertisement). It is usually
represented in thousands, but can be transferred into a percentage of the potential
audience. (Source: Nielsen)

Cumulative Loyalty
CIMM DEFINITION : Average minutes viewed divided by the total duration of the
daypart, program or spot. (Source: Kantar Media Audiences)

Cumulative Reach (in thousands)

See: Cume (in thousands).

CIMM DEFINITION : The total accumulated number of Set-Top Boxes or households
exposed at least once to a channel, program or spot in the specified time frame.
(Source: Kantar Media Audiences)

Curation

See also: Hyper Curation

CIMM DEFINITION : The careful selection of content based on type, interest, target
consumer, behavioral or special interest, for example, on a network, website or other
content driven entity.

Currency
See also: Social Currency
CIMM DEFINITION : In media, the entirety of the value to an object, action or person.
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Current Digital Media Universe
CIMM DEFINITION : People who are 2+ and had access to (but did not necessarily
use) an internet-enabled computer within the time period. (Source: Nielsen)

Cursor

CIMM DEFINITION : The graphical representation of a “pointer” on a user screen,
controlled by the user’s interaction with controlling devices such as a mouse, mouse
pad, stylus or other input hardware. (Source: IAB)

Custom Encryption

See also: Encryption

CIMM DEFINITION : Using a customized code or algorithm, rather than a packaged
encryption program, that is intended to be used for a specific business or purpose.

Customer Additions

See also: Churn

CIMM DEFINITION : Among the ebb and flow of subscriber customers (also known as
Churn), customer additions are the adding of customers to a service provider’'s
universe.

CRM abbr Customer Relationship Management
CIMM DEFINITION : Business practices that foster customer care, loyalty, and/or
customer support. (Source; IAB)

2 : A system for managing a company’s interactions with current and future customers.
(Source: MAGNA Global)

Customized Advertising

See also: Advanced Advertising

CIMM DEFINITION : The ability to efficiently and automatically customize video in real
or near-real-time so that the ads can be made more relevant to each of the targeted
segment(s) of viewers. (Source: Visible World)

NOTE - Just as on the Internet, efficient customization has become a critical component
of dynamic web-pages, online video and TV ads can leverage efficient video
customization to enhance message relevance. (Source: Visible World)

Custom Rollup
CIMM DEFINITION : A Client-specified aggregation of pages and applications. These
do not have any set branding rules. Some Clients choose to build a Custom
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Rollup that can better reflect their total audience than our hierarchy. (Source:
Nielsen)

Custom Targeting
CIMM DEFINITION : A targeting dimension that describes custom key-value pairs that a
publisher defines based on what they know about their visitors. (Source: OpenX)

Custom Versioning

CIMM DEFINITION : A form of ad addressability where different messages for different
segments of households or viewers are customized for segmentation purposes to
increase viewer relevance and campaign ROI. For example, customizing featured offers
based on the targeted segment.

Cyberattack

CIMM DEFINITION : A nefarious, illegal, deliberate exploitation of computer systems,
information systems, infrastructures, computer networks, personal computer devices,
technology-dependent enterprises and networks using malicious code to alter computer
code, logic or data. This results in disruptive and/or disabling consequences that can
compromise data and lead to cybercrimes, such as information and identity theft

Cyber Café
CIMM DEFINITION : A public venue like a bar or cafe which contains computers with
access to the Internet. (Source: 1AB)

Cyberchondria

CIMM DEFINITION : Refers to the unfounded escalation of concerns about common
symptoms or perceived illnesses based on a review of search results and content
online. For example, searching the internet for a cough that leads to a concern about
having tuberculosis.

Cyberconversation
CIMM DEFINITION : A back and forth exchange on the internet, often via a social
network in real-time.

Cyber Criminals

CIMM DEFINITION : An individual who makes illegal use of a computer, either as a tool
or as a target or both, to perpetuate crime such as phishing for personal information and
identity theft, for example.
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Cyberespionage

CIMM DEFINITION : The often illegal act of using computer networks to access and
obtain secrets, personal data, proprietary or other confidential information without the
permission of the owner, whether an individual, company or government.

Cyber Player

CIMM DEFINITION : A shy or introverted person who, when using the relatively
anonymous internet or wireless mode of communication, becomes much more
extroverted.

Cybersecurity

CIMM DEFINITION : The body of technologies, processes, practices and other
measures taken to protect networks, computers, programs and date from attack,
damage, unauthorized use and access by criminals.

Cyberspace
See also: Virtual Reality

CIMM DEFINITION : A computer synthesized reality. Often a computer synthesized 3-D
space. (Source: freeflyvr)

Cyberspying
CIMM DEFINITION : A similar term for cyberespionage.

Cyberwarfare

CIMM DEFINITION : A conflict resulting from internet-based actions by a nation-state
that involves politically motivated attacks on another nation’s information, computers
and information systems for the purposes of causing damage or disruption.

Cyborg
CIMM DEFINITION : Short for "cybernetic organism" a person whose body contains
mechanical, electronic or robotic devices that aid in the body’s functioning.

2 : Also known as a Bionic Human.

3 : A robotic humanoid modeled directly from digital readings of a real human and
transformed into a photo realistic, animated character produced via illusionary
metamorphosis. (Source: freeflyvr)
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DAU abbr Daily Active Users

CIMM DEFINITION : Total number of unique users launching an app in one day. (Start
day and end day timeframe may be defined by the advertiser partner). (Source: IAB
Mobile App Marketing Glossary Working Group)

Daisy Chain

See also: Waterfall

CIMM DEFINITION : The linking of ad networks in order to ensure that an ad will be
served in order to optimize revenues. For example, a flat CPM will be assigned to each
network and the network with the higher agreed-upon CPM will be first in the daisy
chain. If, for some reason, the network can't deliver an ad above or equal to that flat
price, it passes the ad request back. The ad request is then redirected to the second
network in the chain. (Source: Next.Srds.com)

2 : When a network sells to another network or a wiring scheme in which multiple
devices are wired together in sequence or in a ring. (Source: Mediamath)

NOTE - Traditionally, daisy chains are used for remnant inventory.

Dark Pool

CIMM DEFINITION : A private financial exchange or forum known for their lack of
transparency that often use bots to execute trades in milliseconds ahead of human
traders.

NOTE - Flash trades (financial trades that use superfast computers that beat out other
trades because of their speed) often, but not always, operate out of a dark pool.

Dark Side Hacker
See also: White Hat Hacker, Black Hat Hacker, Cracker
CIMM DEFINITION : Another term for a Black Hat Hacker.

Dashboard

CIMM DEFINITION : A user interface that facilitates the organization, access,
processing, analysis, presentation and visualization of data in a readable and
understandable output.
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Data About Data

See also: Ad-ID, Digital Watermarking, Metadata, Program Code, Program IDs,
Watermark

CIMM DEFINITION : In television, usually refers to program genre, source of
origination, original versus repeat etc., (Source: Rentrak)

Data Aggregation

CIMM DEFINITION : A type of data and information mining process where data is
searched, gathered and presented in a report-based, summarized format to achieve
specific business objectives or processes and/or conduct human analysis. Data
aggregation may be performed manually or through specialized software. (Source:
Techopedia)

Data Aggregator

CIMM DEFINITION : A company or organization that collects and compiles data from
various sources, often offering results or access for resale. There are three primary
types of data aggregators: Offline Data Aggregators, Online Data Aggregators, Personal
Data Aggregators. (Source: Mediamath)

DAAS abbr Data As A Service

CIMM DEFINITION : A service provider that enables data access on demand to users
regardless of their geographic location. Similar to Software as a Service (SaaS) in that
the information is stored in the cloud and is accessible by a wide range of systems and
devices. (Source: Techopedia)

DBA abbr Database Administration

CIMM DEFINITION : Refers to the full set of activities performed by a database
administrator to ensure that a database is always available as needed. Other closely
related tasks and roles are database security, database monitoring and troubleshooting,
and planning for future growth. (Source: Techopedia)

DBMS abbr Database Management System
CIMM DEFINITION : A collection of programs that enables the ability to store, modify,
and extract information from a database. (Source: Webopedia)

NOTE - There are many different types of database management systems, ranging
from small systems that run on personal computers to huge systems that run on
mainframes. (Source: Webopedia)
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Database Software

CIMM DEFINITION : Any software that is designed for creating databases and
managing the information stored in them. Sometimes referred to as database
management systems (DBMS), database software tools are primarily used for storing,
modifying, extracting, and searching for information within a database. (Source:
Webopedia)

Data Bus

See also: Bus, Internal Bus, Address Bus, Expansion Bus

CIMM DEFINITION : One part of a bus, which is a collection of wires, that transfers the
data from the source to the destination.

Datacasting

CIMM DEFINITION : The broadcast of information and other services using a digital
television channel. Broadcasters can offer additional related information while a
program is being viewed. (Source: TVB)

Data Center

See also: Traditional Data Center

CIMM DEFINITION : A large group of networked computer servers in a centralized
location, typically used by organizations for the remote storage, management,
processing, or dissemination of large amounts of data and information. Can be physical
or virtual infrastructures.

Data Cleansing

See also: Harmonize the Data, Normalize the Data, Scrubbing the Data

CIMM DEFINITION : It is the process of detecting, correcting and possibly deleting
corrupt, incomplete, incorrect or inaccurate records from a dataset.

Data Collection

CIMM DEFINITION : The process and action of collecting data from the Set-Top Box.
Varies by system. Some pull data on a second-by-second basis; others during an
interval of time (such as quarter hour intervals) and others pull at activity points like
channel change.

NOTE - “While switched digital video and people meters provide access to some data
(e.g., channel change) continuously, or at frequent intervals, some data exists only in
the Set-Top Box (e.g., keystream, interactive, explicit interest), and bandwidth
limitations of the back channel (a.k.a. out-of-band return path) severely restrict when
and how frequently this data may be pulled from STBs. Common practice is to schedule
overnight transmission of such data, when viewership is low and available backchannel
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bandwidth increases. This is especially important for census data.” (Source: FourthWall
Media)

Data Collection Pixel

CIMM DEFINITION: A pieces of software often embedded in an image that enables
data collection companies to anonymously identify and classify web page visitors into
various categories.

Data Compression

See also: Digital Compression, Compression, Source Coding, Bit Rate Reduction
CIMM DEFINITION : Encoding information or data using fewer bits than the original
representation. This speeds up transmission and reduces storage.

Data Connectivity
CIMM DEFINITION: Similar to connectivity, the process that creates the ability to
connect devices for the purposes of transferring data back and forth.

Data Dimensions

See also: Multi-Dimensional Analysis

CIMM DEFINITION : In data warehousing, within a data set, it is a collection of data
attributes that have been physically referenced in multiple database tables using the
same key value to refer to the same structure, attributes, domain values, definitions and
concepts.

NOTE — A data set consisting of the number of wins for a single football team at each of
several years is a single-dimensional (in this case, longitudinal) data set. A data set
consisting of the number of wins for several teams in a single year is also a single-
dimensional (in this case, cross-sectional) data set. A data set consisting of the number
of wins for several teams over several years is a two-dimensional data set. Two-
dimensional data sets are also called panel data. While, strictly speaking, two- and
higher- dimensional data sets are "multi-dimensional,” the term "multidimensional” tends
to be applied only to data sets with three or more dimensions. (Source: Wikipedia)

DDDM abbr Data Driven Decision Marketing

CIMM DEFINITION : The marketing insights and strategic business decisions that are
based on the analysis and interpretation of data with the goal to improve and strengthen
customer relationships, increase revenue and inform profitable long term business
strategies.
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DDM abbr Data-Driven Marketing
CIMM DEFINITION : The marketing effort by which data and its resulting insights are
used as the primary decision-making and action point.

Data Fusion

See also: Data Integration

CIMM DEFINITION : Combining data from two or more different sources where the data
merges and becomes blended into a new data source.

2 : Enables the connection of respondent-level information from disparate data sets with
a high level of precision. (Source: Nielsen)

NOTE - However, this is not the same as an actual match of data from different sources
for the same exact household. In fusion, data from one household is attached to a
different household. (Source: TRA)

Data Glove

CIMM DEFINITION : A glove wired with sensors and connected to a computer system
for gesture recognition and navigation through a virtual environment. Known generically
as a “wired glove.” (Source: freeflyvr)

Datagrid
CIMM DEFINITION : Similar term for Gridview.

Data Integration
CIMM DEFINITION : Combining data from two or more different sources while having
the data maintain its individual database integrity.

2 : The addition of external data to a customer or prospect file to enhance the attributes
known about individuals or households. (Source: Nielsen)

NOTE - This term sometimes is used with regard to fusion and sometimes with regard
to exact household match. (Source: TRA)

Data Kidnapping

CIMM DEFINITION : A software exploit in which the attacker encrypts the victim's data
and demands payment to remove the restriction and reestablish the data. Usually the
result of ransomware malware being loaded unsuspectingly on a victim’s computer or
website.
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Data Logging Software

CIMM DEFINITION : Varies by processor. The software that aids in securely receiving
and delivering the data to a processor. Examples of data logging software include
Audience Measurement System - AMS and Interactive Video Guard - IVG.

NOTE - May be impacted by stress on the unit. (Source: TIVO)

Data Management

CIMM DEFINITION : The administration and management of data and its uses by which
the required data is acquired, validated, stored, protected, and processed, and by which
its accessibility, reliability, and timeliness is ensured to satisfy the needs of the data
users.

DMP abbr Data Management Platform

CIMM DEFINITION : Advertising-specific software used to ingest, normalize and
syndicate data. Key components of a DMP include Data Collection — may include first,
second, and third-party data or measurement data. Data Normalization — enables
analytics and audience generation. Syndication of collected data or audiences for
targeting. (Source: GABBCON, Global Audience Based Business Conference)

2 : A system for managing data, such as cookie IDs. This centralized management
platform used by agencies, publishers, and brands helps manage first-party data and
integrate it with third-party data to tie user information and activity together and optimize
media buys. (Source: Hubspot)

3 : A data repository where media buyers or publishers can house and organize a
variety of online and offline data, including first-party site user data, third-party data
purchased on a data exchange, customer relationship management (CRM) data, mobile
data, email service provider data, purchase data and more. (Source: Mediamath)

4 : A user data store that is used for the centralization, management and deployment of
a brand’s audience data, for example Oracle BlueKai, Lotame or Nielsen’s eXelate.
(Source: MAGNA Global)

Data Management System

CIMM DEFINITION : Software application that allows the user to enter all metadata
regarding each asset into a program. In VOD, these systems are typically used for
multiple functions, record keeping, schedule and planner creation, approvals of
metadata. It also can be referred to as a CMS - Content Management System or an
AMS- Asset Management System depending on usage.
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Data Matching

See also: Data Integration, Blind Matching

CIMM DEFINITION : Comparison of two or more datasets where each dataset
maintains its individuality and uniqueness.

2: “Data matching is most effective for measuring ROI, correlating specific household
tuning exposure with household consumer purchasing behavior from within the same
observed household. Household matching (i.e. shopper panels and STB tuning) is de
facto the new single source and yields the highest level of accountability for much more
reasonable costs. Using STB and other consumer databases afford sample sizes that
allow for brand analysis which is impossible using traditional single-source panels.”
(Source: Nielsen)

Data Mining
CIMM DEFINITION : The process of finding anomalies, patterns and correlations within
large data sets to predict outcomes. (Source: SAS)

Data Normalization

See also: Data Integration

CIMM DEFINITION : Where there are two or more disparate data points within a data
set, combining them in such as way that maintains data integrity and accuracy while
improving usability.

2: The process of synthesizing the unique attributes of data. Commonly used in
database construction to minimize duplication and promote data integrity. (Source:
Nielsen)

Data On-Boarding

CIMM DEFINITION : The process of transferring offline data to an online environment

for marketing needs. Mainly used to connect offline customer records with online users
by matching identifying information gathered from offline datasets to retrieve the same
customers in an online audience. (Source: Wikipedia)

2 : The process of transferring offline data into actionable digital data. Vendors
specializing in data onboarding will use a company’s offline data — such as customer
email addresses, phone numbers, or sales transaction data — to gather digital
information about those customers, such as their Facebook profiles or their Twitter
handles. An effective onboarding campaign would also yield customer data such as
interests, tweets, and social media statuses. The end result: digitally addressable
consumers, and a richer array of data about them. (Source: Cynopsis)
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Data Onboarding Platform

CIMM DEFINITION : Services that link data sets together by operating as a ‘safe space’
for personally identifiable information. Primarily used to link offline data sets to online
data sets, but can also be used to link television and digital audiences. (Source:
MAGNA Global)

Data On-Ramping
CIMM DEFINITION : Another term for Data-Onboarding

Data Overlay
CIMM DEFINITION : Laying third party data over an ad exchange campaign in order to
optimize the bids. (Source: Mediamath)

Data Outage

See also: Outage

CIMM DEFINITION : A natural or man-made occurrence that can cause a gap or lapse
in the signal or in data / video transmission. Often unexpected, can vary in time and
length.

2: A period of time in which no data was collected by a provider due to environmental
conditions including fire, power outages or system failures. (Source: Nielsen)

NOTE — Set-Top Box data collection often consists of a chain of transmission steps,
from collection engine on the STB to collection server to aggregation servers and
ultimately to the processors of the data, with possible hops through load balancers and
proxy servers along the way. At each step in the transmission chain, either the
server/computer or the network may fail. To provide avoid any gaps or data outage,
multi-tier fault tolerance mechanism must be deployed including sufficient data caching
at every error-detecting link in the transmission chain. (Source: FourthWall Media)

DOCSIS abbr Data Over Cable Service Interface Specification

CIMM DEFINITION : Specification for transmission of data over a cable network that
has been approved by the ITU as an international standard. DOCSIS was developed by
CableLabs and a consortium of North American multi-system cable operators. (Source:
CableLabs)

Data Packets
CIMM DEFINITION : A formatted basic unit of data or communication over a digital
network (Source: About.com)
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Data Port
CIMM DEFINITION : A physical interface on a Set-Top Box or a computer or another
device through which information, data, content and other signals travel.

NOTE - Different data ports on different boxes.

Data Quality
CIMM DEFINITION : A general term regarding the overall efficacy and accuracy of a
data set.

Data Resource Management

CIMM DEFINITION : The development and execution of architectures, policies,
practices and procedures that properly manage the full data lifecycle needs of an
enterprise. (Source: Wikipedia)

Data Set

CIMM DEFINITION : A collection of data often corresponding to the contents of a single
database table or a single statistical data matrix, where every column of the table
represents a particular variable, and each row corresponds to a given member of the
data set in question. (Source: Wikipedia)

Data Sonification
CIMM DEFINITION : Assignment of sounds to digitized data which may involve filtering

to give illusion of localized sound. (Source: freeflyvr)

Data Spacialization
CIMM DEFINITION : The assignment of orientation (yaw, pitch) and position
coordinates (x,y,z) to digital sounds assigned to data. (Source: freeflyvr)

Data Stream

See also: Clickstream

CIMM DEFINITION : A sequence of digitally-encoded coherent signals (packets of data
or data packets) used to transmit or receive information. (Source: Wikipedia)

2 : Stream of events logged on a STB. (Source: TIVO)
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Data Supplementation / Enrichment

CIMM DEFINITION : A process by which additional information is appended to tuning
event records. It is paramount that this process be executed in a manner that protects
the identity of the underlying household. (Source: MRC)

Data Transmission

See also: Bandwidth Data Transmission, Digital Communications, Digital Transmission
CIMM DEFINITION : The process of sending digital or analog data over a
communication medium to one or more computing, network, communication or
electronic devices. (Source: Techopedia)

Data Type

CIMM DEFINITION : The various data that are delivered via the Set-Top Box or other
sources like the television remote. Examples include: Linear, DVR, VOD, ELECTRONIC
PROGRAM GUIDE, ITV, Remote Control.

2 : One type of viewer-generated activity measured on a Set-Top Box, including:
keystream data (i.e., button pushes via a remote), interactive data (i.e., response
measurement from interactive applications and ad enhancements), linear viewing data
(i.e., channel changes), and explicit interest data (i.e., information provided by the
viewer to an interactive application, such as stock symbols, favorite sports team, or
yellow pages search terms). (Source: FourthWall Media)

NOTE - MSO, Satco, Telco, remote are all data sources that create data types.

NOTE - Other types of data are third party data sources that are used on segmentation.
(Source: Invidi)

NOTE - No remote data is available, except on TIVO, but may be available through
more advanced boxes and not through legacy boxes. (Source: FouthWall Media)

Data Utilization

CIMM DEFINITION : The process of effectively accessing, processing, analyzing and
otherwise using data to improve understanding of all aspects and projections from the
data.

Data Warehouse
CIMM DEFINITION : Houses all data that comes through the bidder and puts it in
digestible form for our clients in reporting. (Source: Mediamath)
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Data Warehousing
CIMM DEFINITION : Data storage in large scale facilities, such as a bonded third party
data backup facility.

NOTE - “Both the EBIF collection engine and collection server of FourthWall Media’s
Event Stream Collector, deployed in MSOs like Charter, cache up to 7 days worth of
second-by-second measurement data (linear channels, keystream, explicit interests,
and interactive) in the event of a network or server outage preventing transmission of
the data to the data warehouse. This applies to all STBs, including legacy STBs.”
(Source: Fourthwall Media)

Daughter Window

CIMM DEFINITION : An ad that runs in a separate ad window associated with a
concurrently displayed banner. In normal practice, the content and banner are rendered
first and the daughter window appears thereafter. (Source: IAB)

Daypart

CIMM DEFINITION : A method to divide the viewing day into logical sections based on
viewer behavior and often by length of time and days to distinguish certain types or
genres of content / programming and audiences from other times of day.

2 : A section of a day, used for measuring audience ratings on TV. The cost of buying
advertising varies according to the daypart selected. (Source: StateoftheMedia.org)

3 : The time segments that divide the TV day for ad scheduling purposes. These
segments generally reflect a television station's programming patterns. Comparison of
audience estimates between dayparts may indicate differences in size and composition
of available audience. While dayparts may vary by market, station and affiliation, the
most common dayparts* are:

Early Morning 5:00am-9:00am

Daytime 9:00am-3:00pm

Early Fringe 3:00pm-5:00pm

Prime 8:00pm-11:00pm (Mon -Sat), 7:00pm11:00pm (Sunday)
Late News 11:00pm-11:30pm

Early News 5:00pm-7:00pm

Late Fringe 11:30pm-2:00am

Prime Access 7:00pm-8:00pm

Overnight 2:00am-5:00am

*Eastern Time
(Source: TVB)

NOTE — While there are industry standard dayparts, dayparts often vary by network for
sales and scheduling purposes.
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Daypart Index
CIMM DEFINITION : The share of viewing to a channel in a given daypart divided by
the share of the same channel in the reference daypart. (Source: TNS)

Days Sales Outstanding

CIMM DEFINITION : The measurement of how long it takes to collect an outstanding
invoice to a client from the time the invoice is billed to the time it is collected. (Source:
Mediamath)

Deal
CIMM DEFINITION : An agreement between buyer and seller that has a specific list of
deliverables.

