
Introducing 

ROI / Attribution 
Provider Comparison



Purpose

• Addresses a critical topic in time of evolving, fast-pace 
innovation 

• Industry wrestling with: 
• Range of analytic providers 

• Variety of data sources 

• Wide array of statistical techniques 

• Goal of the guide:  advance the dialogue between 
buyers and sellers 
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Introducing! 
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• Committee identified key 
providers  and key variables 
for comparison

• Comprehensive and 
collaborative information-
gathering process 

• Providers reviewed their 
profiles with twice in the Fall, 
2017
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Providers 
grouped by 
primary offering 

Shown in 
alphabetical 
order
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Detailed 
explanation of 
the variables 
used in the 
comparison 
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Color-coded 
“interstitials” with 
comments on the 
industry sectors 
and current 
offerings 
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Simple yet 
comprehensive 
view of provider 
offerings

The variables 
stay the same, 
but not all 
providers have 
“solid dots” in 
each category
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Three pages of 
glossary terms, 
from A/B testing 
to validation



Panel Discussion 

• Newcombe Clark
• Global Director, Rapid Learning Lab, AIG

• David Ernst
• VP, Advanced Targeting Solutions, A+E Networks

• Claire Browne
• VP, Director of Media Research, RPA
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