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Our business has reached an inflection point 

Data is for Digital Data is for 360° Insights 

Historically Today & Beyond 

Media drives Data decisions Data drives Media decisions 
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Understanding people, not cookies 

Identifiers are corroborated 

and scored across multiple 

authoritative sources 

Multi-Point 
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Michael Smith 

7941 Skyline Court 

Vienna, VA 22182 

703-555-1234 (landline) 

202-555-1234 (mobile) 

msmith@email.com 

192.168.1.0. 

Data Repository is updated 

continuously (over 2M 

inbound updates/day) 

Identity is verified 

in milliseconds, 

24/7 

Continuous Corroboration 

Without touching PII or other sensitive personal data 

 

mailto:Michael.Z.Smith@email.com


43M Total category users 

36M have 

visited XYZ 

43M Total Online Coffee Drinker targets 36M Total Mobile XYZ targets 

Advertiser Activation: Building a Target Audience 
Finding audiences online and mobile devices can be done many ways 

Mobile Target / Ad Network Data Management Platform 