2 : A unique trading arrangement between a buyer and seller in a confined,
programmatic environment. (Source: OpenX)

Deal ID aka Deal Identifier
CIMM DEFINITION : A system generated number assigned to an automated ad buy
that identifies the buyer and the publisher. (Source: Hubspot)

2 : A unique string of characters that is used in a private marketplace to match up
specific buyers and sellers based on a number of rules they have agreed on previously.
They grant buyer/ATD/DSP access to ad placements or data that a publisher
exclusively makes available to them. Specifically, if a buyer and seller decide on a deal
with specific prices, inventory and data, that information can be programmed into a Deal
ID. It allows a private exchange to work more like a direct deal. (Source: Next.Srds.com)

2 : Unique identifier that associates a transaction with prearranged agreement details,
typically used to increase information in a transaction or change auction outcome from
strict price criteria. (Source: MAGNA Global)

3 : A unigue piece of code assigned to an automated ad buy, used to match buyers and
sellers individually, based on a variety of criteria negotiated beforehand. (Source:
Tubemogul)

Decoder

CIMM DEFINITION : A system, application or hardware that de-encrypts encrypted
signals so it is viewable. Signals are encrypted to save space and / or to feed to certain
subscribers. Modems often serve as decoders.
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2 : Programming is usually encoded to save space and is compressed. The end user
needs a decoder to uncompress the incoming data so it can be viewed on the
television. (Source: itvdictionary.com)

3 : Term sometimes used for Set-Top Box. (Source: itvt.com/glossary)

4 : An electronic device used for converting a scrambled TV signal into a viewable
picture. (Source: TVB)

Decoding

See also: Encoding

CIMM DEFINITION : The process of de-encrypting special codes so that the content is
viewable by all. The process of decoding can also remove security features and
anonymization protection.

DTS abbr Dedicated to Sound

CIMM DEFINITION : A series of multichannel audio technologies owned by DTS, Inc.
(formerly known as Digital Theater Systems), an American company specializing in
digital surround sound formats used for both commercial/theatrical and consumer grade
applications. (Source: Wikipedia)

Deduplication
CIMM DEFINITION : Removing duplicate entries or events in a data set or across a
group of compiled datasets.

NOTE - Quality programmatic buying is dependent on getting accurate and useful data
sets, and deduplication is often a step in that process. (Source: Mediamath)

Deep Learning

See also: Deep Structured Learning, Hierarchical Learning, Deep Machine Learning
CIMM DEFINITION : Considered a new area of machine learning. A branch of machine
learning based on a set of algorithms that attempt to model high-level abstractions in
data by using multiple processing layers, with complex structures or otherwise,
composed of multiple non-linear transformations. (Source: Wikipedia)

Deep Machine Learning

See also: Deep Learning, Deep Structure Learning, Machine Learning, Hierarchical
Learning

CIMM DEFINITION : Another term for Deep Learning

153

——
| —




July
2016

Lexicon 3.0

Deep Structured Learning

See also: Deep Learning, Hierarchical Learning, Deep Machine Learning
Machine Learning

CIMM DEFINITION : A branch of machine learning based on deep analytics and
algorithms for high level, complex abstractions. Another term for Deep Learning

Default Ad
CIMM DEFINITION : A backup advertisement that runs in place of any non-compliant
ad discovered on a verified brand campaign. (Source: Mediamath)

2 : Ad networks use this term to describe the ads served to fill unsold inventory space.
These usually include lower-paying, non-paying or community service ads. Members of
larger ad networks are usually offered a choice of defaults should they fail to sell all of
their inventory. (Source: OpenX)

Deficiency

CIMM DEFINITION : The point at which the performance of a guaranteed ad unit is
lower than the agreed contracted amount causing an under-delivery of an audience.
Makegood inventory is usually added to the contract to make up for under-delivery
deficiencies.

DOT abbr Deformable Object Technology

CIMM DEFINITION : Virtual objects which bend and deform appropriately when
touched. depth cueing: Use of shading, texture, color, interposition, or other visual
characteristics to provide a cue for the distance of an object from the observer. (Source:
freeflyvr)

De-identify

See also: Anonymization

CIMM DEFINITION : A series of systems, processes and controls that remove
personally identifiable data components from a data set thereby eliminating or reducing
the likelihood that certain characteristics or attributes, whether by themselves or in
combination with other information, can be mapped to specific identifiable individuals.

Delete From Saved List
CIMM DEFINITION : Deletes a video from viewer's saved list.

Delivery (in thousands)
CIMM DEFINITION : An audience metric indication of how many (often in thousands)
viewers or homes viewed a program or network or other piece of content.
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NOTE - Number of households exposed to a spot, program, or network. (Source: TIVO)

Delivery Medium

CIMM DEFINITION : The platform or device in which an end-user is exposed to ad
inventory, such as television over-the-air, over-the-top, web, digital, tablet or mobile, for
example.

Delivery — Set-Top Box

CIMM DEFINITION : An audience metric indication how many (often in thousands)
STBs tuned to a program or network or other piece of content on a specified basis e.g.
average second. (Source: TRA)

NOTE — Same TIVO note for Delivery (in thousands).

Demand Fusion
CIMM DEFINITION : Enables the ability to unite real-time bidding demand and ad
network demand to arrive at the best price for a publisher.

Demand Partner
CIMM DEFINITION : A company which purchases ad inventory on an ad exchange.

Demand Side

See also: Sell side

CIMM DEFINITION : In a programmatic economic model of buyers and sellers of digital
advertising inventory, Demand Side is the buyer side.

DSP abbr Demand-Side Platform

CIMM DEFINITION : Platform that allows buyers to automate the purchase of display,
video, mobile, and search ads. There is no negotiation of rates so buyers can quickly
and efficiently buy targeted impressions across a wide variety of publishers and
platforms. (Source: Hubspot)

2 : A technology layer that functions like a master command center for managing all
auction-based media buys across ad networks, exchanges and supply-side platforms
(SSP). DSPs are the main enabler of real-time bidding technology. Media buyers are
able to specify their own bidding rules based on audience and site placement criteria,
establish bid floors and frequency-cap the number of ads shown to a specific user
across all inventory providers. (Source: Mediamath)
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3 : A platform or provider that allows advertisers to manage multiple ad exchange and
data exchange accounts through one interface, often in real time. (Source: OpenX)

4 : A tech solution to allow buyers to access inventory across multiple exchanges and
from multiple media owners. (Source: MAGNA Global)

5 : An abbreviation for demand-side platform. A DSP is a system that lets digital ad
buyers manage multiple ad exchange and data exchange accounts through a single
interface. It's a piece of software that allows buyers to purchase advertising — generally
display, video, mobile, and search ads — in an automated fashion. (Source: Cynopsis)

Demodulation

See also: Decoder, Heavy Lifting

CIMM DEFINITION : The process of turning an analog signal into a digital signal. This is
what occurs on the receiving end of a transported signal. Demodulation separates the
constant carrier signal from the variable data signals. This is part of what a Modem
does. Video and audio streams must be de-multiplexed before they are decoded
(Source: itvdictionary.com)

2 : Part of the decoding process.

Demographics
CIMM DEFINITION : Data that represents common characteristics related to a
population or audience segment such as age, gender, household income, for example.

2 : Audience composition based on various socioeconomic characteristics such as age,
sex, income, education, household size, occupation, etc. (Source: TVB)

Demographic Modeling

See also: Demographic Weighting

CIMM DEFINITION : Process used to ascribe age, gender and market break
characteristics based on tuning patterns from another source. (Source: Nielsen Media
Research)

Demographic Weighting

See also: Demographic Modeling

CIMM DEFINITION : The process by which a demographic data set is modified so as to
better replicate the characteristics of the actual demographic universe or population.
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Demultiplexing

See also: Decoder

CIMM DEFINITION : Part of the decoding process where multiplexed signals are
separated.

DoS abbr Denial of Service

CIMM DEFINITION : An attack on a computer system or network that causes an
interruption in or suspension of an authorized user's access to that computer, system or
online service.

DeOptimize

CIMM DEFINITION : In computing it is the reversal of an optimization effort when it is
realized that the previous assumptions that made the optimization function valid is
actually incorrect.

Deployment Reach

See also: Reach, Coverage Area

CIMM DEFINITION : The unduplicated number of homes with a provider’s Set-Top
Boxes as these devices are rolled out throughout a market area, footprint or population.

Descriptive Analysis
CIMM DEFINITION : The analysis of data in such a way that helps describe, showcase
or summarize data in a meaningful way such that, for example, patterns or trends might
emerge from the data.

Descriptive Statistics

See also: Inferential Statistics

CIMM DEFINITION : The discipline of quantitatively describing the main features or
characteristics of a collection of information such as a dataset in a way that summarizes
a sample of data in a descriptive manner.

DMA abbr Designated Market Area

See also: Area of Dominant Influence (ADI)

CIMM DEFINITION : Trademarked term for Nielsen Media Research Designated
Television Market Area. Used by Nielsen Media Research to identify TV stations that
best reach an area and attract the most viewers. There are 210 Nielsen DMAs in the
United States and 56 metered markets as of January 2015. (Source: IAB)

2 : Used in advertising to describe a specific geographic area, generally with specific
attributes that make it more/less appealing to advertisers. (Source: Mediamath)
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3 : Represents an exclusive geographic area of counties in which the home market
stations are estimated to have the largest quarter hour audience share (as defined by
Nielsen). (Source: TVB)

Desktop

See also: Laptop

CIMM DEFINITION : A form of personal computer that is not easily carried, often
stationary on a desk.

2 : In programmatic, a personal computer small enough to fit in one person's
workspace. The majority of publishers listed in SRDS.com offer their inventory on this
platform. (Source: Next.Srds.com)

Deterministic Identification

CIMM DEFINITION : Using login details to associate devices with an individual user for
the purpose of identifying a user across all devices through which they access content.
(Source: MAGNA Global)

Device

See also: Authorized Device

CIMM DEFINITION : In media, it is a generic term for a piece of equipment or
mechanism that is adapted for a particular purpose, task or function.

Device-agnostic

CIMM DEFINITION : Refers to the capacity of a computing component to work with
various systems without the need for special adaptations. A device-agnostic mobile app,
for instance, would be compatible with most operating systems, and might also work on
different types of devices (tablets, smartphones, etc.). (Source: Cynopsis)

Device Graph

CIMM DEFINITION : A profile of a single user’s digital devices, maintained by cross-
device identification companies. Devices are linked either deterministically or
probabilistically. (Source: MAGNA Global)

Device ID

CIMM DEFINITION : A buyer and seller identifier for private programmatic advertising
deals. The Deal ID incorporates all of the agreed upon parameters of the agreement
including: targeting, rates, and avails. (Source: Centro)
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2 : A device generated ID set and/or made available by the device’s operating system.
Users usually cannot control or change a device-generated identifier. Examples: MAC
address, UDID. (Source: IAB Mobile App Marketing Glossary Working Group)

Device Makers

CIMM DEFINITION : In computing and technology, it is the group of manufacturers who
produce range of computer electronics, specifically personal computer devices, mobile
phones and tablets.

Device Recognition

CIMM DEFINITION : Also referred to as Fingerprinting. A method of creating a
Statistical ID, an ID derived and assigned by an algorithm to determine a device or user,
based on the values or a combination of standard attributes made available by the
device. This analysis is largely dependent upon device information passed in HTTP
headers of ad requests, namely: device type, operating system, user-agent, fonts and
IP address. Some attributes can change over time due to device changes or updates.
Device Recognition can be used for attribution, frequency capping and retargeting,
among other applications. (Source: IAB Mobile App Marketing Glossary Working Group)

Device Targeting
See also: Technology Targeting
CIMM DEFINITION : Another term for Technographic Targeting,

Differentiated Marketing

See also: Multisegment Marketing

CIMM DEFINITION : A sales growth strategy in which several market niches or
population segments are targeted with different products for each niche or segment.
See also concentrated marketing and undifferentiated marketing. (Source: Business
Dictionary)

Digibabble
CIMM DEFINITION : Erroneously ascribing magical marketing powers to digital
channels.

Digital

See also: Analog

CIMM DEFINITION : (1) In communications and computer technology, digital refers to a
method of encoding information using a binary system made up of zeroes and ones. In
communications technology this takes the form of two very different electrical voltages,
several volts positive and negative, to represent the two values. This substantial
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difference in voltages for each state makes it unlikely that minor fluctuations in voltage
due to electro-magnetic interference will change the way a signal is interpreted when
received. (2) Information that is encoded into bits and bytes, or packets (0s and 1s,
computer binary language). Generally perceived to be an advanced communication
form offering clearer signals and increased transmission capacity. (Source: Definition
currently under review by CableLabs)

DAA abbr Digital Advertising Alliance

CIMM DEFINITION : A self-regulatory group for the interactive media and marketing
industry. Issues guidelines for its Self-Regulatory Principles for web and mobile to
provide consumer-friendly privacy controls.

DBS abbr Digital Broadcast Satellite

(Same acronym for Direct Broadcast Satellite)

CIMM DEFINITION : TV programming or other content transmitted via high-powered
satellite to a dish mounted outdoors whether on a residence or a business e.g.
DIRECTYV and Dish Network.

DTTV abbr Digital Cable

CIMM DEFINITION : A generic term for cable television signal that is transmitted via
digital encoding over a cable network. (Source: Definition currently under review by
CableLabs)

2 : Cable television that is digitally compressed so as to offer a greater selection of
content, and on-screen programming guide, VOD, HD, sharper picture quality and other
advanced technological options to the viewer. Delivery of signal is through coaxial cable
wired into the building. (Source: PC Mag.com)

3 : Network comprised of fiber and/or coaxial cable and used to enable cable TV service
and/or two-way high-speed Internet.

Digital Communications

See also: Data Transmission, Bandwidth Data Transmission, Digital Transmission
CIMM DEFINITION : The electronic transmission of information that has been encoded
digitally (as for storage and processing by computers). (Source: Wordnik)

Digital Compression

See also: Compression

CIMM DEFINITION : An engineering technique for converting a cable TV signal into a
digital format which may then be processed in a manner that requires a smaller portion
of spectrum for its transmission. This compressed format allows many channels to be
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carried in the bandwidth normally required for one signal. This format can also be easily
stored and manipulated. (Source: CableLabs)

2 : An encoding process that saves storage space and enables more channels,
networks and other content to be delivered to the Set-Top Box. An encoding / decoding
process that minimizes data storage and transmission sizes in STB collection engines.

Digital Converter Box

See also: Converter Box, Digital-to-Analog Converter Box

CIMM DEFINITION : A device that receives a digital transmission and converts that
signal to analog format so that it can then be received and viewed on an analog
television set. Normally does not refer to satellite. (Source: Wikipedia)

2 : An electronic device that converts the digital television signal into an analog format,
making it viewable on analog TV sets. (Source: Nielsen)

Digital Distribution

See also: Content Delivery, Online Distribution, Electronic Software Distribution (ESD)
CIMM DEFINITION : The delivery or distribution of media content such as audio, video,
software and video games usually over an online delivery medium, such as the Internet,
thus bypassing physical distribution methods, such as paper, compact discs, and DVDs.
(Source: Wikipedia)

Digital GRP

See also: Gross Rating Points

CIMM DEFINITION : A gross ratings point metric that is calculated or delivered for a
campaign on digital media. A comparative measure across all traditional media.

DECE abbr Digital Entertainment Content Ecosystem LLC consortium

CIMM DEFINITION : A consortium of major Hollywood studios, consumer electronics
manufacturers and retailers, network hardware vendors, systems integrators and Digital
Rights Management (DRM) vendors. DECE was chartered to develop a set of
standards for the digital distribution of premium Hollywood content. The consortium
intends to create a set of rules and a back-end system for management of those rules
that will enable consumers to share purchased digital content between a domain of
registered consumer electronics devices. (Source: Wikipedia)

Digitalization

CIMM DEFINITION : The use and integrations of digital technologies into daily personal
or business processes that can change behaviors and outlooks. In the case of business,
digitalization can offer methods to provide new revenue and value-producing
opportunities.
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2 : The process of moving into a digital business.

Digital Locker

CIMM DEFINITION : A technology like an Internet service that allows registered users
to access music, movies, videos, photographs, games, and other multimedia files .
(Source: oxforddictionaries.com)

2 : A technology used for online shopping in a secured way. (Source: www.websters-
dictionary-online.org)

Digitally Enabled Platforms
CIMM DEFINITION : Various content options such as video, VOD and gaming that are
digitally enabled for greater viewer enjoyment and possible interaction.

DOOH abbr Digital Out Of Home

See also: Digital Signage, Digital Signage Technology

CIMM DEFINITION : Refers to digital media used for marketing purposes outside of the
home. This excludes TV advertising and radio advertising, but includes digital signage.
(Source: http://www.scala.com)

DPI abbr Digital Program Insertion

CIMM DEFINITION : The digital splicing of one Moving Pictures Experts Group (MPEG)
program (typically a commercial) into another based on digital 'cues' within the MPEG
transport stream. (Source: CableLabs)

2 : Digital Program Insertion (DPI) allows cable headends and broadcast affiliates to
insert locally-generated commercials and short programs into remotely distributed
regional programs before they are delivered to home viewers. Digital Program Insertion
also refers to a specific technology which allows an MPEG transport stream to be
spliced into a currently flowing MPEG transport stream seamlessly and with little or no
artifacts. The controlling signaling used to initiate an MPEG is referred to as an SCTE35
message. The communication APl between MPEG splicers and Content Delivery
Servers or Ad Insertion Servers is referred to as SCTE30 messages. (Source:
Wikipedia)

Digital Remote

CIMM DEFINITION : Specific to the particular platform it supports. Almost all remotes
support orthogonal navigation of Up / Down / Right / Left arrows with a center Select /
Ok key. Most digital remote also have a number pad (for easy channel entry) and
function keys to control Channel Up / Down, Mute, Volume Up / Down, etc., Also usually
have function keys for FF, REW, Pause, etc., Different access keys can also be used,
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like in the SA platform there are color coded shapes that do different functions, the TV
Guide / Motorola navigation doesn't use these.

DRM abbr Digital Rights Management

See also: Digital Transmission Content Protection

CIMM DEFINITION : A coding system applied to digital content that manages the usage
rights of that content. In order to present the content, the rights specified must be
honored by the presenting device. This requirement is usually enforced by attaching the
digital rights management (DRM) to encrypted content and protecting the information
required to decode the content with keys that can only be obtained by a device
authenticated by the DRM. (Source: CableLabs)

2 : The practice of technologically restricting what users can and can’t do with digital
media content. When a user or visitor is unable to download or copy a video or music
file — access is being restricted by DRM controls. For a consumer, effective DRM
restrictions can be frustrating. For a publisher, they’re an absolute necessity. (Source:
Cynopsis)

Digital Satellite

See also: Digital Cable

CIMM DEFINITION : Offering similar advanced television features as digital cable TV.
Unlike digital cable, delivery of signal is through a satellite dish.

Digital Scratch Card

CIMM DEFINITION : Similar in principle to a physical scratch card such as a lottery
card, digital scratch cards enable a user to digitally “scratch off” a surface to reveal a
prize or other types of content of information.

NOTE - Originally developed for gaming sites, digital scratch cards are now available
for a range of other purposes such as marketing, promotions, competitions,
subscriptions, prize giveaways data capture and applications to increase brand
engagement for use primarily in mobile.

Digital Set-Top Box

See also: Advanced Set-Top Box, All-In-One Set-Top Box, Enhanced Set-Top Box,
Integrated Set-Top Box, Set-Top Box, Analog Set-Top Box

CIMM DEFINITION : Taking advantage of digital compression, the Digital Set-Top Box
offers a higher quality signal, many more viewing choices and networks, a two-way
communication (back channel) with the operator or headend and often a range of other
advanced capabilities (depending on the type of digital box) such as voting and polling,
T-commerce, DVR and VOD, for example.
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2 : A Set-Top Box capable of decoding digitally encoded video streams (e.g., MPEG-2),
and also capable of downloading and executing software applications, including an
INTERACTIVE PROGRAM GUIDE, VOD Client, DVR, Advanced Advertising, Data
Collection Engine, and EBIF User Agent. (Source: FourthWall Media)

3 : A hardware device that enables a television set to become a user interface to the
Internet and also enables a television set to receive and decode digital television (DTV)
broadcasts. (Source: searchnetworking.techtarget.com)

Digital Signage

See also: Dynamic Signage, Narrowcasting, Slivercasting

CIMM DEFINITION : A form of electronic display that shows television programming,
menus, information, advertising and other messages. Digital signs (such as LCD, LED,
plasma displays, or projected images) can be found in public and private environments,
such as retail stores, hotels, restaurants and corporate buildings. (Source: Wikipedia)

Note: Advertising using digital signage is a form of out-of-hnome advertising in which
video content, advertisements and messages are displayed on digital signs with a
common goal of delivering targeted messages to specific locations at specific times.

Digital Signage Technology

See also: Digital Signage

CIMM DEFINTION : The technology behind Digital Signage. Often Digital Signage
Displays are controlled by personal computers or servers by way of proprietary software
programs which can be updated dynamically and have the capacity to be interactive
with embedded touch screens, movement detection and image capture devices.

Digital Signal

See also: Analog Signal

CIMM DEFINITION : A signal that has a limited number of discrete states prior to
transmission. This may be contrasted with an analog signal which varies in a continuous
manner and may be said to have an infinite number of states. (Source: CableLabs)

2 : Information transmitted in discrete pulses rather than as continuous signals. Data is
represented by a specific sequence of off-on electrical pulses. (Source: Nielsen)

Digital Signatures

CIMM DEFINITION : Signatures for electronic documents to establish identity that can
be used to establish legal responsibility and the complete authenticity of whatever they
are affixed to -- in effect, creating a tamper-proof seal. (Source: IAB)
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Digital Subchannel

See also: Subchannel

CIMM DEFINITION : In broadcasting, digital subchannels are a means to transmit more
than one independent program at the same time from the same digital radio or digital
television station on the same radio frequency channel. This is done by using data
compression techniques to reduce the size of each individual program stream, and
multiplexing to combine them into a single signal. The practice is sometimes called
multicasting. (Source: Wikipedia)

DSL abbr Digital Subscriber Line

See also: Asymmetric DSL, High Speed DSL, Symmetric DSL, Very High-Speed DSL
CIMM DEFINITION : Modem telecommunications technology that enables broadband,
digital data to be transmitted over ordinary telephone line. DSL comes in many flavors,
known collectively as xDSL. (Source: itvt.com/glossary)

2 : A high-speed dedicated digital circuit from a given location to the telephone
company's central office, using normal copper telephone lines. DSL is the main form of
consumer broadband worldwide. It is a general term that includes several variations:
ADSL (Asymmetric Digital Subscriber Line), ranging up to 1.5 Mbps; HDSL (High-bit-
rate Digital Subscriber Line), 1.5 Mbps; SDSL (Single-line Digital Subscriber Line), 1.5
Mbps; VDSL (Very high-data-rate Digital Subscriber Line), ranging up to 2.3 Mbps; and
RDSL (Rate Adaptive Digital Subscriber Line), various speeds. (Source: IAB)

Digital Sweatshop

See also: Electronic Sweatshop, Playbourer, Gold Farming

CIMM DEFINITION : Considered a byproduct of crowdsourcing, it is similar to physical
sweatshops which are exploitative places of employment that violate two or more
federal or state labor laws such as extending the working day without overtime and
avoiding minimum wages for task oriented, repetitive work. The distinction between a
physical sweatshop and a digital sweatshop is that digital sweatshops employ a
digitally-based workforce via the internet and may involve higher level aptitude and
work, such as creating a video, but still with meager payout.

