
DATA TRANSPARENCY LABEL

Audience and identity data are the foundation for billions in 
marketing and media spend

▹ Relevance
▹ Consumer engagement
▹ Trusted connections

But not all data are created equal
▹ Roughly $19 billion spent annually on audience segment data
▹ Differences in data quality and reliability
▹ Lack of tools to understand “what’s inside”
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WHERE data components were sourced4



WHAT’S NEXT?
Oct 2018
Kick off Public Beta period

Oct 2018
Sign up for Beta: participate@datalabel.org

Nov 2018
Launch beta via 
DataLabel.org registry

Nov 2018 – Mar 2019
Accept input via public comment process

Late-Oct 2018
Begin developing certification program

Early Q2 2019
Release v1 Data Label to the industry

WE ARE HERE


