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Measuring Duplication Across Five Platforms 



February 2014: FTC Settles Nielsen-Arbitron Merger 



Getting Some Press 

“Measurement is the biggest issue that will influence  

the rate of growth for multi-screen advertising,”  

said Bill Duggan, Group Executive Vice President of the ANA. 



We’ve Been Working Hard … 

• Agreement for Continued Delivery of 
Project Blueprint Data 

• Continuing QA work with comScore 

• Participating with other CIMM members 

in Phase 2 
 



All Media Users Are Multiplatform Users 
All demos average around 3 platforms  

Source: Project Blueprint September 2013  
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80%-90% Of All Users Fall Into Five Groups 

Source: Project Blueprint September 2013  
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ESPN’s Reach 

• ESPN reached, on average, 
36% of men daily 

• ESPN content was 
consumed by 106 million 
men 18+ in September 
2013 
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Source: Project Blueprint September 2013  



Exclusive Daily Reach 

To take advantage of 
ESPN’s total Reach, 
an advertiser needs 
to place messages 
across all platforms 

Source: Project Blueprint September 2013  

29.8 

6.4 

5.5 

Men 18+ 
42 million total Reach 

ESPN Daily Reach Build 
(Millions) 

Added Reach-
Radio 

Added Reach-
Digital 

TV 



Monday Night Football Total Reach 9/16/13 

ESPN non-TV 
platforms add reach 
beyond television 
during live events 
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Source: ESPN Analysis of Nielsen and  Project Blueprint data, 9/16/2013 
MNF program on TV, 7P-12A time period on all other platforms 



The ESPN Multiplatform User Emerges Over Time 
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• Over the course of a month, 50% of men who consume ESPN content do so on 
more than one platform 

 



84% 50% 

ESPN Multiplatform Users and Usage 

• About half of all users during 
September 2013 were multi-
platform users 

• However, multiplatform users 
did most of the consumption 
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Multiplatform Users Consume More Hours 

Multiplatform users consume 

more ESPN content across 

different platforms, increasing the 

total time spent with ESPN media.  
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Cross-Platform Makes an Impact 

Source: ESPN XP Tracker: 2012-2013 Total Ad Awareness 
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We Stand At The Crossroads  

• Period of unprecedented change in behavior 

• Siloed measures are limited 

• Project Blueprint reveals the Big Picture 

 

…and we all need it! 

 



We All Need This 

• Advertisers/Agencies 
Actual exposure for multiplatform campaign planning 

• Programmers 
Need to understand how to grow and serve their 
audiences 

• Everyone 
Because we’re falling behind the consumer 



Thank You! 

Follow us on Twitter!  

@ESPNResearch  
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