DTA abbr Digital Television Adaptor

See also: Set-Top Box, Cable Converter

CIMM DEFINITION : A digital-to-analog converter box that converts an analog signal
into a digital signal.

DTTV abbr Digital Terrestrial TV

See: Digital Cable

CIMM DEFINITION : Often considered the same as Digital Cable. An advancement in
terrestrial analog television which has a land-based signal broadcast. Digital Terrestrial

July
2016

165

——
| —




July
2016

Lexicon 3.0

uses less spectrum and offers more capacity and a higher quality picture than analog. It
uses aerial broadcasts to a conventional antenna instead of a cable connection or a
satellite feed.

Digital-to-Analog Converter Box

See: Digital Converter Box

CIMM DEFINITION : A device which accepts digital encoded television broadcasts and
converts them to display on an analog television set. (Source: CableLabs)

Digital Tokens

See also: Tokens, Electronic Tokens

CIMM DEFINITION : Serves as an electronic or physical key to access digital
information or other proprietary content that is security protected or encrypted.

Digital Transmission

See also: Bandwidth Data Transmission, Data Transmission, Digital Communication
CIMM DEFINITION : The physical transfer of data (a digital bit stream or a digitized
analog signal) over a point-to-point or point-to-multipoint communication channel.
(Source: Wikipedia)

DTCP abbr Digital Transmission Copy Protection technology

See also: Digital Rights Management

CIMM DEFINITION : A digital rights management technology for content protection that
encrypts interconnections between devices.

DTV abbr Digital TV or Digital Television

See also: Digital Cable

CIMM DEFINITION : DTV is a more advanced television delivery system (than analog)
that offers higher quality signals, high definition and enables the viewer to receive
significantly more channel choices and user interface software such as a DVR and
VOD. Unlike analog, digital signal are compressed, expanding the number of channels
four or five fold and enabling internet connectivity.

2 : Generic term that refers to all digital television formats, including high definition
television (HDTV) and standard definition television (SDTV). (Source: TVB)

DMU abbr Digital Universe

See also: Universe

CIMM DEFINITION : The total number of Digital Set-Top Box homes or boxes for a data
provider, MSO, Satco, Telco.
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DVD abbr Digital Versatile Disk

CIMM DEFINITION : DVD, which once stood for Digital Video Disk or Digital Versatile
Disk, is optical disk storage technology. A DVD holds a minimum of 4.7GB (gigabytes)
of information on one of its two sides, or enough for a 133minute movie. With two layers
on each of its two sides, it will hold up to 17 gigabytes of video, audio, or other
information. (Source: TVB)

DVB abbr Digital Video Broadcasting

CIMM DEFINITION : A standards-based software layer developed by members of the
DVB that allow ITV producers to develop applications that will run on all DVB-compliant
Set-Top Box es. Also, a digital television standards development body with its primary
influence in Europe. Standards developed include digital broadcasting for cable,
satellite, and digital terrestrial. (Source: itvt.com/glossary)

DVR abbr Digital Video Recorder

See also: Personal Video Recorder

CIMM DEFINITION : It is a device that enables a viewer to record video that can be
viewed at a later time and with trick play functionality.

2 : A device that allows a user to record programming to a hard drive to be watched at a
later time available as a standalone device or through the Set-Top Box offered by a
cable satellite or Telco service provider. (Source: Nielsen)

3 : A high capacity hard drive that is embedded in a Set-Top Box , which records video
programming from a television set. These DVRs are operated by personal video
recording software, which enables the viewer to pause, fast forward, and manage all
sorts of other functions and special applications. (Source: itvt.com/glossary)

4 : A device that records video in a digital format to a disk drive or other memory
medium within a device. The term includes stand-alone Set-Top Box es, portable media
players (PMP) and software for personal computers which enables video capture and
playback to and from disk. (Source: 1AB)

5 : A high capacity hard drive that is embedded in a set-top box, which records video
programming from a television set and enables the viewer to pause, fast forward, and
store TV programming. (Source: I1AB)

6 : Refers to “digital video recorder,” also known as “personal video recorder.” A DVR or
PVR records broadcasts on a hard disk drive which can then be played back at a later
time (this is known as “time shifting”). A DVR often enables smart programming, in
which the device records an entire series or programming defined by keywords, genre,
or personnel; and offers pause control over “live” broadcasts. (Source: TVB)
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Digital Video Server

CIMM DEFINITION : A robust, dedicated computer at a central location that receives
command requests from the television viewer through a video-on-demand application.
Once it receives this request, it then instantly broadcasts specific digital video streams
to that viewer. (Source: IAB)

DVR Viewing Through A Standalone

See also: DVR

CIMM DEFINITION : DVR Standalones are self contained digital recorders that
compress multiple facilities into a standalone single box. An example is a TIVO box.

2 : Standalone also refers to units that are not acquired through an operator and can be
used with different signal sources. (Source: TIVO)

DVR Viewing Through Remote Server

See also: DVR, Digital Video Server

CIMM DEFINITION : DVRs located on a remote server which stores all recorded
content remotely by the operator or service provider. These DVRs have all the
functionality and flexibility of a DVR box or a DVR in a Set-Top Box without the in-home
DVR hardware.

NOTE - Currently offered by MSO Cablevision.

DVR Viewing Through STB

See also: DVR

CIMM DEFINITION : DVR capability available through a Set-Top Box. Subscribers to
the DVR service are able to record video that can be viewed at a later time either
linearly or with trick play.

Digital Video Server

See also: DVR

CIMM DEFINITION : A robust dedicated computer at a central location that instantly
broadcasts specific digital video streams to a television viewer upon receiving command
requests through a Video On-Demand application. (Source: Nielsen)

2 : A robust, dedicated computer at a central location that receives command requests
from the television viewer through a Video On-Demand application. Once it receives this
request, it then instantly broadcasts specific digital video streams to that viewer.
SeaChange and Concurrent are examples of companies that provide this kind of
equipment and software services. (Source: itvt.com/glossary)

NOTE - An ad inserter is a DVS and works with linear TV. (Source: Invidi)
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Digital Watermarking

See also: Watermark, Ad-1D, Metadata, Program Code, Fragile Watermarking, Robust
Watermarking

CIMM DEFINITION : The process of embedding information into a digital signal in a way
that is difficult to remove. The signal may be audio, pictures or video, for example. If the
signal is copied, then the information is also carried in the copy, so it prevents copyright
infringement. A signal may carry several different watermarks at the same time.

Digital Wallet

See also: E-Wallet

CIMM DEFINITION : The electronic equivalent of a wallet for e-commerce transactions.
Also called an "e-wallet,” it holds credit card data and passwords for logging into Web
sites. The wallet data may reside in the user's machine or on the servers of the wallet
service. When stored in the client machine, the wallet may use a digital certificate that
identifies the authorized card holder. Windows Live ID, Yahoo! Wallet and Gator's
eWallet are examples of digital wallets. (Source: www.pcmag.com)

D-WoM abbr Digital Word of Mouth

See Also: Blogger Outreach

CIMM DEFINITION : The use of digital technology, such as Blogger Outreach, to
develop buzz and chatter about a product, service or experience by influencers under
the service of marketers and advertisers.

DBS abbr Direct Broadcast Satellite

(Same acronym for Digital Broadcast Satellite)

CIMM DEFINITION : Satellites powerful enough (approximately 120 watts on the Ku-
band) to transmit a signal directly to a medium or small receiving dish (antenna) at 18"
and 3 feet in diameter. DBS does not require reception and distribution by an
intermediate broadcasting facility and transmits directly to the end user. (Source:
itvt.com/glossary)

2 : Satellite broadcasts intended for home reception also referred to more broadly as
direct-to-home signals. (Source: IAB)

3 ; Television technology that delivers signals directly from a satellite to a home through
the use of a small (usually 18") dish. (Source: TVB)

DMA abbr Direct Memory Access

CIMM DEFINITION : A feature of computer systems that allows certain hardware
subsystems to access main system memory (RAM) independently of the central
processing unit (CPU). (Source: Wikipedia)
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Direct Inventory
CIMM DEFINITION : A designation for inventory that has a direct integration with the
independent ad tech platform Appnexus. (Source: Mediamath)

Direct Marketing Association
CIMM DEFINITION : Trade association for users and suppliers in the direct, database
and interactive marketing fields. (Source: Mediamath)

Direct Order Campaign

See also: Private Market, Preferred Look Market, Open Market, Programmatic
Guarantee Market

CIMM DEFINITION : A type of sales or advertising campaign which seeks a consumer
purchasing action (such as an order, a visit to a store or Web site, or a request for
further information) from a selected group of consumers in response to a
communication from the marketer. (Source: searchcrm.techtarget.com)

Direct Response
CIMM DEFINITION : A form of advertising that encourages the viewer or user to elicit
some type of response whether to phone, click or email, for example.

2 : As opposed to 'branding’, direct response advertising is designed to elicit a specific
response. (Source: Mediamath)

3 : Advertising that seeks direct and prompt response from the viewer by means of
exhibiting telephone numbers, box numbers, or other means of getting the viewer to
order or inquire about objects shown. (Source: TVB)

Direct ROI

CIMM DEFINITION : The ability to ascertain the return on investment from campaigns
that reach out directly to and seeks a response or action from the consumer such as an
order, a visit to a store or Web site, or a request for information.

Direct Sold
CIMM DEFINITION : Inventory sold directly by the publisher to an advertiser, whereas
remnant inventory is sold by a third party. (Source: OpenX)

Direct Traffic

See also: Bookmark

CIMM DEFINITION : Visitors to a site or webpage that arrived there without a referral
site. Examples include typing in the exact URL or clicking on a bookmark.
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Direct Tune
CIMM DEFINITION : Messages that can appear on an overlay, such as billboards, that
are interactive and enable viewers to clickthrough and view a video that provides more
information.

NOTE — Also known as Telescoping. (Source: FourthWall Media)

Discovery Engine

CIMM DEFINITION : The next generation of search engine where searches are based

on similar but not exact concepts or topics. These engines rank the Web by “ similar-to”
metrics rather than by strict popularity which enables the user to discover pages based
on relevancy.

Discrepancy

CIMM DEFINITION : A difference between station billing and the original order; requires
a discussion between the buyer and the station before the invoice is paid. (Source:
TVB)

Disk Drive

See also: Optical Drives, Floppy Drives, Hard Disk Drives

CIMM DEFINITION : Hardware that is a randomly addressable and rewritable storage
device that allows the computer to read from and write to computer disks.

DOS abbr Disk Operating System
CIMM DEFINITION : The first widely-installed operating system for personal computers.

Display Advertising

CIMM DEFINITION : Image-based advertising that appears on web pages and typically
involves the uses of banners, text, logos, photographs, and rich media. (Source:
Mediamath)

2 : A form of online advertising where an advertiser's message is shown on a web page,
generally set off in a box at the top or bottom or to one side of the content of the page.
(Source: Tubemogul)

Display Device

See also: Display Technology

CIMM DEFINITION : A computer output surface and projecting mechanism that shows
text and often graphic images to the computer user, using a cathode ray tube ( CRT ),
liquid crystal display ( LCD ), light-emitting diode, gas plasma, or other image projection
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technology. The display is usually considered to include the screen or projection surface
and the device that produces the information on the screen. (Source:
http://whatis.techtarget.com)

NOTE - In some computers, the display is packaged in a separate unit called a monitor.
In other computers, the display is integrated into a unit with the processor and other
parts of the computer. (Some sources make the distinction that the monitor includes
other signal-handling devices that feed and control the display or projection device.
However, this distinction disappears when all these parts become integrated into a total
unit, as in the case of notebook computers.) Displays (and monitors) are also
sometimes called video display terminals (VDTSs) . The terms display and monitor are
often used interchangeably. (Source: http://whatis.techtarget.com)

Display Advertising

See also: Banner Ads

CIMM DEFINITION : A form of online advertising where an advertiser's message is
shown on a destination web page, generally set off in a box at the top or bottom or to
one side of the content of the page. (Source: IAB)

Display Inventory

CIMM DEFINITION : Units of display advertising that can include banner ads and rich
media and uses elements such as images, audio and video to communicate an
advertising message.

Display Overlay Impressions

CIMM DEFINITION : The number of iTV-enabled STBs or households displaying an iTV
application such as a RFI (Request For Information) or a polling / trivia survey for a
specified campaign or period of time. (Source: Canoe)

Display Overlay Retention

CIMM DEFINITION : The ability of an iTV display overlay to hold on to its tuned
audience through the length of its time appearing on-screen and/or to a sequential
second or third display overlay. For example, for polling and trivia, the portion of
audience who answer the poll or trivia question and who also stay tuned for the poll or
trivia responses. (Source: Canoe)

Display-Related

CIMM DEFINITION : Digital media advertising formats, including banners, video and
social, i.e. all digital advertising formats except Search. “Display-Related” is the
addressable universe for programmatic development. (Source: MAGNA Global)
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Display Technology
See also: Display Device
CIMM DEFINITION : The underlying technology behind a display device.

NOTE - Recent technological innovations, such as ultra-high definition display
technology, enable a higher quality image with greater sharpness, detail and color
guality using pixels that are eight times smaller than those on a regular computer
display.

Disruption

CIMM DEFINITION : In media, it is the introduction of new technology, software or
hardware that changes the normal flow of business or established forms of human
media behavior or consumption.

DPO abbr Distinct Point of Origin
CIMM DEFINITION : A uniqgue address from which a browser connects to a Web site on
the Internet. (Source: IAB)

DDoS abbr Distributed Denial of Service

CIMM DEFINITION : A type of computer system attack where a multitude of
compromised systems, which are often infected with a virus, malware or a trojan, are
used to target and attack a single system causing a Denial of Service (DoS).

DNS Root Zone

See also: Root Zone, Subdomain

CIMM DEFINITION : Also known as Root Zone, it is the top level domain categorization
of the hierarchical Domain Name System of the global internet. Examples include .com
and .org.

DD 5.1 abbr Dolby Digital 5.1

CIMM DEFINITION : A standard for compressed digital audio from Dolby Laboratories.
Dolby Digital encodes 5.1 channels of digital audio (Left, Right, Center, Left Surround,
Right Surround, and a Bass Channel). Dolby Digital is used in film, on DVD, in the
Grand Alliance High Definition Television (GA-HDTV) standard, and some laser discs.

Dolly Shot
CIMM DEFINITION : Display of a scene while moving forward or backward. See also

pan shot and track shot. (Source: freeflyvr)
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Domain

CIMM DEFINITION : A group of unique sites or web pages that begin with the same
domain.suffix address. For example, netratings.com. Usually represents a site and can
include multiple subdomains. (Source: Nielsen)

Domain Name
See also: Unresolved IP Addresses
CIMM DEFINITION : The unique name that identifies an Internet site. (Source: IAB)

Note - Every domain name consists of one top or high-level and one or more lower-level
designators. Top-level domains (TLDs) are either generic or geographic. Generic top-
level domains include .com (commercial), .net (network), .edu (educational), .org
(organizational, public or non-commercial), .gov (governmental), .mil (military); .biz
(business), .info (informational),.name (personal), .pro (professional), .aero (air transport
and civil aviation), .coop (business cooperatives such as credit unions) and .museum.
Geographic domains designate countries of origin, such as .us (United States), .fr
(France), .uk (United Kingdom), etc. (Source: IAB)

Domain Name Service
See also: Domain Name, Domain Name Services
CIMM DEFINITION : Resolves IP address disputes and queries.

DNS abbr Domain Name System

CIMM DEFINITION : A hierarchical distributed naming system for computers, services,
or any resource connected to the Internet or a private network. It translates computer
host names into an IP address which is a series of numbers. For example, the domain
name www.example.com translates to the addresses 192.0.43.10. (Source: Wikipedia)

2 . Alocation system of computers and network services that contains internet domain
names translated into Internet Protocol (IP) addresses. Organized into a hierarchy of
domains used to locate computers and services via user-friendly names.

Dongle

CIMM DEFINITION : A security key. A small hardware device that plugs into the serial
or USB port of a computer. Its purpose is to ensure that only authorized users can use
certain software applications.

2 : A laptop Ethernet card adapter. A small connector that attaches to a PC card in a
laptop on one end, and to an Ethernet cable on the other end. Since most PC (or
PCMCIA) network interface cards are too small to connect directly to a standard RJ-45
Ethernet cable, they need this adapter to connect the card to the cable. 3Com cards
that use an "X-Jack" connector do not need a dongle. (Source: Techterms)
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Doppler Effect (VR)
CIMM DEFINITION : An apparent increase in the frequency of sound or light as its

source approaches an observer or a decrease if it moves away. (Source: freeflyvr)

Double Blind Match

See also: Anonymization, De-ldentify

CIMM DEFINITION : Blind matching is a form of viewer / consumer anonymization
which prevents data from being identified with specific homes or viewers. Double blind
matching insures that both the source and the destination of the datapoints are
completely anonymous to each other.

Down Convert
CIMM DEFINITION : Refers to the conversion of a high-resolution broadcast to a lower,
standard resolution broadcast that any TV can display.

DL abbr Downlink
CIMM DEFINITION : The action of transmitting an analog or digital signal to a satellite
dish receiver on earth via a transponder on a satellite. (Source: itvt.com/glossary)

2 : Pertaining to cellular networks, the radio downlink is the transmission path from a
cell site to the cell phone. Traffic and signaling flows within the base station subsystem
(BSS) and network switching subsystem (NSS) may also be identified as uplink and
downlink. (Source: Wikipedia)

4 : Pertaining to a computer networks, a downlink is a connection from data
communications equipment towards data terminal equipment. This is also known as a
downstream connection. (Source: Wikipedia)

Download

CIMM DEFINITION : Occurs when a user downloads an app from an app store
environment to their device but does not necessarily launch or open the app. (Source:
IAB Mobile App Marketing Glossary Working Group)

Downloadable Add-ons
See also: Plug-in
CIMM DEFINITION : Refers to a product designed to complement another product.

NOTE - Add-on products are also available for software applications. For example,
there are add-on report generation programs that attach to popular database products
such as dBASE, giving them additional report-generation and graphics capabilities. The
terms add-on and add-in are often, but not always, used synonymously. The term add-
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in can refer to individual chips you can insert into boards that are already installed in
your computer. Add-on, on the other hand, almost always refers to an entire circuit
board, cartridge, or program. (Source: Webopedia)

DLC abbr Downloadable Content

CIMM DEFINITION : Additional content created for a released video game, distributed
through the Internet by the game's official publisher. Can be of several types, ranging
from aesthetic outfit changes to a new, extensive storyline, similar to an expansion
pack. As such, DLC may add new game modes, objects, levels, challenges or other
features to a complete, already released game. (Source: Wikipedia)

Down Round

CIMM DEFINITION : A round of financing where a company’s valuation is reduced in its
latest funding round so that investors purchase stock from a company at a lower
valuation than that of earlier investors.

NOTE - This can impact many Silicon Valley start-ups.

Downstream

See also: Downlink

CIMM DEFINITION : To send information from the network to the user. (Source:
itvt.com/glossary)

Drift

See also: Clock Drift, Clock Slippage, Frequency Drift

CIMM DEFINITION : When a tuner mistakenly tunes into another, therefore inaccurate
frequency. There is also "clock drift" where the Set-Top Box (or computer) clock
deviates off from actual time.

NOTE - How do we know when this occurs and then how to compensate in
measurement?

Drill Down
CIMM DEFINITION : When an online user accesses more and more pages of the Web
site, i.e., he or she goes deeper into the content of the site. (Source: IAB)

Drop In Ad
CIMM DEFINITION : A local commercial inserted into a national program, or more
generally, an advertising message inserted into a larger advertisement, as for a local
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dealer or retailer, or a phrase, such as a public service slogan, or symbol; also called a
hitchhike ad. (Source: TVB)

Dual Tuners

See also: Multi Tuners

CIMM DEFINITION : A Set-Top Box that has two outputs so that two televisions are
served by the same Set-Top Box.

2 : Refers to a STB or DVR that has two tuners allowing for recording of two programs
simultaneously or viewing one program live while recording another. (Source: TIVO)

Duo

See also: Allo

CIMM DEFINITION : A Google video calling app usable on both Android and iOS
systems, any range of connection and internationally.

NOTE - Like Allo, Duo is based on the phone number, allowing the ability to reach
anyone in one’s phonebook. Knock Knock feature shows a live video preview of the
caller before the recipient picks up. Duo calls are in HD video (up to 720p) and audio
and is optimized to work well even on limited bandwidth. Also features the ability to
seamlessly transition calls between cellular and Wi-Fi. All calls on Duo are end-to-end
encrypted.

Duopoly

CIMM DEFINITION : An instance where two stations in the same designated market
area are owned by the same party. Though once forbidden by the FCC, the rules
surrounding duopolies have been relaxed in recent years. (Source: TVB)

Duplicate Response

CIMM DEFINITION : The instances when an authenticated household, individual or
device reacts to or attempts to react to an interactive session more than once. (Source:
CTAM Advanced Cable Solutions Consortium, itv Metrics)

Duplicate Responses - Device

CIMM DEFINITION : The number of times an authenticated device reacts to an
interactive session. Currently associated with a TV connected to a set-top. (Source:
CTAM Advanced Cable Solutions Consortium, itv Metrics)
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Duplicate Responses - Individual

CIMM DEFINITION : The number of times an authenticated member of a household
reacts to an interactive session (FUTURE METRIC (Source: CTAM Advanced Cable
Solutions Consortium, itv Metrics)

Duplicate Response — Household

CIMM DEFINITION : The number of times an authenticated iTVHH reacts to an
interactive sessions. Currently associated with a TV connected to a set-top. (Source:
CTAM Advanced Cable Solutions Consortium, itv Metrics)

Duplicate Tuning Record
CIMM DEFINITION : A data condition in which a meter or reporting system provides an
exact copy of a tuning record or event. (Source: Nielsen)

Duration

CIMM DEFINITION : The length of a particular event. In linear tuning statements, the
duration is the contiguous time for which a particular channel was selected. (Source:
Nielsen)

2 : The total duration of seconds in a spot. Tuning duration record provided by the
operator. (Source: Kantar Media Audiences)

Note — Due to channel change Latency, channel change gaps, and the uncertainty of
event reporting times in a STB, all of which may vary from STB to STB and channel to
channel, accurate measurement of duration on a STB requires time synchronization,
collection of STB timing data, and appropriate editing rules. (Source: FourthWall Media)

Duration In Seconds

See also: Duration

CIMM DEFINITION : The smallest increment of time that a Set-Top Box can provide for
data. The collection of these seconds of data into portions of time indicate the duration.

