Channel 4:
Let’s get personal...

Sarah Rose, Director of Consumer Insight, Channel 4
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109,578,413
15,000,000
1835

programme brands
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Identifies programmes that each individual viewer has watched Then looks for patterns of programmes that are watched frequently together
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Taste segments overview &

younger




Smart curation

Yank Bang

I | O | |yo O |<S Home My4 Watch Live Cateqories Catch Up

Today on All 4. | Mrawnes PRIORITY

Home My4 Watch Live Categories Box Sets Catch Up

Today on All 4... | Mrameres PRIORITY

Alt Brit _Yoam PO

Catastrophe
The new series. Will Rob and Sharon be back
with a bang?

My Watch Live Categories Box Sets Catch Up
There’s more t
Hollyoaks Access All Areas s meres PRIORITY
Explosive scenes as Tegan and Courtney get Go behind the scenes of soap’s most dramatic
Leela back on her feet location i N = Y v = |

@ 4k
The Big Bang Theory Catastrophe black-ish

) Cheer up Bernadette, it's not all bad. Catch the The new series! What next for the weany This hit US comedy is back and you won't
Celebs Go Dating Coach Trip: Road to Marbs latest ep. want to miss out...

TROUVA

Homeland Gap Year
Catch the new episode. Makes Trump’s America Need an escape? Check in for an Inbetweeners-

look calm... style gang adventure




Interest based targeting 5

Existing segments
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Food Technology Deal seekers DIY Fashion Beauty House Proud Green Aware Discerning customers
3.6m individuals 5.55m individuals 3.75m individuals 3.9m individuals 3.6m individuals 3.45m individuals 3.75m individuals 3m individuals 3.15m individuals

Coming soon ...
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Fitness Service app users Gaming App users Movie goers Travel Luxury cars High Net Worth Gamers
4.65m individuals 3.9m individuals 3.6m individuals 4.95m individuals 3.3m individuals 3.15m individuals 2.1m individuals 4.65m individuals
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Survey our Users > |dentify Behaviours > Lookalike Modelling
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... and we came up N
with a creative solution
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World's first video personalisation

YOUR
MONOGRAMMED ADVERT
IS ABOUT TO BEGIN

#ShareaCoke

Coke “All 4's My Burberry

59% of users campaign contributed to
claiming to a 55% uplift in sales”
take action as

a result Christopher Bailey —

Chief Exec Burberry
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