2 : The total duration of seconds in a spot. (Source: Kantar Media Audiences)
Duration of a Web Page Viewed

CIMM DEFINITION : Average duration of time that a web page was viewed per person
over the specified reporting period. (Source: Nielsen)
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Dwell Filtration Standard

See also: Dwell Time

CIMM DEFINITION : An industry agreed upon standard (not yet in existence) minimum
level of average seconds of tuning duration before a tuning event will be saved in STB
memory and sent upstream for tabulation. (Source: TRA)

NOTE - There is a difference between a one second and a five, ten etc., second
standard. How is surfing calculated below the sub five second level? How to agree upon
the standard?

NOTE - TRA does not recommend any Dwell Time filtration when collecting tuning data.

Dwell Time

See also: Dwell Filtration Standard

CIMM DEFINITION : The amount of time a home or Set-Top Box spends on a channel -
presumably viewing or interacting - with a piece of content such as a program, channel
or network as indicated through the Set-Top Box.

2 : The period of time that a user spends viewing a channel, estimated from the time
between channel changes. The amount of time of a contiguous tuning event. (Source:
Nielsen)

3 : Dwell Time refers to the amount of time that the Set-Top Box must be tuned to a
specific channel in order to report a viewing session. Set by Pay TV Operator. Once
minimum Dwell Time had been reached, the viewing record is captured back to the
initial second. (Source: Kantar Media Audiences)

4 : Dwell Time is set by the software in the STB, and is controlled by the operator, not
by Rentrak. Often for reasons of network bandwidth, operators tend to set Dwell Times
at 5 or 20 seconds. From a pure data perspective, it would be best to have short Dwell
Times, but operators are necessarily concerned about network loading. Fortunately, the
viewing that is excluded by a 5- or even 20-second Dwell Time is negligible in terms of
total hours and average audience. (Source: Rentrak)

5: TRA uses at least eleven seconds. TRA recommends zero Dwell Time Filtration.
TRA data suppliers use zero in one case and at least eleven seconds in the other case
and TRA algorithms make the data consistent by estimating what is going on during the
filtered gaps. (Source: TRA)

6 : FourthWall Media collects all events, irrespective of Dwell Time, on all advanced and
legacy Set-Top Boxes. Dwell Filtration Standards may be applied after the fact to the
collected data, if needed. (Source: FourthWall Media)

NOTE - What is considered acceptable Dwell Time and what constitutes Latency?
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NOTE - Nielsen uses the term “Dwell Times” to describe tuning event intervals. Dwell
Times are impacted by “Latency”. Kantar Media Audiences says that Dwell Times are
set by the Middleware. Kantar Media Audiences’ Middleware delivers in ten second
increments (for Charter) and five seconds (for Direct) but delivers second-by-second
data going back to the first second if there is viewing. Gaps of ten seconds are called
surfing.

NOTE - No Dwell Time filtration for TIVO, every second is measured and counted.

Dash abbr Dynamic Adaptive Streaming

See also: Rich Media

CIMM DEFINITION : In rich media services, it is standardization of streaming services
over HTTP so that content in various formats and from various originations can be
received and utilized on all possible platforms.

DAl abbr Dynamic Ad Insertion

See also: Dynamic Advertising, Advanced Advertising

CIMM DEFINITION : The ability of advertisers to upload and insert targeted ads into
video content quickly and frequently.

2 : The process by which an ad is inserted into a page in response to a user's request.
(Source: 1AB)

3 : Expands advanced advertising opportunities by allowing advertisers to target ads
that can be swapped in and out of VOD content. (Source: Tubemogul)

NOTE - Previously ads were inserted in advance and could not be changed once
inserted into the program. Now with the advanced technology, ads can be swapped out
immediately.

Dynamic Ad Placement

CIMM DEFINITION : A process that allows alteration of specific ads placed on a page
based on any data available to the placement program. Simply, it allows for multiple ads
to be rotated through one or more spaces. In more sophisticated examples, the ad
placement could be affected by demographic data or usage history for the current user.
(Source: IAB)

DAU abbr Dynamic Ad Units

CIMM DEFINITION : A form of interactive advertising where ad units with advanced
elements such as Gaming, Geo-Targeting, Voting, Polling or Sweepstakes etc.,, can be
delivered immediately and selectively, depending on the target home or viewer.
(Source: Mercury Media)
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2 : Advertising content that is not static, often changing in appearance or position.
(Source: Nielsen)

NOTE — EBIF-based Interactive Advertising typically generates response data that
contains a unique identifier associated with each ad placement. Additionally, Fourthwall
Media's AdWidgets return a code that identifies the specific Dynamic Ad Unit variation.
(Source: FourthWall Media)

NOTE - Visible World’s technology does enable tracking of each specific ad version that
is delivered, even for Dynamic Ad Units (that use our system) And DAUSs can be
customizable in realtime. (Source: Visible World)

Dynamic Advertising

See also: Advanced Advertising

CIMM DEFINITION : The ability to update which ad or version of a commercial is
displayed in real-time or near-real-time basis using automated data feeds (e.g. changes
in local TV ads based on local weather conditions or inventory data). (Source: Visible
World).

DART abbr Dynamic Advertising Reporting and Targeting

CIMM DEFINITION : DoubleClick is a subsidiary of Google which provides development
and ad serving services, acting as a third party ad server, used commonly by both
publishers and advertising clients to manage online advertising campaigns.

Dynamic Allocation

See also: DoubleClick For Publishers, Enhanced Dynamic Allocation, Dynamic Memory
Allocation

CIMM DEFINITION : A process that enables greater real time auction bidding
competition for publishers for their inventory impressions between Ad Exchange and all
of the other demand partners set up interconnectedly inside their DFP because
sequential bidding is disrupted.

2 : Alternatively referred to as a heap allocation; when referring to computer memory, a
dynamic allocation is the computer memory process of allocation and de-allocation
segments of memory. (Source; Computerhope)

3 : When referring to a network or network device, dynamic allocation or a dynamic IP
address is the automatic assignment of an IP addresses by the network. For example,
an IP addresses being assigned by DHCP. (Source; Computerhope)
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Dynamic CPM
CIMM DEFINITION : Dynamic and effective are interchangeable - both refer to a live
metric in a live campaign (vs. a target or hypothetical goal) (Source: Mediamath)

Dynamic Creative

CIMM DEFINITION : Several different creatives and choosing the most appropriate one
for the user through some automated means such as audience segmentation, or
creating new creatives on the fly based on products the user has browsed in the past or
some other components. An advertiser might also wish to serve dynamic creatives that
change based on frequency and recency or other non-user-based criteria. (Source:
Mediamath)

2 : Refers to video ad creative that’s customized in advance and/or is able to be
transformed upon delivery. The “transformation” in question would be geared toward
more precise targeting of audience segments. Customization features might include
delivering a specific combination of ad content, such as background images, copy, and
the color and size of a call-to-action button. (Source: Cynopsis)

Dynamic Creative Optimization/ Dynamic Creative Service
CIMM DEFINITION : A technology that gives media buyers the capability to perform
dynamic creative optimization. (Source: Mediamath)

Dynamic Editing

CIMM DEFINITION : Opposite of pre-defined, set parameters for data editing rules.
Dynamic editing allows the system to compensate for unanticipated, changeable
content conditions. It can remove or recalculate certain elements as part of the editing
process. An example is the special dynamic capping edit undertaken for football
overruns. (Source: Kantar Media Audiences)

Dynamic Frequency Capping

See also: Capping, Frequency Capping

CIMM DEFINITION : A program that has the ability to dynamically, in real-time, monitor
and cap the number of ad messages a viewer receives via addressable advertising.
(Source: Visible World)

DHTML abbr Dynamic Hypertext Markup Language
CIMM DEFINITION : An extended set of HTML commands which are used by Web
designers to create much greater animation and interactivity than HTML. (Source: IAB)
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Dynamic Insertion

See also: Time Shifted Commercial Substitution

CIMM DEFINITION : The ability to insert different content, usually different ads, within
other content, often in realtime. Used to insert more relevant or targeted advertising for
a specific zone, neighborhood, zipcode, etc.

2 : The ability to show a specific user a specific ad, typically because of the
characteristics of that user. (Source: MAGNA Global)

Dynamic IP Address
CIMM DEFINITION : An IP address (assigned by an ISP to a client PC) that changes
periodically. (Source: 1AB)

Dynamic Lighting
CIMM DEFINITION : Changes in lighting effects as objects or the observer move.
dynamics: The rules that govern all actions and behaviors within the environment.

(Source: freeflyvr)

Dynamic Memory Allocation
CIMM DEFINITION : The task of fulfilling an allocation request by locating a block of
unused memory of sufficient size. (Source: Wikipedia)

NOTE - Memory requests are satisfied by allocating portions from a large pool of
memory called the heap or free store. At any given time, some parts of the heap are in
use, while some are "free" (unused) and thus available for future allocations. (Source:
Wikipedia)

Dynamic Pricing

CIMM DEFINITION : The ability of an SSP to sell inventory at a price that matches and
changes with market demand. A publisher can choose to set up floor (or a minimum, the
opposite of dynamic pricing) or allow the impression to go to the highest bidder based
on timing and its particular data attributes. (Source: Mediamath)

Dynamic Rotation
CIMM DEFINITION : The delivery of ads on a rotating, random basis so that users are
exposed to different ads and ads are served in different pages of the site. (Source: 1AB)

immm
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Dynamic Signage

See also: Digital Signage, Narrowcasting, Slivercasting

CIMM DEFINITION : A form of narrowcasting where video content is displayed in public
places such as malls, airports and doctors’ offices, for example.

Dynamic VOD
CIMM DEFINITION : The addition of interactive content into Video On-Demand such as
addressable advertising capability.

Dynamic VOD Ad Insertion

See also: Dynamic Ad Insertion

CIMM DEFINITION: With the improved technology, it is the ability to insert household
specific advertising messages within a VOD session while the VOD session is being
streamed in real-time. Therefore a more relevant advertising spot is served to the
viewer based on the specific content, location, demographics and household
preferences and across multiple platforms.

Early Evening Newscasts

CIMM DEFINITION : Local affiliate newscasts between 5 and 7 p.m. in the Eastern and
Pacific zones and 6 to 8 p.m. in the Mountain and Central zones. (Source:
StateoftheMedia.org)

Early Morning News

CIMM DEFINITION : Local newscasts before national morning news programming on
on ABC, CBS and NBC and newscasts on Fox and unaffiliated stations that air on 4:30
to 5 a.m. (Source: StateoftheMedia.org)

Earned Content
CIMM DEFINITION : Content created and shared to social and digital platforms by fans
of a marketer's message — as opposed to the marketer itself. (Source: Cynopsis)

Earned Leads

CIMM DEFINITION : The sales leads a company receives through a combination of
paid media across all platforms (such as advertising), owned media (content assets)
and earned media (such as public relations, webinars, social creation and sharing).
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Earned Media

CIMM DEFINITION : Traditionally considered public relations, it is any content that is
created about a media business, content provider, marketer or brand that wasn’t directly
created or commissioned by that entity.

EBITA abbr Earnings Before Interest, Taxes, Depreciation & Amortization
CIMM DEFINITION : A measure of profitability from operations when removing interest,
income taxes, depreciation and amortization from the net income. (Source: Mediamath)

eBook

CIMM DEFINITION : A book composed in or, if a printed book, converted to a digital
format that is then accessible on a computer or handheld device designed specifically
for this purpose.

2 : A dedicated device for reading electronic versions of printed books.

eBox
CIMM DEFINITION : In computing, an electronic box that includes capacitive discharge
ignition and computer controlled devices.

2 : A home system enabling the management of domestic customized modules such as
lighting, blinds, heating, air conditioning and timers etc. with the ability to view and
remotely manage all of the information virtually.

EBusiness

CIMM DEFINITION : The transfer of data from one computer to another. When
computers connect, trading partners can conduct business transactions electronically.
EBusiness promises a more efficient procedure for processing Spot TV buys
electronically. (Source: TVB)

E-Commerce
CIMM DEFINITION : The process of selling products or services via the Web. (Source:
IAB)

Ecommerce Remarketing

CIMM DEFINITION : Techniques, strategies and possibly automated technologies used
by marketers and online merchants to re-contact website visitors who do not make a
desired action on the website such as when they abandon their shopping cart in the
hopes of converting them into a paying customer.
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eCPM

CIMM DEFINITION : Short for Effective Cost per Thousand. A metric for measuring
advertising revenue generated across various marketing channels, calculated by
dividing total earnings by the total number of impressions in thousands. (Source:
Tubemogul)

Editing Rules

CIMM DEFINITION : A predetermined set of rules governing how raw data collected is
modified to ensure it is complete, accurate and consistent. Editing rules may be used to
check that essential fields are populated, verify values fall within pre-established limits,
or identify the existence of duplicate records, among other things. (Source: MRC)

Effective CPA (Cost Per Action)
CIMM DEFINITION : A calculated metric that tells the advertiser what the cost per
action would have been compared to other types of actions.

2 : Actual CPA in a live flight (as opposed to CPA, which is a target) (Source:
Mediamath)

Effective CPC (Cost per Click)
CIMM DEFINITION : A calculated metric that tells the advertiser what the cost per click
would have been compared to other purchased metrics.

Effective CPE (Cost Per Event)
CIMM DEFINITION : A calculated metric that tells the advertiser what the cost per event
would have been compared to other events.

2 : Actual CPE in a live flight (as opposed to CPE, which is a target) (Source:
Mediamath)

Effective CPM (Cost per Mille)
CIMM DEFINITION : A metric that tells a publisher what he or she would have received
if they sold advertising inventory on a CPM basis. (Source: OpenX)

Effective CPM (Cost Per Thousand)

See also: Targeted Effective CPM, Cost Per Effective Impression

CIMM DEFINITION : The cost per thousand impressions achieved against a traditional
audience segment(s) broadly defined in terms of age and / or gender. (Source: Visible
World)

186

——
| —




July
2016

Lexicon 3.0

2 ; Can also be known as eCPM

3 : Actual CPM in a live flight (as opposed to CPM, which is a target) (Source:
Mediamath)

Effective Frequency

See also: Reach & Frequency, Targeted Effective Frequency, Frequency Cap,
Frequency Curves

CIMM DEFINITION : The percentage of the audience segment that are exposed to a
commercial. (Source: Visible World).

Effectors

CIMM DEFINITION : Interfacing devices used in virtual environments for input/output,
tactic sensation and tracking. Examples are gloves, head mounted displays,
headphones, and trackers. egocenter: The sense of one’s own location in a virtual
environment. (Source: freeflyvr)

Efficiency
CIMM DEFINITION : The relationship of media cost to audience delivery. (Source: TVB)

Egocenter
CIMM DEFINITION : A point of reference usually located between the eyes. In virtual
reality it is the absolute judgement of distances and visual directions of objects.

E-learning

CIMM DEFINITION : Refers to the electronic media and information and communication
technologies (ICT) in education. Provides numerous types of media that deliver text,
audio, images, animation and streaming video, and includes technology applications
and processes such as audio or video tape, satellite TV, CD-ROM, and computer based
learning. (Source: Mediamath)

Electromagnetic Spectrum

CIMM DEFINITION : The full range of electromagnetic energy that can be radiated, as
defined by frequency (f), or wavelength , which is the inverse of frequency. In terms of
frequency, the spectrum begins at almost zero (0) and extends to infinity. In terms of
wavelength, the spectrum begins at almost zero and extends to infinity, but in reverse.
The portion of the spectrum currently usable for telecommunications includes electricity,
radio, and infrared light. (Source: http://computer.yourdictionary.com)
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EDI abbr Electronic Data Interchange
CIMM DEFINITION : The electronic transmission of information such as data or video
between two companies.

EMM abbr Electronic Mobile Measurement

CIMM DEFINITION : Formerly known as On Device Meter, Electronic Mobile
Measurement is a comprehensive mobile metering and reporting solution. It provides
audience measurement and analytics for Android and iOS mobile devices. This project
is a foundational part of Nielsen’s 3-screen reporting (measurement across TV, Internet,
and Mobile). Coupled with the current NetView capabilities, this program will allow our
Watch and Buy clients to analyze internet and application usage across the entire digital
landscape. (Source: Nielsen)

EPG abbr Electronic Programming Guide

See also: Interactive Programming Guide

CIMM DEFINITION : An electronic program guide is an application that displays
television program information, including program name, start time, and duration.
(Source: CableLabs)

2 : Same as an Interactive Programming Guide. Enables digital television viewers to
search, filter and customize program listings and access content. (Source:
mcobject.com)

3 : An on-screen guide of television programming and other On-Demand content and
services which users may navigate and select by means of their Remote Control or
similar device. (Source: Nielsen)

4 : Often refers to the scrolling non-interactive guide like the TV Guide Channel.

5 : An application that allows the viewer to interactively select their television
programming. The development of applications enhancing the EPG such as dynamic
video selection, recording options and more, is a high growth area. Currently, the EPG
allows the viewer to also access summaries of shows, the ability to set recording times,
show program length and names of crew members, as well as the ability to select
content via categories. More advanced EPG (also called Interactive Programming
Guides -IPGs) applications enable the viewer to select shows to record over several
weeks every time a show or a selected movie star appears on the schedule Ultimately,
EPGs will enable the TV set to learn the viewing habits of its user and suggest viewing
schedules. (Source: itvt.com/glossary)
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ESD abbr Electronic Software Distribution

See also: Content Delivery, Digital Distribution, Online Distribution

CIMM DEFINITION : A solution devised by software producers, meant to allow users to
download software products over the Internet (i.e. electronically) as opposed to
delivering the software on physical media (e.g. CDs, DVDs). (Source: Wikipedia)

Electronic Sweatshop

See also: Digital Sweatshop, Playbourer, Gold Farming

CIMM DEFINITION : Also known as a Digital Sweatshop, it is a pejorative term
describing a company or entity that exploits digital workers by under-paying them,
extending the hours of their workday without commensurate compensation or other
violations of federal or state Labor Laws.

Electronic Tokens or ETokens

See also: Digital Tokens, Security Tokens

CIMM DEFINITION : Electronic equipment that acts as a digital key or currency. It
provides a secure way of accessing valuable content or data. .

eWOM abbr Electronic Word of Mouth
CIMM DEFINITION : A form of marketing that focuses on online person-to-person
communication with the intent to create buzz and possibly become viral.

eleet

See also: Leet

CIMM DEFINITION : Another term for Leetspeak where ASCII characters replace
Latinate letters. Example is eleet may be spelled 31337 or 3I33t.

E-mail Advertising

CIMM DEFINITION : Banner ads, links or advertiser sponsorships that appear in e-mail
newsletters, e-mail marketing campaigns and other commercial e-mail communications.
Includes all types of electronic mail (e.g., basic text or HTML-enabled). (Source: 1AB)

E-mail Bounce

See also: Bounce

CIMM DEFINITION : An e-mail that cannot be delivered to the mailbox provider and is
sent back to the e-mail Service Provider that sent it. (Source: IAB)

NOTE - A bounce is classified as either hard or soft. Hard bounces are the failed
delivery of e-mail due to a permanent reason, such as a non-existent address. Soft
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bounces are the failed delivery of e-mail due to a temporary issue, such as a full inbox
or an unavailable ISP server. (Source: IAB)

E-mail Campaign
CIMM DEFINITION : An advertising campaign distributed via e-mail. (Source: 1AB)

E-mail Inbox
CIMM DEFINITION : Within a mailbox provider, the default, primary folder that stores
delivered e-mail messages. (Source: 1AB)

E-mail Mailbox Provider
CIMM DEFINITION : The e-mail program, and by extension the server, that hosts the
targeted e-mail address. (Source: I1AB)

E-mail Preview Pane
CIMM DEFINITION : A small window within a mailbox provider that allows the user to
view some e-mail content without opening the e-mail. (Source: IAB)

ESP abbr E-mail Service Provider

CIMM DEFINITION : A business or organization that provides the e-mail campaign
delivery technology. ESPs may also provide services for marketing, advertising and
general communication purposes. (Source: IAB)

E-Marketing (Electronic Marketing)
CIMM DEFINITION : The process of marketing a product or service and driving sales
though electronic efforts using the Internet.

Embedding
CIMM DEFINITION : Placing a code within the HTML of a page or site.

EMEA
CIMM DEFINITION : International businesses located in Europe, the Middle East and/or
Africa.
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Emoji

CIMM DEFINITION : A small digital image or icon or groups of images or icons used in
text fields that are used to symbolically express an idea, emotion, state of mind, etc.,
from the sender in an electronic communication without using words.

Encoder

See also: Codec

CIMM DEFINITION : An encoder is hardware or software that places special code onto
content for the purposes of identification, standardization, speed, anonymization,
measurement or security.

2: A hardware or software service that inserts a code or watermark into an audio or
video signal. (Source: Nielsen)

3 : A hardware or software application used to compress audio and video signals for the
purpose of streaming. (Source: IAB)

Encoding

See also: Decoding

CIMM DEFINITION : The process of putting a special code, often a sequence of
characters (letters, numbers, punctuation, and certain symbols) into a specialized
format for efficient transmission, storage, privacy protection, security or measurement.

2 : The process of compressing and separating a file into packets so that it can be
delivered over a network. (Source: IAB)

Encryption

See also: Custom Encryption

CIMM DEFINITION : A protection procedure where an algorithm is inserted into a
process or dataset that will allow access to the content only to those who have the
security key.

2 : “A form of encoding transmitted data for security purposes. It normally requires the
decryption “key” to decipher the transmission upon receipt. The level of security is
dependent on the complexity of the key used. A method used to translate plaintext into
ciphertext.” (Source: CableLabs)

3 : “A process used to obfuscate information often used with MAC ID and / or system
supplied keys.” (Source: Nielsen)

4 : Securing digital information so that it is unreadable without the use of digital keys.
(Source: IAB)
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End Date
CIMM DEFINITION : The agreed upon and negotiated date that a campaign is
scheduled to end.

Engagement

CIMM DEFINITION : The amount of attention and involvement a viewer gives to
content. The greater the attention and involvement, the more likely that viewer will retain
memories and will feel more predisposed to that content, whether a program,
commercial, product or a video.

Engagement Channel

CIMM DEFINITION : A channel that is effective for generating various types of
responses from users, such as a click, form-fill, purchase, a search, and more.
(Source: Centro)

Engagement Rates
CIMM DEFINITION : What percent of total impressions for an ad were hovered on,
clicked within. (Source: Mediamath)

Enhanced Content

CIMM DEFINITION : Universally used button (typically RED) that is both on-screen and
on the remote to signal that there is interactive (value added) content associated with
the program. Does not have to be branded to a specific provider. ITV content is
mandated to use it, mostly seen in Europe on the BSkyB Platform.

NOTE - See http://www.broadbandbananas.com/vvenhanced.html for examples of this
kind of "universal” button usage.

Enhanced Dynamic Allocation

See also: Dynamic Allocation

CIMM DEFINITION : A feature, along with dynamic allocation, which give AdX, Google’s
ad exchange, an opportunity to beat other demand in the ad server, even if it's not its
turn. (Source: Adexchanger)

ETV abbr Enhanced TV

CIMM DEFINITION : A general term that refers to interactive services and applications
provided in conjunction with video programming. ETV is used in particular in reference
to Two-Screen Solutions TV + PC services. Generally users of these ETV services have
their TV and computer in the same room, and navigate their web browser to a particular
program-specific Web site that is synchronized to the live program by the broadcast TV
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network. Alternatively, some computers have TV tuner cards, or some TVs offer web
browsers.

2 : A specification by CableLabs which allows deployment of interactive content on
"thin-clients" such as the Motorola DCT 2000 (with over 15M platforms deployed) and
Scientific Atlanta Explorer 2000 as well as OpenCable (OCAP) host devices. (Source:
Unisoft)

3 : A type of interactive television technology which allows content producers to send
data and graphical "enhancements"” through a small part of the regular analog
broadcast signal called the Vertical Blanking Interval. These enhancements appear as
overlays on the video and allow viewers to click on them if they are watching TV via
special set-top box/software services. (Source: IAB)

EBIF abbr Enhanced TV Binary Interchange Format (EBIF Enabled STBs)

CIMM DEFINITION : A multimedia content format specification that supports the
efficient interchange, distribution and decoding of an ETV application across the cable
industry’s universe of both legacy and advanced set-top boxes that support the
Tru2way® specification. (Source: Definition currently under review by CableLabs)

2 : Standard Set-Top Box software that enables advanced TV applications (including
interactivity and addressability). Industry standard for all STB manufacturers.

3 : A CableLabs defined standard interactive application format for software and data.
adopted by all the large MSOs and many smaller operators. EBIF applications and data
are interpreted by EBIF User Agent software deployed by MSOs in STBs. EBIF is the
emerging standard for the implementation of interactive advanced advertising,
programming enhancements, and third-party software (e.g., TV Widgets). (Source:
FourthWall Media)

NOTE - Hand in hand with the EBIF standard is the CableLabs Application Messaging
(AM) standard, which defines how EBIF programs and data are packaged and
transmitted to and from Set-Top Boxes, and how bound applications (e.g., interactive
advertising enhancements embedded in a video spot) are “triggered” for execution.
(Source: FourthWall Media)

EBIF User Agent

CIMM DEFINITION : The software platform/middleware deployed on both legacy and
advanced Set-Top Boxes to execute applications written with conformance to the EBIF
standard. (Source: FourthWall Media)
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Enhanced TV Set-Top Boxes

See also: Advanced Set-Top Box, Digital Set-Top Box, All-In-One Set-Top Box,
Integrated Set-Top Box, Set-Top Box

CIMM DEFINITION : Another name for an Advanced Set-Top Box. These boxes all
have backchannel return path as well as online and VOD capabilities.

NOTE — Also known as Smart TV Set-Top Box, Thick Boxes.

Enhancement

CIMM DEFINITION : An interactive application that runs in synchronization with linear
video. The interactive application is typically delivered as an EBIF application and
executed by the EBIF User Agent on the Set-Top Box . Examples of Enhancements
include overlay of RFI with a spot ad. A CableLabs standard. (Source: FourthWall
Media)

ECM abbr Enterprise Content Management

CIMM DEFINITION : A formalized means of organizing and storing an organization's
documents, and other content, that relate to the organization's processes. The term
encompasses strategies, methods, and tools used throughout the lifecycle of the
content. (Source: Wikipedia)

DBMS abbr Enterprise Database Management system

CIMM DEFINITION : A group of computer programs that manage databases that are
supervised by database administrators. The structure of the management system can
impact usability, response time and flexibility.

ERP abbr Enterprise Resource Planning

CIMM DEFINITION : A category of business-management software—typically a suite of
integrated applications—that an organization can use to collect, store, manage and
interpret data from many business activities, including: product planning, purchase.
manufacturing or service delivery. (Source: Wikipedia)

Environment
CIMM DEFINITION : In VR terms, this is a computer-generated model that can be

experienced by an observer as if it were a place. exoskeleton: mechanically linked
structure for control of an feedback from an application. (Source: freeflyvr)

Equal Time
CIMM DEFINITION : The FCC’s Equal Opportunities Rule (part of Section 315 of the
Communications Act) states that if a broadcast station or cable system gives or sells
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time to one candidate for public office, it must offer equivalent time to other candidates.
News shows are exempt. (Source: TVB)

Equal Weighting

See also: Ad Delivery Mode

CIMM DEFINITION : An ad delivery method for which the Ad Server evenly distributes
impressions between ads in the line item.

Equitable Rotation

CIMM DEFINITION : In media, it is the scheduling and airing of advertising time
throughout the programming day that represents a fair rotation or distribution of ad
messenging through-out the agreed dayparts and time periods.

Equitable Distribution
CIMM DEFINITION : In media, it is the fair and even disbursement of ad inventory for a
negotiated and agreed upon campaign or campaigns.

Equity Crowd Funding

See also: Crowd funding, Hyper Funding, Crowd Financing

CIMM DEFINITION : Often used interchangeably with Crowd funding where many small
contributors or investors fund a project, program, idea, business or campaign, for
example, via the internet, however this form of funding is considered an investment
which also provides an equity stake for the contributor.

E-Radio
CIMM Definition : Another term for Internet Radio.

Ethernet
CIMM DEFINITION : A networking technology that links computers together in local
area networks. (Source: I1AB)

EISS abbr ETV Integrated Signaling Stream

CIMM DEFINITION : A protocol used to transport ETV applications. The protocol
integrates application signaling and media content timelines to allow for their
synchronized delivery in a single MPEG stream. (Source: Definition currently under
review by CableLabs)

immm

coaitfion for Inovative
‘mecia measuement

195

——
| —




July
2016

Lexicon 3.0

ETV User Agent

CIMM DEFINITION : Client software that interprets and presents ETV applications. An
ETV User Agent processes ETV EISS application signaling and consumes ETV EBIF
content. ETV User agents are typically implemented as native applications on legacy
cable set-top boxes and as Java applications on Tru2way® receivers. Wikipedia
provides a definition of the general term 'User Agent'. (Source: Definition currently under
review by CableLabs)

Even Delivery
CIMM DEFINITION : Refers to the delivery of ads during a flight at a consistent rate,
rather than, for example, increasing or decreasing. (Source: Mediamath)

Event Based Logging
CIMM DEFINITION : The collection, tracking and storing of user activity events.

2 : Logging actions on TIVO based on events taken by the STB. (Source: TIVO)

3 : The events do not have to be viewer initiated. An ad insertion can be an event.
(Source: Invidi)

Event Reporting Latency

See also: Latency

CIMM DEFINITION : The time offset between the actual occurrence of an event on a
Set-Top Box (e.g., channel change, Remote Control key press, etc.,) and the reception
of that event signal by the collection engine. For example, consider channel change
Latency. Not only is this affected by Set-Top Box type, resident application type and
version, and other factors, but the exact moment in that Latency period when the event
is reported to the Collection Engine varies based on these same factors. One STB may
have a three second channel change Latency, and the channel change event is
signaled at the start of those three seconds. Another STB may have a two second
channel change Latency, but the channel change is signaled at the end of the Latency
period. Collection engines must measure and account for such discrepancies on a STB
by STB basis (e.g., via Clock Sychronization). (Source: FourthWall Media)

Events

CIMM DEFINITION : Events are asynchronous communication between applications
and the OpenCable system on which they are being executed. They provide
communication between solution elements. An event may also refer to a unit of
programming, such as a movie, an episode of a television show, a newscast or a sports
game. (Source: CableLabs)
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Event Trackers
CIMM DEFINITION : Primarily used for click-through tracking today but also for
companion banner interactions and video session tracking. (Source: Mediamath)

E-Wallet
See also: Digital Wallet
CIMM DEFINITION : Another term for a digital wallet.

Exact Commercial Ratings

CIMM DEFINITION : A rating based on the audience to a national commercial based on
viewing from reported exact second start of the commercial to the exact end of the
commercial. Able to be reported in Rentrak’s TV Essentials Service due to the stability
generated by its millions of reporting homes. (Source: Rentrak)

Exchange

CIMM DEFINITION : A technology/business model where vendors in the digital
ecosystem place themselves as a middleware solution for the direct purpose of driving
market liquidity between the demand and the publisher side. The primary purpose of
improved liquidity through exchanges has been a solution for managing lower middle
and long-tail publisher inventory. (Source: Mediamath)

2 : Technology platform that facilitates the buying and selling of ad inventory using
various methods of purchase other than traditional I/O. (Source: MAGNA Global)

Exchanged Bid Management

See also: Prospecting

CIMM DEFINITION : The act of managing the buying and selling of ad inventory on an
exchange.

Execution
CIMM DEFINITION : The act of creating and serving an ad. It can refer to the ad itself or
the campaign as a whole. (Source: Centro)

Expandable Ads

CIMM DEFINITION : Rich media ads that can be enlarged to dimensions beyond the
initial dimensions of the placement they fill on the webpage. The user initiates
expanding events, sometimes after the ad initially expands briefly on its own to catch
the user’s attention. (Source: I1AB)
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Expandable Banners
CIMM DEFINITION : A banner ad which can expand to as large as 468 x 240 after a
user clicks on it or after a user moves his/her cursor over the banner. (Source: IAB)

Expanded Dimensions

CIMM DEFINITION : The secondary dimensions of an expanding ad unit (after the ad is
expanded). Initial dimensions are fit to the dimensions of the placement. Then, either by
auto-play or by user interaction, the ad unit expands to its secondary dimension.
(Source: 1AB)

Expansion Board
See also: Add-on Board
CIMM DEFINITION : Another term for an add-on board.

Expansion Bus

See also: Bus, Internal Bus, Address Bus, Data Bus

CIMM DEFINITION : A collection of wires, also known as a bus, that enables
expansion boards to access the CPU and memory.

Explicit Interest Data

CIMM DEFINITION : Data provided voluntarily by viewers while interacting with (EBIF)
applications running on the Set-Top Box. For example: product keywords entered into
“‘Ebay on TV,” service keywords entered into “Yellow Pages on TV,” portfolio stock
symbols entered into “Stock Tracker Widgets,” favorite NFL teams / players entered into
“Fantasy Football Tracker.” (Source: FourthWall Media)

Exposure
CIMM DEFINITION : The action of showing a user, visitor or viewer a piece of content
such as a video, program and/or an ad.

2 : A person's physical contact with an advertising medium or message. It can be in
visual and/or audio form. (Source: TVB)

EDTV abbr Extended Definition TV

CIMM DEFINITION : An American Consumer Electronics Association (CEA) marketing
shorthand term for certain digital television (DTV) formats and devices. (Source:
Wikipedia)

2 : Television in which (a) improvements are made to the standard National Television
System Committee (NTSC) television system, (b) the improvements are receiver-
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compatible with the standard NTSC television system, and (c) the improvements modify
the standard NTSC television system emission standards. Note 1: EDTV improvements
may include (a) a wider aspect ratio, (b) a higher picture definition than NTSC definition,
and (c) any of the improvements used in improved-definition television (IDTV). Note 2:
When EDTYV signals are transmitted in the 4:3 aspect ratio, it is referred to as "EDTV."
When transmitted in a wider aspect ratio, it is referred to as "EDTV-Wide." (Source: US
Government)

Extensible Markup Language

CIMM DEFINITION : A richer more dynamic successor to HTML utilizing SGML or
HTML type tags to structure information. XML is used for transferring data and creating
applications on the web. (Source: Mediamath)

External Identifier
CIMM DEFINITION : A free-form reference ID. For example, “Debbie’s Account.”
(Source: OpenX)

Extra

CIMM DEFINITION : Additional (typically free) material used to promote content (free,
subscription or pay). E.g., alternate endings, "Behind the Scenes" footage, "The Making
Of..." programming.

ETL abbr Extract Transform and Load

CIMM DEFINITION : The process of extracting data from various outside sources,
transforming the data into more useable forms and then loading it onto a platform.
Always done electronically - never manually - and often involving data aggregation and
standardization.

Extranet

See also: Intranet

CIMM DEFINITION : An intranet that is partially accessible to authorized outsiders via a
valid username and password. (Source: IAB)

Eyeball in the Hand
CIMM DEFINITION : A metaphor for visualized tracking where the tracker is held in the
hand and is connected to motion of the projection point of the display. (Source: freeflyvr)
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Eyeballs
CIMM DEFINITION : Slang term for audience; the number of people who view a certain
website or advertisement. (Source: I1AB)

Eye Clearance
CIMM DEFINITION : The most accurate figure of merit used to describe the HMD

positioning relative to the eye. (Source: freeflyvr)

Eye Tracking

CIMM DEFINITION : A form of neuroscience analysis which concentrates on the
measurement of eye movements such as the point of gaze (where one is looking) or the
motion of an eye relative to the head in order to ascertain interest and engagement, for
example.

2 : Similar to headtracking, but instead reads the position of the users' eyes versus their
head. (Source: TechRepublic)

3 : Measurement of the direction of gaze. (Source: freeflyvr)

NOTE - For example, there's an Head Mounted Display called FOVE that integrates eye
tracking into their headset. In their demo, the user can aim a weapon (it looks like a
laser) by looking in a different direction. Alternatively, a game like Rocket Toss relies on
the user aiming with his or her head to determine the direction of rings. (Source:
TechRepublic)

Facebook

CIMM DEFINITION : A popular, free, online social networking service where people can
create profiles, connect with family and friends, share photos, videos, send messages,
and get updates and otherwise engage in social connector activities via the internet on
any platform or device.

Facial Recognition
CIMM DEFINITION : The technology that enables the identification of a person by
biometric imaging of a digital image or video frame from a video source.
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Facial Recognition System

CIMM DEFINITION : A computer application capable of identifying or verifying a person
from a digital image or a video frame from a video source. In media it is becoming a
commercial identification and marketing tool. (Source: Wikipedia)

Facilitator Led
CIMM DEFINITION : The practices or training and learning material between an
instructor and learners, either individuals or groups. (Source: Mediamath)

Failed Lead to Conversion

CIMM DEFINITION : The total number of leads that don't move to conversions for a
specific session or campaign. (Source: CTAM Advanced Cable Solutions Consortium,
itv Metrics)

Failure Mode

CIMM DEFINITION : The range of ways that a machine or computer could fail to
perform. Can be caused by premature operation, faulty timing, failure to stop at
prescribed time, failure during the normal operation, overuse, overload or damaged
equipment.

FMEA abbr Failure Mode Effects Analysis

CIMM DEFINITION : An analysis tool that offers a series of steps to take for collecting
knowledge about possible points of failure in a design, manufacturing, machine,
process, etc.

Failure To Transfer

See also: Abandonment

CIMM DEFINITION : Content requested by a browser fails to transfer if the page is
abandoned by the browser which requested it or if the server is unable to send the
complete page, including the ads (known as an error or a communications error).
(Source: 1AB)

Fair Market Price
CIMM DEFINITION : The price of something at which both a seller and a buyer are
willing to strike a deal. (Source: Mediamath)
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False Clicks

See also: Click Fraud

CIMM DEFINITION : Accidental or intentional form of internet fraud where clicks occur
on a pay per click online ad that is not from a legitimate user or potential customer.

False Negative

See also: False Positive

CIMM DEFINITION : In data analysis and processing, when an indicator erroneously
reports an instance as normal but the actual results are not normal. When there is a
problem with data but the analysis reports the data as free of error. Opposite of false
positive.

False Positive

See also: False Negative

CIMM DEFINITION : A mistake in processing or interpretation of data where actual
results are normal but the interpreted results are not normal. Within virus protection, for
example, software that looks for "virus-like behavior" will register false problems -
viruses where none exist. Opposite of false negative.

2. False positives mean cases where TV set is off but STB is on. Specific to STB data.
(Source: TRA)

FPA abbr False Positive Algorithm

See also: Capping

CIMM DEFINITION : Another term for Capping, False Positive Algorithm (FPA) is a
more inclusive term which may include rules other than a simple capping. (Source:
TRA)

Family

See also: Ad Campaign

CIMM DEFINITION : Also called an Ad family. It is a collection of one or more ad
creatives. (Source: IAB)

Fan Base
CIMM DEFINITION : A community of admirers for a particular entity, content, network,
persona etc. (Source: IAB)

Fan Gate
CIMM DEFINITION : Refers to a custom “welcome tab”, also known as a “reveal tab” on
Facebook. (Source: Pamannmarketing)
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Fan-Gating

See also: Like-Gating

CIMM DEFINITION : Refers to the process of creating two versions of a tab on your
[Facebook] page—one that’'s shown to users who already Like your page and one to
those who have not Liked the page. (Source: Social Media Examiner)

Fashion Electronics

See also: Fashion Technology, Wearable Gadgets, Wearable Device, Wearable
Technology, Tech Togs, Wearables

CIMM DEFINITION : Another term for wearables where clothing is infused with
technology or software.

Fashion Technology

See also: Fashion Electronics, Wearable Gadgets, Wearable Device, Wearable
Technology, Tech Togs, Wearables

CIMM DEFINITION : The technology that infuses clothing with software or technology
enabling the collection of user data or further enabling the comfort of the wearer, for
example.

Fast Forward

See also: Trick Play, Fast Forward Enabled, Fast Forward Denied

One trick play mode of the DVR or PVR or TIVO which speeds up the video, often
through commercials as part of Commercial Avoidance.

2: Allows viewer to go ahead to later portion of programming; image remains on screen
throughout.

NOTE - If viewed in the fast forward mode is there any credit given to the network or
program for commercial viewing? Some studies indicate that viewers still retain some
amount of ad information while viewing in the fast forward mode.

Fast Forward Denied

See also: Fast Forward, Fast Forward Enabled

CIMM DEFINITION : The total number of HH or Set-top boxes who attempted to Fast
forward through a DAI asset but were denied this functionality. (Source: CTAM
Advanced Cable Solutions Consortium, DAI Metrics)

2 : As a metric, it is the total universe of households in a given footprint where Fast
Forward is disabled. (Source: CTAM Advanced Cable Solutions Consortium, DAI
Metrics)
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Fast Forward Enabled

See also: Fast Forward, Fast Forward Denied

CIMM DEFINITION : The total number of HH that are capable and allowed to perform
fast forward functionality. (Source: CTAM Advanced Cable Solutions Consortium, DAI
Metrics)

2 : As a metric, it is the total universe of households in a given footprint that where
consumers can actually initiate a fast forward action during a dynamic ad or
programming view. (Source: CTAM Advanced Cable Solutions Consortium, DAI
Metrics)

Faulting

See also: Flagged Fault, Gaps, Non-Response Bias, Un-Flagged Fault

CIMM DEFINITION : Lapses and drops in data transmittal and receiving. In Set-Top
Boxes, faults can include signal drops or any interrupted flow of signal to or from the
box. Flagged faults are apparent in the data output. Un-Flagged faults must be
ascertained through experience, algorithms or other methods. Faults from buffering can
cause duplicative data records.

Favorites
CIMM DEFINITION : Saving preferred channels and or programs to a list for later recall
and linear viewing or recording.

FOMO abbr Fear of Missing Out

CIMM DEFINITION : A psychological result of the social media age, it is a pervasive
apprehension that others might be having more rewarding experiences from which one
is absent. Social angst characterized by a desire to stay continually connected with
what others are doing.

FCC abbr Federal Communications Commission
CIMM DEFINITION : Federal Communications Commission - Federal governmental
agency responsible for the regulation of television in the United States.

2 : An independent United States government agency, directly responsible to Congress.
The FCC was established by the Communications Act of 1934 and is charged with
regulating interstate and international communications by radio, television, wire, satellite
and cable. The FCC's jurisdiction covers the 50 states, the District of Columbia, and
U.S. possessions. (Source: TVB)
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Feedback

CIMM DEFINITION : In virtual reality, an output device that transmits pressure, force or
vibrations to provide the VR participant with the sense of resisting force, typically to
weight or inertia. This is in contrast to tactile feedback, which simulates sensation
applied to the skin. (Source: freeflyvr)

Fiber
CIMM DEFINITION : Hardware technology for transmitting data and content via optic
cable lines.

Fiber Optic Cable

CIMM DEFINITION : Strands of glass used to transmit data, encoded as light, at
extremely high data rates. Fiber optics is widely deployed in backbone data networks
today and is beginning to be used for last-mile broadband connections as well. (Source:
IAB)

FiOS abbr Fiber Optics

See also: Optic Fiber

CIMM DEFINITION : A data communications service provided by Verizon that uses fiber
optic cables to transfer data. Since fiber optic technology sends data via pulses of light,
it is the fastest method of transferring data. (Source: www.techterms.com)

FTTH abbr Fiber to the Home

CIMM DEFINITION : Advanced, next generation data networking infrastructure being
deployed by some telcos and other companies to provide faster broadband Internet
connectivity and other services. (Source: IAB)

FTTP abbr Fiber to the Premises

See: Fiber Optics

CIMM DEFINITION : A service that brings fiber optic data transmission to residential
homes as well as businesses. (Source: Techterms)

FOV abbr Field of View

CIMM DEFINITION : The angle of degrees in a visual field. Having a higher field of view
is important because it contributes to the user having a feeling of immersion in a Virtual
Reality experience. The viewing angle for a healthy human eye is about 200 degrees.
The bigger that angle is, the more immersive it feels. (Source: TechRepublic)

2 : The angle in degrees of the visual field. Since a human’s two eyes have overlapping
140 degree FOV, binocular or total FOV is roughly 180 degrees in most people. A
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feeling of immersion arises when the FOV is greater than roughly 60 to 90 degrees.
(Source: freeflyvr)

15 Minute CVI

See also: Commercial Video Index

CIMM DEFINITION : Ratio of commercial rating to 15 minutes program rating (audience
retention) available at spot level. Commercial rating / program rating for the fifteen
minutes surrounding the spot. This normalizes CVI for any dramatic fluctuations in
viewing throughout the program. (Source: TIVO)

File Requests

CIMM DEFINITION : In the context of displaying digital content, the browser loads code
that contains instructions about where to retrieve files such as text, images, videos, and
any other components that contribute to the display experience. Each time the browser
must retrieve content from another server, a file request is made. Too many file request
may reduce page load performance. (Source: IAB)

FTP abbr File Transfer Protocol
CIMM DEFINITION : A network protocol that facilitates the exchange of data files from
one host to another. (Source: MRC)

2 : Internet protocol which facilitates downloading or uploading digital files. (Source:
IAB)

Fill Rate
CIMM DEFINITION : The ratio of ad requests that are successfully filled in relation to
the total number of ad requests made, expressed in percentage. (Source: Tubemogul)

Film Strip
CIMM DEFINITION : A length of film containing a series of transparencies saved on a
strip and used for projection.

2 : An IAB Universal Brand Package ad unit template that is 3503000 pixels, divided
into five 350600 pixel segments that scroll by user interaction though a 350x600 pixel
placement “window.” (Source: I1AB)

Filtration Guidelines

CIMM DEFINITION : IAB voluntary guidelines for removing non-human activity in the
reported measurement of ad impressions, page impressions, unique visitors and clicks.
(Source: 1AB)
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Filtering

CIMM DEFINITION : The process of removing robotic activity and error codes from
measurement records to make the remaining records representative of valid human
Internet actions. (Source: IAB)

Final Response Count

See also: Lead Count, Total Leads

CIMM DEFINITION : The total number of final actions, including leads that are
generated from a single interactive TV application. Also known as Total Count. (Source:
CTAM Advanced Cable Solutions Consortium, itv Metrics)

Fingerprinting

See also Signature, Watermarking, Fragile Watermarking, Robust Watermarking
CIMM DEFINITION : The technique in which the software identifies, extracts and then
compresses characteristic components of a video, enabling that video to be uniquely
identified by its resultant “fingerprint”.

2 : Also referred to as Device Recognition. (Source: IAB Mobile App Marketing Glossary
Working Group)

Note: Fingerprinting differs from a watermark in that fingerprinting does not add any new
information to the content. It merely uses the asset’s current features and
characteristics to create a prototype identification that can then be compared to other
content fingerprints on file to see if there is a match.

Firewall

CIMM DEFINITION : A security barrier controlling communication between a personal
or corporate computer network and the Internet. A firewall is based on rules which allow
and disallow traffic to pass, based on the level of security and filtering a network
administrator wishes to employ. (Source: IAB)

Firmware
CIMM DEFINITION : Fixed, small programs that internally control low level devices such
as a Remote Control or a digital Set-Top Box.

First Look

CIMM DEFINITION : When a publisher offers inventory to more than one ad network, it
provides it to one network first, and then follows with the other networks if the first
network passes. (Source: Hubspot)
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2 : When the media seller gives certain buyers priority in access to inventory. (Source:
Next.Srds.com)

3 : An agreement in which a buyer has priority access to inventory in an auction
environment. (Source: MAGNA Global)

4 : In programmatic video, refers to a situation in which the media-seller gives certain
buyers first priority in access to ad inventory. For instance, a publisher selling its
inventory through two ad networks might give the first ad network a chance to buy the
inventory first. If the network passes, the publisher would then offer the inventory to
other buyers. (Source: Cynopsis)

First Party Data

See also: Third Party Data, Second Party Data

CIMM DEFINITION : Data owned by the advertiser; may include Customer Relationship
Management (CRM) data from a customer database like Salesforce, data collected from
the advertiser’s website, or offline data. (Source: GABBCON, Global Audience Based
Business Conference)

2 : Data gathered by website owners about their visitors' behaviors. This is the most
valuable type of data because of the quality and accuracy and because the company
owns it. It may include subscription, social, and CRM data. (Source: Hubspot)

3 : Information compiled about visitors’ direct relationships with particular sites. (Source:
Cynopsis)

4 : The data owned by a brand, including CRM data, subscription data, social data and
other data from a brand’s site and apps. (Source: MAGNA Global)

5 : Data directly collected by a brand — typically through e-commerce sites and company
websites — about the actions their users take while on that site. (Source: Tubemogul)

First Platform

See also: Third Platform, Second Platform, Fourth Platform

CIMM DEFINITION : Beginning in the 1950s and characterized by mainframe/terminal
computer systems.

First Screen

See also: Second Screen, Second Screen Apps

CIMM DEFINITION : The primary screen used by a viewer to view content. Often the
primary screen is the television set.
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Fish Tank VR

CIMM DEFINITION : The ego center of an observer looking “through” a computer
monitor to a virtual outside world using a stereoscopic display system. That is, to a
person looking through a stereo “window” to a virtual “outside”, the person imagines
him/herself to be in a fish tank. (Source: freeflyvr)

Fixation Time

CIMM DEFINITION : In media, it is the amount of time a viewer, user or potential
consumer holds a visual gaze on a particular focal point. It is assumed that the higher
the fixation time, the more attentive or engaged the viewer is.

Fixed Cost

CIMM DEFINITION : A pricing model that calculates cost as a total for the entire lifetime
of the line item. A fixed price is assigned for the total impressions delivered throughout
the duration of the line item’s flight. No revenue attribution is calculated for this pricing
model. (Source: OpenX)

Fixed Pricing

CIMM DEFINITION : In programmatic, a pricing model and agreement in which an ad
buyer and seller determine a flat price the buyer will pay for the inventory or deal. This is
stated within the contract as in contrast to an auction environment where the highest
bidder wins. (Source: Next.Srds.com)

Flagged Fault

See also: Faulting, Gaps, Un-Flagged Fault

CIMM DEFINITION : Obvious, standard lapses or gaps in data transmission, output or
receiving.

Flame
CIMM DEFINITION : An inflammatory opinion or criticism distributed by e-mail or posted
on a newsgroup or message board. (Source: 1AB)

Flash™
CIMM DEFINITION : Adobe's vector-based rich media file format which is used to
display interactive animations on a Web page. (Source: IAB)

2 : Software and tools developed by Adobe used to build, generate, and play animated
files. Also used to define the creative files generated by the program. In order for Flash
files to execute in a browser, the Flash player plug-in must be installed. However, Flash
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development tools can also generate files in HTML5 format so that no plug-in is
required for execution. (Source: IAB)

Flash Ads

CIMM DEFINITION : Adobe's rich media file format, which is used to display interactive
animations on the Web. Depending on the ad's design, an entire Flash ad can be
animated, or just part can be while the other remains static. Publishers usually limit the
file size of a Flash ad and the number of times or length of time the animation can loop.
(Source: Next.Srds.com)

Flash Downloading
CIMM DEFINITION : The ability to automatically send software upgrades to a Set-Top
Box network. (Source: itvt.com/glossary)

Flash Unit
CIMM DEFINITION : An ad/creative that utilizes flash - i.e. contains animation or some
sort of interactive functionality (vs. a static banner) (Source: Mediamath)

Flight
CIMM DEFINITION : A period of time within a campaign in which a certain amount of
money will be spent to accomplish a certain goal. (Source: Mediamath)

2 : A scheduling tactic that alternates periods of advertising with periods of no activity.
(Source: TVB)

Flight Dates
CIMM DEFINITION : An agreed upon advertising message delivery interval that
specifies the maximum life span of an item or service offering.

NOTE - If the impression goal is met before the end of the flight, the line item becomes
unavailable. Flight dates must fall within order dates. (Source: OpenX)

Flixtape
CIMM DEFINITION : A new Netflix feature that enables viewers to compile movies and
shows into shareable playlists.
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Floating Ads

CIMM DEFINITION : An ad or ads that appear within the main browser window on top
of the Web page's normal content, thereby appearing to "float" over the top of the page.
(Source: 1AB)

Floodlight
CIMM DEFINITION : A tag container, created by DoubleClick to house multiple tags.
(Source: Mediamath)

Floor
CIMM DEFINITION : The minimum acceptable price for an ad unit or to bid on an
impression.

Floor Price
CIMM DEFINTION : See Floor

Floppy
CIMM DEFINITION : Also called a diskette or disk, is a type of disk storage composed

of a disk of thin and flexible magnetic storage medium, sealed in a rectangular plastic
carrier lined with fabric that removes dust particles. (Source: Wikipedia)

FDD abbr Floppy Disk Drive
CIMM DEFINITION : The computer hardware computer that is used to save to, read
and write upon a floppy disk.

Fold

CIMM DEFINITION : The line below which a user has to scroll to see content not
immediately visible when a Web page loads in a browser. Ads or content displayed
—above the fold are visible without any end-user interaction. Monitor size and
resolution determine where on a Web page the fold lies. (Source: 1AB)

2 : Where a given page ends on the users screen so you would have to scroll past this
point to see the rest of the page. (Source: Mediamath)

Footprints

See also: Coverage Area, Census, Universe

CIMM DEFINITION : A term used to define a logistical area in a region covered by a
cable, Telco or satellite operator, though not necessarily every home in that area is
served directly by them. (Source: Nielsen)
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2 : Often interchangeable with the terms Census or Universe, a footprint is the
distribution area of an operator whether MSO, Telco or Satco.

3 : Same as the universe. The number of homes reached by the data provider whether
local, national or subset like residential. (Source: Kantar Media Audiences)

4 : Where the operator has boxes (coverage area). Where the processor has access to
the viewing or activity information. (Source: Rentrak)

5: This term is also used to define the amount of space a particular piece of software or
hardware takes up inside a Set-Top Box. (Source: Nielsen)

6 : A term used to describe the TIVO DVR base. (Source: TIVO)

7 . A term used to define a logistical area in a region covered by a cable or satellite
operator, though not necessarily served directly by them. This term is also used to
define the amount of space a particular piece of software or hardware takes up inside a
Set-Top Box . (Source: itvt.com/glossary)

8 : Total coverage area encompassing where a Service Provider's VOD service is
offered. (Source: CTAM Advanced Cable Solutions Consortium, DAl Metrics)

NOTE - Census vs. Footprint vs. Universe vs. Population vs. Coverage Area

NOTE - The issue of “Polling” vs. “Census” data where polling data is a subset of the full
footprint. Data processors have no control over the amount of data they can receive
from an operator. Therefore some data are census and some are a subset of the full
footprint. Since sampling methodologies vary from operator to operator, the data must
be used directionally until there is a census (or a consensus) for all data sets.

Forecasted Clicks
CIMM DEFINITION : The number of clicks that have been booked to deliver for a
campaign. (Source: OpenX)

Forecasted Conversions
CIMM DEFINITION : The number of conversions that have been booked to deliver for a
campaign. (Source: OpenX)

Forecasted Impressions
CIMM DEFINITION : The number of impressions that have been booked to deliver for a
campaign. (Source: OpenX)
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Forward Link

See also; Downlink, Uplink, Reverse Link

CIMM DEFINITION : The link from a fixed location like a base station to a mobile user. If
the link includes a communications relay satellite, the forward link will consist of both an
uplink (base station to satellite) and a downlink (satellite to mobile user).

4G

See also: 3G, WIMAX, HSPA

CIMM DEFINITION : The fourth generation of cellphone mobile communication
standards, considered faster than 3G.

4K Ultra HD
CIMM DEFINITION : 4K Video has a resolution of 3840 pixels x 2160 lines (or 8.3
megapixels, with an aspect ratio of 16:9).

NOTE - As its “Ultra HD” moniker would suggest, 4K video is, well, ultra-high definition.
In fact, it’s the highest definition video format commonly used by consumers. An
increasing number of devices and services, including Netflix, are starting to make use of
4K video. Will it truly catch fire with in the digital video market? Time will tell. (Source:
Cynopsis)

Fourth Platform

See also: First Platform, Second Platform, Third Platform

CIMM DEFINITION : Still in the conceptual phase, it is the next step in digitized
solutions for media, data, processes and other intelligence accessed from cloud to
multiple devices. Some say it is the Internet of Things with wearables, intelligent home
appliances and self-driving cars, for example leading to the opportunity to truly innovate
in the material world once well-run clouds are built out and Big Data analytics
capabilities are fine-tuned.

NOTE - The fourth platform is ambient computing, which strong components that turn
network potential from our favorite ecosystems into data, and then data into knowledge,
and make it as easy as just thinking about it. The next generation commercial
ecosystems will even augment time and thought for us, even predicting what we’ll need
before we figure it out ourselves. (Source: dionhinchcliffe.com)

4320p

See also: Ultra-High Definition, Ultra HD Television, UHDTV, Ultra HD, UHD-1, UHD,
Super Hi-Vision

CIMM DEFINITION : Another term for Ultra-High Definition reflecting one of the two HD
television standards - 8K UHD (4320p). The other standard is 4K UHD (2160p).
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Fox Stations

CIMM DEFINITION : Not associated with a network news division, Fox stations
generally counter-program their network affiliated (ABC, CBS, NBC) stations within their
market. This means they air news during network newscasts in the morning (while Good
Morning America, CBS Early and Today are on) and evening (World News, Nightly
News and Evening News) and for late news during the last hour of primetime (10 p.m. in
the Eastern and Pacific time zones and 9 p.m. in the Central and Mountain time zones).
(Source: StateoftheMedia.org)

Fractal

CIMM DEFINITION :A self-similar graphical pattern generated by using same rules at
various levels of detail. That is, a graphical pattern that repeats itself on a smaller and
smaller scale. (Source: freeflyvr)

Fragile Watermarking

See also: Robust Watermarking, Digital Watermarking, Watermark, Lossy Compression
CIMM DEFINITION : A watermark that allows some level of tampering, or would resist
tampering only up to a certain, predetermined extent.

Fragmentation (of Audience)

CIMM DEFINITION : The increasing number of audience subdivisions which, together,
constitute total TV usage. Television audiences are said to be fragmented, for example,
across a broad spectrum of video sources: multiple broadcast networks, cable
networks, syndicated programs, DBS services, VCR and video game usage, Internet
usage, etc. (Source: TVB)

Frame Rate
CIMM DEFINITION : The number of frames of video displayed during a given time. The
higher the frame rate, the more high-quality the image will be. (Source: IAB)

2 : The rate at which video frames or animated images display as the video or animated
file executes, measured as the number of frames per second (fps). (Source: 1AB)

Frames

See also: Nonqualifying Page Impressions

CIMM DEFINITION : Multiple, independent sections used to create a single Web page.
(Source: 1AB)

Note - Each frame is built as a separate HTML file but with one "master" file to control
the placement of each section. When a user requests a page with frames, several files
will be displayed as panes. Sites using frames report one page request with several
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panes as multiple page requests. IAB ad campaign measurement guidelines call for the
counting of one file per frame set as a page impression. (Source: 1AB)

FPS abbr Frames Per Second
CIMM DEFINITION : FPS is an acronym for Frames Per Second, the metric used to
indicate the frame rate of animated or video creative content. (Source: IAB)

Fraud

See also: Social Media Fraud

CIMM DEFINITION : In media, the act of deceiving users, visitors, consumers or
advertisers through the use of spam or deceptive links.

Freemium

CIMM DEFINITION : A business model by which a product or service (typically a digital
offering such as software, media, games or web services) is provided free of charge,
but a premium is charged for advanced features, functionality, or virtual goods. (Source:
Wikipedia)

FOD abbr Free On-Demand

See also: VOD

CIMM DEFINITION : A Video On-Demand service that is free for the subscriber as part
of their service subscription.

2 : Complimentary viewing of a selection of On-Demand ad supported and other
programming

NOTE - This is solely an industry versus a consumer-facing term.

Frequency

See also: Reach & Frequency

CIMM DEFINITION : The average number of times the unduplicated homes reached
are exposed to a schedule of content whether an ad, a program, a video or a schedule
of spots.

2 : The number of times a complete electromagnetic wave cycle occurs in a fixed unit of
time, usually one second. The rate at which a current alternates, measured in Hertz on
a telecommunications medium. (Source: CableLabs)

3 : The number of times an ad is delivered to the same browser in a single session or
time period. A site can use cookies in order to manage ad frequency. (Source: 1AB)
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4 : How often an ad is shown in a certain period, such as 24 hours. Advertisers often
want to limit frequency to avoid overexposure. (Source: Mediamath)

5 : The average number of times an accumulated audience has the opportunity to be
exposed to advertisements, a particular program, or program schedule, within a
measured period of time. Reach x Frequency = Gross Rating Points. (Source: TVB)

Frequency Capping

See also: Capping, Reach & Frequency, Targeted Effective Frequency, Frequency
Curves

CIMM DEFINITION : The ability to regulate and cap the number of ad messages a Set-
Top Box, viewer or home receives for addressable advertising. (Source: Visible World)

2 : A method of controlling how many times a specific user is served an ad. (Source:
Hubspot)

3 : Exercising control over the rate at which a certain ad is served to a user. (Source:
Mediamath)

4 : Using cookies to track the impression count of ads served and stop any given ad
being shown to a single visitor more than the set number of times. (Source: OpenX)

5 : Limiting the total number of exposures a single consumer can have to media creative
in a time period. Frequency capping across screens refers to having a single cap value
that applies to any exposure, regardless of screen. (Source: MAGNA Global)

Frequency Curves

See also: Reach & Frequency, Targeted Effective Frequency, Frequency Capping,
CIMM DEFINITION : A graph that represents a smooth distribution of data points, like a
Bell Curve.

Frequency Distribution

CIMM DEFINITION : Percent of households that received the number of impressions
defined in that frequency level during the campaign. For example "Freql..3" would
include all households that saw between one and three advertisement airings for the
campaign. Freq 1... - The number of households that received the number of
impressions defined in that frequency level during the campaign. (Source: TRA)

Frequency Domain

See also: Spread Spectrum, Jamming

CIMM DEFINTION : A unique plane on part of the spectrum where an entity’s signal can
reside. How much of the signal resides on a specific frequency.
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Frequency Drift

See: Clock Drift, Drift, Clock Slippage

CIMM DEFINITION : When a tuner mistakenly tunes into another, therefore inaccurate
frequency. There is also "clock drift" where the Set-Top Box (or computer) clock
deviates off from actual time.

FAQ abbr Frequently Asked Questions
CIMM DEFINITION : An online document that contains a list of most common questions
and answers for the site, service or on a certain subject.

Fresnel Zone

CIMM DEFINITION : The radio signal width between any two antennas is not perfectly
straight and uniform, as if it were a beam of light. Instead as the signal propagates away
from the transmitting antenna, it widens towards the center point between the two
antennas and then narrows again as it approaches the receiving antenna. This limits the
usefulness of satellite dish antennas in locations where there is extremely limited open
sky for signal reception. The signal path through space must be clear not only for direct
line of sight, but must also be clear for the expanding Fresnel zone, which may be
several meters larger in diameter than the ground-based satellite dish. (Source:
Wikipedia)

Front Loading
CIMM DEFINITION : To concentrate costs or benefits of a financial obligation or deal in
an early period. (Source: Mediamath)

Frustum of Vision
CIMM DEFINITION : Three-dimensional field of view in which all modeled objects are
visible. (Source: freeflyvr)

Full Funnel

CIMM DEFINITION : Whether in marketing, analytics or attribution, it is a process that
tracks all stages of the consumer journey holistically from the top to the bottom of the
funnel.

Full-Page Ad
CIMM DEFINITION : An ad that covers an entire page (in print) or webpage (in display
advertising).
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Full Power TV Station
CIMM DEFINITION : Any analog television station operating on channels 269 that is not
licensed as a Class A, Low Power TV, TV translator, or TV booster. (Source: TVB)

Fully Addressable Ads

See also: Advanced Advertising

CIMM DEFINITION : More targeted than a Zone ad, fully addressable ads offer
advertisers personalized, almost one-to-one advertising opportunities - the ability to
finely target viewer segments based on attributes including consumer preferences and
propensities.

Future Metric

CIMM DEFINITION : A metric that will be desired and reported in the future when it can

be recorded and reported. Examples include metrics from devices other than a set-top,

such as tablets, phones, etc. (Source: CTAM Advanced Cable Solutions Consortium, itv
Metrics)

Gamification

CIMM DEFINITION : The integration of gaming mechanics, software, attributes or
dynamics into a media platform, content or program with the intent of making the
interface or content more engaging to the user.

Gaps

See also: Faulting, Flagged Faults, Un-Flagged Faults

CIMM DEFINITION : Segment of time in which the state of a Set-Top Box is unknown
and no data is being reported. (Source: Nielsen)

Gateways
CIMM DEFINITION : A network node that provides a connection or entry way to another
network. An example is an ISP which connects the computer to the internet.

2 : Deployed routers (Source: Visible World)

Gating

See also: Content Gating

CIMM DEFINITION : Creating requirements or some type of information from a visitor,
viewer or user in order to access desired content or action.
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2 : Internal MM meeting that occurs when a new campaign is initiated to discuss the
campaign, client, any changes/issues that need to be addressed. (Source: Mediamath)

Gaze Control

CIMM DEFINITION : In virtual or augmented reality, gaze control refers to a user’s
ability to control an interface and navigate an experience by looking in a certain
direction. A headset generally directs gaze control by picking up on movements from
the neck and head; some of the most sophisticated headsets can even pick up on eye
movements. (Source: Cynopsis)

GIVT abbr General Invalid Traffic

See also: Invalid Traffic, Sophisticated Invalid Traffic

CIMM DEFINITION : Includes traffic identified through routine and list-based means of
filtration—such as bots, spiders, other crawlers; non-browser user agent headers; and
pre-fetch or browser pre-rendered traffic. (Source: MRC)

GPRS abbr General Packet Radio Service
CIMM DEFINITION : Digital mobile radio technology permitting moderate data rates
along with voice communication. Evolution from the GSM standard. (Source: IAB)

gTLD abbr Generic TLD

See also: Top Level Domain, country level TLD

CIMM DEFINITION : A top level internet address that identifies the site as belonging to
a particular domain class. Examples are .com (commercial), .net (internet service
providers) and .gov (US government).

Geo-Fencing

See also: Location-Based Mobile Ads, Addressable Advertising

CIMM DEFINITION : An opt-in mobile feature where a user indicates interests. When
they are in the geographic vicinity of something pertaining to those interests they are fed
a text message about it. Currently fencing is capable within 1/2 mile radius of an urban
store and one mile radius of suburban store. A form of mobile advertising.

Geographic Targeting

See also: Geotargeting

CIMM DEFINITION : The process of identifying a brand’s geographic areas of
opportunity, or the markets (DMAS) in which advertising is most likely to produce sales.
Geographic targeting combines demographic and sales data to reach highpotential
customers. (Source: TVB)
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2 : A targeting dimension that describes a viewer’s physical location, such as their city
or state. (Source: OpenX)

Geographic Weighting

CIMM DEFINITION : The statistical readjustment of a sample - whether homes or Set-
Top Boxes - to better replicate the actual universe footprint and improve projections
from the data.

Geo-Marketing

See also: Geo-Targeting, Internet Marketing, Zoning

CIMM DEFINITION : The method of determining the geographic location of a website
visitor and delivering different content to that visitor based on his or her location, such
as country, region/state, city, metro code/zip code, organization, IP address, ISP or
other criteria. (Source: Wikipedia)

Geosynchronous Orbit

CIMM DEFINITION : When launched, a satellite orbit around the Earth with a speed that
allows the satellite to make a complete orbit of the Earth exactly every 24 hours. As
such, they are in the same position relative to the Earth at all times, barring any
unforeseen problems. This means that satellite dishes only have to be aimed at the
satellites they use one time, making the whole system possible. (Source: Essortment)

Geo-Targeting

See also: Zoning, Geo-Marketing, Geographic Targeting

CIMM DEFINITION : Displaying (or preventing the display of) content based on
automated or assumed knowledge of an end user's position in the real world. Relevant
to both PC and mobile data services. (Source: IAB)

2 : Sometimes used interchangeably with Zoning, involves the practice of reaching a
geographically-defined universe through market-specific local broadcasts, cable zones,
addressability, creative versioning (AdTag / AdCopy), or household aggregation.
(Source: GABBCON, Global Audience Based Business Conference)

3 : The method of identifying the location of your website visitor in order to deliver
precise targeted content to that visitor. (Source: Mediamath)

4 : In online marketing, refers to determining the geographical location of Internet users
(such as their country, region, state, city, or even zip code) and then delivering ad
content to them based on where they are. If you've ever seen a display ad for an event
or merchant in your city or town, odds are you’'ve been geotargeted. (Source: Cynopsis)
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5 : Showing ads to people based on their mobile device’s location, ZIP code information
they submit when registering a site/service or GPS coordinates collected by site/service.
(Source: Tubemogul)

Gesture
CIMM DEFINITION : Hand motion that can be interpreted as a sign, signal, or symbol.

(Source: freeflyvr)

Gigabyte
CIMM DEFINITION : A unit of data measurement, computer memory or storage
capacity.

NOTE - One gigabyte equals 1000 megabytes. (Source: I1AB)

Glass Box
See also Arbitrage, Transparency, Black Box, White Box
CIMM DEFINITION : Similar to a White Box.

Glass-Level

CIMM DEFINITION : Manufacturer-level measurement of content that has played from
any source, so long as it is delivered to a screen made by that manufacturer, e.g.
Samsung Galaxy and Samsung TV. (Source: IAB)

GSM abbr Global System for Mobile Communication

See CDMA, LTE, Spectrum Spread

CIMM DEFINITION : A competing wireless technology with CDMA. Technically, GSM is
a specification of an entire wireless network infrastructure, while CDMA relates only to
the air interface — the radio portion of the technology.

2 : The wireless telephone standard in Europe and most of the rest of the world outside
North America; also used by T-Mobile and AT&T, among other US operators. (Source:
IAB)

GUID abbr Globally Unique Identifier
CIMM DEFINITION : Persistent ID by device or household that is a unique 128 bit
number. Windows based.

2 : A unique and persistent number that may be associated with a device, household or
entity. (Source: MRC)
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GTAM abbr Global Television Audience Metering

CIMM DEFINITION : A Nielsen initiative designed to improve people meter technology.
The initiative includes the development of four new audience metering technologies
designed to deal with all of the conceivable challenges involved in measuring the
viewing behavior of contemporary consumer households particularly cross platform —
mobile, wireless and internet-based media with traditional television viewing. (Source:
Mediapost)

Gold Farming

See also: Playbourer, Digital Sweatshop, Electronic Sweatshop

CIMM DEFINITION : The act of playing a massively multiplayer online game to acquire
in-game currency that other players purchase in exchange for real-world money.
(Source: Wikipedia)

NOTE - People in China and in other developing nations have held full-time
employment as gold farmers. While most game operators expressly ban the practice of
selling in-game currency for real-world cash, gold farming is lucrative because it takes
advantage of economic inequality and the fact that much time is needed to earn in-
game currency. Rich, developed country players, wishing to save many hours of playing
time, may be willing to pay substantial sums to the developing country gold farmers. In
2009 the global market for gold farming was valued at around $3bn annually. (Source:
Wikipedia)

Google Cardboard

CIMM DEFINITION : A virtual reality feature introduced in 2014 at the I/O conference. A
user's smartphone fits into the front, and the user holds the unit up to his or her face. It
does not contain sensors, which makes some virtual reality purists dismiss it as too low
quality, as it relies on the phone's accelerometer. Yet, it's cheap and the newer version
accommodates phones with screens up to 6 inches can potentially put VR in the hands
of a very wide audience. There's also the Cardboard app which can be found on the
Google Play store. Cardboard units (as well as its knockoffs) can be customized and
branded with company logos, meaning that they're being used as marketing tools.
Google is reportedly working on a new headset that is made of plastic and has a few
sensors. (Source: TechRepublic)

Google Display Network

CIMM DEFINITION : Google’s advertising platform. A collection of websites, mobile
sites and apps where ads can appear. Includes AdSense or the DoubleClick Ad
Exchange.
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Google Goggles

See also: Bar Code, QR Codes

CIMM DEFINITION : A visual search application for Androids and iPhones from Google
that identifies objects by taking their pictures. Artworks and books are matched by their
images, while stores, buildings and landmarks are identified by their image combined
with the GPS and compass coordinates captured by the phone. (Source: PCMag)

Gouraud Shading
CIMM DEFINITION : The shading of polygons smoothly with bilinear interpolation in
virtual reality. (Source: freeflyvr)

GIF abbr Graphic Interchange Format
CIMM DEFINITION : A standard web graphic format which uses compression to store
and display images. (Source: IAB)

GPU abbr Graphics Processing Unit
CIMM DEFINITION : In modern computers, the GPU handles graphical processing,
decreasing the processing burden handled by the CPU. (Source: IAB)

GUI abbr Graphic User Interface

See also: User Interface

CIMM DEFINITION : A more easily understandable type of user interface where icons
can be used instead of text making access to various applications intuitive to the user.

2 : A way of enabling users to interact with the computer using visual icons and a
mouse rather than a command-line prompt/interpreter. (Source: 1AB)

Grazing

See also: Surfing

CIMM DEFINITION : The act of constantly flipping through TV channels, watching
several shows at once, brought on by the ease of Remote Control units and the wider
viewing selection offered by cable TV. (Source: Nielsen)

Grey Hat

See also: White Hat, Black Hat, Red Hat

CIMM DEFINITION : A computer hacker or computer security expert who may
sometimes violate laws or typical ethical standards, but does not have the malicious
intent typical of a black hat hacker. (Source: Wikipedia)
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NOTE - The term began to be used in the late 1990s, derived from the concepts of
"white hat" and "black hat" hackers.

Gridview

See also: Datagrid

CIMM DEFINITION : A graphical control element that presents a tabular view of data. A
typical grid view also supports some or all of the following - Clicking a column header to
change the sort order of the grid, Dragging column headers to change their size and
their order, In-place editing of viewed data, Row and column separators, and alternating
row background colors. (Source: Wikipedia)

Gross Exposures
CIMM DEFINITION : The total number of times an ad is served, including duplicate
downloads to the same person. (Source: IAB)

Gross Impressions

See also: Delivery

CIMM DEFINITION : The total duplicated whole number of homes, Set-Top Boxes or
target audience delivered for a certain time period, daypart, program or any piece of
content. Often expressed in thousands. Reach of Households in Thousands (in
thousands) X The Average Frequency equals Gross Impressions.

2 : The aggregate number of households / Set-Top Boxes exposed to the schedule of
spots. (Source: Kantar Media Audiences)

Gross Interaction Rate

CIMM DEFINITION : The number of total interactions with an iTV application expressed
as a percent of total households / STB universe exposed to a specific iTV campaign or
period of time. (Source: Canoe)

Gross Rating Points

See also: Rating, Digital GRP

CIMM DEFINITION : The total of all the ratings for all the shows or ads bought in an
advertiser's contract reported as a gross number. Originally a television term, now it has
adopted it for internet video as well leading to a cross platform measurement tool for
advertisers who buy both television and online video. Reach X Average Frequency
equals Total GRPs

2 : The sum of ratings achieved by a given spot or campaign utilized as a measure of
advertising weight. (Source: Kantar Media Audiences)
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3 : The sum of the rating points for the spots in a campaign. (Source: TRA)

4 : The sum of individual telecast ratings on a total program basis or advertiser
commercial schedule, without regard to duplication. For example, 10 announcements
each with a 10 rating would produce a total of 100 GRPs. (Source: TVB)

Gross Screen View
CIMM DEFINITION : The total number of screen views in a session or campaign.
(Source: CTAM Advanced Cable Solutions Consortium, itv Metrics)

Gross Session Time Spent

CIMM DEFINITION : The total number of seconds spent by all viewers exposed to
and/or engaged with the interactive session. Calculated by multiplying the viewers by
the average length of screen view. (Source: CTAM Advanced Cable Solutions
Consortium, itv Metrics)

Guaranteed Line Item
CIMM DEFINITION : A purchase that reserves inventory. (Source: OpenX)

Guerilla Marketing

CIMM DEFINITION : An advertising campaign tactic involving the placement of often
humorous brand-related messages in unexpected places either online or in the real
world; intended to provoke word-of-mouth and build buzz. (Source: IAB)

Gzip

CIMM DEFINITION : Automatic compression of creative assets for an ad when
delivering from an ad server to a web page or application. The key difference between
.zip files and gzip is that zip is used for storing files, and gzip is used for compressing
files that are in transmission from one server to another. (Source: IAB)

H.264

CIMM DEFINITION : A video coding format that uses a block-oriented, motion-
compensation-based video compression standard. H.264/MPEG-4 AVC is one of the
most common formats used for recording, compressing, and distributing video content.
(Source: 1AB)
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Hadoop

CIMM DEFINITION : Software framework that supports data intensive applications
under a free license. It enables applications to work with thousands of nodes and
petabytes of data. (Apache Hadoop — CIO Magazine)

Hands On Keyboard
CIMM DEFINITION : T1 clients who manage their own campaigns in T1. (Source:
Mediamath)

Haptic Interfaces

CIMM DEFINITION : In virtual reality, the use of physical sensors to provide users with
a sense of touch at the skin level, and force feedback information from muscles and
joints. (Source: freeflyvr)

Haptics

CIMM DEFINITION : While not exclusive to virtual reality, it is tactile feedback. In virtual
reality, it refers to users feeling like they're touching something that's not really there.
(Source: TechRepublic)

2 : Also known as touch feedback, refers to technology that recreates a sense of touch.
Haptic devices might apply forces, vibrations, or motions to a user. A vibrating video
game controller is a good example. Virtual reality, meanwhile, still mostly uses sight and
sound. But some companies are developing haptic gloves — and even full-body haptic
suits — to complement the VR experience. (Source: Cynopsis)

HDD abbr Hard Disk Drive

See also: Optical Drives, Floppy Drives, Disk Drives

CIMM DEFINITION : A high capacity, self-contained hardware storage device
containing a read - write mechanism and one or more hard disks inside a sealed unit.
Serves as a securable, rewritable, randomly addressable form of data and computer
content storage while allowing the computer to read from and write to computer disks.

Hard Paywall

See also: Paywall, Soft Paywall

CIMM DEFINITION : A paywall that allows minimal to no access to content without a
subscription.
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Harmonize The Data

See also: Data Cleansing, Scrubbing the Data, Normalize the Data

CIMM DEFINITION : The process of taking disparate data sets for different
constituencies and blending them so as to be able to exchange and share results to all
constituencies from one database. To form a uniform language for future dialog.

Hashed ID

See also: Anonymization, De-ldentify

CIMM DEFINITION : The result of anonymizing MAC addresses or other identifying
information about the household or Set-Top Box. Results in a STB identifier per each
data record that cannot be matched back to the original household, viewer or Set-Top
Box.

NOTE - In some cases hashing is carried out daily which destroys ability to do Reach /
Frequency / Frequency Distribution / ROI reporting because there is no persistent
anonymous household identifier in those cases. (Source:TRA)

Hashing
CIMM DEFINITION : The act of converting identifiable data or other information into a
string of numbers or letters so all aspects of the individual is disguised.

2 . A way for separate companies to match their data sets without either side being able
to access the other’s data. (Source: Tubemogul)

Hash Linking

CIMM DEFINITION : Associating an identifying tag with a specific user through a
cryptographic function that does not allow reversing that tag back into the identifying
characteristics for that user. Current best tracking option for protecting Personally
Identifiable Information. (Source: MAGNA Global)

Hash Tags

CIMM DEFINITION : A type of label, word, phrase or metadata tag preceded by a hash
or pund sign (#) that is used on social network and microblogging services to make it
easier for users to identify and find messages with a specific theme or content.

Head-Coupled
CIMM DEFINITION : Displays or robotic actions that are activated by head motion

through a head tracking device in virtual reality. (Source: freeflyvr)
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Headend

CIMM DEFINITION : The control center of a cable television system, where incoming
signals are amplified, converted, processed and combined into a common cable along
with any original cablecasting, for transmission to subscribers. The system usually
includes antennas, preamplifiers, frequency converters, demodulators, modulators,
processors and other related equipment. Or the central location on the cable network
that is responsible for injecting broadcast video and other signals in the downstream
direction. (Source: CableLabs)

2 : The closest distribution point where a cable operator transmits content to their
subscribers.

3 : The electronic control center of a cable television system- generally located at the
antenna site of CATV system. The headend takes incoming signals and amplifies,
converts, processes, and combines them into a common coaxial or optical cable for
transmission to cable subscribers. (Source: itvt.com/glossary)

4 : The site in a cable system or broadband coaxial network where the programming
originates and the distribution network starts. Signals are usually received off the air
from satellites, microwave relays, or fiber-optic cables at the head end for distribution.
(Source: 1AB)

Headend Clock Discrepancies

See also: Clock Drift, Clock Slippage, Drift, Frequency Drift

CIMM DEFINITION : When the clock within the Headend slowly deviates from the
actual time.

Note - Proper application of the Network Time Protocol (NTP) in Collection Servers,
combined with Clock Sychronization information from the STBs can minimize STB and
Headend Clock Discrepancies. (Source: FourthWall Media) This is the reason why
FourthWall Media thinks content time is more appropriate for measurement than clock
time.

Header Bidding

See also: Advanced Bidding, Pre-Bidding, Holistic Yield Management, Tagless Bidding,
Tagless Integration

CIMM DEFINITION : A type of inventory bid management that allows publishers to offer
first look and bid opportunity to multiple programmatic partners that is then carried
through to the publishers adserver. The set-up is powered by a demand partner’s
javascript tag that is placed on a publisher’s page (usually in the header) which requests
bids from the partner before the adserver is called. This is sometimes referred to as
header tag integrations or tagless integrations. The demand partner passes their bid
value (through a key value pair) into the ad tag(s) that call the adserver. A campaign
with line items in the publisher’s adserver are pre-set to target to those parameters. If
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the demand partner’'s campaign wins above all other opportunity, the partner is called to
serve the ad at the price they bid to pay. (Source: Technorati)

HMD abbr Head Mounted Display

CIMM DEFINITION : The current form of hardware delivering VR experiences to users.
Typically goggles or a helmet of some type, the kind that is strapped to the face or put
on the head to view the Virtual Reality experience. Some have sensors for head
tracking, some don't. (Source: TechRepublic)

2 : A set of goggles or a helmet with tiny monitors in front of each eye to generate
images seen by the wearer as three-dimensional. Often the HMD is combined with a
head tracker so that the images displayed in the HMD change as the head moves.
(Source: freeflyvr)

Head Tracking

See Also: Positional Tracking

CIMM DEFINITION : In Virtual Reality, headsets that are limited to only registering the
rotations and movements of a user’s head.

2 : Refers to the sensors that keep up with the movement of the user's head and move
the images being displayed so that they match the position of the head. In short, if
you're wearing an Oculus Rift, for example, head tracking is what lets you look to the
left, right, up, or down, and see the world that's been built in those directions. (Source:
TechRepublic)

3 : Monitoring the position and orientation of the head through various tracking device.
(Source: freeflyvr)

Heartbeat Records

CIMM DEFINITION : Systematic recurring reporting event used by engineers to tell if a
Set-Top Box is functioning. The absence of a heartbeat record indicates that there is a
problem with the box. (Source: Nielsen)

NOTE - Would this type of signal quality measurement help measure STBs that do not
have backchannel?

NOTE - Not all STBs use Heartbeat Records. (Source: TIVO)
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Head-Related Transfer Function
CIMM DEFINITION : A mathematical transformation of sound spectrum that modifies

the amplitude and phase of acoustic signals to take into account the shape effects of
the listener’s head. (Source: freeflyvr)

Heads-up Display
CIMM DEFINITION : A display device that allows users to see graphics superimposed
on their view of the real world. (Source: freeflyvr)

Heap

CIMM DEFINITION : An area of pre-reserved computer main storage memory that a
program process can use to store data in some variable amount that won't be known
until the program is running. (Source: Whatis.com)

Heavy Carrier

See also: Carrier, Light Carrier, Common Carrier

CIMM DEFINITION : A facilities-based carrier, that is, one that owns the switching and
transmission systems that comprise the network it uses to provide services to its
customers.

Heavy Lifting

See also: Demodualization

CIMM DEFINITION : The process of turning an analog signal into a digital signal. This is
what occurs on the receiving end of a transported signal. Heavy Lifting separates the
constant carrier signal from the variable data signals. This is part of what a Modem
does. Video and audio streams must be de-multiplexed before they are decoded
(Source: itvdictionary)

HSP abbr Heavy Swing Purchasers

CIMM DEFINITION : Those consumers who have highly changeable purchasing
patterns of behavior within a specific product category in which they buy heavily,
indicating low brand loyalty in that category, and who have a propensity to sometimes
switch brands, be motivated by advertising and marketing messages or other sales
related messages or inducements.

2 . A term coined by TRA which is a combination of two consumer purchasing
categorizations - heavy overall category purchase combined with occasional purchasers
of the specific brand.

3 : Heavy category purchasers who have bought a brand before, are the HSPs for that
brand. For most mature packaged goods brands, HSPs are the ROI Driving Target for
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television advertising ROI. The reason is because advertising is a “light tap” that rarely
causes someone who has never bought a mature CPG brand before, to suddenly buy it;
instead, TV advertising does most of its incremental sales generation for mature CPG
brands by getting homes that have already made it into a brand’s consideration set i.e.
they have bought the brand before, to buy more of it than they would without
advertising. HSPs are not simply ardent brand switchers. HSPs are specific to each
brand, there is no such thing as e.g. soft drink HSPs or facial tissue HSPs i.e. HSPs are
not a category level phenomenon but they are instead a brand level phenomenon.
(Source: TRA, registered term)

Heuristic
CIMM DEFINITION : A way to measure a user's unique identity. (Source: IAB)

NOTE - This measure uses deduction or inference based on a rule or algorithm which is
valid for that server. For example, the combination of IP address and user agent can be
used to identify a user in some cases. If a server receives a new request from the same
client within 30 minutes, it is inferred that a new request comes from the same user and
the time since the last page request was spent viewing the last page. Also referred to as
an inference. (Source: IAB)

Hiatus
Period in a campaign when an advertiser's schedule is suspended for a short period of
time, after which the schedule resumes. (Source: TVB)

Hidden Surface
CIMM DEFINITION : In virtual reality, a surface of a graphics object that is occluded

from view by intervening objects. (Source: freeflyvr)

Hierarchical Learning

See also: Deep Learning, Deep Structure Learning, Deep Machine Learning, Machine
Learning

CIMM DEFINITION : Another term for Deep Learning

HDCP abbr High Bandwidth Content Protection Technology

CIMM DEFINITION : A technology that protects high value digital content such as films
and television programs against unauthorized access or copying between a set-top box
or DVR and a digital TV or computer.
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HDMI abbr High Definition Multimedia Interface

CIMM DEFINITION : A specification that combines video and audio into a single digital
interface for use with DVD players, digital television (DTV) players, Set-Top Boxes, and
other audiovisual devices. The basis for HDMI is High Bandwidth Digital Content
Protection (HDCP) and the core technology of Digital Visual Interface (DVI). HDCP is an
Intel specification used to protect digital content transmitted and received by DVI-
compliant displays. (Source: CableLabs)

2 : The uncompressed audio and video digital connection standard that enables high
definition.

3 : Used for transferring video data and digital audio data from a source device to a
different, compatible device, such as a television or a computer monitor. For example,
Google’s Chromecast and Amazon’s Fire TV Stick are widely-used HDMI-based
devices. (Source: Cynopsis)

HDTV abbr High Definition Television

CIMM DEFINITION : A television display technology that provides picture quality greater
than that of traditional Standard Definition (SD) and digital sound similar to that of
compact discs. (Source: Nielsen)

2 : There are at least 18 different formats, but the ones most commonly in use are 1080i
and 720p. CEA has established an icon which is used on HD monitors. Consistent
language is critical here as well as differentiating between true HD and other formats.

3 : HDMI also allows STBs the ability to begin logging when television sets are on or off.
(Source: TIVO)

4 : A higher quality signal resolution using a digital format for the transmission and
reception of TV signals. HDTV provides about five times more picture information
(picture elements or pixels) than conventional television, creating clarity, wider aspect
ratio, and digital quality sound. (Source: itvt.com/glossary)

5 : Various technical systems providing a finer and wider TV picture and usually twice
as many scanning lines as standard TV. Provides the highest quality picture and sound
simultaneously with a substantial data delivery service. (Source: TVB)

NOTE - HD vs. SD measurement

NOTE - There are three definitions for HD content: "Native HD" - refers to content
filmed in HD, and does NOT apply to converted material; "True HD" -- refers to content
that is shot and mastered in HD, but may also apply to some converted material; and
"HD" which applies to any kind of HD programming, including all converted content.
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HDR abbr High Dynamic Range

CIMM DEFINITION : Refers to viewing technology that allows for a wider and richer
range of colors, brighter whites, and darker blacks. HDR content preserves details in the
darkest and brightest areas of a picture that are otherwise lost. HDR content requires an
HDR-enabled TV set, or the Dolby Vision. (Source: Cynopsis)

HF abbr High Frequency

CIMM DEFINITION : The International Telecommunications Union (ITU) designation for
the range of radio frequency electromagnetic waves (radio waves) between 3 and 30
MHz. It is also known as the decameter band or decameter wave as its wavelengths
range from one to ten decameters (ten to one hundred meters). Frequencies
immediately below HF are denoted medium frequency (MF), while the next band of
higher frequencies is known as the very high frequency (VHF) band. The HF band is a
major part of the shortwave band of frequencies, so communication at these
frequencies is often called shortwave radio. Because radio waves in this band can be
reflected back to Earth by the ionosphere layer in the atmosphere — a method known as
"skip" or "skywave" propagation — these frequencies are suitable for long-distance
communication across intercontinental distances. The band is used by international
shortwave broadcasting stations (2.310 - 25.820 MHz), aviation communication,
government time stations, weather stations, amateur radio and citizens band services,
among other uses. (Source: Wikipedia)

Highly Targeted Networks

See also: Long Tail Channels

CIMM DEFINITION : A Rentrak term for Long Tail Channels which are smaller, often
unmeasured-by-Nielsen networks. (Source: Rentrak)

HSD abbr High Speed Data
CIMM DEFINITION : Data that originate from broadband sources.

HDSL abbr High Speed Digital Subscriber Line

See also: Assymetric DSL, Digital Subscriber Line, Symmetric DSL, Very High-Speed
DSL

CIMM DEFINITION : A type of DSL that Transmits 2 Mbps bi-directional signals over
one or two twisted copper pairs. HDSL is used in applications such as corporate
Internetworking, video conferencing, and remote data center access. (Source:
itvt.com/glossary)

NOTE — Often referred to as High Bit Rate Digital Subscriber Line.
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HSPA abbr High Speed Packet Access

See also: 3G, 4G, WIMAX

CIMM DEFINITION : A wireless broadband standard consisting of a group of high-
speed 3G and 4G data services available to GSM carriers worldwide.

History List

CIMM DEFINITION : A menu in a web browser which displays recently visited sites. The
same mechanism makes it possible for servers to track where a browser was before
visiting a particular site. (Source: 1AB)

Hit
CIMM DEFINITION : The point at which users access a Web site and their computer
sends a request to the site's server to begin downloading a page. (Source: I1AB)

2 : The record of a single online transaction event stored in a log file. One page view
may contain multiple hits, one for each image on a web page. (Source: Mediamath)

NOTE - Each element of a requested page (including graphics, text, and interactive
items) is recorded by the site's Web server log file as a "hit." If a page containing two
graphics is accessed by a user, those hits will be recorded once for the page itself and
once for each of the graphics. Webmasters use hits to measure their servers' workload.
Because page designs and visit patterns vary from site to site, the number of hits bears
no relationship to the number of pages downloaded, and is therefore a poor guide for
traffic measurement. (Source: IAB)

Hitchhike Ad
CIMM DEFINITION : Another term for a Drop In Ad.

Holistic Yield Management

See also: Advanced Bidding, Pre-Bidding, Header Bidding, Tagless Bidding, Tagless
Integration

CIMM DEFINITION : The effort to maximize publishers’ overall revenue by finding the
best possible supply allocation (inventory) to traditional demand sources (performance
and direct campaigns) where the allocation system simultaneously takes all demand
sources — performance networks , direct buyers and programmatic - into account as a
whole to assess which provides the best opportunity for each impression. (Source:
Smartadserver)
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Home Page

CIMM DEFINITION : The page designated as the main point of entry of a Web site (or
main page) or the starting point when a browser first connects to the Internet. (Source:
IAB)

NOTE - Typically, it welcomes visitors and introduces the purpose of the site, or the
organization sponsoring it, and then provides links to other pages within the site.
(Source: 1AB)

Honey Wagon
CIMM DEFINITION : In media production, it refers to a dressing room trailer. (Source:
The Hollywood Reporter)

Hops

CIMM DEFINITION : The excursion of a radio wave the earth to the ionosphere and
back to the Earth. The number of hops indicates the number of reflections from the
ionosphere. (Source: Wikipedia)

2 : A similar excursion from an earth station to a communications satellite to another
station, counted similarly except that if the return trip is not by satellite, then it's only a
half hop. (Source: Wikipedia)

3 : A waveform transmitted for the duration of each relocation of the carrier frequency of
a Frequency-hopping spread spectrum system. (Source: Wikipedia.org)

4 : To modify a modulated waveform with constant center frequency so that it frequency
hops. (Source: Wikipedia)

5 : With routing a distance in terms of topology and of a length that may be not specified
topographically, i.e. one hop is the step from one router to the next, on the path of a
packet on any communications network (on the Internet often discovered with pings or
traceroutes). The hop count then is the number of subsequent steps along the path from
source to sink. The term "hop" can be seen in some networking based courses referred
as "Hand Over Point" in routing terminology. (Source: Wikipedia)

Horizontal Ad Location

CIMM DEFINITION : An ad location that informs the advertiser where on the page the
ad will appear. This could include "top," "middle," "right," "center," etc. (Source:
Next.Srds.com)
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Horizontal Integration

See also: Vertical Integration

CIMM DEFINITION : Where a company produces goods or services at the same part of
the supply chain, sometimes risking a monopoly as the company expands horizontally..

Horizontal Projection
CIMM DEFINITION : Statistical restructuring of a dataset or sets into complete
household estimates.

Host

See also: Server

CIMM DEFINITION : Any computer on a network that offers services or connectivity to
other computers on the network. A host has an IP address associated with it. (Source:
itvt.com/glossary)

2 . Set-Top Box or receiver containing and executing the OpenCable Application
Platform implementation. It is also host to the CableCARD device. (Source: IAB)

3 : Any computer on a network that offers services or connectivity to other computers on
the network. A host has an IP address associated with it. (Source: 1AB)

Host Initiated
CIMM DEFINITION : Any activity that is auto-initiated. (Source: IAB)

Host-Initiated Sub-load

CIMM DEFINITION : The additional file limit allowed for rich media and Rising Star units
that is auto-initiated one second after the domContentLoadedEventEnd occurs (web
page content has been loaded) on the host computer or device. (Source: IAB)

Hotlists
CIMM DEFINITION : Pull-down or pop-up menus often displayed on browsers or search
engines that contain new or popular sites. (Source: I1AB)

Hot Spot
CIMM DEFINITION : Area of an ad that is clickable or is able to be interacted with.
(Source: 1AB)

2 : An area of an ad unit, which when rolled-over/rolled-on by the user’s cursor, such
rollover triggers an event (i.e. expand ad). The hotspot should never be larger than
1/4th the size of the original (collapsed) ad unit. The trigger event should not occur
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unless the user’s cursor rests in the hotspot zone for at least 1-second. Hotspots should
never initiate audio (audio should only be initiated by a click). When hotspots are used,
the trigger event should stop immediately upon the user’s cursor leaving the hotspot
zone (i.e. ad collapses), and the ad unit should return to its original state. (Source: IAB)

House Ads
CIMM DEFINITION : Ads for a product or service from the same company. (Source:
IAB)

2 : Ads that promote the host website’s features and services. They are a way to fill
unsold inventory. (Source: OpenX)

HH abbr Household
CIMM DEFINITION : Defined as the subscriber and his / her co-habitants at a single
physical address where video service is being delivered. (Source: IAB)

2 : Anindividual who has contracted with a MVPD to receive cable services. (Source:
CTAM Advanced Cable Solutions Consortium, DAI Metrics)

Household Addressable TV Advertising

See also: Addressable Advertising, Advanced Advertising

CIMM DEFINITION : “A form of Advanced and Addressable Advertising where a single
ad placement can simultaneously feed different ads or versions of the same commercial
to different households based on the attributes of the household. To protect consumer
privacy, no viewing or personal information should be used in Household Addressable
TV Advertising. Using a blind-match process, a trusted third party facilitates a linkage
between the operator subscriber, advertiser and third-party databases, while removing
any personally identifiable information (PII), to create a campaign targeting database
that is rich in data to identify and construct target segments of households, while
ensuring consumer privacy protection. As such, data used for Household Addressable
TV Advertising follows best practices associated with consumer privacy protection in
direct marketing campaigns.” (Source: Visible World)

Household Addressable Programmatic TV
CIMM DEFINITION : Method by which ads are served directly to the households in
which the target audience resides. (Source: MAGNA Global)

Household Demographics
CIMM DEFINITION : Persons residing in a household. Often expressed as gender and
within a standardized and generally accepted range of ages.
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2 : Ability to report VOD metrics by demographic characteristics, ex: age, gender,
language, income, kids, etc. A demographic type associated with a particular household
based on the geographical location of that household, as defined by vendors of
demographic information. Future methodologies for identifying demographic
characteristics beyond a zip code basis need to be developed in compliance with MVPD
privacy policies. (Source: CTAM Advanced Cable Solutions Consortium, DAI Metrics)

Household Identifier

See also: Identifier

CIMM DEFINITION : A unique, persistent, anonymous HH ID (such as an encrypted
account number) to identify different households when calculating unique viewing
metrics. It is specific to that household. The methodology for generating a Unique
Household ID is subject to compliance with MVPD privacy policies. Future
methodologies for ensuring uniqueness across MVPDs (i.e. no two HH IDs are the
same) need to be developed. (Source: CTAM Advanced Cable Solutions Consortium,
DAI Metrics)

Household ID

See also: MAC Address

CIMM DEFINITION : A unique code assigned to a household by the platform provider.
(Source: Nielsen)

Household Psychographics

CIMM DEFINITION : Ability to report metrics (such as VOD) by behavioral or lifestyle
characteristics such as Attitudes, Interests, Activities, Opinions, Behavioral patterns,
Habits, Lifestyle, Perception, Hobbies. One method of ascertaining psychographic
profile associated with a particular household is based on the geographical location of
that household, often by zip code. Future methodologies for identifying psychographic
characteristics beyond a zip code basis need to be developed in compliance with MVPD
privacy policies. (Source: CTAM Advanced Cable Solutions Consortium, DAl Metrics)

Household Rating

See also: Rating

CIMM DEFINITION : The percentage of homes or Set-Top Boxes tuned into a program,
daypart, time period for a certain length of time out of all homes or Set-Top Boxes in
their respective universes whether in use at the time or not.

2 : The percentage of Households within a sample or population or a census that is
watching a program, or during a time period or an ad or any piece of content out of the
measured population or census. (Source: Nielsen)
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Household Rating Index

See also: Rating

CIMM DEFINITION : The ratio between the Household Rating of the selected target
group and the Household Rating for the entire population of households. (Source: TRA)

Household Rating for Target
See also: Rating
CIMM DEFINITION : The household rating for the selected target group (Source: TRA)

Household Rating for Total

See also: Rating

CIMM DEFINITION : The household rating for the entire population of households.
(Source: TRA)

HUT abbr Household Using TV

CIMM DEFINITION : In any universe, footprint or census, the number or percentage of
homes using television at a certain time on the basis of a specific metric type e.g.
average second. (Source: TRA)

2 : A Nielsen term indicating how many television homes in the population, expressed in
thousands or as a percentage, have their set turned on (in use) at a specific time or for
a specific program.

3 : The percentage of all television households in a survey area with one or more sets in
use during a specific time period. (Source: TVB)

HTC Vive

CIMM DEFINITION : A virtual reality company that is a partnership between hardware
maker HTC, and video game maker Valve, powered by the SteamVR platform. It has
two wireless hand controllers, and three sensors called lighthouses, to be placed in the
room. It provides a full room experience. Users can stand up and move around a set
space as they interact with their games and apps. Requires a powerful PC to run.
(Source: TechRepublic)

HLS abbr HTTP Live Streaming

CIMM DEFINITION : An HTTP-based media streaming communications protocol
implemented by Apple Inc. It works by breaking the overall stream into a sequence of
small HTTP-based file downloads, each download loading one short chunk of an overall
potentially unbounded transport stream. As the stream is played, the client may select
from a number of different alternate streams containing the same material encoded at a
variety of data rates, allowing the streaming session to adapt to the available data rate.
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At the start of the streaming session, it downloads an extended M3U playlist containing
the metadata for the various sub-streams [that] are available. See
http://en.wikipedia.org/wiki/HTTP_Live_Streaming for more information. (Source: IAB)

Hub

See also: Headend

CIMM DEFINITION : Device used to connect segments of a network. A hub offers
bandwidth on demand to shared resources vs. being fixed to all accessible ports. A
signal distribution point for part of an overall system. Larger cable systems are often
served by multiple hub sites, with each hub in turn linked to the main headend with a
transportation link such as fiber optics, coaxial supertrunk, or microwave. A hardware
device that interconnects computers on a Local Area Network and acts as a central
distribution point for the communications lines. (Source: CableLabs)

Hybrid Cloud

See also: Cloud, Open Cloud, Closed Cloud

CIMM DEFINITION : A hybrid cloud is a composition of at least one private cloud and at
least one public cloud. A hybrid cloud is typically offered in one of two ways: a vendor
has a private cloud and forms a partnership with a public cloud provider, or a public
cloud provider forms a partnership with a vendor that provides private cloud platforms.
(Source: searchcloudcomputing.techtarget.com)

2. A cloud computing environment in which an organization provides and manages
some resources in-house and has others provided externally. For example, an
organization might use a public cloud service, such as Amazon Simple Storage Service
(Amazon S3) for archived data but continue to maintain in-house storage for operational
customer data. Ideally, the hybrid approach allows a business to take advantage of the
scalability and cost-effectiveness that a public cloud computing environment offers
without exposing mission-critical applications and data to third-party vulnerabilities. This
type of hybrid cloud is also referred to as hybrid IT. (Source:
searchcloudcomputing.techtarget.com)

HFC abbr Hybrid Fiber-Coaxial

CIMM DEFINITION : A local cable TV or telephone distribution network. An HFC
consists of fiber optic trunks ending at neighborhood nodes, with coaxial cable feeders
and drop lines downstream of the nodes. (Source: itvt.com/glossary)

Hybrid TV

See also: Connected TV, Smart TV

CIMM DEFINITION : Like a Connected TV where the television set is able to receive
internet content via a broadband signal in addition to the range of traditional station,
broadcast and cable network signals.
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Hyperconvergence

See also: Convergence

CIMM DEFINITION : A type of infrastructure system with a software-centric architecture
that tightly integrates compute, storage, networking and virtualization resources and
other technologies from scratch in a commodity hardware box supported by a single
vendor. (Source: TechTarget)

Hyper Curation

See also: Curation

CIMM DEFINITION : A highly focused, niche-oriented form of content collection for a
highly specific audience or interest, whether on a website, part of a blog, feed or other
format or communications outlet.

Hyperlink

See also: Link

CIMM DEFINITION : A link from a hypertext file or document, usually via a phrase, word
or image that takes the user to another location or page on the internet.

Hyperlocal Targeting

CIMM DEFINITION : A method for targeting ads to customers based on their vicinity or
location. Targeting technigues can encompass a variety of data including geolocation,
contextual element of media, user preferences and more. (Source: Centro)

Hyperscale Data Center

CIMM DEFINITION : Also known as Web-scale. A location point of computing
infrastructure often associated with cloud computing and the very large data centers
owned by Facebook, Google and Amazon. The architecture is typically made up of
small, individual servers, called nodes, that provide compute, storage and networking.

HTML abbr Hypertext Markup Language

See also: SGML, XML

CIMM DEFINITION : A set of codes called markup tags in a plain text file that determine
what information is retrieved and how it is rendered by a browser. There are two kinds
of markup tags: anchor and format. Anchor tags determine what is retrieved, and format
tags determine how it is rendered. Browsers receive HTML pages from the Internet and
use the information to display text, graphics, links and other elements as they were
intended by a Website‘s creator. (Source: 1AB)
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HTML5

CIMM DEFINITION : An acronym for Hypertext Markup Language, version 5. HTML5
extends earlier versions to include tags for processing video, audio, canvas, and other
embedded audio and video items without requiring proprietary plug-ins and APIs.
HTMLS5 has been used as an alternative to developing and executing interactions
similar to those using Adobe Flash but with very different technology. (Source: IAB)

HTTP abbr Hypertext Transfer Protocol

CIMM DEFINITION : The standard for exchanging files (text, graphics, and multimedia)
on the World Wide Web. Or HTTP is the transport layer for HTML documents over the
Internet Protocol (IP). (Source: CableLabs)

2 : A server application that establishes a secure, encrypted connection to a server or
web browser.

3 : HTTP is the protocol that client and server computers use to transmit information
over a bi-directional connection without interfering with each other. Typically, every
HTTP transaction consists of a “request” for a specific file, web page, or other content
sent from the client to the server, followed by a matching “response” from server back to
client containing the requested content. HTTP is also the mechanism for EBIF
applications to communicate with servers. (Source: FourthWall Media)

4 : The format most commonly used to transfer documents on the World Wide Web.
(Source: 1AB)

Hybrid Pricing
CIMM DEFINITION : A pricing model which is based on a combination of a CPM pricing
model and a performance-based pricing model. (Source: 1AB)

Hybrid STBs

CIMM DEFINITION : Hybrid set-top boxes are a new generation of advanced boxes that
supports both traditional television content signals such as digital video broadcasting)
and IP-based video from the internet. These boxes take on various forms such as
Hybrid IPTV or OTT for example.

Hyper Funding

See also: Crowd funding, Equity Crown Funding, Crowd Financing

CIMM DEFINITION : A term often used interchangeably with equity based funding it is
the ability for many small investors and contributors to fund businesses, ideas, projects,
campaigns etc often via the internet and receive an equity stake as part of their capital
investment.
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Hyperlink
CIMM DEFINITION : A clickable link such as on a Web page or within an e-mail, that
sends the user to a new URL when activated. (Source: IAB)

Hypertext
CIMM DEFINITION : Any text that contains links connecting it with other text or files on
the Internet. (Source: IAB)

Hypertext Markup Language

CIMM DEFINITION : A set of codes called markup tags in a plain text file that determine
what information is retrieved and how a browser renders it. There are two kinds of
markup tags: anchor and format. Anchor tags determine what is retrieved, and format
tags determine how it is rendered. Browsers receive HTML pages from the Internet and
use the information to display text, graphics, links and other elements as they were
intended by a Website. (Source: Mediamath)

iChannel Line-Ups
CIMM DEFINITION : An interactive service where the viewer can construct their own
program line-up based on available videos / content or videos / content that they create.

2 : A Canadian website and station.

3 : A one-way publishing and communication application. It is like subscribing to a blog
but not able to comment back. You just receive the subscription content.

IAM abbr Identification Access Management

CIMM DEFINITION : A broad administrative area that deals with identifying individuals
in a system (such as a country, a network, or an enterprise) and controlling their access
to resources within that system by associating user rights and restrictions with the
established identity. (Source: TechTarget)

ID abbr Identifier

See also: Household Identifier

CIMM DEFINITION : Like a household identifier, it is a unique code ascribed to any item
such as a piece of content to distinguish it from similar items.
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ID Graph or Identity Graph

CIMM DEFINTION : A diagram that enables marketers, buyers, sellers and other media
companies, for example, to connect identities across disparate marketing channels and
devices to one customer.

iDisorder

CIMM DEFINITION : A theory that our obsession over new media devices such as
smartphones lead to a range of psychiatric disorders such as obsessive compulsive
behavior and narcissism.

iFrame abbr Inline Frame

CIMM DEFINITION : An HTML document embedded inside another HTML document on
a website. The IFrame HTML element is often used to insert content from another
source, such as an advertisement, into a Web page. (Source: whatis.techtarget.com)

2 : An HTML element that enables an entire page of HTML to be nested and displayed
within the confines of another page. (Source: Mediamath)

Ignition
CIMM DEFINITION : Former name of TerminalOne. (Source: Mediamath)

Image Ads

CIMM DEFINITION : Static display ads that offer no movement or user interaction.
These are simple images hyperlinked to an advertiser's site and can contain a
combination of still images and text. (Source: Next.Srds.com)

Image Distance
CIMM DEFINITION : In virtual reality, the perceived distance to the object. (In contrast

to the real object distance, if there exists a real object.) (Source: freeflyvr)

Image Map
CIMM DEFINITION : A GIF or JPEG image with more than one linking hyperlink. Each
hyperlink or hot spot can lead to a different destination page. (Source: IAB)

Immersion
CIMM DEFINITION : The observer's emotional reaction to the virtual world as being part

of it. (Source: freeflyvr)
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Immersive Videos
CIMM DEFINITION : Similar term to 360 Video.

Impressions

See also: Delivery

CIMM DEFINITION : The delivery level of a piece of content such as video or within a
time period or a daypart or a home or a Set-Top Box or a group thereof. Often
expressed in thousands.

2 : The number of hits a spot received over some specified period. (Source: Kantar
Media Audiences)

3 : The total number of counts for the advertisement or specified group of
advertisements or for the total campaign during a specified period of time. (Source:
TRA)

4 : Instances of an online advertisement for the purposes of reporting and billing.
(Source: 1AB)

5 : Single instance of an interactive app or assets “opportunity to be seen” on the
television (TV) which can be measured for the purposes of performance analysis,
reporting and billing; may be per device or per interactive TV household (iTVHH) and
reported accordingly. 100,000 used as an example for calculation

Purposes (Source: CTAM Advanced Cable Solutions Consortium, itv Metrics)

6 : A measurement of responses from a Web server to a page request from the user
browser, which is filtered from robotic activity and error codes, and is recorded at a point
as close as possible to opportunity to see the page by the user. (Source: IAB)

7 : A'view' of an ad on a site. (Source: Mediamath)

8 : A single display of an ad on a web page, mobile app, or other delivery medium. An
impression does not have to be viewed or clicked on to count as an impression. See
also billable impression, forecasted impression. (Source: OpenX)

9 : Number of homes or individuals exposed to an advertisement or group of
advertisements. (Source: TVB)

Impression Cap
CIMM DEFINITION : An integer that represents the maximum number of impressions
for a line item within its flight dates. (Source: OpenX)
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Impression Goal

CIMM DEFINITION : The maximum number of impressions to deliver for a line item in a
single day (per day) or over the duration of the line item’s flight (total). When a line item
reaches a daily impression goal, it is temporarily ineligible for ad selection. For example,
if you set the daily impression goal to 5 and the line item reaches 5 impressions in a
single day (e.g., on day 5 of a 20 day flight), then the line item is not available for ad
serving for the rest of the day. However, the line item becomes eligible again for ad
serving on day 6. When a line item reaches its total impression goal, no matter which
day of the flight, it is no longer available for ad serving. (Source: OpenX)

Impression Laundering

CIMM DEFINITION : Distinguished from spoofing by using technical measures to make
an impression appear to be something it is not. Most commonly, this involves creating a
shell website such as “diychef.com”, which appears to be a cooking blog, hosting a
simple web page on that domain containing nothing but an ad unit, and using an
IFRAME to load that web page on an unrelated website (such as piracy site
“primewire.ag”). Simple automated identification of the domain of the ad will read
“diyched.com”, which is technically the domain the ad is serving on, but is misleading as
it is actually loaded into another site. (Source: Centro)

Impression Stacking

CIMMD EFINITION : Loading multiple a